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Abstract. This article is devoted to modern problems and features of ethno-gastronomic tourism 
development, mediated by the formation and development of socio-economic institutions of the 
tourism sector. Modern development trends in the tourism industry in the context of updating 
the "experience economy" and ensuring a strong position of the Russian Federation in the do-
mestic and world tourism market, on the one hand, determine the priority direction of the for-
mation of original types of tourism that have uniqueness and the ability to gain new knowledge. 
On the other hand, the formation of a new direction of tourism activities will create a platform 
for the development of individual regions and industries through the consolidation of state, pub-
lic and private institutions for the functioning of ethno-gastronomic tourism.  The author inves-
tigates the main institutional factors that have a direct impact on the formation of institutions 
of ethno-gastronomic tourism, and also highlights institutional contradictions that reflect the 
imperfection of the institutional environment for the functioning of ethno-gastronomic tourism, 
limiting the sustainable development of tourist territories on its basis. A retrospective analysis of 
the institutional environment for the formation and development of ethno-gastronomic tourism 
made it possible to formulate institutional problems and measures for improving the institutional 
structure of the formation and development of ethno-gastronomic tourism. 
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ОСОБЕННОСТИ ИНСТИТУЦИОНАЛЬНОЙ СРЕДЫ РАЗВИТИЯ  
ЭТНО-ГАСТРОНОМИЧЕСКОГО ТУРИЗМА 

 
Статья посвящена современным проблемам и особенностям развития этно-гастроно-
мического туризма, опосредованным формированием и развитием общественно-эко-
номических институтов туристской сферы. Современные тенденции развития ту-
ристской отрасли в контексте актуализации «экономики впечатлений» и обеспечения 
прочной позиции Российской Федерации на внутреннем и мировом туристском рынке, с 
одной стороны, обуславливают приоритетное направление формирования оригиналь-
ных видов туризма, обладающих уникальностью и возможностью получения новых зна-
ний. С другой стороны, формирование нового направления туристской деятельности 
позволит создать платформу для развития отдельных регионов и отраслей, посред-
ством консолидации государственных, общественных и частных институтов функци-
онирования этно-гастрономического туризма. Автором исследованы основные инсти-
туциональные факторы, оказывающие непосредственное влияние на формирование 
институтов этно-гастрономического туризма, а также выделены институциональ-
ные противоречия, отражающие несовершенство институциональной среды функци-
онирования этно-гастрономического туризма, ограничивающие устойчивое развитие 
туристских территорий на его основе. Проведен ретроспективный анализ институ-
циональной среды формирования и развития этно-гастрономического туризма, в ре-
зультате которого сформулированы институциональные проблемы и меры по совер-
шенствованию институциональной структуры формирования и развития этно-га-
строномического туризма. 
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Introduction. The modern development of 
the tourism sector is accompanied by a shift in 
tourist flows towards inbound tourism, due to the 
foreign policy situation, anti-Russian sanctions, 
restrictions on entry for Russian citizens to a num-
ber of countries, as well as, undoubtedly, the 
coronavirus pandemic, which has limited the 
movement of tourist flows. Current trends in 
tourism development: the steady growth of do-
mestic tourism, the reorientation of tourist pref-
erences, the search for new experiences necessi-
tate the formation of an institutional environ-
ment that ensures the interconnection and inter-
action of all participants in ethno-gastronomic 
tourism on the basis of the coordinated function-
ing of state, private and public institutions. 

Analysis of publications on this topic. In 
foreign and domestic science, there are a number 
of areas of scientific research on this topic. The 
formation of the institutional foundations for the 
development of ethno-gastronomic tourism is 
studied in the framework of research in the field 
of economic geography, ethno-social research, in-
stitutional economic development, sociology, re-
gional economics, tourism economics and strate-
gic management. The institutional foundations of 
the formation and development of ethno-gastro-
nomic tourism are studied in the aspect of mod-
ern economic science in order to develop meth-
odological recommendations for ensuring the 
sustainable development of tourist areas. 

The largest number of modern publications 
on the institutional provision of tourism is con-
tained in the journals "Economics: Theory and 
Practice", "Modern Problems of Service and Tour-
ism", "Bulletin of the National Academy of Tour-
ism", “Bulletin of the Academy of Knowledge”, 
"Service and Tourism: Current Challenges", as 
well as in the Materials of the IV International Sci-
entific Conference "Institutional Transformation 
of the Economy: Russian Vector new industrializa-
tion ", which reflects the main institutional prob-
lems of the development of the tourist space. Sig-
nificant results of modern research in the field of 
institutional foundations of tourism development 
are reflected in the works of P. P. Chuvatkin, L. A. 

