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RELIGIOUS SCIENTIFIC TOURISM AS A NEW FORM OF RELIGIOUS TOURISM

Abstract. For the first time in domestic and foreign scientific circulation, theoretical aspects re-
lated to the previously briefly mentioned scientific tourism of a religious orientation are revealed.
It is proposed to consider this type of tourism as one of the directions of religious and educational
tourism. The article offers the definition of scientific religious tourism, and also, depending on
the purpose of the trip, two of its subspecies are distinguished - scientific and educational event-
ful and scientific expeditionary tourism. It is noted that due to the extremely low level of coverage
of the problem, the sources of empirical materials are specific. One of the opportunities for the
implementation of travel, caused by scientific religious tourism, are theological scientific confer-
ences organized by monasteries and spiritual educational organizations, and some data were
obtained by the method of participatory observation during the visits undertaken by the authors
of those events in 2015-2020. The article shows that scientific and educational events of religious
content, as well as accompanying books and other products, contribute to stimulate interest in
visiting unique sacred places. The existing experience in organizing tours will diversify the offers
on the market of tourist services and religious tourism of excursion and educational orientation.
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Citation: Balabeikina, O. A., Yankovskaya, A. A., & Poputneva, M. . (2021). Religious scientific tourism as
a new form of religious tourism. Servis v Rossii i za rubezhom [Services in Russia and Abroad], 15(2), 5-16.
doi: 10.24412/1995-042X-2021-2-5-16.

Article History Disclosure statement
Received 19 May 2021 No potential conflict of interest was reported
Accepted 21 June 2021 by the author(s).


https://creativecommons.org/licenses/by-sa/4.0/

T. 15, No. 2 (94)
C EIjLj)BI/IleCCI/II/I 2021
N 3A PYLBEXKOM

YK 338.48
DOI: 10.24412/1995-042X-2021-2-5-16

BANNTABEMKMHA Onbra AnekcaHgpoBHa
CaHKkm-llemepbypackuli 2ocyoapcmeeHHbili akoHoMmuYecKuli yHusepcumem (CaHkm-lemepbype, P®)
KaHOudam eeoepaguyeckux Hayk, doyeHm; olga8011@yandex.ru

AHKOBCKAA AHHa AHpgpeeBHa
CaHKkm-lemepbypackuli 20cyoapcmeeHHbili akoHomu4ecKuli yHugepcumem (CaHkm-llemepbype, P®)
KaHOuOam 3KoOHOMUYeCcKux Hayk, doueHm; aia777 @yandex.ru

NMONYTHEBA Mapusa UropesHa
CaHKkm-[lemepbypackuli 20cyoapcmeeHHbIli s3koHomuvecKuli yHusepcumem (CaHkm-llemepbype, P®)
b6akanasp peauoHosedeHus; takidzukiyomo@gmail.com

HAYYHbIA ®OPMAT OPTAHU3ALUN PENUTUO3HOIO TYPU3MA
KAK HOBOE HAMPABJ/IEHUE OTPAC/IEBOM AEATE/IbHOCTU

Briepsbie 8 omevyecmeeHHOM U 3apybexHoOM Hay4yHOM 0b6opome pPacKpbi8aromcs meopemudye-
CKue acneKkmel, C8A30HHbIE C KPAMKO YyrOMUHaAs8WeMcs 00 3mo2o Hay4YHbIM mypu3mMom peauau-
03Holi HanpasneHHocmu. [pedaazaemcs paccmampusames OaHHbIU 8UO Mypu3Mad 8 KaYecmae
00H020 U3 HanpassaeHuUl peau2uo3Ho-No3HAsamMenbHo20 mypusma. B cmamee paccmampusa-
emcsa 8ehuHUYUA HaYYHO20 pesau2uo3H020 Mypu3md, d MaKkHe 8 3a8ucumMocmu om uesau nyme-
wecmeus ebidensomcsa 08a e20 odsuda - HAy4yHO-npoceemumensckuli cobbimuliHell u
Hay4YHO-3KCrneoOuyUuoHHsIl. Ommevyaemcs, Ymo 8 c843u C KpaliHe HU3KOU cmeneHbio oceeweHus
npobaemMamuKu UCMOYHUKU SMMUPUYECKUX Mamepuanos umerom ceoro creyuguky. O0Hol u3
s8o3moxcHocmeli 0414 peanuzayuu nymewecmsull, 06yca108/1eHHbIX HAYYHbIM peau2uo3HbIM my-
pU3MOM, cayxam 6020CN08CKUE HAYYHbIE KOHpepeHUUU, Op2aHU308aHHbIE MOHACMbIPAMU U
O0yx08HbIMU 06pa308aMesbHbIMU 0P2AHU3AUUAMU, U HeKomopsie 0aHHble bblau nosayvyeHsl me-
mMo0ooM BKAOYEHHO20 HabAOeHUs 8 X00e noceweHus asmopamu 0603Ha4eHHo20 poda Mepo-
npuamuti 8 2015-2020 22. B cmamoee pe3ynbmupo8aHo, Ymo Hay4YHO-N03HA8AMesbHble Mepo-
npusmusa pesaueuo3Ho20 COOEPHaHUSA, 0 MAaKM (e COMymcmeyrowas KHU20neyamHas u UHas
NpPoOyKyusa crnocobcmeayrom cmumysupo8aHU0 UHMEPEeCa K noceu,eHuro YHUKAAbHbIX CAKPasb-
HbIx mecm. Umeroujulica onbim peanusayuu 0p2aHU308aHHbIX MYypPoe 0380/7uUm pPa3Hoobpa-
3UMb NPeOdsIoHeHUS Ha PbIHKEe MypPUCMCKUX yCaye U peau2uo3Ho20 mypu3ma 3KCKYPCUOHHO-MO-
3HaeamesnbHoOU HanpasaeHHocmu.

Knroueeoble cn108a: Hay4HbIl peau2uo3Hblil mypusm, Hay4YHo-rpoceemumesscKuli cobbimuliHbil
penuauo3HeIli mypusm, HAy4YHO-3KCIeOUUYUOHHbIU peauauo3Hsili mypusm, nasao0MHUYECMEO,
Hay4yHO-6020C108CKAA KOHpepeHYUsA, mypucm pesau2uo3Ho20 HacAeous.

Ona untnposaHua: banabeliknHa O.A., fiHKoBcKas A.A., MonyTHeBa M.W. HayuHblii dopmaT opraHm3aumnm
PennUrMo3HOro TypM3mMa Kak HoBoe Hanpas/ieHWe oTpacieBon geatensHoctu // Cepeuc 8 Poccum 1 3a py-
6exom. 2021, T.15. Ne2. C. 5-16. DOI: 10.24412/1995-042X-2021-2-5-16.
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Balabeikina O. A., Yankovskaya A. A., Poputneva M. I.
Religious scientific tourism as a new form of religious tourism

Introduction

Religious tourism, both pilgrimage and
sightseeing and educational orientation, became
popular [9, 16] in post-Soviet Russia and has re-
mained in many foreign countries for many cen-
turies. The research results also look impressive,
according to which objects of religious infrastruc-
ture, as well as sacred places that are somehow
connected with religious worship, cause 90% of
tourist interest [15: 194]. It should be considered
that such a high demand for cult and religious ob-
jects of display and visit is presented not only by
recreants following pilgrimage routes, but also by
those whose main purpose is sightseeing and ed-
ucational tourism.

The role of religious tourism in the socioec-
onomic development of regions and countries is
significant [1], although some experts, for exam-
ple, S. A. Lebedeva [11: 2110], determining the
degree of popularity of certain types of tourism in
Russian society, designate it as "niche" and "ex-
tremely specific", giving a small share of the prob-
ability of its independent development in the
foreseeable future of Russian reality. They claim
that there is a small probability of its independent
development in the foreseeable future within the
Russian reality. A number of circumstances con-
tradicts this view. Therefore, at the beginning of
the third millennium, the World Tourism Organi-
zation (UNWTO) declared religious tourism being
the most promising branch of the recreational
service sector in the future development. Alt-
hough, of course, we must admit that among
those who demand religious tourist routes, the
proportion of those for whom spiritually-oriented
goals are a priority is negligible. It correlates with
the proportion of practicing adherents of religions
(in relation to Orthodoxy, such a contingent is
usually defined as "ecclesiastical believers", and
to Catholicism and Protestantism — "practicing be-
lievers"). Such a narrow orientation on a certain
contingent of service demand bearers, depending
on the degree of involvement of their represent-
atives in religious life and its practices, is one of
the factors that make religious tourism and its in-
dividual areas a vulnerable sub-sector of the
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recreational economy.

In general, tourism is one of the most sub-
ordinate spheres of economic activity to external
circumstances and is closely dependent on politi-
cal, natural, economic, and social factors, and re-
ligious tourism, as its component, is subject to
their influence to an even greater extent (confir-
mation of the latter is the almost complete de-
struction of this type of tourism in the Soviet pe-
riod). The coronavirus pandemic has seriously af-
fected the functioning and development of the
tourist complex. However, even here, with a com-
petent organization of the process, not only the
old prospects are partially preserved, but new
ones are also opened. In particular, this may also
apply to domestic religious tourism in the condi-
tions of almost complete absence of international
rivalry.

The high degree of popularity and dynamic
development of religious tourism in Russian and
foreign regions required a serious scientific un-
derstanding of the issues related to its function-
ing. The answer to this issue was numerous stud-
ies undertaken by domestic and foreign authors
[6, 17]. Moreover, A. V. Babkin, S. Yu. Zhitenev, N.
N. Laguseva, T. T. Hristov, V. N. Yakunin [4, 10, 19,
20] should be mentioned first in the context of the
research subject of this article, because these au-
thors made significant attempts to differentiate
religious tourism into separate types, although
they paid close attention to scientific religious
tourism. Meanwhile, objective facts (for example,
the increasing number of scientific conferences
organized and conducted by religious organiza-
tions — convents, theological seminaries, etc.) in-
dicate that this area of religious tourism is devel-
oping quite dynamically in Russia, which makes it
necessary to try to understand its scientific fea-
tures.

Theory

The largest division within religious tourism
is associated with the designation of pilgrimage as
such and religious tourism of a sightseeing and
educational orientation. These religious tourism’s
subspecies and their semantic characteristics are
quite firmly fixed in the domestic scientific
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circulation [10,14]. Foreign scientists [16] also
paid attention to these definitions, concluding the
expediency of their differentiation.

The gradual development of religious tour-
ism in practice and the close scientists’ attention
to the transformational shift’s characteristic of
recreational economy’s activity, led to the fact
that within its well-established use as separate
definitions of pilgrimage and excursion-cognitive
directions, over time, various subspecies were
formed in even more detail in terms of the specif-
ics of the organization, content and theme. The
selection of some of them, for example, the
"prayer" tourism proposed by P. |. Ananchekova
[3], is considered as an independent sub-branch
of tourist activity of a religious orientation, be-
cause in meaning and essence it coincides with
the pilgrimage tourism. However, there are other
subspecies of pilgrimage and sightseeing and ed-
ucational religious tourism, which have become
separate within them, due to their specific char-
acteristics. So, for example, within the first of the
named subspecies of religious tourism, depend-
ing on the interested motivation for participation,
it is possible to designate religious-calendar and
event-based pilgrimages [5: 11]. If we take this cri-
terion as a basis, as an opportunity to implement
religious and ascetic practices, then there is no
doubt the independent significance of such a type
of monastic pilgrimage as “trudnichestvo”, which
assumes that the pilgrim is required, in addition
to intensive participation in divine services, to
contribute to the form of gratuitous feasible work
for the benefit of the monastery [5: 11].

In religious and educational tourism or reli-
gious tourism of excursion and educational orien-
tation, there are also separate directions. A tour-
ist product of this nature, due to unique approach
to the presentation of excursion material, the op-
portunity to explore rarely involved as objects of
display on "secular" excursion and educational
routes, sacred places, often difficult to be ac-
cessed logistically or requiring special approval
from religious organizations to visit, have gained
high popularity among consumers. Such high pop-
ularity among "civil" consumers of services (not
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being adherents of religion) [13] caused the pro-
posal of the Romanian researcher V. Pushkashu to
introduce the phrase "tourist of religious herit-
age" into scientific circulation. This category in-
cludes those participants of religious routes who
have a purely cognitive interest [16] in religious
objects.

Steadily, religious tourism of an excursion
and educational orientation, in general, most of-
ten focused on a diverse contingent in terms of
involvement in the traditions and practice of the
faith, began to include specific types in terms of
purpose and content, involving a fairly narrow cir-
cle of specially trained people. Thus, a fairly dy-
namically developing scientific tourism of a reli-
gious and educational orientation was signifi-
cantly identified in Russia just a few years ago.

There are no separate research works de-
voted to this type of tourism available on domes-
tic and foreign sources. This circumstance deter-
mined the purpose of this study-to identify the
main characteristics and specific features of the
development of scientific religious tourism as an
independent subspecies of religious tourism of
excursion and educational orientation.

Data and methods

Due to the extremely low degree of cover-
age of the problems chosen as the object of re-
search of the presented article, the main types of
sources of empirical materials that serve as the
basis for its representativeness also have their
own specifics. Since theological and other the-
matic scientific conferences organized by monas-
teries and spiritual educational organizations are
one of the opportunities for the realization of
trips due to scientific religious tourism, some data
were collected by the method of participant ob-
servation during the direct active visits of the au-
thors of events of 2015-2020. First of all, this is
due to full-time participation in the traditional an-
nual international scientific and practical confer-
ence "Pykhtitsky Readings" held in 2020 in the re-
mote format; the international educational con-
ference IX "Sretensky Readings" (2015), which is
held on the basis of the Russian Center for Science
and Culture in Helsinki, as well as in a number of
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similar events held on the basis of the St. Peters-
burg Theological Academy of the Russian Ortho-
dox Church of the Moscow Patriarchate (SPBTA).

The legislative framework of the study was
compiled by such documentary sources as the
Tourism Development Strategy of the Russian
Federation for the Period up to 2035 and the Fed-
eral Target Program "Development of Domestic
and Inbound Tourism in the Russian Federation
(2019-2025)". As a theoretical framework, the
materials of conferences, as well as articles in do-
mestic and foreign periodicals were used. This
type of sources reflects general theoretical issues
related to religious tourism and its directions, and
directly scientific religious tourism is mentioned
in them in fragments.

Up-to-date information related to the
events that determine the very possibility of the
existence of scientific religious tourism as a desti-
nation in recent retrospect and in the foreseeable
future, allows you to get access to the official In-
ternet portals of spiritual educational institutions
of the Russian Orthodox Church of the Moscow
Patriarchate (ROC MP), Russian and foreign mon-
asteries (not only Orthodox), the Educational
Committee of the Moscow Patriarchate of the
Russian Orthodox Church.

The main research methods, in addition to
the included observation, were the analysis and
synthesis of primary data posted on the official In-
ternet portals of organizations that implement
scientific and religious events, sources of scientific
literature, and the method of summarizing infor-
mation.

The practical significance and scientific nov-
elty of the study are due to the fact that there are
no generalizing materials in the scientific circula-
tion that are related to the design, functioning
and development of religious scientific tourism.
This sub-sector has prospects for further expan-
sion and development and continues to be imple-
mented even in the context of a pandemic, alt-
hough it is focused on a rather narrow circle of
participants.

Research results
Scientific religious tourism was formed as
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part of religious excursion and educational tour-
ism. It was firstly mentioned in the special litera-
ture owing to A. V. Babkin [4: 13]. Later V. N. Ya-
kunin suggested to use the combination "scien-
tific tourism for religious purposes" [20: 72]. Both
sources contain similar, but extremely fragmen-
tary characteristics of this direction of religious
tourism. They record only a very small degree of
travel coverage. They indicate the expansion of
the tourist trips’ area due to scientific tourism.

The idea of scientific religious tourism as a
destination is too narrow and does not corre-
spond to reality. It is aimed at an extremely small
group of mainly European researchers; whose ob-
ject of study is rare or extinct religious cults that
have been spread in remote regions of the world
in historical retrospect or have survived to this
day. If we understand scientific religious tourism
as an organized or individual trip, the purpose of
which is to collect empirical materials for theolog-
ical and religious studies, to test the results of
these studies as a part of scientific conferences or
other scientific and practical events organized by
religious organizations and / or implemented on
the basis of places associated with religious wor-
ship (monasteries, temples, theological seminar-
ies, religious educational centres), etc., then it be-
comes obvious that this trend is quite dynamic in
Russia (especially in the last few years preceding
the COVID-19 pandemic) and its noticeable exist-
ence in some foreign countries.

Depending on the main purpose of the trip,
scientific religious tourism can be divided into two
directions: scientific and educational event tour-
ism and scientific and expedition tourism. At the
same time, the first of these subspecies involves
active (as a speaker or lecturer) or passive (as a
listener or visitor) participation in scientific and
theological events — conferences, training semi-
nars, forums on religious topics, etc.

Some events organized within this subspe-
cies of scientific religious tourism have already ac-
quired the features of a component of the brand-
ing of a sacred religious and cult object. As an ex-
ample, the international scientific and practical
conference "Pykhtitsky Readings" is organized
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Table 1 — International Scientific and Practical Conference "Pykhtitsky readings"”
(Estonia, Kuremde, 2012-2020)

distance format)
11-12 December
2020

complementarity of
Orthodox and secular

culture

Izhevsk, Kaliningrad, Krasnoyarsk, Krasnodar,
Moscow, Ryazan, St. Petersburg, Staraya Russa

Number of . . - .
Date of the event Name/subject published Countries / Russian c;t/:;ttshat delegated partic, Notes
reports p
The f',rSt . Latvia, Russia, Sweden, Estonia / Vologda,
Pyuchtitsky Interaction of secular .
. . 25 Izhevsk, Krasnoyarsk, Magnitogorsk, Moscow,
readings and spiritual cultures St p b T
11-12.12.2012 t. Peters urg, lver
Dialogue of pedagogi-
The second cal traditions of Or- Latvia, Russia, Ukraine, Sweden, Estonia/ Vo-
Puchtitsky thodoxy and modern 39 logda, Izhevsk, Kostroma, Krasnoyarsk, Magni-
readings education: the prob- togorsk, Moscow, Nizhny Novgorod, St. Peters-
11-12.12.2013 |lem of personality for- burg, Tver, Yaroslavl
mation
The third Cultural and historical Be!arus, Latvia, Russia, Ukraine, §weden, Esto-
Puchtitsky . nia / Vologda, Yelets, Izhevsk, Kirov, Krasno-
. traditions of Ortho- 48 .
readings d yarsk, Magnitogorsk, Moscow, N. Novgorod,
11-12.12.2014 oxy Petrozavodsk, St. Petersburg, Tver, Yaroslavl
Belarus, Latvia, Russia, Ukraine, Sweden,
The forth . . . .
Puchtitsky Historical, cultural and Estonia / Vologda, Yelets, Izhevsk, Kaliningrad,
di spiritual heritage: tra- 63 Krasnoyarsk, Moscow, Nizhnevartovsk, N.
readings ditions and modernity Novgorod, Petrozavodsk, St. Petersburg,
11-13.12.2015 Stavropol, Tver, Khabarovsk, Yaroslavl
The fifth Orthodox (-:ulture and Belarus, Latvia, Russia, Ukraine, Sweden, All the speakers
. the practice of per- Estonia / Vologda, Izhevsk, Kaliningrad, g
Puchtitsky . . . . came to the confer
di sonal education: tradi-| 58 Krasnodar, Kirov, Moscow, Nizhnevartovsk, N. for full-ti
readings tions and modern ex- Novgorod, Petrozavodsk, St. Petersburg, ence c.)r. u ) Ime
11-12.12.2016 perience Saratov, Stavropol, Tver, Khabarovsk, Yaroslavl| ~ Participation
. Secular and spiritual Belarqs, Latvia, Russia, Ukraine, Sweden,
The sixth . Estonia / Velsk, Vologda, Yelets, Izhevsk,
. cultural heritage as a .
Puchtitsky . Kaliningrad, Krasnodar, Krasnoyarsk, Moscow,
. \value basis for the for- 70 .
readings ] ; Nizhnevartovsk, N. Novgorod, Petrozavodsk,
11-12.12.2017 | Mation ofa contem- St. Petersburg, Saratov, Tver, Tikhoretsk,
porary personality Tomsk, Khabarovsk, Yaroslavl
The seventh Spiritual and moral Bglarus, Estonia, Germany, Latvia, Russia,
. ) . Ukraine, Sweden / Vologda, Yelets, Izhevsk, Ka-
Puchtitsky education of a person: .
di diti q q 89 liningrad, Krasnoyarsk, Moscow, N. Novgorod,
readings traditions ?n moder- Petrozavodsk, Ryazan, St. Petersburg, Saratov,
11-12.12.2018 nity Samara, Yaroslavl
The conference was
attended by a grou
The eighth Orthodoxv and the Belarus, Estonia, Germany, Latvia, Russia, of delegazes-gstu- P
Puchtitsky koiritual ang moral de- Ukraine, Sweden / Vologda, Yelets, Izhevsk, Ka-{dents and postgrad-
readings P 74 liningrad, Krasnoyarsk, Kirov, Moscow, N. Nov-| uates of SPBTA (1
velopment of the con- k d 9 listen-
11-12 December emborary personalit gorod, Petrozavodsk, Ryazan, St. Petersburg, PP€aKeran Isten
2019 P yp y Saratov, Staraya Russa ers), headed by the
prorector for educa-
tional work?!
The ninth Axiological approach
Puchtitsky read- | to personal develop- Belarus, Estonia, Germany, Latvia, Russia,
ings (was held in a| ment based on the 53 Ukraine, Sweden / Vologda, Yekaterinburg,

IStudents and teachers of the Academy took part in the international conference in the Pyukhtitsky monastery // Official
website of the St. Petersburg Theological Academy of the ROC MP. URL: https://spbda.ru/news/studenty-i-prepodavateli-
akademii-prinyali-uchastie-v-mejdunarodnoy-konferencii-v-pyuhtickom-monastyre/ (Accessed on 06.01.2021)
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annually and based on the Pykhtitsky Assumption
Stavropol Convent (Estonia). According to the tra-
dition which has been established since 2012, it
takes place in mid-December. The table below
shows the main scientific and religious thematic
focus of this event and the scope of its partici-
pants. It should be noted that the beginning of
such an event in the Pyukhtitsky monastery was
laid back in 2002, when a conference on spiritual
and moral education was held for the first time
within its walls.

The table was compiled on the basis of the
collections of materials of the Pyukhtitsky Read-
ings conferences, the authors' own observations
during their direct participation in the Pyukhtitsky
Readings in the period from 2015 to 2020, as well
as on the works of Komissarova T. S., Gladkiy Yu.
N., Sukhorukov V. D. and Kalacheva F. [7, 8]

Referring to the data shown in table 1, we
can conclude that during almost the entire period
when the designated annual conference was held
in person, the number of reports presented at it
increased or remained consistently high. Among
the countries represented by the participating
delegates, Belarus, Estonia, Germany, Latvia, Rus-
sia, Ukraine and Sweden are constantly featured.
The coverage of Russian cities is also constantly
expanding, from which speakers come to the Pyu-
khtitsky Monastery. It is logical that representa-
tives of Moscow and St. Petersburg are numeri-
cally leading, but strong ties have also been estab-
lished with the scientific and pedagogical commu-
nity of Yelets, Izhevsk, Kaliningrad, Krasnoyarsk,
Nizhny Novgorod, Petrozavodsk, Khabarovsk, etc.
It should also be noted that despite the additional
costs associated with processing visa documents
for crossing the border with Estonia, the share of
Russian speakers who take part in the conference
in person is very high and is at least 80-90% of
those who applied, and in 2016 it reached 100%.
In recent years, the Pyuchtitsky Readings have at-
tracted about 100-150 people, which is about
10% of the population of Estonia itself. In addition
to representatives of the clergy, the pedagogical
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and scientific community, the designated event
arouses a steady interest for the purpose of pas-
sive participation as listeners among those who
arrived not only from Russia, but also from foreign
countries, for example, from Finland.

Gradually, significant prerequisites were
created for attracting Russian and possibly foreign
theological seminaries to cooperate within the
framework of the conference. For the first time,
SPBDA students made presentations at the Pyu-
khtitsky Readings in 2018, and in 2019, a delega-
tion of 11 students from there already arrived at
the monastery. That is, the international scientific
and practical conference Pykhtitsky Readings is an
example of a dynamically developing event within
the framework of scientific religious tourism. The
number, professional affiliation, and the list of
countries and cities represented by its participat-
ing delegates were constantly expanding until
2020, when, for objective reasons, the event was
held in absentia.

"Pykhtitsky readings" are also used in com-
mercial activities as a factor in attracting a certain
contingent of recreants. For example, the St. Pe-
tersburg-based travel company "Acro-Travel", in
consultation with the monastery's management,
has repeatedly (though not annually) organized
special tours for those who want to participate in
the conference as listeners?. Tourists were of-
fered services in the organization of transport,
guided tours on the highway and a tour of the
monastery, and accommodation and meals were
provided to all participants at the expense of the
Pyukhtitsky monastery.

Talking about the multiplicative economic
effect of scientific religious tourism, which is cre-
ated due to the development of the recreational
sector of the economy, it is worth mentioning that
in general it is low due to the narrow contingent
of participants. But the example of Pyuchtitsky
readings in this key can be considered separately.
In Estonia, where the population does not reach
one and a half million, a scientific event with the
participation of more than 100-150 people can be

2 Fifth Pyukhtitsky readings 2016 // Official website of the travel company "Akro-Travel". URL: http://www.akro-

travel.ru/?p=982 (Accessed on 06.01.2021)
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considered as a large event. In the city Yyhvi,
which is closest to the monastery, the demand for
local transport services increases during the con-
ference period. In the village of Kuremae, the only
hotel-hostel is involved, and the attendance of
cafes, souvenir shops, and grocery stores is in-
creasing. Taking into account the fact that the
middle of December, when the conference is tra-
ditionally held, is the season when the flow of
tourists and pilgrims in the Pykhtitsky monastery
is low, the holding of this event and the resulting
large flow of tourists can provide significant sup-
port to the market for some goods and services at
the micro-regional level.

Another foreign monastery (though not Or-
thodox, but Catholic with an ecumenical orienta-
tion), on the basis of which, since 1993, annual
scientific conferences devoted to the study of var-
ious aspects of Orthodox culture are usually held
in September, is Bose, located in the Italian region
of Piedmont. In 2017, 250 participants from 20
countries of the world — Albania, Belgium, Greece,
Egypt, Russia, the United States, Turkey, etc3. In
2019, the list of States that represented their del-
egates at this conference expanded to 30, includ-
ing not only European and American countries,
but also several African countries®. Like the
Pyuchtitsky Readings, this event within the frame-
work of scientific religious tourism aroused a
steady interest and attracted an increasing num-
ber of participants until the period of restrictions
on tourist activities due to the pandemic.

There are only few examples of monasteries
that have developed a strong tradition of holding
annual scientific conferences. As a positive trend
in the development of this direction, we can
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consider the organization of such events in mon-
asteries, where this tradition is only planned or
they are held on an irregular basis. So, Danilov
Stavropol monastery in Moscow twice hosted
about 70 delegates from different countries (Rus-
sia, Kazakhstan, Belarus, Romania, Spain, Great
Britain, Italy, the Netherlands, Greece and Cyprus)
twice —in the fall of 2018 and 2019 —in the frame-
work of the international conference with the
thematic title "Care of the Church for the mental
patient®". Another example — in February 2020, a
conference with a very narrow focus on the topic
"St. George's Cathedral of the Yuriev Monastery:
a historical and cultural panorama", gathered in
the Yuriev Monastery of Veliky Novgorod more
than 20 specialists from this city, as well as from
Moscow and St. Petersburg®. In general, in recent
years, more and more monasteries of the ROC MP
have been involved in scientific events, serving
the development of scientific religious tourism.
The number of participants is increasing and the
coverage of the countries and cities that repre-
sent their delegates is expanding.

Orthodox monasteries, due to the histori-
cal, architectural, and artistic value of the temple
buildings and elements of their interior decora-
tion, as well as the Orthodox shrines stored in
them, are the most significant objects of pilgrim-
age and religious and educational tourism. At the
same time, scientific conferences held at their ba-
ses, especially those thematically related to the
history of Orthodoxy in the region or with the bi-
ography of famous church figures who lived or
stayed there, including those who were canon-
ized, can give an impetus to the development of
scientific religious tourism, if a single initiative

3 The XXV Theological Symposium on Orthodox Spirituality opened in Bose // Official website of the St. Philaret Orthodox
Christian Institute. URL: https://sfi.ru/sfi-today/news/v-boze-otkrylsia-xxv-bogoslovskii-simpozium-po-pravoslavnoi-du-

khovnosti.html (Accessed on 06.01.2021)

4 The delegation of the UOC took part in the international theological conference // Union of Orthodox Journalists. URL:

https://spzh.news/ru/news/64820-delegacija-upc-prinyala-uchastije-v-mezhdunarodnoj-bogoslovskoj-konferencii

cessed on 06.01.2021)

(Ac-

5> International Conference "Care of the Church for the Mentally ill" // Official Website of the Moscow Patriarchate. URL:
http://www.patriarchia.ru/db/text/5302572.html (Accessed on 08.01.2021)

6 Scientific Conference "St. George's Cathedral of the Yuriev Monastery: historical and cultural panorama" // Official website
of the Novgorod State United Museum-Reserve. URL: https://novgorodmuseum.ru/konferentsiii-i-seminary/64-

nauchnaya-konferentsiya-georgievskij-sobor-yureva-monastyrya-istoriko-kulturnaya-panorama.html

08.01.2021)

(Accessed  on
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that currently exists with the offer of organized
tours as listeners for a contingent of tourists and
pilgrims becomes widespread. The potential for
the development of this direction in modern Rus-
sia is high. There are some examples of scientific
conferences related to the history of Orthodoxy in
the region, which are held or were held on the ba-
sis of monasteries and, if properly organized,
could serve as a leading factor in attracting pil-
grims and tourists (organized and individual) to
the development of scientific religious tourism:

- Arseniev readings in memory of Metropol-
itan Arseny (Stadnitsky) (Veliky Novgorod, Khutyn
Monastery);

- Zlatoust readings (dedicated to the results
of studying the history and heritage of the Mos-
cow Zlatoust Monastery (Zlatoustvosky Monas-
tery, Moscow);

- Zosimov readings (Trinity-Odigitrievsky
Stavropol Convent of Zosimov Deserts) (Moscow
region, Narofominsky district).

Among the regular events that can also be
considered as part of the development of scien-
tific religious tourism, it is worth noting the an-
nual Sretensky readings held by the Russian Cen-
ter for Science and Culture in Helsinki (Finland), in
which representatives of Denmark, Russia, Fin-
land, and Sweden took part in different years. In
February 2020, this international educational con-
ference was held for the 14th time. Like the "Pu-
khtitsky readings" in Estonia, the Sretensky Read-
ings are a factor for organizing a thematic excur-
sion tour among others offered by the travel com-
pany "Akro-Travel"’.

In addition to monasteries, educational in-
stitutions of the ROC MP contribute to the devel-
opment of scientifically educational tourism. First
of all, we are talking about theological academies
and seminaries, the number of which is slightly
less than 40 in the Russian Federation, and 55 in

CETEBOWV .
HAYYHIN
YKYPHAST

the entire canonical space of the Russian Church,
whose borders are wider than the Russian ones.
Educational institutions of the Russian Orthodox
Church, where the scientific activities of teachers
and students, and, accordingly, their mobility for
this purpose, are provided for by the statutory
documents, are located on the territory of Bela-
rus, Kazakhstan, Latvia, Moldova, the United
States, Uzbekistan, Ukraine, and France.

Many theological seminaries in Russia have
developed a strong long-standing tradition of
holding scientific and practical conferences on a
wide variety of religious and theological topics,
which are carried out at the regional, Russian and
international levels. In addition to the undisputed
leaders in the number of annually organized
events of this type, which are the Moscow and St.
Petersburg theological Academies, a large num-
ber of participants are attracted by conferences
of theological seminaries in Belgorod, Yekaterin-
burg, Kazan®, etc. The experience of cooperation
between theological seminaries and monasteries
in the framework of joint scientific events is also
presented. Thus, in 2016, the anniversary dates
associated with the history of the Dalmatian The-
ological School and its famous graduates in theo-
logical circles served to organize the anniversary
conference of the Yekaterinburg Orthodox Semi-
nary together with the Holy Dormition Dalmatian
Monastery (Dalmatovo, Korgan region). The
event, which took place on the basis of the mon-
astery, gathered about 300 participants as speak-
ers and listeners. The opening of a museum dedi-
cated to the pre-revolutionary history of Russia
and a thematic photo exhibition were also timed
to coincide with it. That is, scientific and educa-
tional tourism can act as one of the incentives for
the development of the infrastructure of religious
tourism.

Kazan Theological Seminary has experience

7 VIl International Sretensky Readings. To the 400th anniversary of the House of Romanov. // Official website of the travel
company "Akro-Travel". URL: http://www.akro-travel.ru/?page_id=222 (Accessed on 08.01.2021)

8 Conferences. Plan of scientific work of the Belgorod Orthodox Theological Seminary for the 2020-2021 academic year //
Official Website of the Belgorod Orthodox Theological Seminary. URL: http://bel-seminaria.ru/konferencii/ (Accessed on
19.01.2021); Scientific conferences // Official website of the Yekaterinburg Theological Seminary. URL: https://epds.ru/o-
seminarii/nauka/konf/ (Accessed on 21.01.2021); Scientific activity // Official website of the Kazan Orthodox Theological
Seminary. URL: https://kazpds.ru/deyatelnost/nauka/ (Accessed on 22.01.2021)
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in cooperation with the Bogoroditse-Uspensky
Sviyazhsk Monastery and the museum-reserve
"Island-city of Sviyazhsk" for the purpose of joint
conferences.

During the period when a scientific and the-
ological event is held in a monastery or other sa-
cred place, not only does its attendance increase
due to speakers and listeners. The distribution of
scientific printed, documentary film and photo
products produced as a result of the conference
contributes to the popularization of the religious
tourist religious destination among the popula-
tion.

Scientific-expedition religious tourism co-
vers an even smaller number of participants. Its
purpose is to collect primary information about
religious teachings and / or religious objects. The
realization of this goal can be objectified in vari-
ous activities of organized groups of researchers
or in the form of individual travellers — participa-
tion in archaeological excavations, measurements
of religious buildings, observations of the behav-
iour of adherents of religions, etc.

Mentioning scientific religious tourism, A. V.
Babkin focuses on the interest of Russian and Eu-
ropean scientists in the atavistic religions of
Egypt, Mesopotamia, the Mediterranean, and
Central America in order to study them [4: 13-14].
In terms of meaning, we are talking about a scien-
tific-expedition subspecies of scientific religious
tourism. This interpretation of this concept seems
unnecessarily narrow.

Summary

Scientific religious tourism, as a subtype of
religious and educational tourism, can be called
"niche". It does not have a significant spread due
to the specifics of the contingent of participants
and the requirements for their level of qualifica-
tion. However, this phenomenon has a more com-
plex structure and greater significance than it was
usually mentioned in the scientific literature that
deals with the issues of religious tourism. Its dy-
namic development in the last decade is promis-
ing, judging by the fact that even during the
COVID — 19 pandemic, scientific and theological
conferences continued to be held, even if they
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were forced to fully or partially take place in
online format.