Moreva, A.N. Polukhina, Yu. Yu. Shvetc, A. I. Mo-
salev, M. V. Rosser, C. Wang, N. Zigern-Korn, who 
are studying the institutional foundations of the 
formation and development of the tourism indus-
try [7, 9, 11, 12, 14].  

Ethno-gastronomic tourism is a new unex-
plored direction of the tourist sphere, the study of 
which is only being conducted in the works of 
A. U. Bodzhgua, P. P. Chuvatkin, based on the 
study of its components. 

The study of the practice of the develop-
ment of ethno-gastronomic tourism was carried 
out using the works of foreign and domestic au-
thors in the field of tourism economics and ethnic 
research, reflecting the features of the function-
ing of various directions of tourist activity within 
the framework of a tourist destination [8, 10]. 

Methods and methodology. This study is 
based on a multivariate analysis of the functioning 
of the institutional environment of ethno-gastro-
nomic tourism. The research methodology is 
based on general scientific methods and specific 
economic research methods: a systematic analy-
sis of types of tourist activities, structural and 
functional analysis of domestic and foreign prac-
tice of institutional support of ethnic and gastro-
nomic tourism, a method of comparative analysis 
and economic and mathematical modeling. 

Based on the use of the methodology of in-
stitutional analysis, the main institutions were 
identified that provide the regulatory framework 
for the functioning of ethno-gastronomic tourism. 

The analysis of the existing practice of the 
functioning of ethno-gastronomic tourism was 
carried out on the basis of the study of domestic 
and foreign materials on the research topic, re-
flecting the general patterns of institutional pro-
vision of tourist activities, factors and features of 
the institutional environment of ethnic and gas-
tronomic tourism in foreign countries, as well as 
the terminological foundations of the functioning 
of ethno-gastronomic tourism. tourism based on 
the consolidation of state, public and private in-
stitutions. 

Discussion. Ethno-gastronomic tourism is a 
unique direction of tourist activity, which 
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aggregates elements of ethnic, gastronomic, cul-
tural, cognitive, scientific and educational tour-
ism, the purpose of which is to form sustainable 
interethnic, as well as intercultural interaction 
through the study of the peculiarities of the econ-
omy and life of national ethnic minorities. 

From the standpoint of the institutional ap-
proach, ethno-gastronomic tourism is a set of in-
teracting subjects and objects of the tourism sec-
tor, functioning on the basis of rules and norms of 
behavior regulated by state, public and private in-
stitutions. 

The study of world and domestic experience 
in the development of ethno-gastronomic tour-
ism makes it possible to define it as a promising, 
developing direction of the modern tourism sec-
tor. According to UNVTO, ethno-gastronomic 
tours account for about 12% of the world's tourist 
flow [5]. The Italian experience of the functioning 
of ethno-gastronomic tourism makes it possible 
to determine its relevance and demand for tours 
with living in real rural settlements, visiting local 
farms and producing authentic products, harvest-
ing and participating in various culinary and arti-
san master classes, immersion in the life and man-
agement of ethnic groups. In Russia, according to 
a sociological study, about 70% of tourists high-
light the relevance of ethno-gastronomic tourism 
[6]. Certain elements of ethno-gastronomic tours, 
presented in different regions of the country, re-
quire the formation of a single institutional frame-
work for the formation of ethno-gastronomic 
tourism based on the consolidation of the efforts 
of the sovereign, private entrepreneurs and pub-
lic organizations. 

The institutional environment of ethno-gas-
tronomic tourism is a set of cooperating public, 
state and private institutions that regulate the re-
lationship between objects and subjects of tour-
ism. 