Scientific religious tourism, depending on
the main purpose of the participants, is divided
into scientific and educational and expedition
tourism, while the first one has become more
widespread. In general, scientific and educational
religious tourism, the beginnings of which in Rus-
sia date back to 1993, when for the first time a
conference related to religious and pedagogical
issues was organized in Moscow, which later gave
rise to the most large — scale scientific event in
which the ROC MP participates - "Christmas Read-
ings", which have regional and all-Russian interna-
tional) stages, gradually developed, attracting
more and more participants from different cities
and countries. Most intensively, new and new ac-
tivities that determine travel for the purpose of
this type of tourism began to appear from the be-
ginning of the second decade of the XXI century.
They are conducted primarily by monasteries, re-
ligious educational institutions, or jointly by or-
ganizations of these types. The multiplicative eco-
nomic effect of this subspecies of religious tour-
ism cannot be called high, because the contingent
of participants is narrow, requiring special train-
ing, and for the organization of accommodation
and food for speakers and listeners, religious or-
ganizations, as a rule, mostly use their own re-
sources (refectories of monasteries, guest houses
for pilgrims, etc.). Nevertheless, for the develop-
ment of religious tourism, the significance of this
subspecies of it is essential. First, scientific and ed-
ucational events of religious content, as well as
book printing and other products that are pro-
duced as a result of them, help to stimulate inter-
est in visiting unique sacred places. In addition,
over time, the already existing small experience in
the implementation of organized tours dedicated
to the events of scientific and educational tourism
for those who want to participate in them as lis-
teners can be taken into account. This can signifi-
cantly diversify the range of offers on the market
of sightseeing and educational tourism, and in
particular, religious tourism of an excursion and
educational orientation.
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Abstract. The article is devoted to the issues of slum tourism — one of the most controversial and
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terest in unusual, vivid, unforgettable emotions and impressions, including negative ones. How-
ever, the emergence of slum tourism was less about entertainment and more about understand-
ing the problems of dominant regimes, poverty and hunger. Slum tourism involves visiting poor
areas with chaotic buildings, where there is a shortage of drinking water and basic living condi-
tions. At the same time, variety of type and forms of slums, ways of organizing travel, tourist
motivation gives rise to many practices but complicates the theorization of slum tourism as a
phenomenon. The article provides a review of scientific publications, identifies the views of Rus-
sian and foreign scientists on the concept of slum tourism, and presents successful cases. The
authors study the existing slum tours and analyze the satisfaction and motivation of tourists who
visited them. Based on the study of scientific views, successful practices and motivation of trav-
elers, the article attempts to classify slum tourism activities. The article draws several methodo-
logical conclusions about the phenomenon of slum tourism, and also considers the possibility of
its implementation in Russia.
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Aextapb M., Hukonbckas E.1O., Punatosa M.C., Xpucros T.T.
TpywobHbI TYypn3m Kak popmaT a/ibTepHaTUBHOTO BUAA NyTELWECTBUN:

meTogonorn4yeckme Bonpocobl N ycnewHble MPakTUKn

CerogHAa pa3BuTUe TypM3ma OTMEYEHO pA-
OO0M BaXHbIX TPEHA,0B, CPeAU KOTOPbIX CNPOC Ha
HEeMaccoBble, a/sbTepHaTMBHble BUAbI NyTelwe-
CTBMI M 3aNPOC Ha CU/IbHbIE SMOLUKN U BreYaT/ie-
HUA. TPAAULMOHHDBIN NAAXKHBINA U KYNbTYPHO-MO-
3HaBaATE/IbHbIM OTAbIX XOTb M OCTAETCA OCHOBHbIM
MOTMBOM MyTELECTBUI B MUPE, HO HAPAAY C 3TUM
pacTeT 40NA TypuUCTOB, BblbMpatowmx Hemacco-
Bble HanpaBfeHWs WA BUAbl AEATENbHOCTU
(Hanpumep, CeNbCKUIN, NPUKIOYEHYECKUI, IKOo-
JIOTUYECKUIA, BONIOHTEPCKUIN, AXKaANN00-TYPU3IM U
np.). Ba*kHoe MecTo B a/IbTePHATUBHbIX BUAAX Ty-
pu3Ma 3aHMMaeT TPYLWOOHbIN Typusm. [osroe
Bpems BOKpYr 3Toro ¢eHomeHa BeAyTCA Cnopbl O
ero 3TMYHOCTM U uenecoobpasHocTM. Ho npwm
3TOM €ero BK/iaZ B pa3BUTME MECTHbIX coobuiects
3HauYMTEeNIeH — A0X0Abl OT TYPUCTCKO-3IKCKYPCUOH-
HOM AeATeNbHOCTU MAYT B MeCTHble bloarKeTbl, a
cam ¢dopmat TpywobHoro Typuama dopmupyet
paboune mecTa M cnocobCcTByeT Nonyaapusaumnm
M NOHUMaHMIO Npobaembl 6egHOCTU U ronoaa.

Hanbonee u3BECTHbIMM AECTMHALMAMM,
npeanaralowmmmn Typuctam TpyLLOOHble Typbl U
3KCKypcum, asnatTca bpasmana n HOxHoadpu-
KaHCKaa pecnybaunKka. B nocnegHein TpywobHble
Typbl nposoaAaTcA ¢ 1980-x rr., U3HAYANbHO OHU
6blnM NpM3BaHbl NMOKasaTb NOCNAEACTBUSA MOAU-
TMKM anapTenaa, o4HaKo CerogHa nx HasHavyeHue
M3MEeHMNOCb. TOYHOM CTAaTUCTUKM NO KOANYECTBY
TYPUCTOB U A0XOA0M OT TPYWOOHbIX TypoB, a
TaKXe X BKNAa4e B MECTHYIO SKOHOMMKY U B pas-
BUTUE coobuiecTB B KOXKHON APpUKe B LLeIOM HET,
3KCMNepTbl rOBOPAT O TOM, YTO Kaxkabii rog, Ao 300
000 yesioBeK NOCeELLAOT rOPoAKK BOKpyr KelinTa-
YHa, 4TO CBMAOETEeNbCTBYET O BAXKHOCTU TPyLLOO-
HOro TYpu3ma, No KpamHen mepe, Ha perMoHanb-
Hom ypoBHe (Rolfes 2009).

B bpa3unnuun dasenbl CTaAn TaKOM Ke Typu-
CTUYECKOM aTTpaKLUMen, Kak KapHasan, pyToon u
nnsxkn [3]. Naxke 0630pHble 3KCKypcun no Puo-
Ae-aHenpo He obxoasTca 6e3 ocmoTpa mMecT-
HbiXx ¢pasen. B bpasunmmn nepmogmyeckm noasns-
IOTCA WMHWUUMATUBbI OT NpeacTaBuUTENEN BAACTU
caenatb GpaBesnbl «0cObbIMU TYPUCTUYECKMMM 30-
HaMW», BbIBECTU UX B pa3pAL KYAbTypPHOro Hace-
ava v np. [3].

CETEBOWV .
HAYYHIN
YKYPHAST

TpywobHble Typbl npoBoaAaTcA B MHAUK
(Hbto-Oenn, Mymbau), B ctpaHax KOro-BoctouHom
A3unu, B aPppUKAHCKMX CTpaHaXx.

Camblli APKMIA NpUMep pacLIMpAOLWLErocs
pa3BUTMA Typu3ma B Tpyw,ob6ax MOXKHO HaWUTK B
Mymbawu. Ero pa3sutme Typmama Havanocb B 2006
rogy, Korga aHrno-uHAUMCKMA TypornepaTop
Hayan NpoBOAWUTb TYpbl, BAOXHOBUBLUUCH TYPU3-
mom B ¢daBenax Puo-ge-HaHelpo, 1 oH bbicTpo
3apekomeHa0Ban cebs Kak elle ogHO «b6obLIOE»
Hanpas/ieHWe Typusma B Tpylobax [8, 9, 17]. Ha
pasBuTME TpyLLOO6HOro Typrsama B Mymban oka-
3a/1a BIMAHME MMPOBAA NONYAAPHOCTb PpUAbMA
«MwunnnoHep us TpyLwo6».

PacTywmm HanpaBneHnem TpyLobHoro Ty-
pusma AsnsetcA KeHuA. 3pecb passBuTUe 3TOro
BMAA TYpM3Ma CBA3aHO C NpoBeaeHnem Bcemump-
Horo couunanbHoro ¢opyma (WSF) B 2007, Korga
AeneraTbl M NpeacTaBUTENM FPAXKAAHCKOTOo 06LLue-
CTBa, BbICTPOMIUCL B OYepenb A5 IKCKYpPCUA B
npuropoa Hanpobu Knbepy. Knbepa — ato Kpyn-
Helwune ropoackne Tpywobbl APpuKK, YMCneH-
HOCTb HaceNeHus 34eCb NO Pa3HbIM OLEHKaM, A40-
cturaet ot 500 Tbic. 40 1 MWUANMOHA 4YenoBeK.
Typbl B Kubepy Tenepb npeBpaTMAnCh B Npubbiib-
Hbii 6BusHec, B KeHnn paboTaeT HECKO/bKO Typo-
nepaTopos, CNeLMaN3UPYIOWMXCA HA Tpyw,o6-
HOM Typu3ame [18].

OpHaKo He Be3ae TPYLWODOHbIM Typu3m pac-
CMaTpMBAETCA KaK cnocob pa3BUTUA TEPPUTOPUN,
BNACTN BONbLIMHCTBA CTPAH HE NPUBETCTBYIOT MO-
celleHme TpyLwob, paccmatpmBan Takon ¢opmaT
KaK OMCKpeaAnTaLMmIo CTPaHbl, Yyrpo3y ee UMUAKY.

B TO )Ke Bpema cyLLecTByeT TePpMUHOIOIMU-
YyecKas NyTaHULa KakK B onpeaeneHnn camoro Tpy-
WwobHOoro Typmn3ma, Tak 1 B Gopmax pekpeaLmoH-
HOWM aKTMBHOCTM — YACTO 3KCKYPCUM MO TpyLoHam
OTHOCAT K TYPUCTUYECKOMN AEeATENbHOCTMY.

MosTomy LLenb AaHHOW CTaTbM PAaCCMOTPETb
B3r/1Abl Ha TPYLWOOHbIN TYPU3M B POCCUICKOM 1
3apybexxHOoN HayYyHOW nuTepaTtype, U3y4ynUTb Tep-
MWHbI, TPUMEHAEMbIE K NyTeLlecTBUAM B beaHble
rOpPOACKME PAMOHbI, PACCMOTPETb YCMNeLHble
NPaKTUKN TAaKOW AeATEeNIbHOCTU U BbIABUTbL MPO-
61embl pa3BUTUA 3TOro BUAA Typm3ma B Poccum u
3a pybexom.



CEPBY
3 POCCUI

1 3A PYBEXKOM

Tpyw,o06HbIM TypM3m cerogHa HabupaeT no-
NYyNSPHOCTb Y TYPMUCTOB U3 pPasHbIX CTPaH, pacteT
KOJINYECTBO YCAYr ANA TYpUCTOB U GOpmMaToB OCy-
LLLeCTBAEHUA noceleHnn 6eaHblXx KBapTasioBs.
MMeHHO noatomy TPYLWOOHbIN Typu3m npusne-
KaeT BHMMaHWe Hay4Horo coobuiectsa. B 3apy-
6eXHoM nuTepaType BOMPOCbI TPYLLOOHOro Ty-
p13ma ocBelleHbl 40CTaTo4HO noapobHo, B 2012
rogy 6bin onybanKoBaH cneumanbHbIi BbIMYCK
Tourism Geographies, NocBAWEHHbIN TPYLLOO-
HOMY TYpPM3MY, NEPUOANYECKN NPOBOAATCA TEMA-
TMYECKME KOHGEPEHLMN, OpraHM3oBaHa T.H. UC-
cnepoBaTeNibCKan CceTb TPyLLOB6HOro Typmsma L.

AHaNN3 HayyHbIX Ny6/AMKAUUA NO3BOSIUAN
BblAENUTb Hambonee 4acTto paccmaTpyMBaemble
BOMPOCHI:

- UICTOPUA NOABAEHUA TPYLWODOHOro Typusma
([1,2,4,5,6, 13, 20]);

- MOHMMaHMe TPYL0D6 Kak 06beKTa nokasa
(1,2,5,9,19);

- NPAKTUKX OpraHM3auuu TpyLobHoro Ty-
pusma (MHaus, Ucnanua, duannnuHbl, appuKaH-
CKue cTpaHbl) ([3, 8, 9, 12, 17];

- U3y4yeHMe MOTUBALMU TPYLOOHbIX Typu-
cros ([6, 7,11, 12, 14-17].

B Lenom MoXKHO OTMETUTb, YTO aKaZemmye-
CKana obnacTb uccnegoBaHU Typusma B TpyLLO-
6ax COCTOUT B OCHOBHOM M3 UCCNEA0BaHUN KOH-
KPeTHbIX MPUMEPOB M MPAKTUK, MO CBOEN npwu-
poAe YHUKaNbHbIX, YTO YCNAOXKHAET GOpMUPOBa-
HMe 06LWMX NpeacTaBNeHNIN, KOHLENLMNA U Teope-
TUYECKMX MOJIOKEHUN.

OaHaKo pajs aBTOPOB OTMEYAET, YTO pacTy-
LLlee KONIMYECTBO UCCAeA0BaHUI YCNeLHbIX NpakK-
TUK TaK WM MHA4Ye NpUBEAET K HeobxoammocTu
cMcTemaTtusaumm n TeopetTmsaumm beHomeHa Tpy-
uobHoro Typusma (Hanpumep, [10]).

OpHMMm M3 cnocoboB peLleHns KOHLEenTy-
a/lbHbIX BOMPOCOB fABAsieTCA obpalLeHMe K UcTo-
pUYecKomy acnekty Typusma B Tpyuw,obax. bea-
Hble NpuBAEKanu 6oraTbix NoceTUTenen 3ag0ro
[0 NOABNEHUA KCOBPEMEHHOIo Typu3ma B TPYLLO-
6ax». Koens K. yKa3biBaeT Ha MPaKTUKY «TPYLLO6»
HaYMHAA C BMKTOPMAHCKOro npownoro [13].

! http://slumtourism.net/
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MopobHble MCTOpUYecKMe uccnenoBaHuA Bblan
nposeaeHbl aAna Napaema 1 Yukaro, a Takxe ana
BpoHkca [4, 5, 6], U Ans KOHTUHeHTanbHON EB-
ponbl [20], B pPYCCKOA3bIYHbIX WCCAEA0BAHUAX
TaKXXe NPoBOAMTCA UCTOPUYECKUIN aHANU3 NOAB-
NeHuAa TpywobHoro Typusma 8 mupe [1, 2].

CambiM M3BECTHbIM «TPYWOBHbIM Typu-
ctom» B Mockse u B Poccum aBnaeTca pycckui
XKypHanucT Bnagnmmnp MnsapoBCcKMA, KOTOPbIN B
KoHUe XIX Beka nocewan u onucbiBaa MOCKOB-
CKue Tpywobbl, nx obutatenen, npobaembl U oco-
6eHHOoCTH bbiTa.

Pan aBTOpOB paccmaTpuBaeT TPYLLOOHbLIN
TYPM3M KaK pa3HOBMAHOCTb FOPOACKOro Typm3ma,
KaK anbTEePHATUBHbLIA M OCO3HAHHbIN TYpU3M,
MHOrMe aBTOPbl OTTA/IKMBAKOTCA OT TUMOAOIUMU
Tpyw,o06 B BblAENEHUN TEX UK UHbIX PopM Tpy-
wobHoro Typuama. Tak, ManeTtuH C.C. xapakTtepu-
3yeT TPYLWoObl KaK 06BEKTbI MOKa3a M KaK TypUCT-
CKMe AecTMaumu, M3yvyaeT UX NPOUCXOXKAEHME U
BOB/IEYEHME B TYPUCTUYECKYID [EATENbHOCTD,
NPOBOAMUT CTPABHUTE/IbHLIW aHA/IU3 AHTI0A3bIY-
HbIX TEPMMHOB, KOTOPblE OMMWCBLIBAIOT MOHATME
«Tpywo6bbi»: slum, shanty town (npuropogpl ¢ oT-
CYTCTBMEM MNAHUPOBKM, KAYECTBEHHOTO KWU/bA U
no cyTu ABAsAoWMMK Tpywobamm) , ghetto (reto —
palioHbl A0BPOBONILHOIO UAN MPUHYAUTENBHOIO
KOMMAKTHOFO MPOXKMBAHMA NPEUMYLLECTBEHHO
OOHOW 3THMYECKOW WAM  KOHPECCMOHaNbHOM
rpynnbl), @ TaKKe MeCTHble Ha3BaHMA — dasenbl
(Bpasunnusa), 6anbe (PpaHuma), FearkekoHay (Typ-
umna) mnnp.[2]. Rolfes M. Tak»Ke yka3biBaeT Ha pas-
IM4NA MeXay TYPU3MOM B nocesikax, ¢pasenax
WAn gpyrux Tunax Tpywob [19].

Benskosa M.HO. n Kexaipoa M. paccmart-
pPUBAOT OMbIT TPYWOOBHOro TypMama B pPasHbIX
CTpaHax, NPUBOAAT NpMMep reTTo-Typusma B MNno-
BavBe (bonrapumsa), onncbiBasA LbIraHCKUIA KBapTan
CTONMNMHOBO, a TaKXKe 3aTparumeatoT npobiemsl
3TUYHOCTU TpylWwobHoro Typusma [1]. OpHako
60NbLUIMHCTBO aBTOPOB CXOAMUTCA BO MHEHWUMN, YTO
reTTo-Typu3m — 3TO OTAEe/IbHAA BETBb TPYLLO06HOro
TYpU3Ma, TaK KaK HacefeHue reTto Kak npasuio
FOMOreHHO NO STHUYECKOMY MPU3HAKY, B OTINYME
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OT 60/1bLIMHCTBA TUMMUYHbBIX FOPOACKMX TPYLLOO.

Bo MHOrmx nybankaumax onpegeneHua Tpy-
wob (slum) onupaetca Ha TepmuHonormio OOH,
onpesensAtoLyo UX Kak Kuable MacCuBbl CNOH-
TAHHOM 3aCTPOMKM C BbICOKOM NAOTHOCTbIO Hace-
NIEeHUA B TOPOACKON MECTHOCTH, cocToAME U3 06-
BeTWanblX, HeJ0bpPOKayYeCcTBEHHbIX U Hebnaro-
YCTPOEHHbIX KWAWLW, C OTCYTCTBMEM YUCTOM
BOAbl, KAHaAN3aUUKM 1 Np. Bce 3TM panoHbl BO3HK-
KaloT B OMpefeneHHbIX UCTOPUYECKMX YCNOBUAX
W, cnepoBaTenbHO, 06pPa3yOT OTAENbHbIE COLM-
afbHble M NOAUTUYECKME NpocTpaHcTea [10].

NccnepoBaTteny B paBHOM CTeMeHM yKasbl-
BalOT Ha TOT daKT, YTO TeopeTmyeckme obobuie-
HWA M NONbITKM ONMUCaTb NAEaNbHYIO MOAENb TPY-
LOBHOro TYPUCTCKOrO NPOCTPAHCTBA C Habopom
ycnyr v yaobcts ana TypuctoB U CybbekToB Ty-
PUCTCKOrO PbIHKA, YTO XapaKTepPHO AN1A APYrUX BU-
AO0B TypM3Ma — 3TO yTonM4yecKas, HecbbIToYHan
meuTa. Beap obuiee noHATME «Tpyw,06a» ageTanu-
3MpyeTca M BapbUpyeTca Mo yca0BMAM U coaep-
YKaHWIO HAa MECTHOM YPOBHE B KOHKPETHOM CTpaHe
M B KOHKPETHbIX ycnosuax. ®aBena, Kak yTBep-
®aaet Freire-Medeiros B., He Noxoxa HX Ha OAHY
apyryto daseny [9]. MNocenkn ogMHAKOBO pasnu-
YaloTCA, KaK M UX BO3MOXKHOCTU ANA Pa3/INYHbIX
dopm Typmama [13].

B ny6aunKaumax aktmeHo obcyxaatotca npum-
YMHbI POCTa NONYNAPHOCTM TPYLWO0B6HOro Typmn3ma.
Tak, Ocunosa M. oTmeyaeT B KayecTBe MPUYUH
pocTa NonynspPHOCTU TPYLLOOHbIX TYpoB B Pro-ae-
*aHelpo aBTOp cumTaet ycnex ¢punbmos «lopog,
Bora», «lfopog bora 2» n «3NUTHBLIN OTPAAY, AeW-
CTBME KOTOPbIX Npoucxogmt B GpaBenax, Hayano B
2008 roay npouecca nacuduKauum dasen u
BBOAA B HUX [NoapasseneHnit MMpoTBOPYECKOM
NoANLMK; NPOBeAeHMEe MEeXAYHAPOAHbIX Crop-
TUBHbIX Mera-cobblTmin — YemnunoHata mupa no
¢dyT60ony 2014 n Onumnuinckmx u Mapaoanmnuin-
ckux JletHnx Urp 2016 [3]. B KeHnun pocT uHTe-
peca K Kubepe 6bin obycnosneH BcemmnpHbim co-
LUManbHbIM GOPYMOM, KOTOPbIV CTa/l NONYAApPU3a-
TOPOM KEHUMNCKUX TpYyLLo6, punbmom «lMpenaH-
HbI Caf0BHUKY», AEMACTBME KOTOPOro TaK¥Ke pas-
BopaumBaeTca B Knbepe, a TaKKe ocBelLeHUEM
Hapobu B TpeBen-6n10rax Ha pa3HbIX A3blKax.

CETEBOWV .
HAYYHIN
YKYPHAST

M3yyeHne Hay4yHON MbICIN OTHOCUTENIbHO
TPYyWoObHOro Typuama NO3BONSET CAenatb pAajg,
Ba*KHbIX BbIBOZOB.

dPeHoMmeH TpyLWobHOro TypmM3ma, HecMmoTpA
Ha ANTENbHYIO UCTOPUIO CTAHOB/IEHMA, NMOKA Aa-
JIeK OT TEOPEeTU3aLMM U KOHLENTyanm3auuu. B ue-
NIOM TPYLWLOBHbIM TYPM3M MOXKHO ONMCaTb Kak Mno-
ceweHne Tpywo6 ¢ NO3HABATENIbHBIMU LLeNAMM,
KaK MpaBW/iO B CONPOBOXAEHMU rMaa. Tpywob-
HbIW TYPU3M Yalle paccCMaTpMBaeTCcA Kak ¢opmar
YCTOMYMBOTrO, OCO3HAHHOIO TypM3ma, Kak cnocob
aKkTyanmsauum npobnembl 6€4HOCTU M OEMOH-
CTPauUMM NPOLLECCOB NOXHOM ypbaHusaumn. Ho B
TO )K€ BpeMs, BOKPYr 3TUYHOCTU TPYLWO06HOro Ty-
pu3Ma A0 CUX Nop BeAyTCA CNopbl, U OH HEOA4HO-
3HAYHO BOCMPUHUMAETCA KaK Ha YPOBHE MECTHbIX
XuUTenen, Biacten n obuwectsa, Tak U B Hay4yHOM
cpeae.

C Apyroit CTOPOHbI, TEOPETMU3ALMIO YCNONK-
HAeT pa3Hoobpasne N HEMOXOXKeCTb TPYLLOOHbIX
NocesIeHUM, a TaKKe OTHOLWEHNE K HUM MECTHOIo
HaceneHusa n Bnacten. Tak, B bpasunum ropgarca
daBenamu 1 ¢ yaoBONIbCTBUEM AEMOHCTPUPYHOT
MX TYPUCTaM KaK MeCTHbIN KonopuT. B KelntayHe
Tpywobbl ABNAIOTCA HEOTbEM/IEMOM YacTblo ro-
poda, U UX NPenoAHOCAT TYPUCTaM KaK nocnea-
CTBME M MEePEXUTOK LLenor anoxm. PuannnmHckue
BNACTU He NPUBETCTBYIOT AEMOHCTPaLMn Tpyw,06
TypucTam, CTapasacb MoOKasaTb TypUCTUYECKMe
BO3MOXHOCTU CTpaHbl B MHOM, ropasgo 6onee
NO3UTUBHOM CBETE.

M no tTuny v BHewWwHemy BuAy TPyLLO6bI
TaKXe pasnuyatotca. [ge-To 37O MOCTPOMKKM Ha
cBasx, B [OHKOHre TpyLw,o06Han 3aCcTpoiKa paspac-
TaeTcA 3a cYeT BO3BEAEHMS MOMELLEHWNI Ha Kpbl-
Lax bosiee yCTOMUYMBBIX KOHCTPYKLUMN, B adpUKaH-
CKMX CTPaHax MOXHO HaWTM Tpyw,obHble KBap-
Ta/ibl B HEKOTAa 3aXKMTOUYHbIX KOJIOHNA/IbHbIX Pami-
oHax (Hanpumep, CeHeran).

Yale BCero ncnosibyemblii TEPMUH — KTpY-
WO6HbIM Typu3m» (slum tourism) — umeeT psg cu-
HOHMMOB: ¢aBena-Typmam (NPUMEHUTENbHO K
Bpasunanu), peannTu-Typusm, nNOBEPTU-TYPU3M
(poverty-tourism) 1 ap. ABTOpbl OTHOCAT TPYLLO6-
HbIX TYPU3M K crieLmanbHbiM BUAam Typusma [2]
AN TYpU3My OCOBbIX TYPUCTCKUX UHTEPECOB, B
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3anagHoi mbican npeobnagaet NOHUMaHUeE Tpy-
LWOo6HOro TypM3ma Kak ycTom4ymBoi pasHOBUAHO-
CTW TOPOACKOro Typmn3ama.

B Hay4yHbIx Ny6AMKAUMAX NPAKTUYECKU He
OCBELLATCA NoaxoAbl K Knaccudukauum Tpy-
WwobHoro TypmMsma (TONIbKO B pPamKax OnucaHua
BMAOB TPYLWLOO KaK TypUCTUYECKUX OOBEKTOB).
OcunoBa M. oTmeyaeT cyuwiectBoBaHWe ABYX BU-
[0B TPYLWOOHbIX TYPOB — TEX, KOTOPble NPUHOCAT
NpubbINb MECTHbIM coobLLecTBam, U Tex, KOTo-
pble OopraHusytoTcs HefobpoCoOBECTHbIMU TYpO-
nepatopamu [3].

TaKkKe B KOHTEKCTe OPraHM30BaHHOIO Tpy-
wobHoro Typnama peudb Yalie Bcero nget ob akc-
KYPCMOHHOM AeATeNbHOCTU — TYPUCTbI NOCeLatoT
TPYwob6bl B COCTaBe 3KCKYPCMOHHOM rpynnbl B
pamKax obuiero nytewecrtsuma no ctpaHe. OHM He
OCTaHaBAMBAKOTCA B TPyLLO0DaxX UAM He noceLLatoT
MX HECKO/IbKO pa3 noapsg, NpoXKueaa B oTene
Henoganeky. B aTom Kpoetca meTog00rnyeckan
HeCOorNacoBaHHOCTb, B TOM 4YMC/le B MOTMBALMMU
TYPUCTOB, KOTOPbIE eAYT K MOCMOTPETb CTPAHY», U
B TOM yncne ee Tpyw,obbl. To ecTb, TPYLOObI He
BbICTYNalOT OCHOBHbIM MOTUBUPYOLWMUM (aKTO-
pom. MMo3TOMy B 3TOM KOHTEKCTE MOMKHO rOBO-
PUTb O TPYLLOOHOM TYPU3ME TO/IbKO B OTHOLLEHUMN
HEeopPraHM30BaHHbIX, CAMOAEATENbHbIX TYPUCTOB
M TYPUCTOB-BOJIOHTEPOB, KOTOPble MNPOBOAAT
MHOro BpemMeHW B Tpywobax, norpyadacb B
KU3Hb MECTHbIX CO0bLLECTB.

Mostomy pgnAa BbiABNEHWA npobnem Tpy-
LLOBHOro TypM3Mma M NOoMbITKU KnaccupumumpoBaTtb
ero ¢opmbl, Mbl M3y4YNNUN CYLLECTBYIOLLME Npea-
NOXKEeHUA, AOCTYMHble Ha PYCCKOM A3blKe Ha caW-
Tax TripAdvisor u Tripster, a Tak}Xe paccmoTpum
BreYaT/ieHMa TYpPUCTOB OT NocelleHua TpyLLob-
HbIX TYPOB.

Mbl Hawan 6onblue BCEro NpeasoXKeHun B
Bpasunum (Bcero 8 TypoB U 3KCKypcuii) no dpase-
Nam, ewe okono 10 npeanoxKeHum BrAOYANN da-
Be/1bl KaK A0NONHUTEIbHBIN 06BEKT NOKa3a. B Ke-
HMUW Ha canTe TripAdvisor Mbl HaLM 5 3KCKYpPCU-
OHHbIX NpeanoxeHnit B Knubepy, B Yrange — 4, u
HY’KHO OTMETUTb, YTO 3TU 3KCKYpCUM npegnona-
rasin CONpPoBOXKAEHME MECTHBbIM FTMAOM-KUTENEM
Tpywo6. B MHANN Mbl HaWNM 2 3KCKYPCUOHHbIX
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npeanoXeHua Ha canTe TripAdvisor, Ha calite
Tripster Tpywobbl 8 Mymbaun n Hbto-Lenun Bknto-
YyeHbl B 0630pHble N HEODbIYHbIE IKCKYpCcUKU. Ha
canTe Tripster Mbl TaK}Ke HAWAW O4HY IKCKYPCUIO
no Tpywobam Typuumn, Mbl ee PacCMOTPUM MO-
ApobHee B CTAaTbe HUXKE, elle O4HA IKCKypCcUusa —
0630pHOro NaaHa — BKAKOYAET B NPOrpammy noce-
weHue Tpywob Crtambyna B uncne Npoymx He-
06bIYHbIX TOPOACKNX AOCTONPUMEYATEIbHOCTEN.

OTHOCMTENBHO YA0BNETBOPEHHOCTU TYypU-
CTOB noceuleHnem Tpywob — 6onblias yacTb OT-
3bIBOB HOCWUT MONOXMUTE/NbHbIN XapakTep, Hera-
TUBHbIE OT3bIBbl (MX BCErO HECKOJ/IbKO) KacatoTcA
TOro, YTO TYpP WM 3KCKYPCUA HE COCTOANMUCD.
Hy*HO OTMEeTUTb, YTO PAL, TYPUCTOB CTAaBUAN HU3-
Kne 6annbl 3a IKCKYPCHUIO, XOTA B OT3bIBE MOJIOKMU-
TeNIbHO OT3blBa/NCb O rnge M o6 opraHusauum
npouecca. HeraTueHble 0T3bIBbl U HU3KKE Banbl
OT 3TUX TYpPMUCTOB OblAM 0OYCNOBAEHbI TEM, YTO
OHW NONYYUNN HEFAaTUBHOE TYPUCTCKOE BrneyaTae-
HUWe OT noceleHns Tpywo6. TypucTbl NMcanu, 4yto
nx nopasunna 6e4HOCTb U yXKacHble YCN0BUA NPO-
MBaHUA Ntogen, U YTo OHM Bonblle HUKOraa He
BOCMO/b3YIOTCA NOAOOHBIMM }Ke IKCKYPCUAMU B
APYTrUX CTPaHax U panoHax.

M3yyeHne OT3bIBOB MO3BO/IMAO HaM NpO-
aHaNM3MpoBaTb MOTMBALMIO TYPUCTOB, a TaK¥Ke
BbIACHUTb UX OXWMAAHWA OT noe3aku. [ns atoro
Mbl U3Y4MU/IM BCE AOCTYMHbIE OT3bIBbl Ha Pa3HbIX
A3blKaX, M Ha OCHOBAHMM TeX, KOTopble NoaaaBa-
JIUCb aHaNN3y U BbIABAEHUIO MOTUBALMU U OXKU-
AaHWN, Mbl BblAENUAN PAL  MOTMBALMOHHbBIX
ybexaeHuni (tabn. 1.).

Takum obpasom, MOXKHO caenaTb BbIBOA,
YTO OpPraHW30BaHHbIE TYypPbl U 3KCKYpPCUM MO TpYy-
wobam TypuCTbl NnocewatoT 6onblue ns NtobonbIT-
CTBA U CTPEMNEHUA K HEOObIYHOMY BMeYaT/IeHuto.
MMKn B MeHblLUEel CTeNeHU ABUNKET XKenaHue no-
MOYb MECTHbIM XUTENAM, MO KpailHel mepe [0
3KCKYpCUU. MIMEHHO MnOo3TOMY TypuCTbl, KOTO-
pbIMK ABUKET Nto60oNbITCTBO, NO/Y4alOT HEraTUB-
HbIX OMbIT U MOBTOPHO He MocewatT NoAobHble
3KCKYPCUU U TYpbl.

PaccmoTpum ycnewHble NPakTUKM OpraHu-
3auum TpywobHoro Typmsma.
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Tabauuya 1 — CoomHoweHue 2pynn MomusaUyuoHHbIXx ybexcoeHul u orxcudaHul,
8bl0esIeHHbIX HA OCHOBAHUU 0M3bI808 MYyPUCMO8 HA NAamg@opmMax 0719 0mM3bI808

. " LHona om-
Tpynna momueayuoHHbIx ybexcoeHul u oxcudaHuli
3b16808, % *
1. Nto60onbITCTBO (A XOTEN MOCMOTPETL Ha 06PaTHYIO CTOPOHY ropoaa, MHE MHTEPECHO, KaKOBO 3TO
KUTb B TpyLLOBE, A XOTeN 3HATb, NPaBAa /M TPYLL,OObI TaK Y*KaCHbI, KAk UX MOKa3blBatoT B duibMe 85%
nT.A.)
2. HectaHAapTHbIM ONbIT (A XOTeN NOCETUTb HEOObIYHbIN TYP, MHE HaZ0eNN CTaHAAPTHbIE SKCKYp- 62%
CUU, 5 XOTEN YBUAETb, KaK XKMBYT 0ObIYHbIE 104N U NOAENUTLCA STUM C BANSKUMMN)
3. CTpemM/ieHMe K ayTeHTMUYHOCTM (A XOTen NpoYyBCTBOBaTb MECTHYIO Cpeay, Al XoTeN yBUAETb OT-
inume moewn NoBCceaHEBHOM KU3HU OT MKU3HU MECTHbIX COOBLLECTB, A OXKAAN YBUAETb APYIYHO 45%
KyNbTypy, ApYroi mup)
4. OCO3HAHHOCTb U CTPEM/IEHUE MOMOYb (1 XOTeN noaaep*KaTb MecTHoe coobLecTBo, s XxoTen no-
JIY4UTb OMbIT, YTOObI MOAENUTLCA UM C OKPYXKaOWMMM U JOHECTU [0 HUX CEPbEe3HOCTb Npo- 10%
6nembl 6egHOCTH)

* 06Lan cymma He pasHa 100 %, T.K. B 04HOM OT3biBE MOT/M BbITb NPeAcTaBAeHbl HECKOIbKO OXKnaa-

HWI OT NOCELLEHUA TPYLWOHBHbIX TYPOB.

B Bpasunnm ¢dasenbl ABAAOTCA BaXKHbIM
KOMMNOHEHTOM ropoAcKoro naHawadTa 8 Puo-ge-
*KaHelpo. OHM BbICTYNAIOT OTAENbHLIMU aTTPaK-
LMAMM, 3 TaK¥Ke BK/TOYAIOTCA KaK 06bEKTbI NOKa3a

B APYrue 3KCKypCcum, B TOM yncie n o63opHsble. Ha
nnatpopme Tripster npeacTaBNeHO HECKONbKO
3KCKYypCUi No TpyLobam, paccMOTPUM OZHY M3
HUX.

Mnasvas — DpaSlhus. i Pueiic-lanerpae Heobsiunsie Mapuipytel SaflEssisl Puo-ae-Kahelno

®asenbl Pno-pe-XaHelpo

Bce kpacku y nepuremulu XusHU 6pa3unbckol mpyruebsiHa IKCKYPCUU C Xumegem

Ghasenni

Sxckypeustlipniicr e pasa Pio-sieiasenpos

Puc. 1 — CmpaHuua c onucaHuem 3KCKypcuu Ha gasesny Ha calime experience.tripster.ru?

dagena Buauran pacnonoxunacb Ha
CK/IOHe ropsbl [1Ba bpaTa, rpaHuyalleit c ogHUm 13
CamMbIX [0pOrux parioHoB Puo-ge-aHelpo —
NlebnoHom, Cc Hee OTKPbIBAEeTCA NAaHOPaMHbIN BUA,
Ha ATNaHTUMYECKMA OKeaH W ropbl, NOKPbITbie
OXYHrNAMKU. Typuctam npepaaraetca BOOYUIO
YBUAETb, YEM }KMBET U AbILWNT TpyLoba, noceTnTb
MeCTHbIe NaBKK, NeKapHM 1 6apbl, rae MOXHO no-
npoboBaTb MeCTHbI Kade3nHbo nnu

2 https://experience.tripster.ru/experience/6045/

CBEXKEBbIXKATbIA COK U3 TPONMMUUYECKUX PPYKTOB Ky-
nyacy aueposibl U rpaBMonbl, UAN OoTBeAaTb bpa-
3U/IbCKUIM KOKTelb KanupuHus. B KayectBe anb-
TEpPHaTMBbI Npeasaaraetca  nocetutb  daseny
CaHTa MapTta B paioHe botadoro. OHa cpaBHU-
Te/ibHO Hebobllas, HO M3BeCTHa Tem, YTo B 1995
rogy Maikn [KeKCOH CHAN 34eCb CBOW KAun
«They Dont Care About Us», KoTopblii Bbi3Ban He-
opobpeHne y MeCTHbIX BNaCTe U OXKeCTOYEHHble
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crnopbl B obuecTse.

IKCKypcua uHAMBUAYyanbHaa (oo 4 uen.)
KOMBWHUPOBAHHAA (TPaHCNOPTHO-NeLexoaHasn),
60/1blWan YacTb MapLUpyTa NewexonHas, aBTopbl

(/) Tripster

Masas — Typuua — Crambyn =S Heoou 43 pLIPYTHI
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OTMeYaloT BO3MOXKHOCTb NOCeLLeHMA C AeTbMU,
CTOMMOCTb 3KCKypcunm 120 eBpo.