The basis for sustainable institutional sup-
port is the interaction and accumulation of factors 
and components of the institutional environment: 
✓ Technical and economic factors that form 

the fundamental basis for the development 
of ethno-gastronomic truism: 

• economic and geographical location; 
• infrastructure of the territories; 
• the specificity of the cultural and histor-

ical environment of tourist areas; 
• presence of a territorial or ethnic 

brand; 
• socio-economic indicators; 
• indirect demand for ethno-gastronomic 

tourism products; 
• state and financial support for small 

and medium-sized enterprises. 
✓ Institutional factors [9] that ensure comple-

mentarity and interrelation of the main in-
stitutions of ethno-gastronomic tourism: 

• the factor of complementarity of for-
mal and informal institutions, mediat-
ing the consistency of formal and infor-
mal rules, their coordination and inter-
relation; 

• the supply factor, which is formed un-
der the influence of the multiplier ef-
fect of related areas of ethno-gastro-
nomic tourism development: service in-
frastructure, transport, trade, leisure 
and entertainment, information tech-
nology, etc.; 

• the demand factor, which is deter-
mined by financial capabilities; 

• transactional factors related to the reli-
ability and availability of information; 

• the factor of conformity of interests of 
subjects of ethno-gastronomic tourism: 
producers and consumers of tourist 
services at various levels of manage-
ment. 

Institutional factors are the driving force be-
hind the development of ethno-gastronomic tour-
ism, ensuring the rational use of tourism and re-
source potential by individual entities, enterprises 
and regions under the influence of institutional 
capacities and constraints [12, 13]. 

The carried out multifactorial study of the 
institutional environment of ethno-gastronomic 
tourism makes it possible to single out the main 
institutional problems and contradictions medi-
ated by the presence of negative factors and  
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Fig. 1 – Institutional environment of ethno-gastronomic tourism 
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institutional barriers associated with the conflict 
of interests of the subjects of ethno-gastronomic 
tourism, which impede the provision of a stable 
institutional basis for the functioning of ethno-
gastronomic tourism: 

• Imperfection of formal and informal insti-
tutions of state regulation and legislative support 
of ethno-gastronomic tourism, designed to re-
duce the uncertainty between interacting sub-
jects and objects of tourism [3].  The clash of for-
mal and informal rules in ethnic communities, tra-
ditional norms of lifestyle and legal norms of be-
havior causes the problem of inconsistency and 
ignoring of “rules imposed from above”, which 
leads to the emergence of new informal institu-
tions in response to the introduction of new for-
mal rules and norms of behavior and the spread 
of the “shadow economy”. 

• Informal institutionalization, manifested 
in the prevalence of the priority of informal insti-
tutions over formal ones, the recognition by soci-
ety of the legitimacy of informal institutions in or-
der to increase the institutional attractiveness of 
the tourist area, reform of official legislation to 
comply with informal norms. 

• Institutional contradictions caused by the 
discrepancy between federal, regional and local 
interests. Competition both at the vertical and 
horizontal levels between regions and territories 
leads to disunity, inconsistency between formal 
and informal institutions, lack of financial security 
for the subjects of recreational and tourist activi-
ties and a lack of striving for national develop-
ment goals. Dragging out budget funds allocated 
within the framework of subsidizing the develop-
ment of individual territories and regions leads to 
a selfish desire to obtain financial support, which 
is actually insufficient to significantly improve the 
recreational and tourist territory [1]. 

• Institutional barriers limiting financial sup-
port for small and medium-sized businesses in the 
field of ethno-gastronomic tourism and economic 
regulation, as well as protection from illegal ac-
tions of government institutions, lobbying for the 
institutional and economic interests of private 
owners of recreational and tourist resources of 

ethno-gastronomic tourism, due to their merging 
with the interests of government officials [4]; ex-
cessive control by natural and organizational mo-
nopolies over prices, product quality, production 
and sales volumes, resources and suppliers. 

• Institutional “weaknesses” of the Russian 
tax system, manifested in the contradictory na-
ture of regulation and encouragement of the de-
velopment of ethno-gastronomic tourism enter-
prises, on the one hand, as well as restrictions and 
barriers to economic activity, disproportionate re-
distribution of capital, and at the same time the 
growth of investment and innovation activity, 
with another.  That will happen as a kind of trigger 
for the development of the "shadow economy", 
as well as the spread of legal channels for avoiding 
high taxes. 

• Low efficiency of the state as an institu-
tion, associated, firstly, with the lack of stable in-
stitutions of financial infrastructure, secondly, 
with the presence of institutional gaps filled with 
informal norms, and thirdly, with the incon-
sistency of institutions for the development of en-
trepreneurship. 

• Underdevelopment of the institution of 
public-private partnership.  The existence in mod-
ern conditions of corporate associations of the 
state, private entrepreneurs and socio-political 
organizations is based on financial control of all 
activities by private organizations, while state 
power structures act as a formal "holder" of 
shares, in fact, a non-working institution, embed-
ded in formal and informal institutions of a corpo-
rate association. 

• Lack of a single legislatively enshrined or-
ganizational and economic institutional mecha-
nism for supporting ethno-gastronomic tourism 
at the federal, regional and local levels. 

Research results. Ensuring a stable institu-
tional environment for the development of 
ethno-gastronomic tourism is largely determined 
by the degree of state support for this area in the 
context of the implementation of the applied in-
stitutional measures to improve the institutional 
environment, implemented through the coordi-
nated activities of formal and informal institutions 
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of the state, society and private entrepreneur-
ship, mediating the multiplicative synergistic ef-
fect of coordinated activities  each individual sub-
ject of ethno-gastronomic tourism at all levels of 
government. The study allows us to formulate a 
number of institutional measures to ensure a sus-
tainable institutional environment for ethno-gas-
tronomic truism: 

1. Normative legal regulation of the sphere 
of ethno-gastronomic tourism: 

• consolidation of common concepts, defi-
nitions and terms of ethno-gastronomic 
tourism, ensuring the consistency of for-
mal and informal rules and norms; 

• regulation of the procedures for conclud-
ing contracts, obtaining visas, crossing 
state borders, legislative rules and re-
quirements of the host country related 
to the formal characteristics of the be-
havior of foreign tourists; 

• recognition of the legitimacy of a number 
of informal rules of ethnic communities 
that determine their traditional norms 
and rules of behavior in order to elimi-
nate the effect of the predominance of 
informal institutions over formal ones; 

• provision of licensing, standardization 
and certification of activities in the field 
of ethno-gastronomic tourism. 

2. Providing financial and institutional state 
support for the sphere of ethno-gastro-
nomic tourism: 

• development and consolidation at the 
federal level of strategies and concepts 
for the development of a regional tourist 
product using ethno-gastronomic tourism; 
• legislative consolidation of tax benefits 
and measures of financial support for en-
trepreneurial activity in the field of 
ethno-gastronomic tourism, introduc-
tion of a system of tax, registration and 
infrastructure benefits, reduction of legal 
barriers in the process of registration and 
operation of enterprises; 
• support of investment activity in the 
field of ethno-gastronomic tourism, 

through state and regional assistance, 
encouragement of investment activity, 
reduction of financial and registration re-
strictions; 
• development of the concept of infra-
structural development of tourist areas 

3. Control of international quality standards 
and service culture: 

• availability of modern service and in-
formation infrastructure; 
• ensuring safe conditions for tourists; 
• ensuring the consistency of informal 
norms and traditions of national minori-
ties' management with formal institu-
tional rules; 
• development of regional programs for 
the training and retraining of qualified 
personnel for the field of ethno-gastro-
nomic tourism; 
• development of rules and laws govern-
ing the use of environmental objects, cul-
tural and historical monuments, tradi-
tional national objects of everyday life 
and management, as well as measures to 
support and restore them; 
• financing of environmental and public 
organizations exercising control over the 
use of objects of ethnocultural heritage. 

4. Ensuring information accessibility of 
ethno-gastronomic tourism: 

• formation of a recognizable brand of 
the territory based on ethno-gastro-
nomic tourism; 
• provision of a modern information in-
frastructure, which is a system of organi-
zational structures designed to ensure 
the functioning and development of the 
country's information space and means 
of information interaction and includes a 
set of information centers, databases, 
systems and communication facilities 
that provide consumers with access to 
information resources. 
• advertising and promotion of national 
ethno-gastronomic tourism products; 
• conclusion of international agreements. 
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Conclusion. Ethno-gastronomic tourism, 
which is currently a promising direction for the 
development of the tourism industry, capable of 
providing an additional influx of tourists both in 
the domestic and international tourism markets, 
operates under conditions of constant transfor-
mation and institutional changes in the economic 
environment. The institutional environment is the 
fundamental basis that supports socio-economic 
interconnection and coordinated activities of all 
participants in ethno-gastronomic tourism with 
the direct support of the state. In the context of 

socio-economic development, ethno-gastro-
nomic tourism is a synthesis of entrepreneurial 
activity, social activities that support the ethnic 
heritage of national societies, and government 
regulation.  Overcoming institutional barriers and 
applying measures to improve the institutional 
environment for the functioning of ethno-gastro-
nomic tourism will create favorable conditions for 
the development of ethno-gastronomic tourism 
and will increase the attractiveness of the terri-
tory for tourists as a whole. 
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