Hy»XHO OTMeTUTb, YTO BCE OT3bIBbl 06 3KC-
Kypcuax no ¢pasenam NoNoKuTe NbHble.

m O npoekte + Momows ¥ QO  eom

+ XunsonucHaf Kpa€oTa TpyWwos Crambyna

XXmBonucHan KpacoTta Tpywo6 Craméyna

Henosemopumas ammocagbepa, mpaduyuu u yKnad XUsHU 11e2eHOapHbIX 20po0OCKUX
OKpauH

Ixckypcun Tpuvnctepa 8 Ctambyne

Mpuenawaro 8ac omnpasuMbCa 8 HACMOAWEE NPUKAOYEHUEe: Mpolimu newKkom no AabupuHMam Uu3euaucmelx
y/104eK CK803b, 82s1y6b, 80016 U rorepexk UCmopu4eckux okpauH Cmambyna, 20e ModepHU3ayuA Ha4ya1ace bbiso,
0a 3axnebHynace s1em cmo Hazad. Mol nonadém e my 4acme OpesHe20 20p00d, YMoO C/I08HO 3ACMbIAA 80 8pe-
MeHU U 005120 bbina nozabeima camumu cmambynsuyamu: eemuwasa, paspyuwanace, deepaduposasna. OOHAKO,
nepexus cmosiemue 3a68eHUSA U pa3pyxu, 3mu xe palioHbl HEOXUOAHHO 3aUHMEPECco8asIU MBoPYECKy MOso-
0éxcb Cmambysa u menepb yeepeHHo npespawaromca 8 MoOHbIl apm-palioH ¢ KpeamueHbIMU MA2a3UHYUKAMU,
MUABIMU KOGhelHAMU, APKUMU MepCoHaMcamu U necmpsimu ompecmaspupo8aHHbIMU OOMUWKAMU

Puc. 2 — OnucaHue 3KkcKypcuu «XKueonucHas kpacoma mpywob Cmambyna» 3

NHTepeceH Kelc 3KCKypcum Mo Tpywobam
Ctambyna (puc. 2). [laHHan 3KCKypcuAa ocBellaeT
NCTOPUIO N apXUTEKTYpy OKpaumH Ctambyna, ae-
MOHCTPUPYET YKNAL KU3HWN UX XKUTENEN, TYPUCTbI
MMEIOT BO3MOXKHOCTb YBUAETb «KOAOPUMHbIX
MeCmHsbIX Xumenel: MycynbMaH-pyHOameHma-
AUCMOo8 8 UX MPAadUUUOHHbIX 00exdax, cmam-
6y1bCKUX Ubl2AHOK 80 8celi Kpace ux APKUX Haps-
008, 306a8HbIX pe38AUUXCH, Yacmo bocoHoaux U
YyMa3bix, MECMHbIX 0emulwiek, Yy/UYHbIX Mop208-
ues, cyposbix 0A0IWeEK U Mmuaeliwux cmambyib-
CKUX KOmuKos». B oTandme ot dasen, ctamby/ib-
CKME OKpauHbl MepexuBatoT TpaHchopmauum u
NepeocMbIC/IEHNE, HAa CMEHY MoJypa3pyLUEeHHbIM
AOMamM NpuUxXoaAT apT-rasiepen M MoAHble Ko-
denHun, n Lenble KBapTasibl pecTaBpUpyoTca U 06-
MBatoTCA cTambynbckoit 6oremoit. B CTU/bHbIX

3 https://experience.tripster.ru/experience/2553/
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AN3aHepCKMX Kade cobupaeTcs TBOpYECKaa Mo-
NOAEXKb, NOABAAKOTCA BUHTAXKHblE MarasvH4YMKM,
NAaBKN XeHAMeN[a 1 aHTMKBapuaTa.

IKCKypCuA TOXKe HAMBMAYaNnbHas (4o 4 ve-
NOBEK) newwexoaHan, aBTOPbl OTMEYAOT BO3MOMK-
HOCTb MOCeLeHUA C AEeTbMU, CTOUMOCTb IKCKYp-
cnmn 157 EBpo. BONbLWKMHCTBO OT3bIBOB MOJIOMKU-
TenbHble. Hy)kHO OTMEeTUTb, YTO AaHHAA 3KCKyp-
CUA, XOTb M 3aABNEHA KaK TPyL,OOHasA, AeMOH-
CTPUpPYET KaK pa3 He 6e4HOCTb, @ ayTEHTUYHOCTb
N NpMBAEKATENbHOCTb OKpPanH. OHa CyLLeCcTBEHHO
OT/NYAEeTCA OT npeaplaylien 3KCKypcuu no
yKNagy KM3HW HaceneHua, No BOBAEYEHHOCTU
Tpywob B obliee coumanbHOE U TYPUCTUYECKOE
NMPOCTPAHCTBO. XOTA M NepBas M BTOPaA IKCKyp-
cMM npoBoAATCcA No beaHbIM palioHam ¢ npeobna-
OaHVeM TpyLwo6.
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PaccmoTpum ele ogHY NPaKTUKY OpraHu3a-
U1K TpyLWoBHOro Typmsma.

Global Exchange (pwuc. 3) — mexkayHapoaHas
opraHusaums, boptouLanca 3a NnpaBa YenoBeKa BO
Bcem mupe ¢ 1988 ropga, wHMuMMpoBsana

CETEBOWV .
HAYYHIN
YKYPHAST

nporpammy nog, HassaHuem Reality Tours, KoTo-
pas HanpaB/ieHa Ha nocelleHne B TOM Yucne bea-
HbIX PAMOHOB M TPYLWLO6 C LEeNIblo NOHUMAHWA TN0-
6anbHbIX Npobnem 6egHOCTH, rosoga, HEXBATKU
NUTLEBOI BOAbI M PECYPCOB.

Global Brhange = an intemational human rights arsanization
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4 Reality Tours

New website. New trips. Coming
Soon.

Customized Trips Travel to Cuba

WEBCASTS AND BLOGS ~

i

-

What is a Reality Tour?

Puc. 3 — CkpuH-wom catima Global Exchange *

Npes o Tom, 4To MyTeWwecTBuA MoryT HbiTb
No3HaBaTe/IbHbIMU U NONOXKUTENIbHO BAUATL Ha
MeXAyHapoaHble aena u pelweHue npobnem
MECTHbIX COObLEeCTBO, NOCAYXKMUAA MOTUBaLMEN
ans nepsoro Reality Tour 8 1988 roay. Peanutu-
Typbl Hanpas/eHbl Ha obpas3oBaHMe M paclimpe-
HWe OCO3HAHHOCTK Ntoaelr o npobaemax n BO3-
MOHbIX NYTAX UX peleHuna. Peanutu-Typol npea-
naratoT y4aCTHMKaM BO3MOXKHOCTb OTMPaBUTLCA B
nyTewecTsmMe B Apyrve CTpaHbl, YTobbl M3yunTb

4 https://globalexchange.org/realitytours/

CUTyaUUIO CBOMMM rNasamm, Noay4mTb MHpopma-
LU0 U3 NEPBbIX PYK, @ HE A,0BO/IbCTBOBATLCA TEM,
yTo coobuiaeTca cpeacTBamM mMaccoBon MHOpP-
MaLMu1, NOYYNTb BOSMOMKHOCTb Y3HATb O HE3Ha-
KOMbIX Ky/IbTypax, BCTPETUTLCA C IOAbMU U3 BCEX
cnoeB 06LLeCcTBa M YCTAaHOBUTb KOHCTPYKTUBHbIE
OTHOLUEHMA C Nt0A4bMM U3 APYTUX CTPaH. Ha caiTe
Global Exchange ckasaHo: «Ha npomsaxceHuu Oe-
camunemud Reality Tours npodsueaem smnupu-
yeckoe 006paA308aHUE U AAbMEPHAMUBHbIE,

[ o5 L
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ycmoliyugble u coyuanbHoO omeemcmeeHHble ry-
mewecmaus KaK cnocob pacuiupeHus 803MOX(-
Hocmeli Hawux y4aCMHUKO8, 0OHOBPEMEHHO
npoosu2as MecmHyto 3KOHOMUKY u 6aaeonony-
Yyue Hawux xo3Aes (NpUHUMarowux coobuecms).
KaxcObili myp HanpasseH Ha ycmaHosneHue ces-
3ell mexoy A0bMU Mymem 3HAKOMCMEa y4acm-
HUKO8 C MeCMHbIMU XUmessamu, C KOmopbimu
60/16WUHCMBO NMymewecmeeHHUKO8 HUK020a He
ecmpemumcs camocmoamesbHo. Mel Hadeemcs,
Ymo smu c8A3U Makxce nobydsm y4yacmHUKO8
usy4yumse ceoe cobcmeeHHoe obujecmeo u 800Xx-
Hoeam Ha obyuyeHue, 0bMeH orbiIMmom U rpona-
2aHOy nocne 3asepuwieHus mypa». Reality Tours
npeanaraet 6onee 100 noe3aok B rog no 6onee
yem 40 HanpasneHUAM, 4NA 03HAKOMJIEHMA C CO-
BPEMEHHbIMU  MOJIUTUYECKMMK,  SKOHOMMUYE-
CKMMM, 3KONOMMYECKUMU W KyNbTYPHbIMU NPO-
6nemamu no Bcemy mupy. Takume noesaku ocy-
LLEeCTBNAIOTCA KaK B COCTaBe OpPraHM30BaHHbIX
rpynn (T.H. aenerauuii), Tak U1 MUHAMBUAYANbHO.

Takum ob6bpasom, paccmoTpeB MOTUBALMIO
TYPUCTOB, pa3HOObpasne NpeasoKeHnin u ycnewu-
Hble NMPaKTUKM MOXKHO 0603HauuUTb cneayloume
noaxodbl K Knaccudukaumm TpywobHoro Ty-
pusma.

Mo spemeHu npebbigaHUA U Momueayuu
mypucmos:

- IKCKYPCWMOHHbIM (noceweHue Tpylwob B
pamMKax TeMaTUYECKOM Man 0630pHOM IKCKypCun,
Henpoao/XKMTENbHOE NpebbiBaHWe B TpyLLobe ¢
NO3HaBaTENIbHbIMU LLeNAMK);

- UMMepPCUBHbIN (NpoMBaHWe B coobue-
CTBE C Lie/1blo NoslyyeHune ri1yboKoro onbiTa, MOHKU-
MaHM1A YKIaJa MU3HN MECTHOro cooblLecTsa);

- BOJIOHTEPCKMI (nocelieHne TypucTamu-
BOJIOHTEPAMM TPYLLOO C BOSIOHTEPCKMMMU Le-
NAaMmm).

1o cmeneHU 0CO3HAHHOCMU MYpPUCMO8:

- noTpebutenbckne Typbl (TYpUCTbl 3aUHTe-
pecoBaHbl B MOJIYy4EHUM OCTPbIX OLLyLLEeHWI, Be3
OCO3HAHWA HeobxoAMMOCTM MOMOLLM MECTHbIM
coobuiectBam, OHM He UHTepecyrTca, Kyaa uayT
OEHbIM OT 3KCKYPCUM, KaKMe nocneacTsma umeet
TYPUCTUYECKan AeATeNbHOCTb M Np.);

- OCO3HaHHble nyTewecTsua (TypUCTbI
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nocew,atT TPyWwo6Hble Typbl C LENbl NOAYYUTb
He TONbKO TYPUCTMYECKUIN ONbIT, @ U NOY4acTBO-
BaTb B }XM3HW Hace/eHUsa TPYLL00, B pelleHnn nx
npobnem, TakMe TypuUCTbl MHTEpecCytoTcs, Kyaa
naeT AoxXo4 OT TYpM3ma, OHM M3y4atoT OT3bIBbl U
CTapatoTca BblbMpaTb A0OPOCOBECTHLIX Typone-
PaTOPOB U 3KCKYPCUMOHHbIE 610po).

Mo cmeneHu sosnevyeHua mpywob 8 my-
PUCMCKO-3KCKYPCUOHHbIU npoyecc:

- begHble paoHbl 1 TPYLWOObI ABAAIOTCA OC-
HOBHbIM 06 EKTOM NOKa3a M MECTOM MOCELLEHUS;

- TPywo6bl BNAETEeHbl B TYPUCTCKOE Mpo-
CTPaAHCTBO, BbICTYNaA AOMNOAHUTENbHbIM OObeK-
TOM NOKa3a.

Mo cmeneHu OpP2aHU308aHHOCMU MYypPU-
cmu4eckoz2o npouyecca

- OpraHuW3oBaHHble (B cocTaBe OpPraHu3o-
BaHHbIX rpynn);

- camocToATe/IbHble (HeopraHM3oBaHHble
UHAMBMAYAbHbIE MOE34KMN).

B KayecTBe BbIBOAOB MOXKHO 0603HAUYUTb
npenmyLLecTsa u Nnpobiembl COBpeMEHHOTo Tpy-
WobHoro Typmsma.

MpenmylecTBa opraHM3auum TPYLLOOHbIN
TYPOB M NocelleHns begHblX KBapTanoB:

- OCBEAOMNEHHOCTb O npobnemax begHo-
cTn, ronoaa, Aepuunta NMTbEBOM BOAbI U Np.;

- cnocobCcTBYET OTKPbLITULO BAaroTBOpUTESNb-
HbIX OpraHu3auuii;

- obpalleHMe BHMMaHME MECTHbIX BacTemn
Ha npobnembl 6egHbIX KBAapPTanoB

Mpobnembl TPYWOOHOTO TypU3ma:

- npobaembl, CBA3aHHbI C OPraHn3aLmen Ty-
PUCTUYECKOM aKTUBHOCTU B AeCTUHauuKn (Heno06-
POCOBECTHbIe TYPOMepaTopbl, KOTOpPble BO3AT Ty-
puctos no 6eaHbIM paiioHam, HO He NPOM3BOAAT
OTYMCNEHUA B MeCTHble OraXKeTbl, HU3Kas
onnarta TpyAa MECTHbIX }KUTeNen, IKCKYPCUOHHbIEe
NPaKTUKN 6e3 MOorpyeHua B MEeCTHYI peasb-
HOCTb, T.e. 6e3 NPOoXKMBaHMA, YTO CHUXKAET obwme
A0X0A4bl OT TYpU3Ma gnsa coobuiectsa u np.);

- UmngxKesble Npobaembl (BNacTM MHOrMX
CTPaH CYMTAIOT, YTO UMUK CTPaHbl MOXKET 6bITb
nucnopyeH wuHobopmaumenn o Tpywobax, Tak,
Hanpumep, BAacTM MHAMKM BbICTYNalOT NPOTUB
TPYWOOHbIX TYpOB, TPYLWOOHbIA TYypMU3M MOMKET
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dopmmnpoBaTb HEMPABUIbHOE MpPeacTaBieHne O
6e30nNacHOCTU CTPaHbl B LLEJIOM, ee YCNeLWwHOCTH,
a CamM TYpPUCT MOXKEeT PACcnpOCTPAHATb NOJy4YeH-
Hoe BnevaT/aeHune oT noceleHma 6eaHbIX KBapTa-
JIOB Ha BCIO CTPaHy);

- MOPa/ibHO-3TUYECKME npobaembl (mecT-
Hble }KUTEeNN CTAHOBATCA KaK byATO KMBOTHLIMM B
300MnapkKe, 3a KOTOPbIMKW HABNOAAIOT, U AaxKe, KaK
OTMeYaloT pAg, aBTOPOB, NOAMNALbIBAOT, BCE WX
noBcegHEBHble AEMUCTBUA BbICTAaBAAKTCA HA MO-
Kas, @ CaMu TYPUCTbl He BCeraa 3anHTepecoBaHbl
B NOALEPKKE MECTHbIX CO0BLLECTB, a XOTAT 3K30-
TUKWN N HEOObIYHbIX BNeYaTAeHni);

- 3aUMKAIMBAHME HA TYpPUCTUYECKOM aen-
TEe/IbHOCTU, YTO NPUBOAMUT K TOMY, YTO MECTHble
YKUTENIN YNOBAOT HA TYPUCTOB, Y KOTOPbIX UX bea-
HOCTb BOCTpeboBaHa, U He CTPEMATCA MEHATb
CBOHO ¥XU3Hb, CBOW ObITOBbIE YCNOBUA K NyYLLEMY;

- ycuneHue npobnem, cBA3aHHbIX C Pa3Bu-
T™MEeM Typu3ma B AecCTuHauuu (Tak, Hanpumep,
pa3sBuUTUE TypU3Ma B LECTUHAUMAX HEWU3BEKHO
BEAET K POCTYy NPECTYNHOCTH, BEAb TYPUCT Hanbo-
Nee BbIrOA4HAA MULWEHb ANA NPECTyNHUKOB, a B
H6eHbIX palloHax, rae M TaK BbICOK NPOLEHT npa-
BOHAPYLWEHWN, NPEecTynHoCTb  pacTeT  elle

(V]

HAYYHBLIN
FKYPHAJI

bbicTpee).

Hy)XHO OTMeTUTb, 4YTO MNOBEPXHOCTHbLIN
OnpOC POCCUNCKUX TYPUCTOB B NPODUABHbBIX Fpyn-
nax MOKa3blBAaeT HWU3KYK 3aMHTEPECOBAHHOCTb B
noceuieHnn beaHbIx KBapTanoB U Tpywob B Poc-
CUU, XOTA NEPUOLANYECKM NOABAAOTCA Npeasioxe-
HWUA OpPraHW3aunmn 3Kckypcui no beaHbIm panio-
Ham 1 OKpanHam. Ho npu aTOmM poccuinckme Typum-
CTbl OXOTHO nocelatoT ¢pasensl B bpasmnum, Tpy-
Wobbl B FTOHKOHre 1 Typuumn. ITO rOBOPUT O TOM,
YTO NO-NMpPEeXXHeMy r1aBHbIM KpUTepuem npusne-
KaTeNbHOCTU TYPUCTUYECKUX PECcypCcoB OCTAeTCA
NX 3K30TMYHOCTb M HEODObIYHOCTb, @ TaK}Ke Heno-
XOXeCTb Ha MNpMBbIYHbIE ANA TypUCTa MecTa M
06bEeKTbl gOMalLHero pernoHa. [pyrmmn cno-
BaMM, MOCETUTE/Ib TPYLLOOHbIX TYPOB U IKCKYPCUIA
— 3TO WHOCTPaHHbINA TYPUCT, KOTOPbI Taknm 06-
pa3om rny6yke Norpyxaetca B Ky/ibTypy U aTMoO-
cbepy nocewaemoro mecra. M xota cerogHA B
Poccun paxke He paccmaTpuBaeTcAa BO3MOXKHOCTb
npoBeAeHNA TPYLWOBHbIX TYPOB Ha ypoBHe 6Bus-
Heca, BnacTeit U MeCTHbIX coobuiecTs, Npu npa-
BM/IbHOM OMpefeneHun Lueneson ayautopum
MOXHO ObiNI0 6bl pa3BMBaTb AENPECCUMBHbIE pali-
OHbl CPeacTBaMM peanmuTn-Typmsma.
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Introduction

Since tourism is one of the biggest indus-
tries in the world; hence, it has received a great
focus in research. As a multidiscipline, tourism is
also one of the engaging research areas, espe-
cially its discourse. Unlike other industries, tour-
ism is an information-intensive business; there-
fore, the discourse of tourism mediates the rela-
tionship between tourist and destination by ma-
nipulating various kinds of linguistic, visual, audio,
and audio-visual resources to persuade potential
consumers and convert them into actual clients
[9].

Tourism marketing materials are an im-
portant source of information for the potential
tourists. The main objective of tourism promotion
is to portray the beauty, charm and uniqueness of
a particular place. Tourism promotion engages
people in decision-making concerning the desti-
nation they would like to travel to [17]. Tourism
advertisements try to sell emotions, sensations
and experiences that travellers are eager to find.
Moreover, promotion helps a destination differ-
entiate itself from others and construct its own
identity. Its purpose is to make the potential cli-
ents become real tourists.

Tourists cannot try a destination before
booking. In other words, a holiday is not an object
that would-be tourists can check beforehand, and
thus, promotion plays an essential role in tourism.
The consumer buys a holiday, purely on the basis
of symbolic expectations established promotion-
ally through words, pictures, sounds and promises
[16].

Preliminary results indicate that the search
for the ideal touristic destination, the desire to go
and experience new places is supported both by
strategic, persuasive language and by technologi-
cal choices used in tourism promotion [13]. Desti-
nations utilize videos to clarify how their services
improve tourists’ life quality and create them
healthier people than they were before using the
services [5]. The promotional video materials are
properly selected in order to beautifully present a
place and persuade potential tourists to buy a
product or service advertised. Many tourism
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websites have started to embed not only a subjec-
tive point of view of authors in videos but also the
voices of external parts, for example, customers’
testimonials, to enhance the persuasive power of
promotion. An effective video can be an influen-
tial and engaging form of web content.

Video promotion is one of the most power-
ful tourism marketing strategies, helping to target
marketing messages towards potential tourists.
Advertising videos of tourism destination play an
important role in developing a positive image of
destination. Tourism websites’ video easily imi-
tate reality and provide a bigger entertainment
than written text does [8]. Tourism promotional
videos portray the features and identity of desti-
nation offering the prospective tourists to re-
search about that particular place before visit
[11]. Video data are effective in portraying reality
giving an overview of a place and simplifying com-
munication. Moreover, this solution is able to vir-
tually transport would-be clients to a travel desti-
nation. These tourism materials always leave an
impression in tourists’ minds due to their emo-
tional content; they influence dreams and desires
of the viewers helping them to take decisions
about choosing the place to visit [3].

The promoters of tourism destinations have
to showcase their products using effective dis-
course techniques due to the competition in the
tourism field. Therefore, discourse of tourism ma-
terials is rhetoric implying the power of producer
over addressee. Nowadays, tourism discourse
highly utilizes video materials, the application of
which can lead to the desired outcomes. The web-
sites making use of convincing videos about ser-
vices become more powerful and more effective.

This article will review the implementation
of video materials in tourism website design em-
ployed by the Carpathian health resort. The pur-
pose of this paper is to evaluate the effectiveness
this technique to capture and keep the attention
of users. | will explore what makes the videos of
online promotion to be attractive and influential,
focusing my investigation on the persuasiveness
in tourism video discourse.
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Literature review

Tourism promotion is a very important issue
in the entire tourism process. Generally, the
choice of a holiday place depends on how well it
was advertised and how persuasive and engaging
the message was. Tourism advertising influences
potential visitors’ choices and sometimes deter-
mines the length of their stay, which is an essen-
tial issue for marketers. Consumers purchase the
expectations and benefits that satisfy their needs.
To reach desired advertising reaction, the adver-
tisements should be designed to match these
needs [4]. Video as a source of information is
highly helpful component in reaching the objec-
tive of tourism promotion.

To choose the place for travelling, people in-
creasingly prefer audio-visual sources to get infor-
mation regarding this place than to read in details
about it [12]. Tourism promotional video is a good
way of advertising a holiday destination to tour-
ists. The views of a short and effective video help
the audience visualize, fantasize, and dream
about a holiday destination [15]. According to Jo-
siam, Kinley, Pookulangara & Spears [11], a scene
of a place viewed in a video also inspires a
viewer’s desire to travel to that particular destina-
tion and to participate in those activities shown
there.

Tourism advertisement videos are profes-
sionally made to portray the unique and convinc-
ing destination features. They provide a review of
a place, giving information regarding people, na-
ture landscape, activities, seasons, architecture
and heritages, unique food, carnivals or seasonal
festivals, accommodation facilities, transporta-
tion system, etc. These data are presented very
uniquely, energetically and in lively way, omitting
any negative image of a place. It makes a tourism
advertisement video more enriched and attrac-
tive to the viewers. Moreover, video can precisely
depict weather conditions of destinations. Cli-
mate and weather play an important factor influ-
encing the successful functioning of tourism busi-
ness [2].

Tourism videos not only attract the viewers,
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giving information regarding visiting a new place.
According to Alvarez & Campo [1], they also cre-
ate a sense of insurance, stability and security in
the tourists mind regarding the place. It inspires
tourists to search for further information and
leads to the decision making of visiting a holiday
place.

Therefore, tourism advertisement videos
are an essential source of information for tourists
to select their holiday destinations. It is an im-
portant destination-marketing tool that dynami-
cally presents promotional information. It can be
stated that, if a picture says thousand words then
a video says a million [7].

When promoting a tourism product via au-
dio-visual component such as video, the im-
portant point to consider for marketers is a con-
tent selection. The manner of presenting a prod-
uct is crucial in engaging new customers. A grow-
ing number of tourist destinations have created a
highly competitive global marketplace in which
destinations compete to catch the attention of
potential tourists. Therefore, to get the desired
outcome, tourism marketers look for efficient
strategies. A destination should be differentiated
from other destinations to be included into poten-
tial tourists” “shopping list” [10]. The promoters
need to persuade tourists to purchase their prod-
uct, and the use of effective techniques helps
achieve this objective.

In order to assure tourists, marketers have
to create an appealing imagery of a place and
make it stand out from other competing destina-
tions. In addition, it should suit the interests and
needs of the audience. The most important task
in tourism promotion is to build a desirable image.
When the potential tourists possess a desirable
image of a place, they can be convinced to visit
this destination. Therefore, marketers have to
produce a perfect destination’s image. Using
video materials is now extremely important for
tourism marketers to create a positive image. The
information delivered with the implication of var-
ious short videos make a website become an ap-
pealing and secure environment.
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Research objective, methodology, and data

To understand tourism information from
the persuasive point of view, it is interesting to
consider the video components which web tour-
ism texts involve creating persuasive units. Paying
attention to the video data will give an oppor-
tunity to look at the nature of web tourism pro-
motion and find out how this strategy is used from
which this persuasive force come from.

The purpose of this paper is to examine the
video content of a health tourism website in order
to better understand its main persuasive features.
The techniques of different types employed in vid-
eos to attract potential clients will be investi-
gated. | will undertake a study from which we will
see real examples of the use of verbal and non-
verbal techniques in health tourism promotional
video materials with the intention of persuading.
| will consider the video materials deployed by the
website of “Karpaty” hotel and resort (accessed
from https://san-karpaty.com/) in order to en-
courage visitors to choose this place as their travel
destination. The selection of this website is pur-
poseful. It officially represents health tourism and
describes the tourism location, healthcare ser-
vices, nature attraction, and culture, etc. in a very
attractive language using different video strate-
gies. The data compiled was taken during 2019-
2020.

Typical scheme of video-content analysis
(by Nevenka Dimitrova, Philips Research; Hong-
Jiang Zhang, Microsoft Research; Behzad Shah-
raray, AT&T Labs Research; Ibrahim Sezan, Sharp
Laboratories of America; Thomas Huang, Univer-
sity of lllinois at Urbana—Champaign; Avideh
Zakhor, University of California at Berkeley) pro-
posedin 2002 was applied to parse the videos in
order to identify meaningful composition struc-
ture and to extract content attributes of the video
components. The scheme involves four primary
processes: feature extraction, structure analysis,
abstraction, and indexing.

To facilitate fast and accurate content access
to video data, researches should segment a video
document into shots and scenes to compose a ta-
ble of contents, extracting key frames or key
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sequences as index entries for scenes. Viewers
perceive a video as a document. Video indexing is
analogous to text document indexing, where a
structural analysis is performed to decompose a
document into paragraphs, sentences, and words
in order to further analyse it [6].

An important process in content-based
video indexing is feature extraction. The effective-
ness of an indexing scheme depends on the effec-
tiveness of attributes in content representation.
These features can be colour, texture, shape,
structure, layout, motion in the visual domain and
pitch, energy, and bandwidth in the audio do-
main. The valuable information is also carried in
such components as text and speech that accom-
pany the pictorial and audio components.

Video structure parsing is the process of ex-
tracting temporal structural information of
video sequences. This process lets researches or-
ganize video data according to their temporal
structures and relations and thus build table of
contents. It involves detecting temporal bound-
aries and identifying meaningful segments of
video. From a narrative point of view, a scene
consists of a series of consecutive shots grouped
together because they are shot in the same loca-
tion or because they share some thematic con-
tent.

Video abstraction is the process of creating a
presentation of visual information about the
structure of video. This abstraction process is simi-
lar to extraction of keywords or summaries in text
document processing. That is, researches need to
extract a subset of video data from the original
video such as key frames or highlights as entries
for shots, scenes, or stories. Key frames are still
images, extracted from original video data, that
best represent the content of shots in an abstract
manner.

The structural and content attributes ex-
tracted in feature extraction, video parsing, and
abstraction processes are often referred to as
metadata. Based on these attributes, researches
can build video indices and the table of contents
through a clustering process [6].

For conducting further analysis, Kress and
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van Leeuwen’s [14] work Visual Grammar on vis-
ual representation was used. It was helpful in de-
termining the specific points of visual influence in
the videos. Visual Grammar allows the realization
of meaning making through the analysis of visual
images, making it possible to read the images
without linguistic assistance.

As Kress and van Leeuwen [14] state images
lead to various relations with viewers. The inter-
active meaning of images can be realized through
the gaze (contact) direction of the represented
participants, which can be directed at the viewer
or not. A demand image engages viewers with a
direct gaze from a person in a picture, while an of-
fer image addresses the viewers without a direct
gaze. Demands are considered to establish an im-
aginary relation with the viewer since they ad-
dress her/him directly. The act can also be empha-
sized by facial expressions and gestures [14].

Another important system in the composi-
tion of visual meaning is salience. This makes a dif-
ference among the elements of image, since some
are presented as more important or attractive
than others. The visual clues indicating salience
are: size, sharpness of focus, tonal and colour con-
trast, placement in the visual field, perspective
and specific cultural factors [14].

The influential video techniques will be dis-
cussed in relation to their contribution to the per-
suasive effects. In particular, different verbal and
non-verbal strategies that can shape tourists’ atti-
tudes towards the services and influence their
purchase decision will be observed. Hence, this
article will discuss how tourism promotion relies
on video elements in order to promote a healthy
break away from everyday life attracting tourists
during the search phase.

This paper contributes to the field of tour-
ism studies by focusing on how persuasion works
in tourism communication through video docu-
ments. The results of this study could be helpful
for those who design tourism websites and create
tourism promotional materials.

Results and discussion

The website of “Karpaty” resort provides

some videos to their audience. They form part of

CETEBOWV .
HAYYHIN
YKYPHAST

the resort’s marketing materials successfully cap-
turing visitors’ interest. The introductory video is
the first experience that the guests may have on
the website. The video is visible straight after the
banner of the site and showcases the resort at its
very best. It is the only video made in English,
hence targeting English-speaking audience. The
video provides a great deal of information about
the place, switching rapidly between different
scenes. It grabs the viewer’s attention in the very
first few seconds of the video with its fast pace
and amazing images. The introduction of the
video is visually appealing and inspires emotion in
the viewer. The author begins the video with an
important selling point that is the breath-taking
views of landscapes surrounding the resort com-
plex. It engages the target audience and makes
them want to watch all the way through.

Figure 1 identifies some meaningful seg-
ments/ key frames extracted from the video. The
frames build the visual table of contents of the
video. The combination of visual elements to-
gether with audio elements highlights the resort’s
unique features and activities. At the beginning,
this video makes the excellent use of aerial out-
look before closing in for the resort’s interior. We
are offered to see some very effective drone foot-
age of the resort and its green premises. The long
shots suggest impersonal relations; the subjects
in these pictures are inviting to observe them
from the distance. It helps the website build an
image of relaxing and peaceful place in the
viewer’s mind. The video shows nice weather at-
tributes. This message is supported with the lin-
guistic one: “It is good for any weather”. Thus, the
message is directed to the viewer who is con-
cerned about the weather conditions in that re-
gion.

The third frame features a demand segment
of the video. The represented participant of this
brick of information is a resort receptionist ad-
dressing the viewer with a direct gaze and treat-
ing the viewer as a newly arrived guest. This seg-
ment generates strong engagement between the
receiver of the message and the represented par-
ticipant. The viewer is invited to interact, as



CEPBY
3 POCCUI

1 3A PYBEXKOM

imaginary relation is established with him/her.
The viewer imaginarily receives a resort key card
that grants the holder access to facilities beyond
a hotel room, such as the resort’s surrounding
green territory, diagnostic centre, rooms of med-
ical and SPA procedures, sport centre, lobby, and
Due to the medium shots, the

restaurants.
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following shots provide the feeling that the
viewer is actually in the resort him/herself and
can see all these facilities including the amazing
resort’ ethnic restaurant, pool, lobby, medical and
SPA equipment and services. The visual message
of invitation is supported with the linguistic one:
“Welcome to the hotel and resort “Karpaty”.

Fig. 1 — Key frames of homepage introductory video in the corpus of “Karpaty” resort website

36
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The majority of shots are displayed at a
close and medium distance. At this distance, it
seems as if the viewers could actually enjoy the
facilities or services physically. By projecting the
amenities within the viewer’s reach, the producer
encourages them to understand what guests can
afford and which activities they can take part in
while staying in this institution. By and large, the
video allows the viewers to see the whole resort
complex in true lighting.

The incorporated audio and speech com-
ponents support the visual information of the
video. The linguistic message functions as an
anchorage to direct the viewer through the sig-
nified of the shots, generating an accompany-
ing additional message.

Nouns are the main linguistic resource of
the video, conveying objective and practical infor-
mation about the resort. They describe the inte-
rior and exterior of the sanatorium. Moreover,
the linguistic message features a high number of
nouns referring to healthcare, creating the regis-
ter of health tourism. The author uses these ter-
minologies to describe medical and wellness pro-
cedures, such as rehabilitation, therapies, hydro-
therapies, etc. In order to successfully present the
treatment, the author makes use of the terms for
illnesses, such as “gastro-intestinal illnesses”,
“gastro-intestinal illnesses”, “chronic gastritis”,
“spasms”, “prostatitis”, “hepatitis”, “colitis”,
“cholecysttis”, “cystitis”, etc. By using these
items, the authors advertise their health facilities
to tourists: the use of this terminology is em-
ployed in order to gain prestige. The technique
aims to make this type of discourse more attrac-
tive, evoking a feeling in readers that the services
are reliable in this institution.

A great number of verbs are used, too. They
are functional to the wellness experience and re-
fer to actions that the guests are very likely to per-
form at this resort. The most commonly used
tenseis the present tense, conveying the idea that
these experiences are true.

Other resource used in the linguistic mes-
sage is positive descriptive adjectives. They high-
light the qualities and values of the place giving
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beauty to the message, for example, “comforta-
ble”, “breath-taking”, “modern”, etc. These posi-
tive adjectives are used to trigger positive emo-
tions in the viewers.

Numerals are used to present the benefits
of the resort and to show how big the resort is,
prompting the viewers to visit the place. Here are
some examples:

— “50% of organic products”

— “248 rooms”

— “More than 23 therapeutic-diagnostic

procedures”.

The background music of the video helps
enhance information power by attracting tourists’
attention and invoking emotional response in
them. Moreover, the effect of background music
influences on memory and creates a sense of re-
ality for the viewers.

The video positions the resort to be the spe-
cial one depicting its location, luxurious facilities,
modern medical and diagnostic centre, greatest
cuisine, and helpful staff. It offers interesting and
engaging material allowing the viewers to visual-
ise the resort before making a booking. Moreover,
it is a useful tool to create a sense of insurance,
stability and security in the tourists mind regard-
ing the place.

The following videos are in Ukrainian and
Russian. Figure 2 identifies the meaningful seg-
ments of the video that features the feedback of
the clients of this resort. These temporal compo-
sition bricks form key frames of the video. The
main represented participants are the guests of
the resort. The do not make any contact with the
viewer, thus providing an offer. This implies that
the viewer is the passive observer and is not in-
vited to make interaction with them.

The main focus of this video is interviews
with the customers, sharing their experiences. By
using the video of people, the website becomes
more personable and relatable and has a positive
impact on tourist’s first impression. The satisfied
customers affirming the services have a very
strong influence on the potential clients.

By providing this video, the marketers want
to confirm the characteristics of the place
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positively and associate the resort with external
parties. This confirmation is presented in the form
of external assessments. The video can be consid-
ered as trust indicator, as the testimonials are
great for building confidence. Liking and trust are
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important components in any promotion. People
trust peers more than professional descriptions.
Therefore, the video can act as some sort of proof
to the viewers and embedding this video into the
site can boost credibility and trustworthiness.

Fig. 2 — Video interviews in the corpus of “Karpaty” resort website

This video is a very powerful technique to
help the viewers become customers. The clients’
feedback helps create the best customer experi-
ence and assists the viewer with tourism product
selection. The represented participants reassure
the viewer of the quality of the resort’s services,
subsequently increasing a conversion rate that is
the principal objective of the promotion. The
viewer realizes that the services are worth using.
The video provides their prospects an idea of what
they can experience if they book the services.
Moreover, the shots of these interviewees gener-
ate emotional/ affective responses from the view-
ers, as some represented participants smile, un-
covering themes of pleasure and happiness. That is
also an important point in persuasion the viewers.

The main focus of the following video is on
the medicinal waters that are available in the re-
sort (Fig. 3). The main represented participant is a
chief doctor of the resort. He is a narrator of the
video presenting the treatment realized through
the mineral water drinking.

The linguistic content is the most important

38

part of this video; meanwhile, the visual infor-
mation of the video supports speech compo-
nent. The doctor provides information on the
healing effects of the waters due to their physical
or chemical properties. The combination of visual
elements together with audio elements highlights
the resort unique feature that is the possession of
its own pump room of mineral waters with con-
tactless heating elements.

The third frame features a demand segment
of the video. The represented participant (doctor)
of this brick of information addresses the viewer
with a direct gaze. Moreover, the video is made at
an eye level, thus it signifies the engagement and
equal power relations between the doctor and
the viewer of the video. This section generates
strong engagement between the receiver of the
message and represented participant sending the
message. The viewers are invited to interact, as an
imaginary relation is established with them. At
the same time, the doctor looks friendly, warm
and professional; therefore, the viewer can trust
and feel comfortable while watching the video.
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Fig. 4 — Key frames of the video “Por

Other shots are displayed at close distance.
At this distance, these facilities of the pump-room
are shown only in part, and it seems that the view-
ers can actually try them physically. Moreover,
the shots are taken at an eye level, signifying the
engagement and equal, power relations between
represented participants and the viewer. By pro-
jecting the shots within the viewer’s reach and at
an eye level, the marketers encourage the viewers
to visualize what they can afford while staying at
this institution. On the other hand, the repre-
sented participants in these shots do not create

rait of my city” in the corpus of “Karpaty” resort website

any contact with the viewer, implying the invita-
tion to come and observe the place rather than
interact with the people in the shots.

Figure 4 is the meaningful segments of the
movie-like video, its temporal composition
bricks. They are also key frames extracted from
the video, building a visual table of contents of
the video. From a narrative point of view, the
video consists of a series of consecutive shots
sharing the same thematic content that is the
presentation of Truskavets, the city where the
resort is situated. The video portrays the
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destination features and the identity of the
town, offering the prospective tourists to learn
about the different issues of the place. It inspires
the viewers to research about this particular
place before visit.

The main represented participant is a man
that introduces this amazing city to the viewer, ex-
pressing his feelings towards it. The story of this
video is quite simple. It starts from the train sta-
tion where the main character, which is featured
in the first key frame, takes a train to Truscavets.
Once he arrives there, the viewer is presented
various interesting facts about the destination.
The main attribute of the place is its nature. The
city of Truskavets is a cosy and pure ecological
zone with its generous variety of terrestrial and
subterranean underground riches. According to
the contents of the video, the nature in this city is
attractive during all seasons of the year. In addi-
tion to breath-taking landscape, the historical ar-
chitecture, culture, unique heritage sights beauti-
fully picturized in the video. These elements are
the authentic aspects of the destination that are
presented very uniquely and lively, without any
negative image of the place. The presentation of

T. 15, No. 2 (94)
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them was very interestingly and appealingly set
and the narratives are compelling and entertain-
ing. The main goal of the video is to guide the
viewer through these city attractions to the hotel
and resort “Karpaty”.

This short video is a complete story that has
a beginning, middle and end pattern. Applying
such a narrative framework creates a wonderful
account that can convince, persuade and inspire
the audience to visit the destination. This story-
telling technique is used to invoke a viewer’s emo-
tional and subconscious responses. The unique-
ness, popularity, distinctiveness and authenticity
of the place trigger the inner desire of visiting it.
Therefore, this kind of video is an interesting and
attractive representation of destination features
that can serve as an effective marketing tool.

In the website, a particular attention is paid
to an ecological food from the resort’s own farm
and a variety of dishes, which correspond to the
types of the therapeutic diets. The following visual
table of contents presents the video featuring the
resort’s own farm (Fig. 5). It is also a movie-like
video introducing a complete story that has a be-
ginning, middle and end pattern.

Fig. 5 — Key frames of the video “Organic food” in the corpus of “Karpaty” resort website
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The plot is supported by narrative that in-
forms the viewer that the products are ecological
and clean in “Karpaty”, as they are sourced from
the own farm. Hence, the significant part of the
food, which the resort offers, is a naturally grown
one. Moreover, the resort guarantees this food
quality. It leads to the assumption that the au-
thors emphasize this point with the intention to
create an expectation for the travelers that in
“Karpaty” they could have a lot of opportunities
to taste the food made from naturally grown in-
gredients. Therefore, the viewer gets a good feel
of what the resort has to offer.

The majority of the shots are displayed at
close and medium distance. People in the shots
do not create any contact with the viewer that can
be treated as an invitation to come and observe
the place rather than interact with these people.

“Mucc YkpanHa-2011" Alpocnasa Kypsaua - roctbs Kkanana KK "Kapnare”
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It seems that the viewers can virtually enter the
represented space and make sure that the infor-
mation provided is true. By projecting the shots of
food at close distance, within the viewer’s reach
and at an eye level, the marketers create an im-
pression in the viewers that they can enjoy it right
now. The final shot features the image of quality
label that creates an impression that the video is
labelled to be authenticated and formalized. It
serves to be a good technique to engage the con-
sumers.

The main represented participant of the
next video on the website is Miss Ukraine 2011
(Fig. 6). She gives an interview in the territory of
Karpaty resort, expressing her positive feelings of
staying in the resort complex. The video reassures
the viewers of the quality of the services. They re-
alize that the services are worth using.

;,;' p

Fig. 6 — Key frames of the video interview with Miss Ukraine 2011

Yaroslava Kuryacha in the corpus of “Karpaty” resort website

This video is a high-impact marketing tool
and works as trust indicator. It can grab attention
immediately and build credibility, as popular peo-
ple naturally generate much attention and they
are generally well trusted. Moreover, celebrities
in any promotion build brand awareness, and they
do it much more quickly than traditional types of
promotion. They make the brand stand out. Using
the celebrity in the video to represent the resort’s
services helps to differentiate this place from the
competitors. The video can also improve recall,
making the viewers remember “Karpaty” resort
and that it is connected to this famous woman.

The marketers of “Karpaty” resort demon-
strate their creativity by providing the video in the
form of interactive map (Fig. 7). It is also a nice

way to present the resort. This map visualizes the
location of the resort complex on the world map
and presents the amenities inside of Karpaty’s re-
sort limits. Each location hotspot on the map cor-
responds to the accompanying footage of that
particular place. In this way, the author creatively
highlights the resort’s beautiful surroundings and
the services it provides.

There are no speech components that sup-
port the visual information of the video. The in-
corporated audio in the form of background mu-
sic helps increase information power by attracting
viewers’ attention and invoking some kind of
emotional response in them. The influence of
background music forms the viewers’ memory
and creates a sense of reality for them.
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The marketers present the video of a TV
programme that records the guide shows about
different travel destinations, demonstrating their
local lodging, cuisine, and attractions (Figure 8).
This time, the programme producers Vvisit

“Karpaty” resort to capture the attractions of this
place. The video may influence the viewers posi-
tively, as this TV programme is entertaining that
can help reach the audience in a way that travel-
lers know and trust.
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Fig. 8 — Key frames of Y{umms e 3adosoneHHs (Enjoy a Good Life) video programme
in the corpus of “Karpaty” resort website

The promotional videos enable the viewers
to visualize, fantasize, and dream about “Karpaty”
health destination. They are a good source of in-
formation. Moreover, the videos have emotional
content and can more easily imitate reality and
propose a bigger prospect of entertainment com-
pared with the texts in the website.

Conclusion

The analysis has revealed that the character
of the videos presented on “Karpaty” resort web-
site is highly persuasive because of their promo-
tional function. The videos have shown a broad va-
riety of persuasion techniques expressed through
different verbal and non-verbal components.

The marketers carefully construct the videos
in order for the viewer to comprehend them and
develop a positive attitude towards the destina-
tion. The persuasive techniques are used to con-
vert the target audience and, consequently, guide

them to buying the services that is the main goal
of the website.

The combination of visual elements to-
gether with audio elements highlights the resort
unique features and activities and provides guests
with a view of the resort’s location. The video ma-
terials not only express messages, but also they
are able to create feelings, add interactivity, pro-
vide engaging experiences, and serve as trust in-
dicators. These features are ably used to convince
the target audience to book the services of
“Karpaty” resort.

The videos are effective communication
tools the deployment of which can attract the po-
tential tourist’s interest. They can assist the view-
ers in making decisions, determining their behav-
iour. Implementing the persuasive videos in the
websites’ design has a positive impact on the en-
tire website functionality.

References
1. Alvarez, M. D., & Campo, S. (2014). The influence of political conflicts on country image and
intention to visit: A study of Israel’s image. Tourism Management, 40, 70-78.
2. Becken, S. (2010). The importance of climate and weather for tourism: Literature review. Re-
trieved from http://www.lincoln.ac.nz/PageFiles/6698/WeatherLitReview.pdf
3. Bonney, E. K. (2014). The impact of advertising on consumer purchase decision. Available at:

43



T. 15, No. 2 (94)
C EIj|?)B|/I|jQCCI/II/I 2021
N 3A PYLBEXKOM

https://www.academia.edu/7809876/The_Impact_of Advertising_on_Consumer_Pur-
chase_Decision._A_Study_of_GIJ_Students_

4. Crisan, R. E., Bolyai, B., & Cantemir, D. (2013). Tourism destination slogans - persuasive or ma-
nipulative? Editura Universitatii “Petru Maior”. Retrieved September 10, 2020, from
https://docplayer.net/20853214-Tourism-destination-slogans-persuasive-or-manipulative-key-
words-metaphors-slogans-linguistics-the-language-of-tourism.html

5. Cui, G,, Liu, H., Yang, X., & Wang, H. (2013). Culture, cognitive style and consumer response to
informational vs. transformational advertising among East Asians: Evidence from the PRC. Asia
Pacific Business Review, 19(1), 16-31.

6. Dimitrova, N., Hong-Jiang, Z., Behzad, S., lbrahim, S., Thomas, H., & Avideh, Z. (2002). Applica-
tions of video-content analysis and retrieval. IEEE Multimedia, 42-55.

7. Dirkin, K. H., Hilden, K., Koehler, M. J., Lundeberg, M. A,, Phillips, M. M., & Yadav, A. (2011). If a
Picture is Worth a Thousand Words is Video Worth A Million? Differences in Affective and Cog-
nitive Processing of Video and Text Cases’. Journal of Computing in Higher Education, 23(1), 15-37.

8. Hemsley-Brown, J., & Yaakop, A. (2014). Attitudes toward Specific Advertising Media (AM): In-
formative or Manipulative? Asian Social Science, 10(7). Canadian Centre of Science and Educa-
tion.

9. Jack, G., & Phipps, A. (2005). Tourism and Intercultural Exchange: Why Tourism Matters. Channel
View Publications.

10.Jorgensen, L. G. (2004). An analysis of a destination’s image and the language of tourism. The
Aarhus School of Business.

11.Josiam, B. M., Kinley, T., Pookulangara, S., & Spears, D. L. (2012). Tourist see tourist do: The
influence of Hollywood movies and television on tourism motivation and activity behavior. Hos-
pitality Review, 30(1), 4.

12.Kerckhove A., Pandelaere, M., & Tessitore, T. (2014). The amazing race to India: prominence in
reality television affects destination image and travel intentions. Tourism management, 42, 3—12.

13.Kim, H., & Fesenmaier, D. R. (2008). Persuasive design of destination web sites: An analysis of
first impression. Journal of Travel Research, 47(1), 3-13.

14 Kress, R. G., & Van Leeuwen T. (2006). Reading images: The grammar of visual design. London:
Routledge.

15.Lee, J., Pan, S., & Tsai, H. (2011). Framing New Zealand: Understanding tourism TV commercials.
Tourism Management, 32, 596-603.

16.Morgan, N., & Pitchard, A. (1998). Tourism Promotion and Power — Creating Images, Creating
Identities. West Sussex: John Eiley & Sons Ltd.

17.Salim, M. A. B., Ibrahim, N. A., & Hassan, H. (2012). Language for tourism: A review of literature.
Procedia-Social and Behavioral Sciences, 62, 136-143.



MnotHuKosa B.C. CETEBOM

O6pasoBaTe/ibHble BO3MOMHOCTU BUPTYa/IbHOrO Typr3ma qu H bl |7|

PKYPHAJT

YAK 796.5, 338.48
DOI: 10.24412/1995-042X-2021-2-45-56

NMNIOTHUKOBA Bukrtopusa CepreeBHa
Mempo3zasodckuli 2ocyoapcmeeHHbIl yHusepcumem ([lempo3sasodckK, Pecn. Kapenus, P®)
KaHOudam nedazoz2uyeckux HayK, doueHm; plotnikovaptz@mail.ru

OBPA3OBATE/IbHbIE BO3MOXXHOCTU BUPTYAJZIbHOIO TYPUSMA

Cmames nocesaweHa usy4eHuU0 obpa3osamesnbHO20 MOMeEHYUAAa 8UupmyanbHO20 Mypu3md.
BupmyanoeHbil mypusm ece bosee aKMuUBHO UCMOMb3YHOMCA 8 Npakmu4veckoli deamenbHocmu
KGK mypucmcKux, mak u obpazosamesnbHbix op2aHudayuli. OcobeHHO 8axtHoe 3Ha4YeHUe OH
umeem 014 arodeli, UMerouwux o2paHUYeHHble 803MOXHOCMU 300p08bA. Llenbto ucciedosaHus
A8/19emcA Usy4YeHUe MoOHAMUSA 8UPMYasa6HOCMU, MOMEHUUAAA pPA38UMUSA 8UPMYAAbHBIX YCay2
8 chepe mypusma Ha rnpumepe Pecnybauku Kapenus u evigsneHue ux obpazosamesibHbiX 803-
MOXHOCMel, Komopbie MOXHO UCMO0MAb308AMb KK 0718 pa3gumus cghepbl mypusma, maK u 8
npakmu4yeckoli nod2omoske cmydeHmos mypucmckozo 8y3a 8 bydyuwell cpepe desmesnbHo-
CMuU. YKa3aHbl nepcrnekmussi pa3sumus supmyassbHo20 mypu3mMa, e2o aKkmyaabHOCMb, yesu.
BoinosiHeH 0630p npoeKkmos 8 obaacmu supmyarsbHbIX ycaye 8 cghepe mypusma Pecrybauku
Kapenus. OnpedeneHbl socnumamesbHblie U 06pa308amesnbHble 803MOXHOCMU 8UPMYAsIbHbIX
mypucmcKux rnpoekmos, 060CHOBAHA UX OKMYdsbHOCMb 8 PAMKAX «Mmeopuu nokoaeHuli». o-
KoneHuA Anbgha u 3em 06beOUHAM MOHAMUSA «4UhPo8U3AUUA» U «UHMepaKmueHoe 83aumo-
delicmeue» 8 coYeMaHuUU C ro2pyHeHuem 8 sUupmyasabHble MUpP, KOMOPoe MOMCHO UCMO0/b30-
8amb 8 06pa3osamMesibHbIX Uenfax Yepes hopMuposaHUe cemesbix coobecms, C85a3bI8AOULUX
YYACMHUKO8 06Wumu uHmepecamu. CxoOHble UHMepPeCcsbl 8 OMHOWEHUU 8UPMYAsbHbIX MYpos
sedym K (hOpMUpPOBAHUIO 8UPMYAsbHbLIX CYybKynbmyp, o0b6veduHArwux adell U3 pasHeix
CMPaH MUpPa U rno3eonfWUM Peasnu308ams ycayau no supmyasnbHOMy 3acCesneHuo 8 20Cmu-
Huyuy u obweHue 8 yame ¢ MOCMOAAbLUAMU «[POXCUBAIOWUMU» 8 Hell, M0 8UPMYAsIbHbIM 3KC-
KYPCUAM KQK Ha MonysaspHslie, Mak u Ha mpyoHodocmyrnHele mypucmckue obbekmeol. Pe3yse-
mameol npedcmasneHbl 0606weHUEM 06pa308aMesnbHbIX BO3MOXHOCMeEl peaausayuu ycnye
8UPMYyAbHLIX Mypos u 6ydym nose3Hbl KaK Npu op2aHu3ayuu npou3so0cmeeHHoU npakmuku
8 MypPUCMCKOM 8Y3€, MAK U 8 MPUMeHEHUU UX COMPYOHUKAMU MYypPUCMCKUX, 20CMUHUYHbIX U
my3eliHbix op2aHu3ayud.

Knrouessle cnoea: supmyanbHsili mypusm, 06pa3osamesbHble 803MOXHOCMU, MEOPUs MOKO-
neHul, cybkynemypel, supmyassHsle ycayau, Kapenus.

DOna untuposaHua: NaoTHUKoBa B.C. O6pa3oBaTenbHble BO3MOXHOCTU BUPTYanbHOro Typusma // Cepsuc
B Poccun 1 3a pyberkom. 2021, T.15. Ne2. C. 45-56. DOI: 10.24412/1995-042X-2021-2-45-56.

[aTta noctynneHusa B peaakumio: 22 anpens 2021 r.
[ata yTtBepKaeHua B neyatb: 20 maa 2021 r.

45



CEPEBKC 5020

CCUIN

1 3A PYBEXKOM

UDC 796.5, 338.48
DOI: 10.24412/1995-042X-2021-2-45-56

Victoria S. PLOTNIKOVA

©NOIO)

BY SA

46

Petrozavodsk State University (Petrozavodsk, Republic of Karelia, Russia)
PhD in Pedagogy, Associate Professor; e-mail: plotnikovaptz@mail.ru

EDUCATIONAL OPPORTUNITIES OF VIRTUAL TOURISM

Abstract. The article is devoted to the study of the educational potential of virtual tourism. Vir-
tual tourism is increasingly used in the practice of both tourism and educational organizations.
It is specially important for people with disabilities. The study is aimed at researching the concept
of virtuality, the potential for the virtual services development in the field of tourism using the
example of the Republic of Karelia and identify their educational opportunities, which can be
used both for the development of the tourism sector and in the practical training of students of
a tourism university in the future field of activity. The prospects for the virtual tourism develop-
ment, its relevance, goals are indicated. A review of projects in the field of virtual services in the
tourism sector of the Republic of Karelia has been completed. The educational possibilities of
virtual tourism projects are determined, their relevance is substantiated within the framework
of the «theory of generations». Generations Alpha and Zeta combine the concepts of «digitali-
zation» and «interactive interaction», combined with immersion in the virtual world, which can
be used for educational purposes through the formation of network communities that connect
participants with common interests. Similar interests in relation to virtual tours lead to the for-
mation of virtual subcultures that unite people from different countries of the world and make it
possible to implement services for virtual check-in at a hotel and chatting with guests «living» in
it, on virtual excursions, both popular and difficult. available tourist facilities. The results are pre-
sented as a generalization of the educational opportunities for the implementation of virtual tour
services and will be useful both in the organization of industrial practice in a tourist university
and in their application by employees of tourist, hotel and museum organizations.

Keywords: virtual tourism, educational opportunities, theory of generations, subcultures, virtual
services, Karelia.
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MnotHuKosa B.C.

O6pasoBaTeibHble BO3MOXHOCTU BUPTYabHOMO Typu3ma

MyTewecTBnA ABAAIOTCA Ba*KHOM 4acTbio
¥U3HM YenoBeKa. OHM 06/1agatoT peKkpeaumnoH-
HbiM 3dPeKTOM, BOCCTaHaBAMBaA dU3NYECKUEe U
NMCUXMYECKME CUJIbl YEesIOBEKa NyTeM CMeEHbl 06-
CTaHOBKM, BMeYaTNeHUN, OOLEeHMA C HOBbIMMU
noabmun. OcobeHHO BaXKHOE 3HAYEHUE 3TO UMeeT
ONA nogen, UMerwmx orpaHUYeHHbIe BO3MOMXK-
HOCTW 340p0BbA. MexayHapoaHble MPAKTUKU Ty-
pU3Ma MOKa3blBAlOT AKTYya/IbHOCTb MCMNO/b30Ba-
HUA BUPTYasIbHbIX TYPOB M SKCKYPCUIA.

TeopeTnyeckMe W MPaKTUYECKMEe OCHOBDbI
BMPTYa/NIbHOr0O TYPM3Ma aKTUBHO UCCeAYHOTCA 3a-
PYOEXKHbIMU U POCCUNCKMMU UCCIeA0BaTENSMU.
R. Egger, D. Buhalis yKa3bIBatoT Ha AMHAaMUKy pas-
BUTUSA OHNANH-PbIHKA YCAYT U UCNONb30BaHUS UH-
TEPaKTUBHOCTU B TYPU3ME, NMOAYEPKUBAIOT BaXK-
HOCTb MCMO/Ib30BAHWA BUPTYaNbHOrO Typu3ma B
NPaKTUYECKOM [OeATeNbHOCTU NPennpPUATUA WU
paclmMpeHne cnekTpa oHnanH-ycayr [5].

O. M. MexeBHuMKOBa 1 T.B. YxnHa BbInon-
HUAW aHaNN3 NOAXOA0B K ONpeaeneHuto BUPTY-
aNbHOro Typa W 3KCKypcuu, o6obwmamn npemmy-
LLLecTBa BMPTyasbHOro TypM3ma, Takue Kak: [o-
CTYNHOCTb A4N1A Nt0Ael, MMEOLLNX OrpaHUYEHHbIe
dusnyeckne mnnm PUHaHCOBbIE BO3MONKHOCTY;
BO3MOXHOCTb [AeTanusaumnm M3y4aemoro ob6b-
€KTa; 3KOHOMUSA cpeacTB U BpeMeHu; besonac-
HOCTb; HEOAHOKPATHOE NOrpyXeHua B nyTelle-
CTBME C BO3MOXHOCTbIO €r0 NpepBaTb U NPOAO-
XUTb B Apyroe yaobHoe BpemMs; NO3HaBaTe/IbHble
n aKosorndeckme addekTol [12].

KynbTypHO-npocBeTuTeNnbCckne n obpasosa-
Te/lbHble BO3MOHOCTM BMPTYya/ibHbIX TYpOB
NpeaoCTaBAAT BO3MOXHOCTb PaCWIMPUTL Tpa-
HULbl BU3YaZIbHOrO 3HAKOMCTBA C TYPUCTCKMMMU
obbeKkTamu, 310 yKasbiBaeT E.H. Eroposa. B ee uc-
cnefoBaHUK BblAeIEHbI U TAaKME Uenun BUpTyasb-
HbIX TYPOB: NHPOPMALMOHHO-03HAKOMUTESIbHbIE,
PEKNAMHO-4EMOHCTPALLMOHHBIE N COLLMANbHO-pe-
abunuTaLMoHHbIe, HanpaB/ieHHble Ha paclimpe-
HME BO3MOKHOCTEN NHOAEN, MMEIOLWNX OrPaHU-
YeHHble BO3MOXKHOCTU KOMMYHULIMPOBATb
mexay coboli [6]. AKTyaIbHOCTb Pa3BUTUS BUPTY-
a/IbHOro TYpPU3Ma BO BpeMsA KpM3nca 1 naHaeMnm
KOpOHaBupyca oTMmevyeHa B pabote A.A. J1o3bl U
E.H. Eroposoit [11].
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M3y4yeHnIo UCNONb30BaHWS BUPTYasbHOM
cpeabl, C TOYKN 3peHns obpa3oBaTeNbHOro Noa-
Xxogda, nocesweHbl pabotbl C. Dede, ykasbiBato-
LLLero, YTO NOTrpy¥KeHUe B BUPTYAsIbHYIO Cpesy Mo-
ET yNydlnTb 06pasoBaTesibHbIM Npouecc yepes
nonyyeHme obyyaroWMMNUCA HaBblkoB cBoboa-
HOro BNaZeHUA UMPPOBLIMU TEXHONOTUAMM, aK-
TUBHOE BOBJIeYEHME UX B npouecc obyyeHus;
yrnybutb norpykeHve B OMbIT OnpeaeneHHON
NPaKTUYECKON AeATeNbHOCTU, ONMPAACh HA yOeXx-
AEHUA, SMOLUUM, LLEHHOCTU; USMEHUTb CBOHD TOYKY
3peHMA OTHOCUTENbHO TOFO UM MHOTO MpoLecca
WK ABNEHUA; MOTUBMPOBATb cebA NocpeacTBOM
60/1e€ aKTUBHOTO BOB/IEYEHMUA B KOHKPETHOE 06Y-
yeHue [2].

R. Tilhou, V. Taylor, H. Crompton Bbigennnu
cneunodmyeckme ocobeHHOCTM M BO3MOMKHOCTMU
coBpeMeHHbIX TexHonormit 3D VR. Pe3ynbTatbl KX
nccnefoBaHM  MOKA3bIBAlOT, 4YTO WHTerpaums
BMPTyanbHbIX cCpeg NpPUMBOAUT K YAYyYLEHWUIO
onbiTa 0by4yeHUs, NPUBOAMUT K MOBbILIEHUIO [0-
CTUMKEHUM M MOTMBAUMM K M3YYEeHUIO O0OBEKTOB
[4].

Mcnonb3oBaHMe TPEXMEPHbIX BUPTYaNbHbIX
MUpPOB B 06y4eHUKn, no mHeHuto D.Richards, M.
Taylor, obewaeT He TONbKO yB/iEKaTENbHbIN U
ayTeHTUYHbIM ONbIT 06y4YeHMA, HO U KOTHUTUBHYIO
nepesarpysky, OHW A0Ka3anu, YTO AUCTPAKTOpbI
BMPTyanbHOro mmpa obecneuymBaloT nydwme ob-
pa3oBaTe/fibHble pe3ynbTathl [1].

K. Hew, W. Cheung yKa3bIBaloT, YTO TEXHO-
Nnornyeckme MHctpymeHTbl VR/AR ynydwatoT umo-
POBYIO TPAaMOTHOCTb, TBOPYECKOE MbILLI/IEHNE,
KOMMYHMKaLMIO, COTPYAHNYECTBO, CNOCOBHOCTb
pewaTtb Npobaembl, cBAzaHHble C NpeobpasoBa-
HUeM MHPOPMALLUK, @ HE MPOCTO ee Noay4YeHnem
[3].

Ob6pa3oBaTe/ibHble acneKTbl, CBA3aHHble C
NPOEKTUPOBAHMEM MHOrOMOZANbHON BUPTYasb-
HOM cpebl, CO34aHMEM PA3/INYHbIX CLEeHapueBs
NorpyeHua B BMPTya/ibHOE MPOCTPAHCTBO pac-
cMoTpeHbl B pabote HO.B. KopHunosa [9].

MNpobnembl UCNONb30BaHMA BUPTYasIbHOIO
TypvM3ma B 06pa3oBaTe/ibHbIX LEeNsx NoaHMMa-
etca B pabote B.[l. UBaHoBa, M.B. BapanHa. OHu
NoAYEPKUBAIOT, YTO TEXHOJIOTUU BUPTYasIbHOM
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peanbHOCTU MOMOraloT OAAM He TONbKO nyTe-
LlecTBOBaTb, HO M CMPaBAATbLCA CO CTPeccamu,
YCTaNIOCTbO, SMOLMOHANIbHbIM BblropaHMem 61a-
rogaps BoOO6paXKeHUto, NO3BONAIOLWEMY Nepeme-
CTUTbCA B ApYyroe MecTo uau anoxy [7].

[aHHble paboTbl NO3BONAOT OTMETUTb KaK
aKTYyaNbHOCTb Pa3BUTUA BUPTYaAsIbHOTO Typu3ma,
TaK M aKTya/IbHOCTb MCMO/Ib30BAHMA €ro BO3MOMXK-
HOCTel B 06pa3oBaTe/ibHOM npouecce. 9To onpe-
OENAT Lenb JAHHOTo UCCNef0BaHUA — U3yvyeHne
MOHATMA BUMPTYa/NIbHOCTWU, MOTEHUMANA PA3BUTUA
BMPTYa/bHbIX YCAYT B chepe Typmn3ma Ha npumepe
Pecnybnnku Kapenwus, sBbiaBneHne nx obpasosa-
TENbHbIX BO3MOXHOCTEM, KOTOPblE MOXHO WC-
noab3oBaTb KaK ANA pasBUTUA chepbl Typu3ma,
TaK M B NPAKTUYECKOM NOArOTOBKE CTYAEHTOB Ty-
PUCTCKOrO By3a K byayuien chepe aeATenbHOCTH.

BupTyanbHOCTb NpeanonaraeT norpyKeHue
YyeNloBeKa B MCKYCCTBEHHO CO34aHHble YyCN0BUA,
BbI3blBaA KOMM/IEKC Pa3HOOHOPa3HbIX OWYLLEHWNA.
BupTyanbHaa cpefa OCHOBbIBAaETCA Ha Tpexmep-
HOM NPOCTPAHCTBE, B KOTOPOM MOXKHO MEHSATb
TOYKKM 0630pa To NpUbAKXKan, To yaanas ux. Bup-
Tya/NbHbI TYp OCHOBAaH Ha MOAENMPOBAHUU Ty-
PUCTCKOTO 06BEKTA C MOMOLLbIO BUAEOPO/MKOB,
cneumnanbHbIX N30b6parkeHni Ha KoTopble HaKna-
ObIBAETCA My3blKa, 3BYyKOBble 3ddEKTbI, MaaHbl
06beKTa, nomoratolme BOCCco3aaTb PeannucTuy-
Hoe npeacTaBneHne o6 0b6bEKTE, ero UcTopuw,
NoJax ¢ HAM cBA3aHHbIX. OH No3BoAAET BUAETb
pa3Hble MecTa, He BbIXoAA W3 AOMa, TecTUpys
ycnyru. BUpTyanbHbIii Typ noapasymeBaeT coeam-
HeHWe Heckonbkux 3D naHopam, coeguHeHHbIX
mexay coboli nepexogamu: NPAMbIMU UK Nepe-
KpecTHbiMK, 61arogapsa KOTOPbIM NOCETUTENb Ne-
pepn, NOKyNKoW peasibHOro Typa npuobpeTtaeT Bo3-
MOYHOCTb BbIACHUTb A1A cebA HIaHCbl MapLl-
pyTa, pacCMOTpeTb BCE UHTEPEeCYoLWMe ero men-
Kue pgetanu, npeacrtaBuTb aTtmochepy MmecTa
Ha3Ha4yeHuA, a TYponepaTopy CIKOHOMUTb BpemMs
Ha NOACHEeHWe AaHHbIX HIOAHCOB.

CywiecTtByeT HECKONbKO TWUMOB BUPTyasib-
HbIX TYPOB: BUAEO-TYPbl NN NaHOPaMHble, ¢poTo-
TYpbl, BUPTyasbHble 3KCKYpPCUU. MOXKHO Bblae-
antb AR, MR 1 VR-Typuam. AR —3T0 pe3yabTtaT uc-
No/Nb30BaHUA TEXHONOTMM  ANA  HaNOXKeHUs
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MHPOPMaLMM — n306parkeHU, 3BYKOB, TEKCTA Ha
OKpyKatowWwmi mup, aTo gobasneHme LUNPpPoBbIX
3N1EeMEHTOB K OKpyKatowen ¥un3Hu. VR — 3To unc-
NoNb30BaHME KOMMbIOTEPHbIX TEXHONOTMA AONA
CO34aHMA MOgEeNnpyemon cpeabl Ha OCHOBe Ta-
Kux yctpoicts Kak HTC Vive, Oculus Rift nau
Google Cardboard. MR — 310 cMelwaHHasa peanb-
HocTb, coveTatowasa AR u VR, Korga Bsaumopei-
CTBYIOT peasibHble 1 undpoBble 06bEKTbI, OHA OCHO-
BblBaeTcA Ha TexHosormax Microsoft HoloLens [7].

BupTyanbHble 3KCKYpPCUM MCMONb3YIOTCA B
obpasoBaTesibHOW, My3elHOM, A0CYyroBoN, pas-
BNE€KATe/IbHOW cpese Ha NPOTAXKEHUM NOCAeAHUX
NATUAECATU NeT M 3a 3TOT Nepuos HaKoNAeH Ao-
CTaTo4yHO 6o0sblioi onbiT. CoBEpLIEHCTBOBaAHME
TEXHONOTMM NPUBENO K NOABAEHUID HOBbIX BO3-
MOXHOCTEM ANA UX Pa3BUTUA NyTEM UCMNOJIb30Ba-
HWUA VR-04KOB g1 cMapTPOHOB, TPEKMHIOBbIX CU-
ctembl, HMD ycTpoicTB, cneymanbHbix NepyaTok,
W1EMOB CO BCTPOEHHbIMM MOHUTOPamMU. Mpwuno-
KEHWA BUPTYa/SIbHOM pPeanbHOCTM NO3BONAET
npeABapuTeNIbHO NMO3HAKOMUTBLCA C MECTOM, KO-
TOpOe NAAHUPYETCA NOCEeTUTb UAN MOHOCTaNbIU-
pOBaTb, BCIOMHMB NPUATHbIE MOMEHTbI MyTeLle-
cTBuA. [TOMUMO NPUNOKEHUIA BUPTYaNbHON pe-
a/IbHOCTU CYLLECTBYIOT MPUIOXKEHUA AOMNOSHEH-
HOM  peanbHOCTM, MO3BOAAKOWME  MOAYYUTb
60nble NHGOoPMaLUM O TYPUCTCKOM 0OBEKTE, ero
NCTOPUK, NtOAAX U COOLITUAX, CBA3AHHbIX C HUM.
Cnepyetr OTMETUTb M aKTyasbHOCTb LMPOBbIX
BCTPEY Ha OHMalH-NAaTdopmax, udppoBbIX NyTe-
BoauTenen, LMPpPoBbIX IMA0B ANA OPraHU3aLUn U
NPOBeLEHMNA 3KCKYPCUMN W CO3[aHUA Brneyatne-
HUN.

BupTyanbHbI Typnam Bce 60siee aKTMBHO
MCMONb3YIOTCA B MNPAKTUYECKOM [eATe/IbHOCTU
KaK TYPUCTCKMX, TaK U 06pa3oBaTe/ibHbIX OpraHu-
3aumi. Ero passutme paxke 3actaBnseT 3aay-
MaTbCA HaZ, BOMPOCOM, @ HE 3aMEHUT N OH B bBy-
Aylwem peanbHble nyTewecTsma. Pe3ynbTatbl UC-
cneposaHua «HoBoe B Typuame: MecTa, 1104u, Co-
6bITUA, CEPBUCY B UHTEpECAX TYPUCTOB U NyTeLle-
CTBEHHWKOBY», NpoBeAeHHOro Poccuiickum coto-
30M TYPUHAYCTPUM COBMECTHO € Poccuiickmum roc-
yAapCTBEHHbIM YHUBEPCUTETOM Typu3ma U cep-
BMCA AaNN MHTepecHble pe3ynbTaTbl. boAbLIMH-
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CTBO OMpoLeHHbIX (87,3%) cumTatoT, 4To TypU3M
byayuiero 6yaeTt B OCHOBHOM peanbHbiM, HO 9,5%
PecrnoHAEeHTOB YKa3ano aKTyaNbHOCTb BUPTyaslb-
Horo Typusama u 3,2% cmewaHHoro. O Tom, YTo HO-
Bble TEXHOJIOTMN BUPTYasIbHOTO TypuM3ma M A0-
NosIHEHHan peanbHOCTb byaeT 6onee akTyaibHOM
B 6AnKaMWwme NATb NeT yKasano 47,7% onpoleH-
HbIX, ocTanbHble 52,3% oTMeTHIN, YTO OHU He by-
Ayt bonee akTyasibHbl B OAMMKalLWMe rodbl, Yem
ceiyvacl.

B pa3HbIx cTpaHax mupa n permoHax Poccmnum
BMPTYaNbHbIN TYPU3M aKTUBHO pa3BuBaeTcsA. Pec-
ny6ivka Kapenus Takke nmeeT NogobHbI OnbIT.

CETEBOWV .
HAYYHIN
YKYPHAST

Obln BbINOMHEH aHANM3 CaWTOB NpPeanpuUATUIA
chepbl Typu3ma, okasbiBatowmx ycnyrm B Kape-
N,

OaHUMM 13 NepBbIX Npeasaratb HAbop BUp-
TYaNbHbIX YCAYr — 3KCKYPCUIA, UTp, NyTewwecTBmim
CTann myseliHble opraHmsaumn. Mysein-3anosea-
HUK «KMKun» npepgnaraer BMpTyasibHble nyTewle-
CTBUA U 3KCKYpCUU: «KumKckasa yraganka», «om
KapenbCKOro KpecTbAHMHa», « KUMKCKNIA apyauT»,
«[Jobpo noxanosaTb Ha ocTpoB KumKuy», «lyTe-
wecTtsme B Crapbiit ropoa», «/[lBa snoca — Age
KyNbTypbi» (puc. 1). laHHbIl BUA YCAYTU Ha caiTe
My3es BK/toYaeT 0KoJ10 20 NpUIoKeHUI, coyeTasn

[Ns NOHMMaHMA YPOBHA Pa3BUTUA BUPTYANbHbIX | ayAMO-IKCKYPCUM, WHTEPHET-Urpbl U NyTelle-
ycayr B coepe Typusma B Pecnybnvke Kapenus | creus.
Knxckan yraganka oM KapanbeKOro KPacTeRHUHA
YCAZIbBA
Kape.ibCKoro
KpecThiiHHHA

WHTEDaKTHEHAA 3KC&CME. naI;ODaNbI WHTEDPLEDOB

Hauare
nyrewactane

$i414

riposepb cebs! Nany4y Harpasy 3a CBOE 3HaHue!

O npoeKTe

WHTEPAKTHEHAS DO20[HAR 2YAUDAKCKYPCHA
(ooposkre, Andruidﬂpmoxew‘g

// 2 J _ ﬂ e &":::..L 1 T

Burruaniusa rmura anvnvr anrnnoa Kuwu

Puc. 1 — CKpuHUH2 CMpaHuybl ¢ 8UPMYAsbHLIMU YCay2amu My3ea-3ano8edHUKa « Kuxu»?

1

https://cloud.mail.ru/public/2nzL/zfQHUjMaz

yTeILIeCTRRE KUXCKOMD KPSCTESHWEA B FOpon
MeTposasogck (0 nposxre)

MRaoUOrUAAYIE YRARIK W BIALR DATARALUAR

Apa anoca — gBe KyNbTYpbl

& i

Jl06pa NOXANOEATH B MUAP ARYY 3M0COE —
KapenabrKoro ¥ pycekoro! (0 npoexrs)

«HoBoe B Typusame: mecTa, Aoam, cobbitma, cepsuc»: PIYTUC n PCT nposBenn coBmecTHoe ucciegoBaHusa. URL:

2 Kukun. BupTyanbHble my3seliHble nyTewecTsunsa. Pexxum goctyna: http://kizhi.karelia.ru/journey/
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HaunoHanbHbI My3en Pecnybnmku Kape-
nvA paspaboTan ceputo BUMAEO-3KCKypcuit. OHU
NOCBALLEHbl HACKANIbHbIM PUCYHKaM — MeTPOrav-
dam, anocy «Kanesana», UCTOPUM Pa3BUTUA TO-
poga MeTpo3aBoacka M camomy myseto. Mysei
N306pa3nTenbHbIX UCKYCCTB NpeacTaBaseT Noka
TO/IbKO BUPTYaJibHble Typbl N0 PycCKOMy myselo,
HO NpoOrpammbl NO Pa3BUTUIO COBCTBEHHOTO LNd-
POBOro KOHTEHTA U UMPPOBbLIX KOMMO3MLNUI, NO3-
BONIAIOLLMX NOKA3aTb My3eliHble NpeAMeTbl B KOH-
TEeKCTe BUPTYa/IbHOro NPOCTPAHCTBA U AOMNOJHEH-
HOW peasibHOCTU, NOTrpyKasa NoceTuTenei B UcTo-
puyecKkyto aTmocdepy Ha4YMHaOT Pa3BUBATLCA.

BupTyanbHble 3KCKYPCUU MO FNABHbIM Ty-
PUCTCKMM aocTonpumeyaTenbHocTaAM Kapeauu
npeAcTaB/ieHbl HA TYpUCTCKOM nopTtane «Kape-
nauna». Typuctckne npeanpuatua «Kanesa-Typ»,
«OHero-Typ», «CKaHTyp» npeanaratoT OHMaMH-
nyTewecTtsme no ropoay lNetpo3aBoacKy ¢ noce-
weHnem HaumoHanbHoro Teatpa Kapenuu, My-
3blkaNbHOro Teatpa, Mysea wn30b6pasnTenbHbIX
nckyccrte3. Pabotaet coobuiectso «Kapenua 360
rpagycos — BUPTYasibHble TYpbI».

Ecnn paccmatpuBaTtb nonynspHble TYPUCT-
CKMe 0b6BbeKTbl, TO 34eCb eCTb BUPTYasibHble 3KC-
KYpCUM Mo BOEHHO-UCTOpMYeckomy napky «lopa
®dunnHa» B JlaxAeHNOXCKOM palioHe, FOpHOMY
napky «Pyckeana» B CopTaBanbCKkom paioHe. B
MpAXXMHCKOM panoHe Haxogutca Tynmo3epcKui
PYAHbIM NapK, KOTOPbIM 3anycTua cBoun 3D 3KCKyp-
CUKM B pamKax npoekTta «MiningRoad» (2012-2014
rr.), peannsoBaHHOro npu ¢MHAHCOBOM MoOA-
OEPXKKe NporpaMmmbl NPUTPAHUYHOTO COTPYAHMU-
yectBa EC n Poccum UHctutyTOm reonormm Ka-
penbcKkoro Hay4yHoro ueHTpa PAH. Ha calite npo-
eKTa pasmelleHbl BUPTyasnbHble 3KCKYpPCUU He
TONIbKO MO MapKy, HO 1 NO OKPECTHbIM AepeBHAM
KonaTcenbra, Naxkana. Mpoekt «MiningRoad» sB-
naeTca MeXAyHapoAHbIM W npeaycmaTpuBaeT
noceleHue ropHbix ob6bekToB Kapennn n ®OuH-
nAHaun. BupTyanbHble yCnyru, Ucnosb3yemble B
chepe Typusma pecnybamKku, MoXKHO 0606LIUTL B
Tabn. 1.

3

Kapenua. BuptyanbHble 3Kckypcuu. URL:

karelii/virtualnye-ekskursii.php
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BbINONHEHHbI aHANN3 CANTOB MNOKa3an Ma-
loe UCno/sib30BaHWE BUPTYaNbHbIX YCAYr B Ka-
penbckom Typuame. Cnegyet OTMETUTb, YTO YacTb
YCNyTr B NOJIHOM CTEMNEHWN HE ABAAKOTCA BUPTyaslb-
HbIMW yCyramu, nx 6bonblue xapaktepusyeT ¢op-
MaT BMAEO-3KCKYPCUM UK IKCKypcum ¢ gobasne-
Hue ¢oTorpacdmin o63opa 360 rpagycos. TonbKo
FOPHbIN Napk «Pyckeana» v my3ei-3anoBegHUK
«Kuxkn» npeactaBnaoT AeNCTBUTENBHO BUPTY-
aNbHble UrPbl M 3KCKYPCUM, COOTBETCTBYHOLLME
TpeboBaHMAM COBPEMEHHbIX TEXHONOTUI. TEXHO-
NIOTUWN BUPTYaNbHOW PeasibHOCTU A0XOAAT A0 pe-
rMoHa AocTtaTtodyHo meaneHHo. B 2018 roay cry-
AeHT KBuHcneHackoro yHusepcuteta lan J106-
BaliH 0b6bexan cemb palioHOB pecnyb/IMKu 1 npe-
BpaTMA ¢doTomaTepuan B BUPTYa/lbHYIO peasnb-
HOCTb, KOTOPYIO NpeAcTaBun B BoicTaBOYHOM 3ane
MeTpo3asoacka. OH ncnonb3oBan B cBoei paboTte
nporpammbl: Blender un Unreal Engine n TexHuky
doTorpammeTpmA, CyTb KOTOPOI COCTOUT B TOM,
4TOObI CHATb KaK MOXHO 6onblue doTorpaduin un
NOTOM C NMOMOLLbIO HANOXEHMA TEKCTYp COCTa-
BUTb 3D-moaenb mecTtHocTM. [nA AanbHenLero
NPMMEHEHUA B NPAKTUYECKOM AeATENbHOCTU AaH-
Hble MaTepuanbl HE UCNONb30BaNMCb. Ho BCe Bbl-
LUeyKasaHHble MPOEKTbl ABAAKOTCA OTMPaABHbIMMU
TOYKaMM ONA Pa3BUTUS BUPTYANbHbIX TYPUCTCKUX
YCAYT B PEFNOHE, UX HAaKONUTebHbIM 3$deKT Npu-
BE/ K NOAB/IEHUIO HOBOFO MPOEKTA, KOTOPbIN OC-
HOBbIBAETCA HA CaMbIX COBPEMEHHbIX TEXHOJO-
rmax. B 2020 rogy 8 lNeTpo3aBoacke cTtaptosan
NpoekKT «fopoa, KaK UCKYCCTBO», B OCHOBE KOTO-
POro NEXWUT CO3ZaHMe TPeX MapLLPYTOB C AONON-
HEHHOMN peanbHOCTbI: «ApT-00beKTbl [leTpo3a-
BOACKa», «TalHble mecTa» n «[leTckui MNeTpo3sa-
BOACK». OHM NpeayCcMaTPUBAIOT Ha/lMuMe KaK Bbl-
MbILW/IEHHDBIX MNEPCOHaXKen, Hanpumep, AMHO-
3aBp, KOTOpbIM nocennnca Ha OHexKCKon Habe-
PEXHOM, TaK U «OXKUBMEHUE» 34aHUN, NEepeHOoC
3KCKypCaHTOB B npowoe u byayuee. Llenesoi
ayANTOPMEN [JAHHOIO NPOEKTA ABAAIOTCA KaK Ty-
PUCTbI, MHTEPECYIOLWMECA UCTOPUEN PA3BUTUA Ka-
pas, TaK M LWWKOIbHOE, CTyAeHYecKoe coobLLecTso,

http://www.ticrk.ru/o-karelii/obshchaya-informatsiya-ob-otdykhe-v-
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Tabauua 1 — BupmyanbHble ycayau 8 cpepe mypusma no Pecniybauke Kapenus

HaszeaHue opzaHu3ayuu

BupmyasnbHbie uepebi

BupmyasnbHbie sKkcKypcuu

Myseli-3anoBegHuMK
«KnxKun»

MHTepaKTUBHaA urpa «Kmn»Kckaa yra-
nanka», «KMKCKUIA 3pyauT», BUPTYasibHasA
FOHKa BOKPYr ocTpoBa Kuxu
«MyTewecTtsune B CTapblii ropoa» - no-
3K KMMKCKOIo KPecTbAHNHA B ropos,
MeTpo3aBoack, «KMXKCKMEe MHTEepPaKTMBHbIE
MrpbI» - NPOBEPb CBOIO HabatoaaTeNb-
HOCTb, «KuKCcKme nasnbi», «Mpupoaa oct-
poBa Kmxun» - nopa u payHa ocTpoBa,
«KurKcKkme Kpocceopapl», urpa «Mnot-
HUK», «KnrKckaa 2048», «KnrKckaa pac-
Kpacka», urpa «Hangm napy»

NHTepaKTMBHAA 3KCKypcua «Ycapbba Ka-
pPeNbCKOro KpecTbAHMHA», 0630pHan
Qyamo-aKckypcusa «Jobpo noxkanosaTb
Ha ocTpoB KuKu, akckypcus «Hebeca 3a-
oHeXbA», «CoBpemeHHbIn CTapbii ro-
pPOA» - MHTEPAKTUBHbIA MOBUNBLHbIN TNA
no ropoay MeTpo3aBoACKY, BUPTYyanbHaA
PEKOHCTPYKLUMA «McTOPUA My3eMHbIX
BKCNOHATOBY», ayAMO-3KCKYPCUA U NaHO-
pambl 306 rpafycoB «3KCKypCuA Mo OCT-
poBy Kunxkn», «MkoHocTtac MNpeobpaxkeH-
CKOM LEepKBU» - BUPTyasibHaA PEKOH-
CTPYKUMA

HaunoHanbHbIN my3ei
Pecnybankun Kapenus

BupTyanbHaa aKCKypcma No 22 3anam
My3esn*

Buaeoakckypcum «f0BOpPUT MU NOKa3bI-
BaeT HauMoHanbHbIN My3eit»

Myselt U306pasuntenbHbIx
MCKycCcTB Pecnybamku
Kapenua

BupTyanbHblil KBecT «[yTewwecrene
Mo ceBepHOMY Kpato»®

3anoBeaHUK «Knpau»

BuvpTyanbHaA NpOryaka no sKCKYPCUOH-
HOl 30He 3anoBegHNKa’

OTKpbiBaem roposga
Poccumn. KynbTypHbI rng,
no MNeTpo3aBoAcKy

BupTyanbHas akcKypcun
no Netposasoacky®

My3zei «opa ©uamHa»

BKCKypcua no myseto’

lopHbIM NapkK
«Pyckeana»

BupTyaibHas 3KCKYPCHA MO ropHOMY NapKy
BMpTyanbHbIii Typ No Noa3emHol Pycke-
anel®

PyaHbIv napk
«Tynmosepbe»

BupTyasibHas 3KCKypCus No pyaHOMy
napry*

910 Kapenua

«[opa XuiiaeHsyopu»
«BynkaH N'mpeac, MapunanbHble BOAbI U
ropa Camno»*?

Rentakayak.ru

BD-Typbl N0 6a3e 1 KeMNUHry
3D-Typbl N0 OCTpOBaM M 3anmsam Jla-

MOMCKMX Wxep!?

4 BupTyanbHas sKkckypcua no HaupoHanbHomy myseto Pecnybankm Kapenusa. URL: https://miningroads.ru/virt_pano_musPtz.html
5 MiningRoad. URL: https://yandex.ru/video/preview/?text=HaLunoHanbHbIli %20My3eli%20kapennn%20smaeo-

3KCKypcus&path

6 NeTposasoack. bes popmata. URL: https://petrozavodsk.bezformata.com/listnews/predlagayut-pouchastvovat-v-

virtualnom/83340483/

7 3anoseaHunk Kusau. URL: https://zapkivach.ru/turistam/product/ekskursii/virtualnaya-progulka-po-ekskursionnoy-zone-

zapovednika-kivach/

8 KynbTypHbIl rug, no Metposasoacky. URL: https://www.culture.ru/touristRoutes/536/kulturnyi-gid-po-petrozavodsku

9 Bugeo-akckypeua no myseto «fopa dunmua». URL:
https://yandex.ru/video/preview/?filmld=7061401692649438844&text=ropa+dpuanHa+snpTyasbHas+3KCKypcua

10 pyckeana. BuptyanbHbliii Typ. URL: https://ruskeala.ru/virtualnyy-tur

11 MiningRoad lopHo-reonornyeckoe Hacneame. URL: https://miningroads.ru/virt_pano_musPtz.html

12 310 Kapenusa. URL: https://aTokapenua.pd/kareliya-onlajn/

13 Rentakayak.ru. URL: https://rentakayak.ru/3d-tury-po-ostrovam-i-zalivam/
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YKenarowee norpysmTbCA B TBOPUECTBO, UCTOPMUIO,
KYNbTYPY, WCKyccTBO. Ero BocnuTaTesibHble BO3-
MOXHOCTW CBfA3aHbl: C MAaTPUOTUYECKMM BOCMUTA-
HMEeM ZeTel U MONOAEXKM Yepe3 pasBuUTUE UHTe-
peca K TOMy, YeM TEPPUTOPUSA KUNA U KUBET, Ka-
KOBbl €e BO3MOXHOCTU W MEePCrneKTMBbI; C HpPaB-
CTBEHHbIM BOCMUTaHMEM uYepe3 bopmMUpoBaHME
aKTUBHOM TpaXKAaHCKOW MO3ULUUK; C IKOJSormnYe-
CKMM BOCNUTaHMEM Yepes MOoKa3 BO3MOMXKHOro by-
AYLLEro Kpas, KOTOPOE MOXKET HacTyNuTb B pe3y/ib-
TaTe NOTPeObUTENbCKOTO OTHOLLIEHUA K NPUPOAE; C
3CTETUYECKUM BOCMUTAHNEM Yepes NOorpyKeHue B
3CTETUYECKMN HacCbILEHHOE MPOCTPaHCTBO. HoBble
MapLUpyTbl NpeanosaraloT MapKMPOBKY, HaBura-
umio, obecneyeHne 6€30MacHOCTM, OpraHM3aLMIO
30H OTAbIXa, CO3A4aHNE MOOUbHBIX NPUTIOKEHUN-
nyTesoauTesien no mapLipytam U ayamoruaos.
Mocne onncaHMA COBPEMEHHOIO COCTOAHUA
BMPTYabHbIX ycnyr B chepe Typusama Pecnybamnkm
Kapenua nepeiigem K 060CHOBaHUIO UX 06pa3o-
BaTe/IbHbIX BO3MOXHOCTEN W MepcnekTuBam WUc-
Nno/sib30BaHMA B COBMECTHOM AeATeNbHOCTM 06pa-
30BaTENbHbIX U TYPUCTCKMX OpraHn3aLuiA.
ObpasoBaTesibHble BO3MOXHOCTU BUPTY-
aNbHOro TypuM3mMa W YCAyr onpeaenaAlTcs B
nepByto o4yepenb TEM, YTO LIKOJIbHWMKM ABagua-
TbIX FO40B ABaALaTb NEPBOro BeKa OTHOCATCA K
nokoneHuto Anbda (A), a CTyAeHTbl K MOKONEHUIO
3eT (Z), cornacHo Teopun nokoneHui Heliga Xo-
yBa 1 Yubama LUpayca. NIx oTanumne oT npeabiay-
LLMX MOKOJIEHNIA B TOM, YTO OHU C POXKAEHUA aAK-
TUBHO WBYT B LUNPPOBOMN cpene, MNO/b3yACb
nnaHweTtamu, annagamm, 3 D, 5D, AR u VR TexHo-
noruamn. Ecnm no nokoneHuo A eule He HaKon-
JIEHO AOCTAaTOYHO MHOPMALIUM, OTPAXKAIOLLEN UX
obwme ocobeHHOCTN, TO MO MOKONEHUID Z yKe
ecTb obobuwatowme gaHHble. OHU LLEHAT 340p0-
Bbli 06pa3 KM3HU, NMYHYIO cBoboAy, yMetoT pa-
3YMHO €10 pacnopsa»KaTtbca. B 3Tom noKoneHun oT-
MeyvaeTca 60/1blIOe KONMYECTBO MHTPOBEPTOB, He
}enawuwmx *Kmeoro obuweHua, a npegnoynTato-
Wmx obLLeHme Ha PacCTOAHMM: B COLMANbHbIX Ce-
TAX, popymax 1 yatax. Um HpaBuTca npuobpeTaTb
3HaHWA,  KOTOpble  BMOCNEACTBUM  MOXKHO

14 NokoneHune Z: 16 ocobeHHOCTel, 0 KOTOPbIX Bbl HE 3HANN
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NPUMEHUTb Ha NPAKTUKE, OHWU FrOTOBbI K CAM00b-
pa30BaHMIO U MOCTOAHHOMY ObOy4YeHWIO MO MpPo-
rpammam A0nonHUTeNbHoro obpasosaHuA. bna-
rogaps AOCTYMHOCTM OHJIAMH-KYpcoB B ceTn UH-
TEPHET OHU MOTYT U3y4nTb Nt060I BONPOC, eC/InN B
3TOM 3aMHTepecoBaHbl. MM HeMHTepecHbl AANH-
Hble 06 bACHEHMA U ONUCAHUA, OHU LLEeHAT Heb6OoNb-
LMe NAaKOHUYHbIEe TEKCTbI CO CMbIC/IOM, NOAKpPen-
NeHHble Bu3yanusauuein. Im HpasuTca napan-
NeNbHO HAaXOAMTCA B ABYX MPOCTPAHCTBAX: peasib-
HOM WM BMPTya/sibHOM. BaxKHO, 4TO6bI OCTaBasoChb
BPeMs Ha NyTewecTBuA, pa3B/ieYeHUs U OHU To-
TOBbl paboTaTb, HO HE Paau KapbepHOro pPocTa, a
paau AOCTAaTOYHOro A40X04a ANA YA0BNETBOPEHUA
CBOMX KeNaHuit 1 yaosonbeTema®. U aaHHble xa-
PaKTEPUCTUKM onpeaenstoT Bbibop obpasoBarTensb-
HbIX TEXHONOTMI B MX 0OYYEHUM 1 BOCMIUTAHUW.

MNokoneHua Anbda u 3eT 06bEANHAIOT NO-
HATMA «UMPPOBU3ALMAY», KUHTEPAKTUBHOE B3au-
MOAENCTBME» B COYETAHUM C MOrpyKeHnem B
BMPTyaNbHble MUPbI U 3TO MOXHO MCNO/b30BaTb
B obpasoBaTesibHbIX uLenax. Mpouecc obyyeHus,
onupalrowmimnca Ha MUCMNo/b30BaHME WMHTEPAKTUB-
HbIX M BbICOKO TEXHOJIOTMYHbIX METOA0B, Bbl3bl-
BaeT cHOpPMMPOBATb MOTMBALMIO K WU3YYEHUIO
onpeneneHHon Tembl, NO3BOAAET NpMobpecTn u
3aKpenuTb onpeaeneHHble ymeHusa, chopmmnpo-
BaTb HaBblKM, B TOM 4YUC/E U B3aMMOAENCTBUA
Apyr ¢ apyrom [16].

CnepyeT OTMETUTb U TO, YTO B UHTEPHET-
NMPOCTPAHCTBE aKTUBHO (GOPMUPYIOTCA CeTeBble
coobuiecTBa, CBA3bIBAOLLME Y4ACTHUKOB 0OLLMMM
nHTepecamun. OnpegeneHHaa cTeneHb YCTOMYM-
BOCTU MHGOPMALMOHHbIX OTHOLUEHWUI B CETEBbIX
coobuecTBax co CXOA4HbIMU MHTEpPecamm B OTHO-
weHum 3D-TypoB BeAeT K GOPMUPOBAHUIO BUPTY-
aNbHbIX cybKynbTYp. NMOHATUE BUPTYaNbHbIX Cyb-
KYNbTyp ABNSAETCA KOHCTPYKTOM, XapaKTepusyto-
LLIMM CETEBYIO CTPYKTYPY coumanbHon andoepen-
UMauMmM CceTeBbiX COOOLLECTB, CaMOOpPraHu3yto-
LLMXCA HA OCHOBE CXOAHbIX MHTepecoB. CooTBeT-
CTBEHHO W MOHATUE CybBKYyNbTYypbl BUPTYANbHOTO
TYpuU3Ma ABAAETCA KOHCTPYKTOM, Bblparkatowmm
dopmmpoBaHMe ceTeBbix coobLLECTB Ntogein w3

. URL: https://sales-generator.ru/blog/pokolenie-z/
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Pa3HbIX CTPaH MUPA C pa3HbIM YypoBHeM 0bpaso-
BAHWA, MHTEPECYIOLWMXCA BO3SMOXKHOCTAMMU AaH-
HOro BMAa YCAyr, ero nepcnekTmBamun un nogaep-
UBaOWMMN MHGOPMALMOHHbIE OTHOWeHUA. B
AaHHOM cybKynbType peanunsyetca GyHKLMOHANb-
Haa anddepeHumaums agMUHUCTPATOPOB, Moae-
pPaTOPOB, KOHTEHT-MEHeAKepoB, No/b30BaTenen
[10]. PaccmoTpum 3Ty CMCTEMY B3aMMOAENCTBUSA
Ha cneaytowem npumepe.

B MHAyCTpMM roctenpummcTBa NOABMIACH
ycnyra — BUpTyanbHOE NPOXMBaHME B TOCTUHULLE.
Elo BOCNO/1b30BaTbCA MOKET /II060M Kearowmin,
nmerwMn Ha To PuHaHcoBoe obecrneyeHue. 3a-
CEeNNTbCA B TOCTUHULY, MOXKHO He BbIXO4A U3 CBO-
ero goma. lNocne onnatbl yCAYrn KAMEHT NoNy4YaeT
Naponb AOCTYNa K TpaHCAAUUK n3obpaxkeHuns Ka-
Mepbl M OnepaTop Kamepbl CTAHOBUTCA ero no-
MOLWHUKOM. MNaHopamHoe Bnaeo 360 rpaaycos,
co3paBaa 3 eKT NpUCyTCTBUA, MO3BOAAET fe-
Ta/lbHO O3HAKOMMUTBLCA C MECTOM, HE OrpaHWUYu-
BAET 3pUTeNA paMKaMM KaZpa, AAET NOHYHO CBO-
6oay B BbibOpe 06beKTa NpocmoTpa. UuanHapu-
Yyeckoe BMAEO NO3BONSAET MPOCMATPUBATL FOPU-
30HTa/IbHYIO NAaHOpamy, a chepuyeckoe — PUKCK-
PYyeT KapTWUHKY CO BCEX CTOPOH, popmupya Bu-
aeochepy nponcxoaaLimx BOKpyr cobbitnii. Ecnm
npocmaTpmBaTb cHepPUYECKYIO BUAEONAHOPaAMY B
pexkume 3D B WWIEME MM OYKAX BUPTYyanbHOM pe-
aZIbHOCTU, TO CO34aETCA MOJHbIN 3PDEKT npucyT-
cTBUA. AODMUHUCTPATOP FOCTUHULbI MPOBOAMT 3a-
cefleHne, 3HAKOMUT FOCTA C FOCTUHULEN: Home-
POM, pPecTopaHOM, APYrMMM NoMelLeHUAMKU. B
CNeunanbHoO CO34aHHOM 4aTe ANA «NPOXKUBAIO-
LWMX», KOTOPbIN KOHTPOANPYET MOAEPATOP, FOCTU
MOTyT 06L1,aTbCA, [Or0OBapMBATLCA O COBMECTHbIX
meponpuATUAx. ObLLeHre XopoLlo TemM, YTO NOAB-
NAETCA BO3MOXHOCTb MOMPAKTMKOBATb HaBblKK
BNAEHMA MHOCTPAHHbIMWU A3blKaMK, BeAb «MO-
CTOANDbLbI» TOCTUHULBI MOTYT ObITb M3 PasHbIX
CTPaH Mupa.

MocToAanbLaM MOXKHO NPeANOXKUTb yYacTme
B 3KCKypcuax. OHM moryT npuobpectn bunet Ha
9KCKYPCUIO, «3aHATbY» MecTo B aBTobyce. IKCKyp-
COBO/, NOKAMET ropos, B KOTOPOM pacno/iaraeTca
[lAaHHAA TOCTUHULA, ero OKPeCcTHOCTU. Takum ke
06pa3omM MOXKHO OTNPABUTLCA U B Typ MO CTPaHe,

CETEBOWV .
HAYYHIN
YKYPHAST

nonagan B pasHble ropoaa, NOrpyKaacb B HOBYHO
KyZbTYPHYIO U NpupogHyto cpeay. Cneayet yuu-
TbIBATb BM3yasibHYO M BepbaNbHYO COCTaBAAO-
WwMe npeacTaBAAEMOro 3KCKYPCMOHHOIO Mpo-
CTpaHCcTBa. TaKasa 3KCKypcua [o0MKHA obecneyu-
BATb HE TO/IbKO BM3Yya/ibHbI NPOCTOP NPUPOAHOM
N apXUTEKTYPHOM cpesbl, HO U COMPOBOXAATLCA
Bepb6aNbHOM KOMMYHMKALMNEN, BblpaXKeHMEM KO-
TOpPON ABAAETCA peyb 3KcKypcoBoga [15]. Takas
TEXHOI0TUA NO3BONAET YCUNUTL IGDEKT IKCKANIO-
3MBHOCTM, NO3BOAA HaMAy4wmMm obpasom npo-
AEMOHCTPMPOBATb MOTEHUMAN FOCTUHMUUDI, Tep-
puTopUKM N Npeanaraemole ycnyru. NMpaktnyeckan
AEeATeNbHOCTb MOKas3ana, YTo Mocse NpocmoTpa
BMPTYaNbHbIX TYPOB YBENYMBAETCA KOAMYECTBO
6poHMpoBaHuit B oTenn. OcobeHHOo HyXaatoTcA B
TaKOM oOnbITe NOAWN, UMEOLWME OrpaHUYeHUA B
340poBbe. [JOCTaTOYHO MHOFO TYPUCTCKUX OOBbEK-
TOB HEAOCTYMNHbl ANA NOLEN, UMEIOLWMX OFPaHK-
4yeHuA B chepe OLLYLLEHWUI, NepesBUKEHUA U NO-
[O6HbIV onbIT ByAeT ANA HUX NO/E3EH.

Ona pa3BuTMA BUPTYaNbHOTO Typu3ma MU
ycnyr, ero coctasnsatowmx 8 Pecnybanke Kapenusa
HeobxogMma MNOArOTOBKa Oyaylwux cheuuanu-
cToB B 06/1aCTU Typu3Ma, FOCTENPUMMCTBA U MY-
3elMHOI AeaTenbHOCTU K paboTe ¢ HOBbIMUM MpPO-
rPaMMamMn U TEXHWKAMW, PeanusyommMmmn BO3-
MOHOCTU BUPTYaNIbHbIX YCAyr. PeanbHbll onbIT
paboTbl BUPTYyaNbHbIX TOCTUHWUL, U NpeaocTaBe-
HWA BUPTYasIbHbIX YCAYT MOXKHO NepeHecTu B 06-
pasoBaTesibHylo cpeny. TYpUCTCKUIA BY3 UM Ka-
denpa Typmsama, paboTarowan B KAAaCCUYECKOM
YHUBEpCUTETE, UMEET LUMPOKYIO 633y NPaKTUKK, B
KOTOPYKD BXOAAT TYPUCTCKME U TOCTUHMUYHbIE
npegnpuatMa. FOCTUHWUBLI MOFYT noAfep)KaTb
naer BUPTYaNbHOTO 3aceNieHuns, a CTYAeHTbl CMO-
ryT oTpaboTaTb HaBbIKM «3aceieHnUA» rocTem, uc-
nonb3ya BUAEOKamMepy. Takaa npaKTuka byaet
BbIFOAHA W FOCTMHULLAM, KOTOpble CMOTYT Mpo-
ABUraTb CBOW YCAYrM U BU3Ya/IM3MPOBATbL UX ANA
LUMPOKOM ayaAUTOPUM, U CTYAEHTAM, KOTOPbIE MO-
ryt otpabaTtbiBaTb MPaAKTUYECKME HaBbIKM aaMU-
HUCTpPATOpa rOCTMHWUBI. [ANA Kenawowmx BOC-
Nofb30BaTbCA BUPTYyaZlbHbIM 3acesieHMeM Ha
BPEMA UX NPOXMUBAHUA B TOCTUHULIE MOAEPATOP
co3gaeT 4yaT gns obuweHua u pocyra. 3aecb
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MOXHO Npeanaratb 4ONONHUTE/IbHbIE YCAYTU, KO-
TOpble TakXe OyAyT OKasblBaTbCA CTyAeHTaMM,
[aBaTb MM BO3MOXHOCTb OTpaboTaTb NpakTuye-
CKMe HaBblkKM M 3apaboTaTb AeHbrn. 310 MmoryT
ObITb TBOPYECKME MacTep-Knaccbl: ¢oTonneHep
Ha npupoae c obyyeHnem ToHKocTam poTorpadu-
poBaHuA, obyyeHuMe npuroToBaeHuto b6aoaa
HAaUMOHANbHOM KyXHW; CMOPTUBHblE Meponpua-
TMA: Mora, GUTHEeC, TaHLEeBa/ibHble TPEHUPOBKY;
urpbl [13]. B TakoM 3aceneHnm moryT y4acTBOBaTb
CTYAEHTbl Pa3HbIX BY30B CTPaHbl U CTYAEHTbl U3
APYrvX CTpaH. A3blKoBas MOOUNBHOCTbL — OYeHb
BAYKHO A/17 COBPEMEHHOTO YeioBeKa 1 npu obue-
HMUM B YaTE MOXKHO TPEHMPOBATb CBOW A3bIKOBbIE
HaBblKM. C MHOCTPAHHbIMW A3bIKAMU CTYAEHTbI
BCerga MCNbITbIBAOT 3aTPyAHEHUA MO MpPUYMHE
cnaboli A3bIKOBOM NPaKTUKK, a NogobHoe oblie-
HUe AaeT BO3MOMKHOCTb ee pPerynsipHo NpPaKTUKO-
BaTb. BO3MOKHO NOTOM 3aBAXKETCA 0OLLEHNE, KO-
TOopoe byaeT nepeHeceHo U B Apyrue cetu.
TypucTckMe npegnpuaTa UMetoT BO3MOXK-
HOCTb NPMCOEANHUTLCA K NPOBEAEHUIO BUPTYa/ib-
HbIX 3KCKYPCUIN, KOTOpble MOTyT ObiTb Melexoa-
HbIMW UM aBTOBYCHBbIMW. DTO MOXKET ObITb peasib-
HaA 3KCKYPCMOHHasA rpynna U Tem cambiMm byayT
NpPoABUraTbCA YCAYrM TYPUCTCKOro NpeanpuUaTUs.
Nnun newexoaHasa 3KCKypcua, A8 KOTOPO Heob-
XOAMMbBI NNLLb 3KCKYPCOBOA, W OMepaTop C Kame-
poi, caenaTb 3aMUCb 3KCKYPCUKU U NpeanaraTb ee
C nepemelleHnemM B Apyroe Bpems roga, CyTOK.
3To AACT CTyAeHTaM TYPUCTCKOro By3a BO3MOMXK-
HOCTb OTpaboTaTb HaBbIKM MPOBELAEHUA IKCKYpP-
CWUIA, CO34aHMNA UX UHANBUAYANbHbIX TEKCTOB. Mpun
CO34aHUM BUPTYaNbHOMN IKCKYPCUN HEODBXOAMMO
onpeaennTb TEMY 3KCKYPCUK, ee Lean 1 3agaun,
COCTaBMTb MApPLUPYT, U3y4UTb M OTOBPATb IKCKYp-
CMOHHble 0ObBEKTbl, U3y4YUTb NUTEpPaTypHble MUC-
TOYHUKM MO TEeMe 3KCKYpPCUM, 3SKCMO3ULMKU W
¢doHAbl My3eeB, HanMCcaTb KOHTPObHbLIA TEKCT
3KCKYPCUM, CKOMMNAEKTOBaTb «MOPTHEesb IKCKyp-
coBoAa», BblbpaTb Hanbonee appeKTUBHbLIE Me-
TOAMYECKMEe NPMEMbI NOKa3a M paccKkasa npu nNpo-
BeAeHUM sKcKypcum [14]. TeKcT A0/ KHA OT/InYaTb
KPaTKOCTb, YeTKOCTb POPMYINPOBOK, HEOOXOAM-
MO€e KONMYecTBO PpaKTMUYeCKoro matepuana, ante-
paTypHbIM A3blK. MaTepuan pasmeLlaeTca B TOM
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nocnefoBaTeNbHOCTM, B KOTOPOW MOKa3blBaOTCA
06BEKTbI, U MMEET YeTKoe AeNeHWe Ha 4YacTu.
Kaxkgaa M3 HUX nocBsiLaeTca ogHON U3 NoATeEM.
CocTaBneHHbIN B COOTBETCTBMU C 3STUMM TpeboBa-
HUAMMK TEKCT npeacTaBnset cobon rotosbi ans
«MCMOJIb30BaHUAY» PacCKas.

MyseliHble npegnpuATMA eulle oaHa 6Hasa
ANA UCNONb30BaHMA AaHHOro ¢gopmarta. MHorme
MY3€eUN yKe MMET BapMaHTbl BUPTYasibHbIX 3KC-
KYPCWUIA, MOMHO MO/Ib30BaTbCS FOTOBbIMU Hapa-
60TKaMM, a MOXKHO npeasiaraTb CBOU, paclunpsn
TEMATUKY SKCKYPCUOHHbIX MPeaoXKEHNM My3es.

Nopno6bHaa paboTa MO3BONAET CTyAEHTaM,
6yaywmm opraHusaTopam TYPUCTCKUX U TFOCTU-
HMYHbIX YCAYr, NOJYy4nTb 3HAHUA B 0b6nacTn mx
NPOEKTUPOBAHMA U peannsaumm, otpabaTbiBaTb
A3bIKOBbIE, MEXKY/IbTYPHbIE U KOMMYHUKATUB-
Hble, COBEpLIEHCTBOBAaTb MHPOPMALMOHHbIE U
undposble KomneteHumn. CnegyeT npoaymaTb
BBeAeHWe B y4ebHbIM nnaH 6akanaBpoB M maru-
CTPOB TypU3Ma AUCUMNANHBbI «VR-TexXHONOrMn B
Typu3me», HanpaBAeHHON Ha obyyeHue CTyaeH-
TOB BO3MOHOCTAM HOBbIX TEXHO/IOTUIA N NPOEK-
TMPOBAHWIO BUPTYa/ibHbIX YCAYT B chepe Typusma.
MoBbllWEHNE YPOBHA BOBAEYEHHOCTH, COAEMN-
cTBMe camoobyyeHuto, obecrneyeHne MybTUCEH-
COpHOro oby4yeHus, NOBbILEHME NPOCTPAHCTBEH-
HbIX CNOCOBHOCTEN, yBEPEHHOCTH, YA0BO/IbCTBUS,
npoaBuXKeHne UMPPOBbIX TEXHONOIMI, cCoYeTa-
HUEe BMPTYa/ibHbIX U pPeasibHbIX 06 bEKTOB, CHUXKE-
HUE KOTHUTUBHOWM HarpysKku, yaydlweHue obyye-
HMA N NAaMATU NOCPEACTBOM MOTPYKEHUSA B MY b-
TUMOZANbHYIO cpeay, OOOraweHHyt MHoXKe-
CTBOM CEHCOPHbIX GYHKUMNA.

MpeanpuaTUAM TOCTUHUYHOM, TYPUCTCKOW,
My3enHol chep BUPTYanbHbIA TYPU3M NOMOraeT
3¢ EKTMBHO NPOABUTaTb CBOM YCAYTU Ha PbIHKE.
MocpeacTBom BUPTYasibHbIX YCAYr NOTEHLMaNb-
Hble TYPUCTbl MOTYT OLEHUTb TEPPUTOPUIO NN TY-
PUCTCKNI 0BBEKT N UX MHTEPEC K AECTUHALMU MO-
YeT nepepacty B KeflaHMe COBEepLUMTb nyTelue-
cTBue. TaKKe co3gaHne BUPTYaslbHbIX 3KCKYpPCUi
NO3BONAET NOASAM C OFPaHUYEHHbIMW BO3MOKHO-
CTAMW yBUAETb PpaHee HeAOCTyNHble ANA HUX Me-
CTa M 06BbEKTbI, YTO NOAYEPKMBAET UX BbICOKYHO
COLMANbHYI 3HAYMMOCTb.
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PA3BUTUE TYPU3MA B POCCUU B YCNTOBUAX MEXOYHAPOAHbIX CAHKLIMA
N UX OTOBPAXKEHUE B CMU

Llenib cmamesu — paccmompemeo 8auUsHUE MeXOYHAPOOHbIx caHKyuli 2014 eoda Ha pazsumue
mypusma 8 Poccuu. ObocHOB8bIBAEMCS, YMO MypuU3M Ce200HA cmas 8axcHol cocmasasouwel
pPOCMa HAUUOHAAbHOU 3KOHOMUKU MPAKMUYECKU 80 8CEX CMPAHax Mupd. Poccus saensemca o0-
HUM U3 CaMbIX MOMyAAPHbIX Mypucmu4yeckux HanpasaeHul 8 mupe 6aazo00apsa ceoemy 6oaa-
momy KynemypHOMY Hacaeduro U seauxkol npupodHoli u dpamamuyeckol ucmopuu. OOHAKO
caHKyuu 2014, koeda 2ocydapcmea-yneHsl Egponelickozo Coro3a, u pa0 CmpaH, eKkA4as As-
cmpanuto, CLUA, KaHady, AnoHuto, Hosyro 3enaHdutro, LLseliyaputo, UcanaHOuro u Opyaue Havyanu
8800UMb CAHKYUU 8 OMHOWeHUU Poccuu 8 c8A3u ¢ «He3aKOHHOU aHHeKcuel Kpbima u noopsi-
80M mMeppuMopuUanbHol UesoCmHOCMU YKPauHsbl», Cbl2paau ompuyamesnbHyro posb 8 paseu-
muu Mex0yHapoOHO20 Mypu3mMa, Ymo MAKIHe 0mpasusa0cb Ha CMPAHUUaxX cpedcme Mmaccosoli
UHopmayuu. Mamepuanamu uccnedosaHuUs cmanau cmamucmu4veckue 0aHHele Poccmama, Ha
0cHose Komopbix bblaa OOHA OUEHKA pazsumusa cekmopa mypusma e Poccuu. B peaynemame
uccnedosaHus bblao 8biAsaeHO, Ymo caHKyuu 2014 200a, npusenu K cmpyKmMypHbIM U3MeHe-
HUAM U HanpassaeHUr nomoKa mypucmos. Kosuyecmeo pocculickux mypucmos 8 pad CmpaH,
CBA3AHHbIX C CAHKYUAMU, U KOAUYECm80o mypucmos u3 mex CmpaH, KomopsiM 3arnpeuieH sbe3o
8 Poccuro, cokpamusocb, 00HAKO KOAUYECMB0O MypuUCMos U3 HeKoOmopbix 0pya2ux CmpaH yeesu-
YUs10Cb, YMO 3HAYUMEIbHO YAYYWUAU U PACUUPUIU pa3sumue 8HympeHHe20 mypu3ma 8 Poc-
cuu. Pesynemamei, 8bisigneHHble 8 0AHHOM UCCAe008AHUU, 8 YACMHOCMU peKomeHOayuu o co-
30aHU0 06pa3o8amMesibHbIX NPo2PAMM U rpusraedyeHue CMMU 0aa paszsumus pekpeayuoHHbIX
30H, CMAHym CmMumMyaupyrouum paKkmopom 044 pa3sumus KaKk 8HympeHHe20, MakK U 8ve30-
Ho20 mypu3ma 8 Poccuu.

Knarouesoie cnosa: mypusm, Poccus, Kpbim, mexcdyHapoOHsle caHKyuu, CMU

Ona untnpoBaHua: A6penb Baxen 3.A.M. PassuTue Typuama B POCCUMM B YCNIOBUAX MEXKAYHAPOAHbIX
caHKUMI 1 nx otobparkeHne 8 CMU // Cepsuc B Poccun u 3a pybexom. 2021, T.15. Ne2. C. 57-65. DOI:
10.24412/1995-042X-2021-2-57-65.
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AND THEIR REPRESENTATION IN THE MEDIA

Abstract. The article is aimed at considering the impact of international sanctions in 2014 on the
tourism development in Russia. It is substantiated that tourism today has become an important
component of the growth of the national economy in almost all countries of the world. Russia is
one of the most popular travel destinations in the world due to its rich cultural heritage, great
natural and dramatic history. However, the 2014 sanctions, when the member states of the Eu-
ropean Union, and a number of countries, including Australia, USA, Canada, Japan, New Zealand,
Switzerland, Iceland and others, began to impose sanctions on Russia in connection with inclu-
sion of Crimea and complicated relations with Ukrainian government, played a negative role in
the development of international tourism, which was also reflected in the pages of the media.
The research materials are the statistical data of Federal Statistics Agency, on the basis of which
the development of the tourism sector in Russia was assessed. As a result of the study, it was
revealed that the sanctions of 2014 led to structural changes and the direction of the flow of
tourists. The number of Russian tourists to a number of countries associated with sanctions, and
the number of tourists from those countries that are prohibited from entering Russia, decreased,
but the number of tourists from some other countries increased, which significantly improved
and expanded the development of domestic tourism in Russia. The results identified in this study,
in particular, recommendations for the creation of educational programs and the involvement of
the media for the development of recreational areas, will become a stimulating factor for the
development of both domestic and inbound tourism in Russia.
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Ab6penb Baxeg 3.A.M.

Pa3BuTMeE Typuama B POCCMM B YCNOBUAX MEKAYHAPOAHbIX CaHKLMIA

N ux otobparkeHne 8 CMU

BsepeHue

B HacToswwee Bpema TypM3m ABAAETCA BarK-
HOW COCTaBAAKOLWEN POCTa HAaLMOHAIbHOM 3KOHO-
MMKU MPaKTUYECKN BO BCEX CTpaHax mupa. PocT
WHAYCTPUM TypM3Ma OKa3blBAeT HEMOCPEACTBEH-
HO€ BAMAHWE Ha YAydlleHWEe TEeXHOJIOTNYECKUX,
3KOHOMMYECKMX M COLMANbHbIX MOKa3aTenen, Kak
B OTAEeNbHbIX CTPaHaX, Tak 1 BO Bcem mupe. B Poc-
CUU TYPU3M TOXKE UFPaAET BAXKHYIO PO/Ib.

3akoH PO N 132-93 o1 24 Hos6ps 1996 roaa
«O6 ocHOBax TYPUCTCKOW AeaTtesbHOCTU B PO»
onpenensietT TYpuUsM KaK «BPEMEHHble Bble3abl
(nyTewectsua) rpaxpaH Poccuiickoit Pepepa-
UMM, MHOCTPAHHDIX FpaXaaH u nu, 6es rparkaaH-
CTBAa C MOCTOAHHOIO MecCTa XWUTeNbCTBa B Je-
4ebHO-0340POBUTE/bHBIX, PEKPEALMOHHbIX, NOo-
3HaBaTeNbHbIX, GU3KYNbTYPHO-CNOPTUBHbIX, NPO-
deccMoHanbHO-A4EN0BbIX N UHbIX Lenax 6es 3aHa-
TMA 0eATeNbHOCTbO, CBA3AHHOM C MOAyYEHUEM
A0X04a OT UCTOYHWUKOB B CTpaHe (MecTe) BpeMeH-
Horo npebbiBaHUAY.

Poccua AaBnaetca ogHMM M3 cambix nony-
NAPHbIX TYPUCTUYECKUX HAMNpPaBAEHUA B MUpe
6narogapa cBoemy b6oratomy Ky/abTypHOMY
Hacnegumo 1 BEIMKOW NPUPOAHON M ApamaTuye-
CKo uctopumn. Typmam B Poccum nepexumsaet
OYPHbIN POCT C KOHLL@ COBETCKMUX BPEMEH, BKAIO-
Yyaa BHYTPEHHWUI TYPU3M, BbE3AHON TYPU3M U Bbl-
e3gHol Typmuam. Ho 2015 rog ctan XyALwmm 3a BCHO
NCTOPUIO CYLLECTBOBAHMA BblE3AHOIO TYpUCTUYE-
ckoro 6usHeca B Poccmmn, oTmedaeT Poccuimnckum
coto3 TypuHayctpuun. Mo gaHHbIMm PoccTtaTa, Bbli-
e3/ 3a pybex c uenbto Typusma B 2015 roay co-
Kpatunca Ha 31,3% - go 12 107,19 TbIiC. NOEe340K.
3710 cneacTBME SKOHOMMUYECKMX CaHKLUMW MPOTUB
Poccun, KoTopble 6bin BBeAeHbl B 2014 roay.

.OnpepeneHne sSKOHOMUYECKUX CaHKLUI

DKOHOMMYECKME CAHKUUM onpesenatoTca
KaK npeKpalieHne 0bblYHbIX TOProBbiX U GUHAH-
COBbIX OTHOLUEHWUI B LeNAX BHELWHEN NOINTUKU U
nonnTMkn 6esonacHocTn. CaHKUMM moryT ObiTb
BCEOOBEMIOLLMMM, 3aMPELLAOLWMMU KOMMEpYe-
CKYIO AeATE/IbHOCTb B OTHOLLEHMW LeNoM CTPaHbl,
WKW }Ke OHM MOTYT ObiTb LleNeHanpPaBAeHHbIMMU,
H6NO0KMPYIOLLMMK OMepauumn OTAENbHbIX Npeanpu-
ATUIR, rPYNN UK oTaenbHbIX ny,. NoapobHee 3Ta

CETEBOWV .
HAYYHIN
YKYPHAST

TEeMa PacCMOTpEeHa B HECKOJIbKMX cTaTbsAx [1; 2, c.
17-25; 5].
Il.Kakne caHKuMu BBegeHbl npotus Poccun
M UX NoCneacTBUA

B 2014 roay Kak rocyaapcrsa-yneHbl Espo-
nenckoro Coto3a, U paf CTpaH, BKAOYaa ABCTpa-
aunto, CLUA, Kanaay, AnoHuto, Hosyto 3enaHguio,
LWsenuapuio, UchaHanio v gpyrve Havaau BBO-
OUTb CaHKUUK B OTHOLWeEeHUK Poccum B CBA3M C He-
3aKOHHOW aHHeKcuel Kpbima 1 nogpbiBom Tep-
PUTOPUANIbHOM LLE/IOCTHOCTU YKpauHbl. 17 mapTa
2014 ropga, Korga 6blAM NpeanpuHATLI Nepsbie
AencTBuA NpoTnB Poccumn, N OHKU 3aTPOHYIM B OC-
HOBHOM (M3MYECKMX UL, OCHOBHbIE Mepbl NPO-
TUB POCCUMCKUX MHCTUTYTOB (6AHKOB, KOMMNaHW
060pPOHHO-NPOMBILINAEHHOTO KOMMJIEKCa, HedTe-
razoBblX KOMNAHWUM U T.4.) BblAM NPUHATBI B CEH-
TA6pe 2014 roaa. MNepBblii NAKET CaHKLUMI CO CTO-
poHbl CLUA, EBpocotosa, AscTpanuu, Hoson 3e-
naHgum n KaHagpl npegycmaTpyBan 3amoparku-
BaHWe aKTMBOB W BU30Bble OrpaHUYeHua AanA
rpakgaH P®, BKAOYEHHbIX B cneuuanbHble
CMUCKM (Tak Ha3biBaemble «CnMCcoK EC» n «cnmncok
CLLUA»). B nocneaytouwme rogbl 6b111 BBEAEHbI HO-
Bble CaHKLUMMW, HanpasneHHble npoTtms Poccui-
ckon Pepepaumum, B YaCTHOCTM, CBA3AHHblE C
npeanosaraembiM MPUMEHEHUEM XUMUYECKOro
opyxuna B Concbepn, MHUnaeHToM B KepyeHcKkom
nposuee.

BeeseHne aHTUPOCCUMCKUX CAHKLMA pe3Ko
N3MEHWI0 NONOXKEHNE POCCUNCKOrO HaceneHus B
pasnnyHblix cpepax KmM3HU. CNoXKHaa cuTyauma
CNno¥unacb B 6aHKOBCKOM CEKTOpEe, B MPOMbILL-
JIEHHOM CceKTope, B HedpTerasoBom CEKTOpPE, B BO-
€HHO-TEXHMYECKOM CEKTOpe, B KOCMWUYECKOM OT-
pacan u 1. o. MHaycTpumAa TypmM3ma He ABNAeTCA Uc-
KntoyeHnem. COKpaTUAUCL TypUCTUYECKUe no-
TOKK 13 Poccum B EBpony, BO3pOC/IN PUCKU CO3Aa-
HWUA COBMECTHbIX MHBECTULIMOHHbIX NpeanpuUATUi
B cdepe roctenpuMMMCTBa, YXyAlMAacb penyTa-
una Poccum Kak cTpaHbl, 6nharonpuAaTHOM AnA
Bbe3gHoro Typusma. BanAHWe 3KOHOMMYECKMX
CaHKLMWA B 3TOM permoHe yCMANI0Ch 3a CYeT BO3-
AEeNCTBUA ABYX APYrMX HEraTUBHbIX paKTOpPOB-Ae-
Ba/ibBaLMKN pybna M NnageHusa BeAyLMX UIPOKOB
Typuctnyeckon otpacau. [lpesnaeHT Poccum



CEPBY
3 POCCUI
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Bnagumup TytnH oueHun notepu Poccum oOT
MeXAYHaApOoAHbIX caHKkumin B 50 mnpg USD Bo
BpemMaA npamoro mapuwpyta 8 2019 roay.
I1l.BAaMaHME 3KOHOMMUYECKUX CAHKLMUIA
Ha Typu3m B Poccum
1. 0630p

NHAaycTpua Typusma € yBenmyeHmem BKNaaa
npubbIAK Bce 60/1blle 3aHMMAET BaXKHble NO3ULUK
B Pa3BUTUM SKOHOMMKM Poccum (Tabn. 1).

OcHoBHble NoOKasaTenu AeATesIbHOCTU KO-
NeKTUBHbIX CpeacTB pa3smelleHua B Poccuum 3a
2010-2019 roabl AeMOHCTPUPYIOT HepaBHoOMEp-
HbI POCT Ha NPOTAXEHUN MHOTUX NeT (Tabn. 2).

2. OTob6parkeHne BBegeHHbIX caHKuuii 8 CMU

N3BecTHO, yTO CMW ABnatoTca ogHMMK U3
BAYKHbIX NCTOYHNKOB GOpMMpPOBaHUSA 0bLLeCcTBEH-
HOroO MHeHMuA. M B 3TOM OTHOLLEHUU, NHPOPMa-
umna, nogasaemasa B8 CMU, moXKeT noKkasaTb OTHO-
LWEeHWe K BO3HMKatoWwemy deHomeHy. MpoaHanu-
3MPOBaB HeMeLKMEe U POCCUUCKME nedyaTHble

T. 15, No. 2 (94)
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nsgaHmna M.H. UrHaTtosa, C.H. EppemoBa oTme-
TUAN, YTO KU POCCUIMCKNE, n HemeuKne CMMU pac-
CMaTpPUBAIOT CUTYaLMIO, B OCHOBHOM, O4HOOOKO,
AKUEHTMPYA BHUMAHUE NINLLb HA MONOXKUTENbHbIX
MOMEHTax B MepBOM C/yyae 1 Ha OTpULUATeNbHbIX
BO BTOpOM» [3, c. 55].

C.K. MueraTnyk, O.M1. 3aHKHa oTmeyvatoT: «B
CMMU Takke oTparkaeTca ABONCTBEHHOE OTHOLUe-
HUEe K CaHKLUMAM Cpeam rocyaapcTs, HaxoaaLWwmxca
Nno oAHY CTOPOHY. B oTeyecTBEHHbIX U MHOCTPaH-
HbIX CTaTbAX B NOAPOOHOCTAX OCBelLaeTcA MNpo-
61ema HenpuHATUA nocneaHux caHkumin CLUA Es-
ponenckMm cotosom. MybankyoTca KpacHopeyun-
Bble HEraTUBHbIE BbICKa3blBaHMA NOANTUKOB EC 1
npegnonaraemble NocneacTsua. TaKoW pacKon,
KOHEeYHO, Ha pyKy Poccuiickoit ®epepaummn, HO
NpuY 3TOM OH MOXET OC/JOXHUTb MeXAyHapoa-
Hble OTHOLWWEHMA, eCNN KaXKaaA U3 CTOPOH peLuunT
BBOAUTb WHAMBWUAYANbHbIE 3anpeTUTesnbHble Y
orpaHuumuTenbHble mepbl [4; c. 32].

Tabauya 1 — BKkaad mypusma 8 3KoHoOMUKy Poccuu e 2013-2019 22.1

Mokasamenu \ Fo0bi

2013| 2014| 2015| 2016| 2017| 2018 | 2019

[ona Banosoit ,06aBNEHHON CTOMMOCTU TYPUCTCKOM MHAYCTPUM
B Ba/IOBOM BHYTPEHHeM npoaykte Poccuiickoin ®eaepaumm, %

31323334 39

O6bem ycnyr TYpUCTUHECKMX areHTCTB, TYPONepaTopos 1 NPoUmx
yCAyr no 6POHMPOBAHMIO U COMYTCTBYHOLMX UM YCAYT, MAPL py6.

166,5/172,1/179,8

Tabauua 2 — OCHoBHble MoKazamesnu 0esmesnbHocmu
KosneKmusHbIx cpedcme pasmeuw,eHus 8 Poccuu 3a 2010-2019 2e.

Mokazamenu \ Fodsl | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 | 2019
ncno KONNGKTMBHBIX | ) sodl 13065l 14019 14583 15590 20135 20534 25292 28074 28302
CPeACTB pasMeLLeHus, efl.

B % K npea. rogy 101,6 103,8 107,3 104,0 106,9 129,2 102,0 123,2 111,0 100,8
4ucno mecr, Toic. 1263,2] 1294,4 13450 1386,8 15733 17626 18481 2167,9 24153 24957

8 % K Npea. roay 10,2 1025 1039 103,1 1135 112,0 1049 1173 111,4 1033
HncnenHocTb pasme- | ) 0 ol 35 399 5| 41 065,1] 42 635,2 44 218,9) 49284,2| 54430,9| 61563,2| 71538,1] 76041,7
WeHHbIX 1L, TbiC. Yen.

8 % K Npea. roay 109,6) 107,6 109,8 103,8 103,7 1115 1104 1131 11672 1063
UMCNO HOUEBOK, Thic, | 162 987,8 166 197,1 173 614,2 172 630,5 184 017,7 212 195,3| 216 837,6 253 022,7| 274 584,7| 283 191,0

8 % K Npea. roay 100,1] 102,0 1045 99,4 1066 1153 1022 1167 1085 1031

3. Poccuiickuii Typusm Ao BBeaeHusA
9KOHOMMYECKUX CaHKL Ui
B nepuog 1992-2013 rr. MOXKHO BblAeNnTb 3
atana, AnddepeHUMPOBaAHHbIX MO YPOBHIO U

1 Tabaunupl 1 v 2 coctaBneHbl No AaHHbIM PoccTaTa

60

XapaKkTepy BO3AeNCTBUA PaKTOPOB PUCKA Ha Ty-
pU3M.

MNepsbiit 31an (1992-2002 rr.) — oTcyTCTBME
YeTKOM rocyaapCTBEHHOM MNOAUTUKM B obnactu
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BHYTPEHHEr0 1 Bbe34HOro TYpn3mMa, yctapeBaHue
MaTepuaNbHO-TeXHMYECKON 6asbl TYPUCTCKOM OT-
pacaun 1 cTarHauma MHBECTULLMOHHOM aKTUBHOCTM.

Bropoi astan (2002-2008 roabl) — HW3KaA
NONYAAPHOCTb POCCUMCKUX TYPUCTCKO-PeKpeaLm-
OHHbIX 30H bblna cBA3aHa C HEPa3BUTOCTbIO CO-
BPEMEHHOM CTPYKTYpPbl OTAbIXa M Pa3BAEYEHUN,
BbICOKMMM LLEHaMM, CE30HHOCTbIO POCCUMCKOro
TYPNpPOAYKTa 1 oTcyTCTBUEM 3DDEKTUBHOIO Map-
KETUHra MPUMEHUTENBHO K Pas3/IMYHbIM TYpPUCT-
CKMM Nporpammam.

B Tpetbem nepuoge (2009-2013 rr.) yBenu-
YMNOCb KOZIMYECTBO HE3ABUCUMbIX OTENEN N MHO-
roHaUMOHa/bHbIX TOCTUHWUYHbLIX ceTen (Hilton,
Kempinski, Radisson SAS Hotel, Park Inn Hotel n
Ap.), YBEANYMNOCb KONIMYECTBO HOMEPOB U YpO-
BEHb 3anosiHAeMOCTU. [1ONOKUTENbHYI0 AWHA-
MMUKY NPOAEMOHCTPUPOBAIN HECKONbKO NOKa3a-
Tenen Typmusma. Mo gaHHbim KOHBTO, Poccua Bo-
LA B NEPBYHO AECATKY MUPOBbIX 1ngepos B 2012
rogy no AByM nokasaTensm: npuesg typuctos (9-
e MecTo) u pacxoabl Typuctos (5-e mecto). Co-
rnacHo CTaTUCTUKe BcemmnpHOM TypurCTCKOMN opra-
Hu3aumm 3a 2013 rog, Poccuio nocetnnm 28,4 mnH
TYPUCTOB M OHa 3aHANa 9-e MeCTO B PeNTUHre ca-
MbIX NMOCELLAEMbIX CTPaH MUpPa. POCT BHYTPEHHErO
Typusama B Poccum B 2013 rogy cocrasun 6-8%,
Bbe3gHoro — 10%, BblesgHoro — 15%. Ctuam Ty-
pu3ama, npegnaraemole B Poccun, ovyeHb pasHoob-
pa3Hbl C TOYKM 3PEHNS NAANKHOIO, SKOSIOTMYECKOTO,
JIbIXKHOMO U peKpeaLmoHHOro. MpuymHbl 3Toro — He-
AOCTaTOYHOE KONMYECTBO FOCTUMHUL, TypuCTUYe-
CKOro Knacca 1 npobaembl ¢ TPaHCMOPTOM.

4. Passutue typusma B Poccuun

B YC/I0BUAX 3KOHOMMUYECKUX CaHKLMIA

BBegeHme NONTUYECKNX N SKOHOMUNYECKUX
CaHKuui NnpoTtus Poccum B pesynbTtate MHUMAEHTA
Ha BOCTOKe YKpauHbl NPUBENO K 3HAUYNTE/IbHOMY
CHMXXEHUI0 NOTOKa TypuctoB m3 Poccum B EC B
2014 roay. bonbWwoOMN OTTOK POCCUMNCKUX TYPUCTOB
OLLYTU/IN TaKne eBpPONencKkmne cTpaHbl, Kak PuH-
naHaua (-62,4%), Yexumsa (-9,5%), Mpeuns (-48,4%),
Asctpus (-12,8%). B 2015 roay Pocctat otmeTun
CHUMXKEeHMe Yuncna Typuctos B Poccuio 13 cnepyto-
wmx ctpaH: CLA (-9%), Bennkobputanum (-20%),
fepmanum (-4%), AnoHum (-3%) n KaHagp! (-25%)
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(no cpaBHeHUIO € YepHbIM MaTepuanom 2014
roga). Typuma u ErvneT 3akpblincb AN poccusH
B Hosbpe 2015 roaa, NoKa COXpaHWUAU ABe BepX-
HME NO3MUMM B PENTUMHIE CaMbIX MOMYAAPHbIX
HanpaB/feHMA WU fdaxe He CTaan augepamu no
CHU)KEHMIO NoKasaTenel. Typuns notepsana 19%,
Ernnet-28%, otmevatot B RUTI. Kpome Toro, ectb
€BpOMenckne CTpaHbl, KOTOpble  MOTepAnu
b6onbwe Bcero TypuctoB u3 Poccun: ManbTta (-
41,6%), Noptyranusa (-40,4%), Yexua (-36%), UTta-
nns (-35,6%), Weeuusa (-38%), Asctpusn (-37,6%).

C 2014 no 2015 rr. Bble3gHOWN Typu3m M3
Poccumn cokpatunca Ha 35%, B TO BpemA Kak pocT
BHYTPEHHEro TypM3ma 3a TOT }Ke nepuos Bblpoc
Ha 25%. NMomMmo TOro, YTO POCT KypCa BaatOTbl
Aenaet 3apybexHble noesaku 6osee goporumm,
POCTY KayecTBa W KOAMYECTBA TYPUCTUYECKUX
YCNYr W TpaHCnopTa TaKXe CcnocobcTByeT pocT
BHYTPEHHEro Typuama. Konmyectso pyccKmx nto-
nen B ropoga Mocksa, CaHkT-MeTepbypr, KasaHb,
Coumn, KamyaTku, Mprmopbsa yBeNUYNTb ObICTpO. B
2017 r. B8 Poccumn HacumutbiBaeTca 24,6 MAH UHO-
CTPaHHbIX TYpMCTOB. Ton cambIX MONYAAPHbIX Y
pOCCHAH CTpaH Ans noceweHnii B 2017 r.: Typums,
PuHnanana, KasaxcraH, YKpanHa, Kutan.

B 2018 roay ooxoabl OT Typn3ma coctaBaT 9
munnnapgos gonnapos. B 2019 roay Poccua nog-
HANaCb B MMPOBOM PeENTUHTE B chepe Typusma c
43-ro Ha 39-e mecTo N0 UToram AOKAaAa OTYET O
KOHKYPEHTOCNOCOOHOCTM NyTewecTBUiM u  Ty-
puama 3a 2019 roa, onyb6anKkoBaHHoro Bcemup-
HbIM 3KOHOMMYECKUM dopymom (BIDP). DuHNAH-
amna (2 maH 695 Tbic), dcToHMA (1 maH 348 TbIc),
Ntanua (1 maH 12 Ttoic), Fepmanma (977 Toic), Uc-
naHua (846 Tbic), Monbwa (834 Tbic), MNpeuua (686
Tbic), Kunp (716 Tbic), intea (510 Tbic) n PpaHuuAa
BxogAT B Ton-10 cTtpaH EC B 2019 rogy no Typuctu-
yeckum noesakam us Poccun B EBpony (422 Tbic.).
4. KasaxctaH-2,471 tbic. (+161 TbIC., +7%). Typno-
TOoK 13 CLLUA yBennuunnca Ha 6%, no gaHHbIM acco-
uMaumu, rae 6oino coseplueHo 241,1 TbicAYmn Ty-
pUCTUYECKMX BU3MTOB B Poccumio. B npownom rogy
B Poccuto 13 Mspanna npuexanun 199 tbicay Typu-
CTOB, YTO Ha 21,7% 6onblue, 4em B NpeablayLem
roay. TypnoTok u3 Utanum (154,8 Tbic. Noe3aoK)
TaKXKe yBenumumnaca Ha 22%, u3 ®PpaHuumn (154,3
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TbIC. N0E€340K) — Ha 32,4% 1 13 BennkobputaHuu
(133,8 Tbic. NnOE3A0K).

MomMmo pacTywero nmapa Ha rocygap-
CTBEHHOM YPOBHE U HeAaBHEro YemnuoHa mMupa
no ¢yt60ony 2018 roga, World Skills 2019, pacty-
LLaA TYPUCTMYECKAA NONyAsapHOCTb Poccum cpegm
MHOCTpaHLUeB obycnoBneHa B Nepsylo oyepesb
3KOHOMMYECKMMK  paKTopamn. HU3KMIA  Kypc
pybna npuBen K 3HAYUTE/NIbHOMY YBENUYEHWIO
TYpnoTOKa u3 Knutaa un gpyrux ctpaH Oro-BocTou-
HoM n UeHTpanbHon Asmn. HepasHo Poccua 3a-
HANa 16-e mecTo B TON-20 NM3BECTHbLIX TYpPUCTUYE-
CKMX CTPaH.

B 2020 roay TypucTMyeckasa oTpac/b bbina
OZIHOM U3 TeX OTPac/iel POCCUINCKON IKOHOMMUKM,
KOTOpble O4HMMMK M3 NepBbIX NOCTPaZaAN OT MNo-
cnegHen KOPOHABMPYCHON MHbEKLMN. POCT Typu-
CTUYECKOM OTpacAM HAXo4MTCA NOA Cepbe3HOoM
Yyrpo3oM B YyCNOBMAX HeBNaronpuATHOM anupe-
MUonormyeckon obctaHoBKKU. B Takmx cuTyaumax
3HauuTeNbHble YObITKM HecyT TyponepaTtopsbl,
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TypareHTbl, aBUAaKOMMAHUU U ApYyrue UrpoKnU UH-
AYCTPUN TYPUCTUYECKUX ycayr. Mo oueHKam 3Kc-
nepToB, CMPOC Ha BCE UCXOAALLME HANPaBAEHUA
cHu3mnca Ha 20-25% TonbKo B nepsble mecAubl
NaHAEMUK M yNan NOYTU A0 HYNA NOC/e 3aKPbITUA
rPaHWL, HEeCKONbKMMWM cTpaHamun. CpepHes3Be-
LWEeHHOEe CHUXEeHWe Yncna Typucros ns Poccmm no
CTpaHaM, OTYMTABLIMMCA 33 MIOHb, COCTAaBWUJIO
66,1%, 3a ntonb-58,0%, 3a aBryct-68,5% u 3a ceH-
TA6PbL-86,3%, 4TO CBUAETENbCTBYET O Aa/ibHel-
LUEeM CHUMKEHMW YnCNa TYpUCToB U3 Poccum B ceH-
TAbpe. Poccma nM3HavanbHO bblna MckaoveHa 13
cnucka ogobpeHHbIx EC cTpaH, M TONbKO € nocTe-
neHHbIM BO30OHOBNEHMEM AOCTyna Ha POCCUM-
CKMW PbIHOK 3TO, BEPOATHO, NOBAMANO HA NOKa3a-
Te/In POCCUMCKMX NpubbITUIA No BCel EBpone. Mo-
cnegHue gaHHble |ATA NOKa3bIBAOT, YTO BHYTPEH-
HWI CNPOC HA aBManacca*kmpos B Poccmm Bbipoc B
aBrycte no CpaBHEHWIO C NPOLWJbIM FOA0M, YTO,
BO3MOXHO, CBWAETENbCTBYET O MNpeanovYTeHUN
BHYTPEHHMUX PEMNCoB.

Tabnuya 3 — MexoyHapodHelli mypusm e 2017-2019 22.?

Mexwo (o] -
eX0yHapoohele mypucm Lloxodbl om mex0yHapoo- MexcdyHapoOHblie mypucm-
cKue npubbimus no cMpaHam
Ho20 mypu3ma, mapd USD CKue pacxo0dsl, mapd USD
lMokazamenu Ha3Ha4YeHuA, MaAH
lMpupocm 2019 k lMpupocm 2019 k lMpupocm 2019 k

2019 2018, % 2019 2018, % 20192, 2018, %
Mwup 1458 3,5 1478 1,4 1478 1,4
Poccusa 24,4 -0,5 11,0 -5,4 36,2 5,5

Tabnuua 4 — Camsie NonynAspHsie Mypucmu4eckue cmpaHsl mupa’

Pane Cmpara Mocewaemocms Mo 200aM, MsH. Mypucmos

2018 2017 2016 2015 2014 2013
1 ®paHuma 93,2 86,9 84,7 86,3 83.7 83,6
2 McnaHuma 82,8 81,8 60,7 68,1 65,0 60,7
3 CLLA 82,2 76,9 69,8 77,9 74,8 70,0
4 KuTai 62,9 60,7 55,7 56,9 55,6 55,7
5 Utanua 62,1 58,3 47,7 50,8 48,6 47,7
16 Poccua 24,6 24,4 28,4 31,6 29,8 28,4

2 ndpopmaLma NoAroTosNeHa Ha OCHOBe My6anKaLmn BceMnpHoii TypucTckoi oprarmusaummn (UNWTO). World Tourism

Barometer. Volume 18 Issue 5 August/September 2020.

% No paHHbIM BcemupHoit TypucTckoit opranmsaumm UNWTO (www2.unwto.org)
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CHibes YOIy NDCTIHILL M SHANOIWYLE YOmYE no
NP0 TAR SR BDEMEHHOND ENEA

OHbEm YOITT CaHaTopR0-KyPOpTHLE
OpFaHWSAL| WM

OORaM YOImyT TYDACTHSCHME areHTCTR,
TYPONEDATOPOE W NPOYKX YOIy

na SEnENpoediEnn o COTYTCFRY LA BRE WormT

MaccasmpoobopoT
HWUC N0 BRIR3SHRN TYDWC TO R NOSEnox

HUCNo BREIAHLE TYPUCTCRMX NOR3N0K

Joea0s BONNEETHEHEN CREACTE DESMEIUEHUR OT
MPEOC TIBNASKED YO THT

360 HO0, aigwi 08 B SnSADrkrolr FSETonsdA|

YiC RO HOLEBOK B KONMEKTMEHLE: COSICTEAN
PaGMELLEHNR

YUCNBHHOCTE ML PEMRLEHHLE B
FONMNEXTHBHES CLSaCTaaN Da3keed IR

Puc. 1 —Typusm e Poccuu e | u ll keapmanax 2020 .
8 %% K aHano2u4Homy nepuody npedvidywe2o 200a*

BeeaeHue caHkumin 2014 roaa okasasno BaU-
AHMeE Ha pa3Hble chepbl Typusma. Bo-nepsblix, ge-
BanbBaLmAa pybna HeraTMBHbIM 06pa3om nNoBau-
AN1a Ha BO3MOXHOCTU POCCUMACKUX TYPUCTOB Noce-
WaTb 3apybeXkHble CTPaHbl; BO-BTOPbIX, YMEHb-
LIMACA NACCAarKMPOMOTOK, YTO MOBJIUANO HA KOAU-
yecTBO HPOHMPOBAHUA FOCTUHUL, OfHaKO BAUA-
HMWE 3KOHOMMYECKMX CAHKLMN OKA3asio MOJIOMKMU-
Te/lbHOe BANAHME Ha Pa3BUTUE BHYTPEHHEro Ty-
pU3Ma, 3Ta TEHAEHUMA NPOLOMIKAETCA U CErOAHSA.

IV. Kak Poccua nogaepiXusaet passutue

HaLMOHANbHOM UHAYCTPUM TYPU3MA

HauMoHanbHaa wuHAYyCTpPMA Typu3ama akK-
TUBHO PUHAHCMPYETCA M NOAAEPXKMBAETCA Npa-
BuTenbcTBom, Ao 2018 roga aencreoBana deae-
pafsibHaA NPUOPUTETHAsA Nporpamma: «Pa3BuTue
BHYTPEHHEro 1 Bbe3aHOro TypmMsama B Poccminckom
depepauymm (2011-2018 rr.)» ¢ 06WMM 06 bEMOM
duHaHcMpoBaHns okono 10 mnpa gonnapos. B

4

WcTouHmK: Poccrar.

Ctatuctuyeckuii  6GronneteHb PoccraTa

2018 roay 6bina ytBepxaeHa KoHuenuua depe-
pasbHOW LleNeBol nporpammbl «PasBuUTUE BHYT-
pPeHHEero 1 BbesaHoro Typmnsma B Poccuinckon de-
aepaumm (2019-2025 roapbl)», B KOTOpyt Obiin
BHeceHbl uameHenuma ot 11 uona 2019 roaa. Co-
rnacHo nonoxenmam KoHuenuum Poctypmsm 6bin
onpeaeneH rocyaapcTBEHHbIM 3aKa3YMKOM Bbl-
LLIeHa3BaHHOM Nporpammel. bbin yctaHoBAEH npe-
AeNbHbIN (MPOTrHO3HbLIN) 06beM PUHAHCUPOBAHUSA
Mporpammbl 3a cyeT cpeacts denepanbHOro
6loaxkeTa, KoTopblin coctasun 69,27 mnpa. pyb.
Poctypuamy 6b1710 NnpeagnmMcaHo obecneuntb pas-
paboTKy npoeKTa Mporpammbl U BHECEHWE €ro Ha
obcyxaeHue B MpaBuTtenbctBo Poccuitckon de-
Aepaunn. O4HAKO NPOEKT eLle He YTBEePKAEH.
OueBMAOHO, YTO B pe3ynbTaTe CYyLLEeCTBYIO-
wen HebnaronpuATHOM 3SNUAEMUONOTMYECKOMN
cuTyaummn B mupe [paBuTenbcTBo Poccuiickoi
depepaumm akUEHTMPYET BHUMAHME Ha pasBuUTUE

K BcemupHomy pgHio Typusama -— 2020. URL:

https://www.cci.lt/wp-content/uploads/2020/10/Rusija_Turizmo-sektoriaus-apzvalga_2020_Rusija-ir-kt-Rosstat-ir-

Eurostat.pdf (Qata o6paweHns: 03.01.2021).
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BHYTPEHHEro TypuMama, Ha pas3BuTUE TypuCTUYe-
CKOW MHPPACTPYKTYPbI U CO34aHME KaYeCTBEHHbIX

TYPUCTCKMX NPOAYKTOB, COBEPLUEHCTBOBaHME
ynpasieHus B chepe Typusma.
3aKknoueHue

Typusm OTHOCUTCA K HecblpbeBon chepe —
chepe ycnyrm n nmeet 6o/blIOE 3HAYEeHMe ANs
COLMANbHO-3KOHOMMUYECKOTO Pa3BUTMA Cybbek-
ToB Poccuinckon Pegepaunn. Xota s3KoHOMUYe-
CKan cuTyaums B Poccum n B mupe bonee Cnox-
HanA, UHAYCTPUA TYPU3Ma NbITaeTcs pa3BUBaTbCA.

CaHKUMK, KOTopble ByayT NPUMEHEHbDI, MPU-
BE/IN K CTPYKTYPHbIM U3MEHEHMAM W Hanpasne-
HUIO MOTOKAa TYpPUCTOB. KO/IMYECTBO POCCUMNCKUX
TYPUCTOB B PAA CTPaH, CBA3aHHbIX C CAHKUUAMU, U
KOZIMYECTBO TYPUCTOB U3 Te€X CTPAH, KOTOPbIM 3a-
npelieH Bbesa B Poccmio, COKpaTMIOCh, O4HAKO
KONMYECTBO TYPUCTOB W3 HEKOTOPbIX ApYyrux
CTpaH yBenmunnocb. Ecnm, Kak u paHblue, A0 BBe-
OEHUA CaHKUWM, ovyepeab OCHOBHbIX rOCTel cTe-
Kaslacb 3a pybex, Npu 3TOM 4,0NA BHYTPEHHEro Ty-
puama He 6blia 3HAYNTENbHOWN, TO CerogHsa, no
MHEHUIO MHOTMX aHa/IMTUKOB, NPUMEHSEMble
CaHKUMM 3HAYUTENbHO YAYYLWUAM U pacIMpUIn
pa3BUTUE BHYTPEHHEro Typmuama B Poccun. Bausa-
HUEe KOpPOHaBMpYycCa TaKKe NnomoraeTt bonee YeTKo
OPMEHTUPOBATb TYPUCTUYECKYIO OTPAC/b, OPUEH-
TUPOBATLCA HAa MHBECTULMMU, CTPOUTENLCTBO, pe-
KOHCTPYKLMIO, pa3BUTME MHDPACTPYKTYPbI, NOBbI-
LLUeHMe KayecTBa 06CNyKMBaAHMA TYPUCTCKOTO CEK-
TOpa, NPOABUraTb BHYTPEHHUI TYPU3M, a TaKkKe
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rOTOBUTLCA K NPUEMY MHOCTPAHHbIX TYPUCTOB MNO-
cne OTKPbITUA. Y rocyapcTBa TaKKe ecTb MJaHbl,
CBA3aHHbIE C pa3BMTMEM Typu3ma B Poccum.

KoHeuyHo, KNtoYeBbIMM LLeNAMM HALUNPOEeKTa
ABNAIOTCA MHTErPaLUA U KOOPANHALMA BCEX FOCY-
AAPCTBEHHbIX ONepauyui, PErMoHaNbHbIX MHULUMA-
TMB, HAUMOHaNbHbIX MNPOEKTOB, deaepanbHbIxX
NPOEKTOB, MEPONPUATUI, KOTOPbIE YAENAIOT BHU-
MaHWe pOoCTy TypM3Mma, a TaKXKe mep rocyaap-
CTBEHHOM NOAAEPKKU.

OpHa m3 BapuaHTOB HamnpaB/iEHWUM, KOTO-
PbIA MOMOXET POCCUMIACKON UHAYCTPUM Typuama
310 pa3suTne Kpbima. Heobxoanmmo coseplueH-
CcTBOBaTb Nporpammy obpa3oBaHWs, BHeapeHue
NOHATUA «0bpa3oBaTe/IbHbIM Typu3M» ANAA TOro,
4yTOo6bI KpbIM CTan Hay4YHbIM LLEHTPOM, B KOTOPOM
6yayT nonyyatb obpasoBaHMe CTyAEHTbl, Maru-
CTPaHTbI, acnUpPaHTbl. ITO 6bl10 Bbl SKOHOMUYE-
CKM peHTabesibHbIM MPOEKTOM, MOCKO/IbKY erKe-
rogHo B Poccuto NnpmnbbiBaeT MHOrO MHOCTPAHHbIX
CTYAEHTOB ANA NoslydyeHna obpa3oBaHUA NO BHe-
6roaKeTHOM nporpamme. BaxHbIM NoACNOpPbEM B
3TOM MOryT CTaTb BO3MOXXHOCTM CMMW, B YacTHO-
CTW pa3BUTME CNYTHUKOBOTO TENEBUAEHMUA, B KO-
TOopbIX ByAyT OCyWEecTBAATLCA TPAHCAALMUA O Ty-
pusme B Poccmm Ha pasHbIx A3bikax. Bce atn me-
PONPUATMA OKAXKYT yKpenaatowee BO3aenCTBUE
Ha pa3BuTMe Typm3ama B Poccuu, 4To M NoKaszan Ty-
puctckmin ce3oH neta 2020 ropa, okasasliuiicA
H6nrarononyyHbIM ANA PA3BUTUA BHYTPEHHEro Ty-
pusma.
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NPEANPUHUMATE/IbCKUE KOMMNETEHUWU U MY/TbTUSAJAYHOCTDb
KOMMNEKCHOM BbINYCKHOMN KBANIUGUKALIMOHHOM PAEOTbI B BUAE CTAPTANA
No CO3AAHUIO U PA3SBUTUIO TYPUCTCKO-TOCTUHUYHbBIX KOMIJIEKCOB

B cmamoee 060CHOBAHA GKMYAsIbHOCMb MPouecca opMuposaHus KomrnemeHyul, oby4aro-
WUXCA 110 Npo2pamMmMam 8biclue2o 06pa308aHUS, KOMOpble OCHOBAHbLI HA MPAKMUKO-0pUeHMU-
posaHHoU rnpoekmHoli 0esmesnbHocMu Mo Kelicy peasnbHo20 MypUCMCKO-20CMUHUYHO20 KOM-
MaeKca € yesbio BHeOpeHUA 8 MPAKMuUYecKoe UCronb308aHUE KpeamusHbix peweHull, a makice
paspabomka memamuyeckux KoHuenuyul e sude cmapmana. Takas gpopma e3aumodelicmeus
cmydeHuecKko2o coobuwjecmea BY3a u 6usHeca cosriadaem ¢ 3a0a4yamu npozpammesi «Cmapmarn
Kak dunaom», 3anyu,eHHold MuHucmepcmeom MuHuUcmepcmea HayKu U 8bicule2o 06pa308aHuUsA
P® u HanpasneHHOU Ha eossevyeHUe MAnAHMAUBLIX CMyOeHMOo8 8 passumue 3Kocucmemsl
mexHos102u4ecKko20 npeodnpuHUMamenscmed. B coomeemcmeue ¢ nacnopmom amol npo-
2pammel, Komopas ¢ 2021 200a naaHuUpyemcs 6HeOPUMb MPAKMUKY y4yema 8biryCKHbIX K8as1u-
uKayuoHHbIX pabom e eude cmapmanos. 3ma MPo2PAMMA MAKM¥E HANpPasaeHa Ha noo-
OepxKy busHeca, HaX00AUW,e20CA HO Ha4YanbHolU cmaduu. B cmamee onpedesieHbl OCHOBHbIE
amansi pabomesl HA0 MPOEKMOM, KOMOopPble BKMAOYAIOM HE MObKO Pa3pabomKy opuauHanbHbIX
udeli 0514 yHUKAbHOU KOHUEnyuu, HO U OUEeHKA meppumopuu U ee nomeHyuaabHsiXx mypucm-
CKUX pecypcos, paspabomka apxumeKkmypHO-raaHUPOBOYHbIX peweHuli, paciem 3ampam u no-
Kasamenell aghhekmusHOCMU NpoeKkma u opyaue npoeKkmsie peweHus. BaxHol ocobeHHo-
CMoto A8s9emca 00MNonHUMesbHbIe 803MOXHOCMU 058 CMyGeHmMo8, Komopble 3aKAYarmcs
npuobpemeHuU HABbIKOB NMPoekmMHoU pabomsl 8 KOMAHOE HA PeasbHbIX Npoekmax u busHec-
300a4ax, hopmuposaHue UHOUBUOYAAbHO20 MOPMEOAUO 8biMYCKHUKA C NOKA3amesasamu fnpo-
epecca 8 npoekmHoli desmesnibHOCMU — 8Mecme ¢ 0M3bI8AMU KOMIAHUU-NapmHepos.

Knroyesoie cnosa: cmapmari Kak durmom, mypucmcKo-20CMmMuHUYHble KOMII/1EKCbI, uud)posb/e
mexHos102uuU, mexHos10eu4yecKkoe npednpUHumamenbcmeo.

Onsa yutuposaHusa: [lemeHes A.B., Ckabeesa /1.M. NpeagnpuHMmaTenbCckme KOMNeTeHUUM U MybTU3aaad-
HOCTb KOMMAEKCHOM BbIMYCKHOM KBaMPUKaLMOHHOM PaboTbl B BUAE CTapTana Nno co34aHUI0 U Pa3BUTUIO
TYPUCTCKO-TOCTUHUYHBIX KomnaeKkcos // Cepsuc 8 Poccun u 3a pybexkom. 2021, T.15. Ne2. C. 66-74. DOI:
10.24412/1995-042X-2021-2-66-74.
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Abstract. The article examines the relevance of the process of forming competencies for students
of higher education programs. Competencies are based on practice-oriented project activities on
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CEPBY
3 POCCUI

1 3A PYBEXKOM

BsepeHue

Mporpamma «CTapTan Kak  Aunjaom»
HanpaB/ieHa Ha BOB/JEYEHME TaANAHTAMUBBIX CTy-
OEHTOB B pPa3BUTME 3IKOCUCTEMbI TEXHONOrMYe-
CKOro npeanpuHUMATENbCTBA, A TaKKe Ha noja-
OEpXKKy b6M3Heca, HaxoAALWEeroca Ha HayasibHOM
ctagmn. PaspaboTka n peanmsauma nporpammol
obyyeHns abuUTypmMeHTOB 1 NpenogasaTesiei yHu-
BEPCMTETOB B MOArOTOBKE CTAapTanoB B KayecTse
BKP npegycmoTpeHbl nporpammon «Ludposan
3KOHOMMKa»?,

B otanume oT TpaaULMOHHOM ANNAOMHOWN
paboTbl, B KOTOPOWM PAacCMaTPUBAOTCA MPeEnmy-
LLLeCTBEHHO TeOpeTUYEeCKMEe acneKTbl U3y4aemon
TEeMbl, CTapTan — 3TO Y)Ke roToBblin BusHec-npo-
eKT, paboTa Hag KOTOpPbIM HaLeNeHa Ha pa3BUTUe
y CTYA4EeHTOB HAaBbIKOB BOM/OLLEHWNA CBOUX UAEN B
¥M3Hb, UX NPEe3eHTaunKn, NpuBIEYEHMA UHBECTO-
poB, B LenOM — Ha GopmMMpoBaHME KyabTypbl
cTapTan-geaTtenbHocTy [4].

CrapTan (startup — ctapTytowmit) — Hanpas-
NeHne 6uM3Heca, OCHOBAHHOE Ha peanunsaumu
NPUHUMANANBHO HOBOW M BOCTPebOBaHHOM naeun
(4awe Bcero B ero OCHOBE /lIeXKaT TexXHo/ormye-
CKMe Hoy-xay). EcTtecTBeHHO, KOHEYHOW Lenblo
noboro craptana ABAAETCS NoayvyeHne npuobbin.
OaHaKo Npu 3TOM BaXKHO 4TOObI cTapTan bbla He
NpocTo eAMHOPA30BO NPUObLINbHBLIM, HO U Mac-
WwTabupyembim, Bocnpomssoaumbim [1].

B 2021 r. nnaHupyeTcA BHegpeHue npakK-
TUKWU y4yeTa BbIMYCKHbIX KBa/IMPUKALMOHHbBIX pa-
60T B BUAe cTapTanos B 6onee yem 40 By3sax, B
TOM ymcne B KazaHCKOM HauMOHaNbHOM Uccneao-
BAT€/IbCKOM TEXHO/IOTMYECKOM YHUBEpPCUTETE,
ToMCKOM noMTEXHUYECKOM yHuBepcutete, Cu-
6upckom depepanbHOM yHuBepcutete, HOXKHOM
depepanbHom yHuBepcuteTe, HOro-3anagHom
rocy4apCcTBeHHOM YHUBeEpCUTETE U Apyrux. Bnep-
Bble B NPOBHOM peXxnme nporpamma cTapToBana
B8 2017 roay B JanbHeBocTouHOM deaepasbHOM

yHuBepcuteTe?,
B HoAbpe 2020 r. Ha naowaake ¢opyma co-
CTOANOCh noanucaHue cornaweHus o}

T. 15, No. 2 (94)

2021

B3aMMOZAENCTBUN MexKay MuHob6pHayku Poccum
N AreHTCTBOM CTpaTermyecknx nHunumatme (ACK).
B pamKax cornawleHua naaHnupyeTca COBMeCTHas
paboTa No pasBuTUIO U MOMNyAApPM3aALUMM MONO-
OEeXHOoro npeanpuHUMATENbCTBA, @ TaKXKe BblAB-
JleHre 1 noAanepKKa NPOEKTOB U NYYLIUX NPAKTUK
B 3TOM 06n1acTu. B xoge coBmecTHoM paboTbl nna-
HUpYeTCcA yaenuTb BHMMaHUe nporpamme «Crap-
Tan Kak AMniom», ABNAIOLWENCA OAHUM U3 KNtoYe-
BbIX 3N1€MEHTOB 3JKOCUCTEMbI CTYyAEHYECKOro
npeanpuHNUMaTeNbCTBa.

LUenblo HacToAwe nybankaumm asnaerca
onpegeneHMe OCHOBHbIX 3TanoB paboTbl Hag
NPOEKTOM, KOTOpbIe BKAOYAOT pa3paboTky opu-
TMHANbHbIX WAEW ANA YHUKANbHOW KOHLUEeNnuuu
BKP B BUAe cTapTana, KOTOpbIMU MOTYT CTaTb NPO-
€KTbl MHHOBALMOHHbIX FOCTUHUYHbIX Npeanpua-
TUM, a TaKXKe onpeaeneHune npouecca Gopmmpo-
BAHMA KOMNETEHLNN, 0ByYatoLWMXCA, KOTOPbIe OC-
HOBaHbl Ha NPAKTUKO-OPUEHTUPOBAHHOM NPOEKT-
HOM AEeATeNbHOCTM OCHOBOM ONA KOTOpPbIX ABNA-
I0TCA NpeanpuHUMaTenbCKne KomneTeHuun co-
34aHNe KOHLEenuum TemaTtuyeckmx KOMnaeKcHbIX
TYPUCTCKO-TOCTUHUYHBIX Komnnekcos (TTK) B pe-
rmoHax P®. A Takke obocHOBaHWe HeobxoanMo-
CTN obecneyeHMa BO3IMOXKHOCTU pa3paboTkm BKP
B BWAe CTapTana, C Ue/bl0 BOB/JEYEHUA MONO-
0,1 B TBOPYECKYIO AeATENIbHOCTb U COLMANbHYIO
NPaKTUKY, a TaKXKe NOBbILWEHMA FPaXKAAHCKON aK-
TMBHOCTW, $OPMMpPOBAHMA 340pOBOro o0bpasa
U3HU M PaACKPbITUA NOTEHUMana MOOLENKM, a
TaK)Ke co3aaHuAa 3¢PEKTUBHOM CUCTEMbI COLM-
anbHbIX MMGTOB [NA Camopeanmsaunm CTyaeH-
TOB-BbINYCKHUKOB.

Pa3paboTka TemaTMyeCKMX KOMMNJIEKCHbIX
TYPUCTCKO-TOCTUHUYHbIX Komnaekcos (TPT)
KaK cTapran

PaspaboTtka TPl 1 BON/AOLLLEHWE HOBOWN MO-
AeNN KyNbTYypPHOU AeATeNbHOCTU B pPernMoHe ocy-
LLeCTBAAETCA NyTEM CO34aHNA PEKPeaLMOHHON K
MHTEPaKTUBHOW 30HblI OBLLEHMA Ha TeppuTOpPUM
TrK pa3/inyHbIX CErMeHTOB NoTpebuTenen, poam-
Tenem C AeTbMM, ANA OTAENbHO KEHCKON M

L https://minobrnauki.gov.ru/press-center/news/?ELEMENT_ID=25900 (gaTa obpauieHusa: 12.04.2021)
2 https://iz.ru/608136/vladimir-zykov/startap-vmesto-diploma (gata obpauerua: 12.04.2021)
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MY}CKOW ayauTopuun, Ana noaen TpeTbero Bos-
pacTa, no npobnemam 30K, NCMX0NOrMKN U CEMbe-
BeAeHUA; Pa3BUTUIO KYJIbTYpbl, UCKYCCTBA, peme-
cen v ap.

Co3gaHue TYPUCTCKO-TOCTUHWUYHbBIX KOM-
NJIEKCOB NpeanonaraeT akTMBM3aLUUIO U BHeape-
HWe HoBbIXx GOpPM COTPyAHMYECTBA C rocyaap-
CTBEHHbIMWU N 0OLLECTBEHHBIMW OPraHU3aLMaMu,
My3eAMM, a TaKXkKe cneumanmuctamu B TOW WK
MHOM 061acTKn, HanpuUMmep NCUXonoramm (No cKas-
KOoTepanuum, MmysbikoTepanuu 1 T.M.) n ap.

Ncnonb3oBaHWe MHHOBALMOHHbBIX TEXHOJO-
rMi, B TOM Yncne umdpoBbix, He TO/IbKO obecne-
YUT BbIXOA, Ha MPUHUMNNANABHO HOBbIA YPOBEHb
Ky/IbTYPHO-06pa3oBaTe/ibHON, TYPUCTCKO-TOCTU-
HUYHOWN AeATeNbHOCTM, HO MU NO3BOJIUT CO34aBaTb
TYPUCTCKYIO TEPPUTOPUIO MPUHLUNUANBHO HO-
BOrO TMMa, NepCneKTUBHbIM PECYPCHbIM UCTOYHU-
KOM C MPaKTUYECKN HeOorpaHNYEeHHbIMU BO3MOMK-
HOCTAMM, a TaK¥Ke COo34aHMA U Pa3BUTMA TYpPUCT-
CKOro bpeHza TeppuUTOpPUMN.

Mpouecc noarotoskn un peanunsaumna BKP B
BMAE CTapTana A40/1XKHa BK/OYATb y4acTUe B KOH-
Kypcax ACHU, Pocmonopexb, PCT uau pgpyrue
rPaHTOBble KOHKYpPCbl. 3TO Ba)KHaA COCTaB/sAIO-
Was ANa NOHMMAHMA LLeNM NPOEeKTa U BO3MOXK-
HOCTb MOJIYy4UTb SKCNEPTHYIO OLEHKY npodeccmo-
Hana, gencTeyowero npegnpMHUMaTensa ¢ onbl-
TOM TPEKMHra WAM HaCcTaBHMYECTBa, HarnagHo
NPOAEMOHCTPUPOBATb NOTEHLMANbHOMY PaboTo-
AaTeNo CBoe KpeaTMBHOE MbllIEHNE U OpraHu-
3aTOPCKME CNOCOOBHOCTN B KOHKPETHOM M BOCTpe-
60BaHHOM NpoeKTe.

[Nns y4acTna B KOHKYpCax BaXKHO 3aK/OUYUTb
npeaBapuTesibHoe CcornalweHne ¢ noTeHuManb-
HbIMW WMHBECTULMOHHbIMM KOMMNAHUAMM, KOTO-
pble NNAHUPYIOT PEKOHCTPYKLMIO M HOBOE CTPOU-
TeNbCTBO FOCTMHUYHbLIX KOMMeKcoB. lMpu 3Tom
OHM aKTUBHO TPEHMPYHOT HaBbIKM KOMMYHUKaL MK
CO CMeunanncTamm camblix PasHbiX YpOBHEN — OT
npenogasatenen u Apyrux CTy4eHTOB, BbICTyNato-
WMX B KaYecTBE 3KCMNepToB, KOHCYNbTAaHTOB, UK
NPOCTO TECTOBbIX MNO/Ib30BaTENEN, A0 PYKOBOAMU-
Tenen AenapTaMeHTOB U OTAE/IbHbIX KOMMNAHWUM,
KOTOpble y4acTBYIOT B paboTte Haj npoekTom. [7]

CTapTan, Ha OCHOBE KOTOPOrO BbIMO/IHAETCA

CETEBOWV .
HAYYHIN
YKYPHAST

BKP, »kenaTenbHO BbIMNOAHATb NPU HAAUYUK KO-
MaHZApbl NpoeKTa - bonee 2 CTyAEHTOB, N0 Pa3/ny-
HbIM Hanpas/iEHUAM NOArOTOBKW, Hanpumep, B
PIYTUC 310 moryT 6bITb CTYAEHTbI HanpaBaeHun
«locTMHMYHOE geno», «Typmnam», a TakKe «Cep-
BUCY, «An3aiiH». Takon noaxoa nNo3BO/INT CO3A4a-
BaTb KOMIJIEKCHblE MPOEKTbl TYPUCTCKO-FOCTU-
HMYHbIX KOMIM/IEKCOB, KOTopble 6yayT B TOMm
yncne, ABNATbCA aTTPAKTOPOM M CNOCOBCTBOBATb
6peHANHTY TEPPUTOPUN.

B paboTte Hag npoekTom, A0AXKHa ObiTb
cbopmmMpoBaHa KOMaHAA CTYAEHTOB, PA3/INYHbIX
HanpaBs/IeHUI NoAroToBKM H6akanaBpoB A4/1A TOro,
yTobbl He TO/IbKO 0O6OCHOBaTb OPUIMHA/IbHYIO,
KPEaTUBHYID KOHLUEMUUIO TOCTUHUYHOIO KOM-
MJaeKca C TOYKU 3PEeHMA TYPUCTCKOM NpuUBJIEKa-
TENbHOCTW, HO NPEANO0XKUTb COBPEMEHHbIE peLle-
HUA NO UHXXEHEPHbIM peleHnam obopyaoBaHus
M OCHALWLEHMA; PA3INYHbIM CEPBUCHBIM, LUPpO-
BbIM TEXHOIOTUAM; AN3aNHEPCKMNE pelleHus. Mpu
3TOM NPOEKT AO/IKEH BKAKYATb MHHOBALMOH-
HYI0, TEXHO/IOTMYECKYIO U COLMaNbHYO COCTaBAA-
owee. Pewarowmm momeHTOM B pa3paboTke
YHUKaNbHOW KOHUEeNuUMn asaseTca Bblbop Kpea-
TUBHbIX PELUEHWNI, OPUEHTUPOBAHHbIX HA Pa3Nmny-
Hble CermeHTbl noTpebuTenei, UCNONb30BaHWUE
BUPTYaNlbHOM W AOMNOJIHEHHOW peasbHOCTEN,
HAHOTEXHONOINM, HelponporpaMmMmnpPoOBaHME,
3D—TexHonornin u gap. [5].

Mpu pa3paboTKke CTapTanoB BaXXHO Y4UTbI-
BaTb 3apyberkHbIi ONbIT: HANPMMEP, B NEPUOL pa-
60Tbl HaA NPOEKTOM AONXHbI Ha3zHavyaTbCA opu-
UMaNbHble KOHCYNbTaHTbI-NpenoaaBaTenu: 3Ko-
HOMMCTbI, MaPKETONOorM, Au3aliHepbl UHTEpbe-
pOB, 3KCTEPBLEPOB U rPaPUYECcKOro An3amHa, 3Kc-
nepTbl MO MHXEHEePHO-TEXHMYECKOMY OCHaLLe-
HUIO U Apyrve cneumnannctol. Takum obpasom, B
paboTe Hapg, BbIMYCKHOW KBa/MPUKALIMOHHON pa-
6oToin ByayT popmMmpoBaTLCS HABbLIKM B3aUMO-
OEeNCcTBNA YYaCTHMKOB NpoLecca MNPOEeKTUPOBa-
HMA TYPUCTCKO-TOCTUHMYHOIO KOMMJIEKCA UM Ty-
PUCTCKOM TEPPUTOPUMN.

B pe3synbtaTe KONNEKTUBHOM paboTbl Hag,
BKP y obyuatowmxca popmupyroTca npeanpuHu-
MaTenbCkMe KomneteHumu. Mog npeanpuHUmMa-
TENbCKUMM KOMMETEHUMAMM NPUHATO NOHUMaATL
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KpYr BONPOCOB, B KOTOPbIX YenoBeK 0bnaaaeT as-
TOPUTETHOCTbIO, MO3HAHWEM, OMbITOM A5 yCneLwl-
HOro BeAeHUA npegnpuHUMaTeNbCKON AeAaTeNb-
HOCTW; MOBeAEeHMe, OAEeMOHCTPUpyemoe B Mpo-
uecce 3¢PeKTMBHOrO BbIMNONHEHWUA 33434 B BU3-
Hece [10].

Ona 3ddeKTUBHON U UeNeHanpaBIeHHON
NnoAroTOBKM MONOAOrO MOKONEHMUA K MOCTPOEHUIO
AEeN0BOM Kapbepbl U yCNewHoOMY BEAEHUIO Npea-
NPUHMMATENBCKON AEATeNbHOCTM B Oyaylem
N.A. TpycoBon 6blna paspabotaHa mopgenb 06-
WMX NPeanpUHUMaTENbCKUX KOMMNETEHUNN yya-
wwmxca [9]. B aTy moaenb BOLWAK:

- MIHULMATMBA, UCMOJIb30BAHNE BO3MOXKHO-
CTeN, yBEpPEHHOCTb B cebe, BAuAHME U ybexkae-
HUe, ymeHue paboTaTb B KOMaHAe M ObiTb nae-
POM, ANPEKTUBHOCTb, NOBbIWEHNE YPOBHA 06pa-
30BaHHOCTMY;

- BNnageHne obpaboTka M MCNONb30OBaHME
MHbOPMaALMK, LENEYCTPEMIEHHOCTb Ha MNYyTU K
ycnexy, OTBETCTBEHHOCTb 33 06A3aTeNbCTBa, NAa-
HUMPOBAHWE WU LEeseHaNnpPaBAEHHOCTb, FreHepUpo-
BaHWE W OLLEHKa uaen, pesynbTaTUBHOCTb AeW-
CTBMN, pa3pelleHne NpobaemMHbIX CUTYaUnis;

- HAZLeXXHOCTb M YECTHOCTb, MPU3HAHMWE BaXK-
HOCTW [Ee/10BbIX OTHOLWEHWUIN, pa3BUTUE AENOBbIX
KOHTaKTOB, UMUAXK;

- CTPEM/IEHME K CAaMOCOBEPLLIEHCTBOBAHMIO,
CaMOOpraHuM3aLuns, 0CoO3HaHME COBCTBEHHbIX BO3-
MOKHOCTEMN, KPEATUBHOCTD.

lytkesnuy A.E., EpemunnHa C.J1. BnaAaT nepe-
YeHb OCHOBHbIX KOMMETeHUMn npegnpuHUMa-
TenAa Tak:

- N1aHUPOBAHME M OpraHn3auma paboTbl Ko-
MaHApl: YMeHWe [0NTOBPEMEHHOro niaaHMpoBa-
HWA paboTbl KOMaHAbI, BEPHO pacnpesenstb ycu-
A Npu paboTe C HECKOIbKUMWU Y/leHaMU KO-
MaH/bl, BHATHO CTQHOBUTb LLeAn Ha nobom py-
6exke paboTbl KOMaHAbI, aHAaNM3UMPOBATb UTOTU
paboTbl Ha NtoboOM 3Tane peanusaumn, ctpateru-
YecKM paccmaTpuBaTb Mocaeaylolme 3Tanbl pa-
60Tbl KONNEKTUBA;

- HAMNpaBNEHHOCTb Ha AOCTUNKEHME Lenu
NpoeKTa: aBTOHOMHO CTaHOBWUTb nepes coboin
TPyAHble Uenn M 3a4auu, Kaxkabll AeHb NOBbl-
WwaTtb CcOBCTBEHHYIO nNAaHKY 3bdEKTUBHOCTH,
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HanopucTo npeogonesaTtb npobaembl, [o06MBaA-
eTcA CoOBepLUEHCTBa, NpuaaraTb CTapaHua 4na no-
JIY4eHMA  BbICOKOKAYECTBEHHOro  pe3ynbTaTa,
6paTb Ha cebs cobcTBEHHYIO 06A3aHHOCTb 3a MOo-
Nly4YeHue pesynbTaTa;

- enoBas KOMMYHMKaLMA: B npouecce m3-
NOXKeHUs MHPOPMaLMM, MOHATHO M NooYepesHO
nepenasaTb COBCTBEHHblE MAEW, YCTAHABAMBATb
KOMMYHMKaLMIO C I0AbMW 0613 4aK0LLNX Pa3HbIM
MHEHWEeM, MOTUBMPOBAHHO 0B6OCHOBbLIBATL CO6-
CTBEHHYIO TOYKY 3peHUA, ymeTb paboTaTb C BO3pa-
KEeHUAMU B KOppeKTHON aenosoi ¢opme obuie-
HUS;

- OCO3HaHMe OuM3Heca: NoHMMaTb Ccreum-
OUKY pPbIHKA TYPUCTCKO-TOCTUHUYHBIX KOMMAEK-
COB, UCNO/Jb30BaTb B cobcTBeHHON paboTe MH-
dbopmaumio O OEeATeNbHOCTU  KOHKYPEHTOB,
HanpaB/ieHMAX PblHKA W Hay4YHO-TEXHUYECKOM
nporpecce, UMeTb NpeAcTaBAeHne o cneunduke
6usHeca, ¢opmmMpoBaTb LENOCTHOE BUAEHUE
nNpodeccnMoHanbHbIX BUAOB AEATENbHOCTU U
npeanpMHUMaTENbCKUI NNAH, MbICNIUTb KaTero-
PUAMM N3BNEYEHMA NPUOBLIAN NPU SIKOHOMUUN pe-
cypcos [2].

Hapaay ¢ npodeccnoHanbHbIMK, Npeanpu-
HUMATENbCKMMM KOMMETEHUMAMMU W JINYHOCT-
HbIMU (CTPEMNEHME K OOCTUNKEHUIO yCrexa, UHU-
LMATMBHOCTb, CAMOCTOATENIbHOCTb B MOCTaHOBKE
uenemn) 3HauYMTeNbHOM BaXKHOCTbIO 06paaytoT co-
LUManbHble KomneTeHUUK. K coymanbHbim Komne-
TEeHUMAM c/ielyeT OTHECTU YMeHMe paboTaTb B KO-
MaHzae, 3pPeKTUBHO B3aMMOLEeNCTBOBaTb C ApY-
TMMMW Y4aCTHUKAaMKW KOMaHZbl U APYrMMU 3auHTe-
PEeCcoBaHHbIMM B pe3y/ibTaTax MPOEKTHOW paboTbl
CTOPOHAMMU.

Pa3paboTka NpoeKTa KOHLEeNUUn co3gaHuma
N Pa3BUTUA TYPUCTCKO-TOCTUHMYHOIO KOMMIEKCa
— 3TO Npouecc NocneaoBaTeNlbHOCTU CAeayOLWMX
3TanoB: reHepMpoBaHue 1 BbIGOp naen rmnoTtesbl
Pa3BUTUA TYPUCTCKO-TOCTUHUYHOFO KOMMNEKCA,
TecTMpoBaHWe PaboTocnocobHOCTU KOHUenuuu,
busHec-aHannM3 U BU3Hec-moLenupoBaHue,
NPOOHbIN MapKeTUHr. [nA BbINYyCKHbIX paboT B
BMAE CTapTanoB aBTOpPaMM NpeasiaraeTca cneay-
toLan moaenb pa3paboTKM KOHLENLUN Pa3BUTUSA
TYPUCTCKO-TOCTUHUYHOIO KomneKca (puc. 1).
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Puc. 1 — Moodenb pa3pabomku npoekma mypucmcKo-20CMUHUYHO20 KOMI1eKca

TakMm 06pa3om, OCHOBHbIMM 3Tanamm pas-
paboTKM KOMMNEKCHOW BbIMYCKHOM KBanudwuKa-
LMOHHOW paboTbl B BUAe cTapTana no TIK byaer
asnatbes [3]:

- OLEHKa TYPUCTCKOM TEPPUTOPUN C TOUKM
3pEeHMA HaAMuYMe QaYTEHTUYHbIX MCTOPUYECKUX
0ObEKTOB, NMTEPATYPHbIX UCTOPUYECKNX PAKTOB,
TPaAULUMNA, pemecen, Xapu3MaTU4YHbIX Bblgato-
LLMXCA MECTHbIX AeAaTeNein KynbTYPHOMN KU3HU
pernoHa. Mpu OTCYTCTBMU UCTOPUYECKUX apTe-
¢daKToB, B pa3paboTke KOHUEMUUM MOMKHO WC-
NoNb30BaTb /I0OYI0 MHTEPECHYH COLMANBHYIO
3HAUMMYIO  MAEI0,  OYXOBHYH  OOKTPUHY,

034,0POBUTENBHYIO NCUXOPU3NONOTMYECKYIO Me-
TOAMKY,  TACTPOHOMMYECKYD  OCOBEHHOCTb,
TpeHAbl pa3BuTUA obliecTBa Ana KoTopon byaet
co3AaHa TemMaTU4YecKan TEPPUTOPUSA C KBECTaMMU,
nporpamMmamu, MacTep-Knaccamu, apT-Tepa-
nuer n np. MNMpuM 3TOM MOKET MCNO/b30BaThbCA
KoHuenuma «52» — B rogy 52 Hegenn n Kaxpagas
Hegens — HoBasa Tema, KOTopaa MOXKET npuse-
KaTb NMOCTOSIHHbIX FOCTEM M HOBbIX NOCETUTENEN;

- BblIBI€HME COLMANbHON 3HAYUMOCTM NPO-
eKTa 1 pa3paboTka nporpamm U MHPPACTPYKTYpbI
(30H) ana pectmBanein NCTOPUKO-KYNbTYPHBIX pe-
KOHCTPYKUMI  pa3HOro BPEMEHM, PYCCKMM
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obpAagam 1 Mrpam TaHUam (xopoBogam) M Xopo-
BOMY MEHUIO (M Apyroe) ANA uenen yKkpenneHus
TPAgULUA U CEMbM, CO34AHMA MATPUOTUYECKUX
CTUMYNOB;

- CO34aHMe U AM3aNH-NPOEKTUPOBaHME Te-
MaTMYECKMX MNPOCTPAHCTB (He aTTPaKUMOHOB),
My3eePMUMPOBAHHbIX OOBEKTOB, MA/bIX apPXM-
TEKTYPHbIX OPM, MHCTaNNALUN (M Npoyee), Aent-
CTBYIOLLMX HA MOCTOAHHOW OCHOBE;

- pa3paboTKa apXUTEKTYPHO-NAAHMPOBOY-
HbIX pPeLleHnn, c y4eTom TpeboBaHMN cUCTeMbI
Knaccuoumkaumm;

- pa3paboTKa cMCTEMbI «3e/1EHbIX TEXHOO-
rMii»: pecypcocbeperatolime TEXHONOMMN N KO-
NPOrpaMmbl B OCHALWEHWUWN 30aHUN, TEPPUTOPUN,
nHdpactpyktypol TPT [6];

- OUEHKa MaTepuanbHO-TEXHUYECKMX 3a-
TPAT MO NPOEKTY;

- pa3paboTka mopenert MCNONb30BaAHUA
UMPpOoBbIX TEXHONOTMI B ynpasneHnun TIK.

OueHb BaXXHO B NpoeKTe TIK BblAeNATb CO-
UMANbHYO 3HAaYMMOCTb NPEeANOXKEHHbIX B NpPO-
€KTe OPUTMHANbHbIX Pa3paboToK M NpUBAEKaTb K
YYacCTUIO M B3aMMOAEWNCTBUIO CTEMKXO/N4EPOB.
3To B NepByl oyepenb aZMUHUCTPALLUN pervo-
HOB, KOTOPble 3aNUHTEpPecoBaHbl B bpeHauHre pe-
TMOHA, KOTOPbIM C YCMEXOM MOXKET peann3oBbl-
BATbCA 3@ CYET CO34aHUA PA3/IUYHbIX NPUBJEKa-
TENbHbIX M COLMANBbHO-3HAYNMMBbIX OOBEKTOB, KaK
AN MECTHbIX XUTenel, Tak U ANa NoTeHUMaNb-
HbIX noceTuTenen. TakKe K y4yacTuio B NPOABMU-
EHUN N peannsaumm npoeKkta CTOUT npwusie-
KaTb MOTEHLMANbHbIX WHBECTOPOB, CMOHCOPOB
Ha TOM MM MHOM 3Tane cTapTana. B peanusauum
Pa3/INYHbIX COCTAaBAAOLWMX NPOEKTA MOXKET ObITb
YCTaHOB/EHO B3aMMOBbITOAHOE COTPYAHMNYECTBO
1 BHeZpeHue HOBbIX GOpPM COTPYAHNYECTBA C roc-
yAApCTBEHHBIMW U ObOLLECTBEHHBIMM OpraHu3a-
UMAMU; MY3EAMU; C XYL0XKHUKAMU U CKYNbNTO-
pamMu MO CO34aHUI0O MabIX aAPXUTEKTYPHbIX
dopm Ha Tepputopum TIK; mactepammu
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NPWUKNALHOrO UCKYCCTBA; CNeLnanmcTaMm o3go-
poBUTENBHbIX Nporpamm n 30K, ncuxodpusmnono-
TMYECKUX METOAMK.

Takum obpaszom, koHuenuma «CrapTan Kak
AMNAOM», B paMKax nporpammbl MuHucCTepcTBa
HayKu u Bbicwero o6pasosaHuAa PO paet obyyato-
WMMCA peasibHble MPOAYKTOBble 3a4ayn, KOTO-
pble aKTyanbHbl ceryac ANA KOMMNAHWUM-NapTHe-
pOB npejcTaBuTeneil rocTMHUYHOro busHeca. 3
Onsa KomnaHMM— 3TO pelleHne 3afad, Ha KOTo-
pble He XBaTaeT PecypcoB, a TaKXKe KpeaTUBHble
naeun. ns cTyAeHTOB — 3TO OMbIT, NPOEKT C AO0KY-
MEHTA/IbHbIM MOATBEPKAEHMEM BHeApPEeHMA B
nopT$oano, N NOTEHUMANbHAA BO3SMOMKHOCTb MO-
NIYYUTb CTAXKUPOBKY U TPYAOYCTPOMCTBO.

3akntoueHue. B ctatbe mM3yyeHa aKTyasb-
HOCTb npouecca GopMUPOBAHMA KOMMETEHUMMN,
obyyaroLmxca No Nporpammam BbicLiero obpaso-
BaHWA. KoMneTeHUMN OCHOBaHbl Ha MNPAKTUKO-
OPWEHTUPOBAHHOM NPOEKTHOM AEeATENbHOCTU MO
KeWcy co3faHuA M PasBUTUA PeanbHOro TypuCT-
CKO-TOCTUHWMYHOIO KOMMAEKCA C LEeNbio BHeape-
HWA B NPAKTUYECKOE UCMOb30BAHNA KPEATUBHbIX
peweHuin. B cTatbe onpeaeneHol OCHOBHbIE
aTanbl paboTbl HaZ NPOEKTOM, KOTOpble BK/O-
YalT He TONIbKO Pa3paboTKy OPUTMHANBbHBIX MAEMN
ANA YHUKANIbHOM KOHLENLMU, HO U OLLEHKa Teppu-
TOPUM U ee NOTEHUMANbHbIX TYPUCTCKUX pecyp-
COB, pa3paboTKa apPXUTEKTYPHO-NIAHUPOBOYHbIX
N TEXHONOTMYECKUX PELUEHMI, pacyeT 3aTpaT M
nokasartenei 3pPekTUBHOCTU WMHHOBALMOHHOIO
NPoeKTa U Apyrne NPOEKTHble peLleHns. BaxkHoM
0COBEHHOCTbIO ABNAETCA A0MONHUTENbHbIE BO3-
MOXHOCTU ANA CTyAEHTOB, KOTOpPble 3aK/ato4a-
toTcA NpuobpeTeHMn HaBbIKOB MPOEKTHOM pa-
60Tbl B KOMaHAE Ha peasibHbIX NPOEKTax u bus-
Hec-3aga4yax, GopMmmnpoBaHMe UHAMBUAYANbHOTO
nopThOMO BbINYCKHUKA C MOKa3aTeNAmMu Mpo-
rpecca B NPOEKTHOW AeATeNbHOCTN — BMecTe C OT-
3bIBaMM KOMMaHWUI-NapTHEPOB.

3 https://minobrnauki.gov.ru/press-center/news/?ELEMENT 1D=29635 (gaTta obpalyeHua: 01.05.2021)
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YMPABJIEHUE YCTOMYUBbIM PA3BUTUEM COEPbI YCNIYT
B COBPEMEHHbIX YCNTIOBUAX

B cmamebe paccmampusaromcsa 80onpocs! ycmoliyuso2o passumus cghepebl ycrya 8 ycrao8usax max
Ha3bieaemoli Hosoli peasnbHocMU. Bonpocel ycmolivyueo2o pazeumus U no0o0epaHus 3KOHOMU-
yeckoli cmabusbHOCMU CMAHOBAMCA 0COBEHHO AKMYasIbHbIMU 8 C8A3U C M0CAe0CMEUAMU MaH-
0emuu, Komopas OKA3aa KpaliHe HeaamueHoe 8aUAHUE Ha MHo2ue cghepbl COUUasIbHO-3KOHO-
mMuyeckoli desmesnbHOCMU, 8KAKOYAA cghepy cepsuca. B ycnosuax anobansHol yugpposusayuu
KapOUHAnbHO MEeHAMCA MexXHOA02UU OKA3aHUA MHO2UX yCrye, Komopble npuobpemarom oH-
natiH gpopmam. CmeHa nokoneHuli nompebumeneli npusodum K MoABAEHU NPUHUUNUGAAbHO
Hosol Kame2opuu MAK Ha3bisaembix Uugpossix nompebumerel, 014 Komopebix At0bas ycayea
accoyuupyemcs rpexcoe 8ceao ¢ ee UHPOPMAUYUOHHO-KOMMYHUKAYUOHHbIM COMPOBOXHOeHUEeM.
B cmamee npednazaemcs moouguuuposams KoHUernuyur ycmoliyugsozo pa3sumus cgepesi
ycnye, esedsn 8 Hee HaPAOY C IKOHOMUYECKOU, coyuanbHol u sKkonoauveckol cocmasnsaoweli
euje 00UH KOMIMOHeHM - UHGOPMAYUOHHO-KOMMYHUKAUUOHHY COCMABAAWYIO.

Knrouesslie cnoesa: cihepa ycnye, cepsuc, cep8ucHaAs IKOHOMUKA, Mypu3m, 2106aa6HAsA yugppo-
susayus, ycmoliyusoe paszsumue, UHGHOPMAYUOHHO-KOMMYHUKAUUOHHOoe obecrnievyeHue.

Ona untuposaHua: Moposos M.M. YnpasaeHue ycTonunsbiM pa3sutrem chepbl yCayr B COBPEMEHHbIX
ycnosusx // Cepeuc B Poccum u 3a pybeskom. 2021. T.15. Ne2. C. 75-82. DOI: 10.24412/1995-042X-2021-
2-75-82.
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Introduction

The service sector is one of the important
sectors of the world economy. In accordance with
the classification of the World Trade Organiza-
tion, the service sector includes more than 150
different types of services: transport, financial,
educational, tourism services, communication
services, services for organizing leisure, cultural
and sports events, and others.

The General Agreement on Trade in Ser-
vices (GATS) defines the following groups of ser-
vices®:

- business services,

- distribution services,

- educational services,

- construction and engineering services,

- transport services (water, air, rail, road
and other transportation),

- tourism and travel related services,

- health care and social services,

- services in the field of communication,

- services for the organization of leisure, cul-
tural and sports events,

- services related to environmental protec-
tion,

- financial services, etc.

The totality of economic relations arising in
the process of providing the above services forms
a service economy. Until 2020, it was included in
the list of the fastest growing sectors of the world
economy and developed quite steadily. However,
the consequences of the COVID-19 pandemic
have had the greatest negative impact on the ser-
vice economy. Many types of services had to be
quickly brought online, but this was not possible
for all types of services. In particular, such types
of services as the organization of sports events
and tourism, under conditions of restrictions,
were practically impossible to provide in the pre-
vious format. The proof is the precipitous drop in
the number of inbound tourist trips of foreign cit-
izens to the Russian Federation: in 2019 there
were 24,419 thousand trips, and in 2020 only
6359 thousand, and almost all of them occurred
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in the first quarter of the year. Restrictions on
movement of the population during the pandemic
led to almost stagnation in the development of in-
ternational tourism and the cancellation of most
international sporting events, including the Olym-
pic Games in Tokyo.

The world community is making tremen-
dous efforts to rebuild the service sector. The
World Tourism Organization (UNWTQO), promot-
ing sustainable tourism development, has
stepped up its efforts to restore and further de-
velop tourism.

In the context of a pandemic, it is necessary
to develop tools for recovery and further sustain-
able development of the service sector, which has
led to the relevance of the research topic.

Analysis of publications on research issues

The problems of sustainable development
of economic entities were considered in the
works of M.P. Didenko. [3], Zeldner A.G. [5], Lvova
M.l., Bakunova T.V., Koltsova T.A. [7], Savchik
E.N., Ponamarenko A.A., Korepanova K.A. [15]
and others. Kuziboev B. [20] in the framework of
sustainable development studied the environ-
mental development of the service sector. The ar-
ticles of Zhukovskaya I.F., Mityakov D.A., Ovchin-
nikov A.Yu. are devoted to the issues of the im-
pact of the pandemic on the service sector [4],
Buevich A.P. [1].

The study of the impact of the pandemic on
the tourism sector is highlighted in the works [11,
16, 17, 18].

According to V.V. Glazunova the most stable
growth is possessed by economic systems that
have accumulated potential for sustainable devel-
opment, capable of withstanding external influ-
ences, therefore, the formation of the potential
for sustainability to maintain growth rates is one of
the key tasks of managing the state's economy [2].

Animportant aspect of studying the sustain-
ability of systems development is the analysis of
the impact of digitalization, which are devoted to
the works of E. Karpunina [6] and others [10, 13,
19].

@General Agreement on Trade in Services [Electronic resource] https://base.garant.ru/2541542/
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Purpose of the study

The aim of the study is to consider the the-
ory of sustainable development of the service sec-
tor, taking into account global trends related to
digitalization and pandemic.

Research results

The development of the service sector is
one of the indicators of the quality of life of the
country's population. Figure 1 shows the dynam-
ics of changes in the volume of paid services to the
population of the Russian Federation, which in-
creased 17 times from 2000 to 2019.

Figure 2 shows the structure of the main
types of paid services to the population.

The largest share of paid services, 27.8%,
falls on the housing and utilities sector, 20.1% —
on transport services. The hotel business and
tourism account for 2.4% and 1.8%, respec-
tively.

Sustainable development is viewed as a
complex concept that includes economic, social
and environmental aspects. The study of issues
related to the sustainable development of eco-
nomic systems began in the last century, but the
relevance of this issue sounded with renewed
vigor in 2020 during the pandemic. In 2000, due
to the pandemic, one of the most affected areas
was the tourism and hotel business.
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10000000 9211441
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8050808
7467521
8000000 2997483
5540654 6036839
6000000 4943482
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2271733
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602755
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Fig. 1 — The volume of paid services to the population (million rubles)?
housing and communal Iy, 27,8
transport Iy - 20,1
household NI 10,5
medical NS 7,1
facilities education system I 6,8
hotels and similar accommodation  JlllllIN 2,4
tourist M 1,8
culture e 1,8
physical culture and sports Jlll 0,9
0,0 5,0 10,0 15,0 20,0 25,0 30,0

Fig. 2 — The structure of paid services to the population (%)

2 Source: Rosstat data https://rosstat.gov.ru/folder/23457
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The term sustainable developmentis under-
stood as such a civilizational development of soci-
ety, in which the living conditions of a person are
improved while maintaining a rational impact on
the environment. Particular attention is paid to
the preservation of the natural basis for the func-
tioning of mankind and not causing damage to fu-
ture generations.

Sustainable development of the service sec-
tor means maintaining balance and stability in the
following main areas:

- balance of interests of present and future
generations,

- balance of interests of the population,
business, government and all stakeholders inter-
ested in the development of the service sector,

- balance between economic growth, social
development and environmental preservation
(environmental sustainability).

As defined by the UNWTO, sustainable tour-
ism development takes into account its current
and future economic, social and environmental
impacts, meeting the needs of tourists, tourism
businesses, the environment and local communi-
ties.

A specific feature of tourism and hotel ser-
vices is that in order to provide a service, a tourist
must arrive at a certain destination, therefore, the
interpretation of sustainable tourism develop-
ment is associated with the destination territory
[21]. Sustainable development of tourism is pro-
posed to be considered as a given trajectory of
maintaining the effectiveness of the use of availa-
ble tourist resources in order to develop a tourist
destination as a structural unit of the tourist sys-
tem. The social development of a tourist destina-
tion is carried out through the intensification of
tourist activities and the participation of the local
population in it. It is imperative to observe the
ecological balance within the framework of the
destination, as well as the ability to return the
destination to a state of balance in the event of
various risks and global threats.

The social sustainability of a tourist destina-
tion is to ensure employment of the local popula-
tion through the creation of new jobs in the
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tourism sector, an increase in the quality of life
and an increase in the income of residents of the
destination due to an increase in tourist activity,
an improvement in the general social situation
and the formation of tolerance of the local popu-
lation towards tourists. In addition, the social
component is manifested in the development of
some types of social tourism, including children
[8, 9].

The ecological sustainability of a tourist des-
tination means compliance with the recreational
norms of use and ensuring the integrity of the nat-
ural systems of the destination, their viability,
which determine the stability of the natural habi-
tat created in the destination.

The following criteria for the sustainable de-
velopment of tourist destinations can be formu-
lated:

- the constant economic growth of this des-
tination, which can be quantitatively expressed as
an increase in gross value added per one of its in-
habitants,

- compliance with the tourist and recrea-
tional capacity of the destination, optimization of
the load on the environment, ensuring the resto-
ration of natural resources located within the des-
tination,

- improving the socio-economic well-being
of local residents and improving the social climate
in the destination.

In the context of global digitalization, the
technology of providing many services is funda-
mentally changing. This process was especially
pronounced during the pandemic, when many
services were provided online, including banking,
insurance, educational and others. Taking into ac-
count the emergence of a new generation of digi-
tal users, information and communication sup-
port of services is of particular importance [12,
22]. In this regard, it is advisable to supplement
the concept of sustainable development with one
more component: information and communica-
tion support. In modern conditions, when the dig-
italization of the entire socio-economic life is tak-
ing place, new principles and methods of conduct-
ing sustainable service, including tourism, are
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being formed. The need for the introduction of
digital technologies was especially vividly mani-
fested during the COVID-19 pandemic, when, due
to socio-epidemiological restrictions, the number
of organized tourist trips sharply decreased.

The tourism industry has begun to apply big
data processing technologies that allow generat-
ing fundamentally new data about travelers, their
habits, preferences, interests, etc. The combined
use of big data technology and artificial intelli-
gence methods provides a new toolkit for study-
ing the behavior of potential tourists, their inten-
tions and travel directions.

In accordance with the general theory of
sustainable development of socio-economic sys-
tems, the concept of sustainable development of
a tourist destination should provide:

- sustainable economic development of a
tourist destination by attracting a flow of tourists,
bringing an increase in tourism income,

- social sustainability of a tourist destina-
tion, which is realized through more active in-
volvement of the local population in tourist activ-
ities, the creation of new jobs, etc. The intensifi-
cation of tourism activities will also have a bene-
ficial effect on improving local infrastructure and
increase the comfortable living of local residents
in the destination territory,

- environmental sustainability of the devel-
opment of a tourist destination, taking into ac-
count the assessment of the throughput of tourist
and recreational capacity of this destination.

In addition, the activation of their infor-
mation and advertising promotion will contribute
to ensuring the sustainable development of tour-
ist destinations. In connection with the pandemic
in 2020, the volume of the online advertising mar-
ket grew by 4% and reached 253 billion rubles; in
the first quarter of 2021, the growth of online ad-
vertising was 14%, which indicates an increase in
the volume of promotion through this communi-
cation channel®. The relevance of the use of social
networks as an information and communication
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tool is also increasing [14].

Social networks are one of the modern infor-
mation and communication solutions for promot-
ing tourism products and destinations. The inclu-
sion and immersion in the virtual space of potential
travelers influences many aspects of life, including
the formation of tourist needs. The main principles
and attractive features of communication through
social networks for a modern person are virtuality,
interactivity, globality, creativity, anonymity. The
significant role of social networks in the processes
of information and communication, as well as
changes in the nature of human perception of in-
formation, open up new opportunities for promot-
ing a tourist product. This is especially true for the
so-called digital generation of tourists, which in the
coming years will become the main segment of
travelers. Social media creates a technical and
emotional opportunity to create communication
with potential tourists, while maintaining a suffi-
cient level of trust between them.

Conclusion

As a result of the study, it can be concluded
that in modern conditions the theory of sustaina-
ble development is undergoing a number of
changes. First of all, this concerns the sustainable
development of the service sector. Global digital-
ization is fundamentally changing the technology
of providing many types of services, translating
them into an online format. Therefore, to ensure
sustainable development of the service sector, in-
cluding tourism services, it is necessary to pay
special attention to the information and commu-
nication component. Thus, along with the eco-
nomic, social and environmental component, it is
necessary to include an information and commu-
nication component in the concept of sustainable
development. Currently, social networks are a
powerful tool in the formation of tourist demand.
In connection with the emergence of a new cate-
gory of so-called digital travelers, it is necessary to
form a modern digital information and communi-
cation support for tourist and hotel activities.

3 The volume of the advertising market. URL: https://www.akarussia.ru/knowledge/market_size
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COBPEMEHHbIE MAPKETUHIOBbIE TEXHOJ1IOTMU B YINPABJIEHUU
TYPUCTUHECKUMU NPEANPUATUAMMU

MHHOBAUUOHHbIE MexHOM02UU Pa38UMUS MypPUCMCKO-pPeKPeayUuoHHOU chepbl C8A3AHbI C MAp-
KemuHaoM, KaK OOHUM U3 K/r4esbix KoHuenyul ynpasneHus 6 cegepe ycnye. MapkemuHe
MOXHO PACCMamMpu8ams KaK yrpasaeH4YecKyro KOHUENYUo, MexHo102Ut0 npoosUMeHUs U no-
3UYUOHUPOBAHUA YCry2 HA Pe2UOHAsbHbIX PbIHKAX, Y3KOE (hYHKYUOHAAbHOE HanpasseHuUe 8 3a-
sucuMocmu om cmpameauu U makmuKku cybbekmos ompacnu. Ljugppossie peweHus 8 cgpepe
MapKemuHaa HanpasaeHbl Ha 0ocMuxceHue MakcumManbHol noseaHocmu 048 nompebumens u
noay4eHus npubsia 078 npeonpusmus mypuHoycmpuu. TpaduyuoHHbIe hopMbl yrpasaeHus
3KOHOMUYECKUMU MPoueccamu naasHo nepexooam 8 Hosbili supmyasbHbili hpopmam, M03680A-
rowuli UCroMb308aMb BO3MOXCHOCMU HOBOU Yugposol peanbHocmu. TpaHChopMayusa poiHKO8
MypUCMCKO-peKPeayUoHHbIX YCry2 U 8bICOKUE MeMilbl 8HeOpeHUa 00CmuMeHUl Hay4YHo-mex-
Hu4YecKo20 npozpecca crnocobcmaeosasu pa3sumuio MapKemuH208bix mexHosaoauli. Cmasnu pas-
8UBAMbCA HOBbIe NOOX00b! 8 Peanu3ayuu MapKkemuHa2080l cmpameauu yHKUUOHUPOBAHUSA
KommnaHuli: uccnedosaHus, HANpasaeHHsvle Ha onpeodesneHue meHOeHYUl PbIHKA, yay4uleHue
mypucmu4eckoz20 npodykma, nonyasapuszayuto npodykma. B 0aHHOU cmamee paccmompeHsl
npobaemol u ocobeHHOCMU 0P2aHU3AUUU MAPKeMUH208bIX UCCAedo8aHuli 8 mypucmu4eckom
bu3Hece Ha pocculickom pbiHKe ycaye. [poaHanu3uposaHsl HaNPAsaeHUs UHHOBAUUOHHOU Oes-
mesibHOCMU 8 mypucmu4yecKkom cekmope. lTpedcmasseHbl Hay4YHO-meopemuvecKue nooxoosl K
posU MapKemuHaa 8 UHOYyCmpuu mypusma, pa3pabomaHa npouyeccHas Mooesns MapKemuHao-
soli cnyucbol mypucmuyeckoli pupmel. OnpedesneHo, Ymo OCHOBHYI pPosb 8 chepe Mypusmad
ueparom UHHOBAUUOHHbIE MEXHO/102UU, M03807I0UjUe M08bICUMb YPOBEHb KOHKYPEeHMOoCro-
cobHoCcMuU mypucmu4eckux KoMnaHud.

Knrouesoble cnosa: mypucmu4yecKue ycrayau, UHHO8AYUU, KOHUENUUA MapKemuHaa, MapKemuH-

208ble ucc1edo8aHus, cmpameauA passumusd, mypusm, MapkemuHe, KOHKYpeHUUA.

DOna yutnposaHua: O6opuH M.C. CoBpeMeHHble MapKETUHIOBbIE TEXHOIOMMW B YNPABAEHUN TypUCTUYE-
ckumn npegnpuatuamu // Cepsuc B Poccum u 3a pybeskom. 2021. T.15. Ne2. C. 83-92. DOI:
10.24412/1995-042X-2021-2-83-92.
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MODERN MARKETING TECHNOLOGIES IN THE MANAGEMENT
OF TOURIST ENTERPRISES

Abstract. Innovative technologies for the tourism and recreation sector development are associ-
ated with marketing, as one of the key management concepts in the service sector. Marketing
can be considered as a management concept, a technology for promoting and positioning ser-
vices in regional markets, a narrow functional direction, depending on the strategy and tactics
of the industry entities. Digital solutions in the field of marketing are aimed at achieving maxi-
mum utility for the consumer and generating profit for the travel industry enterprise. Traditional
forms of management of economic processes are gradually moving into a new virtual format
that allows using the possibilities of a new digital reality. The transformation of the tourist and
recreational services markets and the high rate of implementation of scientific and technological
progress have contributed to the development of marketing technologies. New approaches to
the implementation of the marketing strategy of the companies ' functioning began to develop
research aimed at determining market trends, improving the tourist product, popularizing the
product. This article discusses the problems and features of the organization of marketing re-
search in the tourism business in the Russian market of services. The directions of innovative
activity in the tourism sector are analyzed. Scientific and theoretical approaches to the role of
marketing in the tourism industry are presented, and a process model of the marketing service
of a travel company is developed. It is determined that the main role in the field of tourism is
played by innovative technologies that allow increasing the level of competitiveness of travel
companies.
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COBpEN\EHHbIe MapPKEeTUHrosble TEXHO/ZIOTUU B yNpaB/IeHUNN

TYPUCTUYECKMMU NPeanpPUATUAMM

PassuTne TYPUCTCKO-PEKPEALLMOHHOM
chepbl NOABEPKEHO BANAHUIO MHHOBALMOHHbIX
TEXHONOTUIM Pa3paboTKu, NPOABUMNKEHWNA U OKa3a-
HUA ycnyr notpebutenam. CerogHA aKTyasbHbIM
BOMPOCOM pPernoHoB fAsnseTca GopmupoBaHue
BbICOKOIO YPOBHSA KOHKYPEHTHOM cpeabl TYPUCTU-
YeCKOW OTpacnAu, pasBUTME BHYTPEHHEro Ty-
pu3sma, obecneyeHne 3aHATOCTU HACENEHUA, MOo-
BbllUEHME [A0XOA4O0B rOCyAapCTBa M HacesneHus.
Onsa peweHnAa 3a4ay pasBUTUA TYPUCTUYECKOM
NHAYCTPUM HEOb6X0ANMMO pa3paboTaTb HOBblE Me-
TOAbl YNPaBAEHUA TYPUCTUYECKMM BU3HECOM Ye-
pes peannsaunio MapKeTUHTOBOW NOJIUTUKN.

MapKeTUHI 3aHMMAeT BaXXHOe MecToO B
ynpaBAeHUN KAOYEBbIMM BU3HEC-Npoueccamm
TYPUHAYCTPUM, MOXKET PacCMaTpUBaTbCA B 3aBU-
CUMOCTM OT Uenen [eaTeNbHOCTU U PbIHOYHOW

v

CETEBOW .
HAYYHBLIN
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cTpaTerum:

- KOHUEeNUMA ynpasBaeHus, OpUeHTUPOBaH-
Haa No NOTPebHOCTU U MHTEpecbl KAMEHTCKMX
rpynn, Kotopaa ¢bopmupyeT U afanTUpyeT BHYT-
PEHHUI pecypcHbI NOTeHUMAN B 3aBUCUMOCTU OT
TeHAEeHUNI cnpoca;

- TEeXHOJIOrMA MNPOABUMMKEHWA, HanpaBieH-
Haa Ha NO3MUMOHMPOBAHWE YCAYr, NMPOrpamm,
MMEIOLLMX NPUOPUTETHOE 3HaYeHne AnA cybbek-
TOB PblHKA TYPUCTCKO-PEKPEAUMNOHHbIX YCAYT Ha
OCHOBE OMbITa U CIOXKMBLLENCA Cneymannsaumm;

- (YHKUMOHANbHOE Hanpas/ieHWe, Xapak-
TepHoe gnA npeanpuAaTUN, 3aHMMAKOLWUX ANAN-
pylowpe pbiHOYHbIE MO3UUUKM HA PerMoHanbHbIX
PbIHKAX, MMeLWMX CTabuabHbIA CNPOC U YHU-
Ka/ibHYIO cneymanunsaumto (puc. 1).

KoHuenuun mapkeTuHra

o

o

.

@DyHKUMOHaNbHOE
HanpasneHue

>

TexHonorua
NPoABUKEHUA

KoHuenumua
ynpasneHusa

Lenb — peannsayma npoayK-
umm, obecneyeHmne NOCTaBOK,
cobnoageHne obasatenbcTs

CopepskaHue: ynpasnieHue
cHbbITOM, 3aKa3zamMu, ONnaTomn

Llenb — npoasuKeHue ToBapa
M YCNYT, KOHTPOb PbIHOYHOM
0NN, COOTBETCTBUE 3aMpo-
cam notpebutenei

Uenb — passutme cybbekTa
6u3Heca, agantauma K
BHELHeW cpeae, npeobpa-
30BaHWe yC/I0BUI PbIHKA

CopepaHue: ynpasneHue
KayectBom ycayr, PR, Baua-
HMe Ha crnpoc

CopepkaHue: ynpaBneHue
cnpocom, OTHOLWEeHNnAMM C
KANneHTaMmu

TexHonorua: aHaan3 xo3.4es-
TeNIbHOCTU, MeToAbl ONpoca,

TexHonorua: Gokyc-rpynnel,
cTpaTernu, NPOrHo3bl

TexHonorua: popcamnr,
6u3Hec-npouecchl,
NPOrpammbl N0ASIBHOCTH

dHKeTnpoBaHUA

-

“a

MapKeTMHrosble NHHOBALMOHHbIE TEXHONOMMUMN

Puc. 1 — HayyHo-meopemu4ecKue nooxo0sl K poau MapKkemuHaa 8 UHOYcmpuu mypusma

KoHKypeHTHan cpena Typuctckoro busHeca
M AMHAMW3M YC/IOBUIN BHELLHEN cpedbl cnocob-
CTBYET peasin3aumnmn nepBoro Noaxoaa, Korga pbl-
HOK pacnpegeneH Ha OTHOCUTE/IbHO He3aBUCU-
Mble CEerMeHTbl NoTpebutenei, He NO3BONAA A0-
MWHUPOBATb Heb6obWnM TypareHTCTBam,

OrpaHMYEeHHbIM MacwTabom AeATeNbHOCTH, Nep-
COHanom, GpUMHaAHCOBLIMKU pPecypcamm U WMHbIMU
baKkTopamuK, XapaKTepUsyLWMMUCA  Koaude-
CTBEHHbIMW M KaYeCTBEHHbIMW MapameTpamu. B
HacToAWEeM WcCcneaoBaHUN bByaem NpUAEPKU-
BaTbCA AAHHOW KOHLUENUWW, B COOTBETCTBUWU C
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KOTOPOM MapKETUHF B TYPUCTCKO-PEKPEaLMOH-
HOWM cdepe ABNAETCA onpeaeseHHON cTpaTernemn
ynpasnexHus [10], pearnpyrowen Ha U3MeHeHuA
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dbopmmpoBaHMA U foBeaeHUA yCayrM 4o noTpe-
6uTena, [OCTUMKEHUA BbBICOKOW LEHHOCTM Ha
PbIHKE: MAaKCUMa/ibHasA NPMBbIIb U NONHOE COOT-

cnpoca, NpeacTaBAAOWMN  MOJHbIA  UUKN | BETCTBUE OXKUOAHWUAM PbIHKA (puc. 2).
Cucmema ynpaesneHue Ha 0CHO8e MapKemuHaa
OCHOBHbIe 31eMEHTbI: Lenu, 3aa4n, TEXHOIOMUU, MHCTPYMEHTbI, 06BEKTLI, Moaenun
Y4yacTHUKHK Motpebutenu CeTeBble NapTHepbI
CobCcTBEHHUKHM ®usmyeckne nnua PbIHOYHbIE CeTu
NHBecTOpbI (no Bospacrty, nony, goxoay, yas- MocpeaHUKH

OpraHbl BN1aCTU U KOHTPOAA
busHec-napTHepbl
MeHeameHT

BMMOCTU, NPeanoYTeHUsM)
” HOpuanyeckue nuua ” HayuHble LUeHTpbI
(no macwTaby, BUAY AeATeNbHO- FOCTUHWUYHBIN U pecTo-

ctn, dopme cobcTBEHHOCTH)

CepBucCHbIe cyKbbl

paHHbIA KOMMAEKC

Kputepumn apdpeKtmHo-

CTU: CO34aHNe ycnyru,
NpPoAYKTa, HU3KKNE 3a-
TpaTbl, THHOBaUWUn

Kputepumn appeKTMBHOCTU: LeH-
HOCTb, NOTpebaeHMe ycnyru, pas-
BMTWe NoTpebHOCTeN 1 cnpoca

Kputepun apdekTnsHo-
CTU: 06beMbI peannsa-
umA ycnyr, npubbinb, Ka-
yecTBo

g

— —

<

CucTeMa MOHUTOPUHTA U OLLEHKM 3GGEKTUBHOCTU CTPATEMMM U TAKTUKM MapKETUHTa
Ha pblHKe NPUCYTCTBUA

Puc. 2 — MapkemuH2 KaK KOHUenyusaA ynpassaeHus mypucmcKo-peKpeauyuoHHbIiM busHecom

CneumdunKa TypUCTUYECKOrO MAPKETUHra
3aKKo4atoTca B 0CO6EHHOCTU NPOAYKTa, B ynpas-
JIeHUN CNPOCOM, B CTpaTermyeckomn éunocodum
KomnaHuu. OcHoBOM pa3paboTKM rpamoTHOM
CTpaTerMm u TaKTUKU Ha PbIHKaX TYPUCTCKO-pe-
KPEaUMOHHbIX YCNyr ABAAETCA OpraHM3auma U
npoBeAeHNe MapKeTUHIOBbIX NCCNEe0BAHUM.

MapKeTUHroBoe nccie0BaHMeE BKIOYAET B
cebAa cnepyolwme npoueccbl: aHann3 npobaem u
onpeaeneHue cTpaterMm aHanmsa; Bblbop MCTOY-
HUKOB MHPOPMALMU; U3BNEYEHUE U aHANU3 UH-
dopmaumm; cuctematmsauma m obpabotka co-
6paHHbIX AaHHbIX. Mpobaembl BbIABNAOTCA Ha OC-
HOBE CMTYaLUMOHHOIrO aHa/iM3a KOHKYPEHTHOWM
cpeabl; nccnenoBaHuUim noTpebuTenbCcKoro
CNpoca; aHanu3a Hanpas/eHU TpaHchopmMaLmUm
BHELUHEN WU BHYTPEHHEN cpeabl; OPMEHTaLUMA Ha
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pe3ynbTaTbl onpeaeneHHoro MHPoOPMaLMOHHOIo
NCTOYHMKA.

[aHHble No KoHOMAEeHUMaNnbHbIM Yynpas-
NIeHYECKMM NpoLLeccam 1 BHYTPEHHEN CTAaTUCTUKE
XPaAHATCA Ha YaCTHbIX MHPOPMALMOHHbLIX MNAaT-
dopmax. Mcnonb3lya cneunanbHble HPopmaum-
OHHble Beb pecypcbl M ¢annosble cepsepbl,
MOXHO M3Yy4YUTb OPraHM3aLNOHHbIe 0COBEHHOCTH
N noBegeHYecKMe acnekTbl 06bekTa ynpaBaeHums
Ha pbIHKax npucyTcTBuA. CoBpemeHHble TEXHO10-
rMm cnocobCTByIOT BbicTPOMY cbopy MHPOPMaLIU-
OHHbIX AAHHbIX C MOMOLLbI MOUCKOBbLIX CUCTEM.
MouncKoBble cMCTEMbI NPEeAOCTaBAAKT Typonepa-
TOpamM OCHOBY A5 UCC/IeA0BaHUA PbiHKa, NOTpe-
6MTEeNbCKOro cnpoca, AeNCTBUA KOHKYPUPYIOLMNX
KOMMaHWUM, LEHOBOW MOAUTUKU PbIHKOB TYPUCT-
CKO-peKpeaumoHHbIx ycnyr [14].
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COBDEN\EHHbIe MapKeTUHroBsble TeEXHOJZIOTMU B yNpaBaeHUNA

TYPUCTUYECKMMU NPeanpPUATUAMM

rnobanbHaa MHPOPMAUMOHHAA CeTb Npes-
Naraet TYPUCTUYECKMM KOMMAHUAM MHOXECTBO
BO3MOXHOCTelM B 06/1aCTM MApPKETUHIOBbIX UCCe-
AOBaHWM, NpU 3TOM AaHHaA cpepa Tpebyet ot
onepaTopos BAAEHMA MHPOPMALLMOHHBIMU KOM-
neTeHUMAMK, yMeHUA oTbupaTb M aHaNM3Mpo-
BaTb Heobxoanmyro MHPopmauuto. Typuctmye-
CKasA MApKeTUHroBasA AeATeNbHOCTb TpebyeT B3a-
NMOAENCTBMA BCEX CYObEKTOB pbiHKA, GOpMUpPO-
BAHWA WMHAMBMAYANbHbIX MEPONPUATUIN, CO34a-
HWA BOCTPeOOBAHHbIX TYPUCTUYECKMX Hanpasie-
HWI, NOCTOAHHOrO NOMCKA HOBbIX U HECTaHAapPT-
HbIX pPeLleHM Mo TYPUCTUHECKMM YCIyram.

OpraHusauma MAPKETUHTOBOM MNOAUTUKM
HanpaB/ieHa Ha pasBUTME WU  MOAEPHU3ALUIO
CBOWX NPOAYKTOB M ycAyr B chepe TypucTUYecKom
NHAYCTPMK. Ha oCHOBe rPaMOTHO NPOBEAEHHOrO
MapKeTUHIOBOrO MCCAeAoBaHUA GOpPMUpPYOTCA
TYPUCTUYECKME NPOrPaMMbl, KOTOpPble [OJXKEH
0406pUTb U MPUHATb 3aKa3uyMK, y4yuTbiBaA Npu
3TOM PUHAHCOBbIE M MaTepPUasibHble BO3MOXKHO-
CTM UCMOIHEHMA AAHHOIO NPOEeKTa.

dopmunpoBaHMe HanpaBAeHUA cTpaTerum
TYPUCTUYECKMX KOMNaHWUWA 6e3 Mcnosib3oBaHMA
MHPOPMALMOHHO-MOUCKOBbLIX ~ CUCTEM  A0CTa-
TOYHO AONTUI U He NPOAYKTUBHbIN npouecc. Uc-
No/b30BaHME COBPEMEHHbIX WMHPOPMALMOHHbBIX
TexHoornm cnocobcTeyet 6onee HGoicTpomy pop-
MMWPOBAHNIO KOMMEPYECKM YCMELIHOFO TYPUCTU-
yeckoro npoaykra [8].

OCHOBHbIMM HanpaB/JEHUAMMU, OTpaXKato-
WMe CYyLHOCTb MAapKeTUHIOBOro NoaxoAa K opra-
HU3auuun ynpasneHuns 6usHecom B cohepe Ty-
pU3Ma ABNAOTCA KOMNAEKC KOMMYHUKALUNOHHbIX
CTpaTerMi TakuX KaK: NpoABUMKEHWE TOBApPOB WU
YCNYT B XOZie PEKNAMHbIX KAMMAHWUI; ynpaBneHue
NOTOKaMM MHPOPMALMKN MeXAyY OpraHu3aumen u
06LLEeCTBEHHOCTbIO; MPOABUMKEHUE NPOAYKTA;
B3aMMOZENCTBME C 3aKa34unKom, 6e3 ncnonb3osa-
HWA NoCcpeaHMKOB; CObIT 4EMOHCTPUPYEMOI Npo-
AYKUMK; GOPMMPOBAHNE UMUAKA KOMMAHUMN.

CoBpemeHHble MHGOPMALMOHHbIE TEXHO-
NOTUM UCMONb3YIOTCA MPU OCYLLECTBNIEHUN pe-
KNaMHO-MapKEeTUHIOBOMN AeATe/IbHOCTU B OCHOB-
HOM MOCpPenCcTBOM WHTepHeT-peknambl. CoBpe-
MeHHble TEXHONOTUU UHTEPHET-PEKNAMbI
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BK/ILOMAIOT: peKnamHble 6/10KM Ha Beb-pecypcax
ANA NPOABUXKEHUA TOBAPOB UK YCAYT; pa3MeLle-
HME B MOMCKOBbIX KaTasorax; NoAHATME MNOo3M-
LM caliTa MOMCKOBWKA; MOYTOBbIE PACCLIZIKA U
TaK ganee. baHHepHaa peknama — 3To Hanbonee
pPacnpoCTPaHEHHbIN peKNaMHbI HocuTenb B UH-
TEPHEeTe, TaK KaK OHa CNYXKUT CPeACcTBOM Nnpusne-
YeHMA HOBbIX K/IMEHTOB, PAaCKPy4YMBaET TOProByto
MapKy M NOBbIWAET NO3NLMIA CanTa NOUCKOBMKA
ANA TYPUCTUYECKOro calita. PaboTa npakTnyecku
BCEX TYPUCTUYECKMX CAUTOB MOCTPOEHA Ha Mpu-
B/IEYEHMWN BHUMAHUSA NOTPEOUTENA K KOHKPETHOM
M 3HaAYMMOM WHbOpPMauLMM O npousBoauTene,
NPOAYKTE M ero XxapaKTepmcTmkax, cnocobax no-
KYMKW TOBApOB WU/IM NONYYEHUN AONONHUTEIbHOM
nHbOopMaymMm, KoTopasa NOCTOAHHO obHoBAAETCA
[9].

MapKeTUHroBble QYHKUMM TaKXKe BK/IO-
yatoT nybamyHoe B3aumoapelicteme (PR) c nomo-
wbto MHTEpHeT-pecypcoB. Pa3sButre uHbOpma-
LMOHHbIX TEXHONOMMI NONyNApu3oBann gaHHOe
HanpaB/ieHWe B3aMMOAENCTBUA C HeonpeaeneH-
HbIM Kpyrom nonb3oBateneit. Bsaumogencrame ¢
obLLecTBEHHOCTbIO B rn0banbHoM ceTh NHTepHeT
npeacrasnaeT cobon pag mep, HanpasB/eHHbIX Ha
NOBbILEHNE MMUAMKA TYPUCTUUYECKOTO areHTCTBa
nNpW NONYYEHUN NONOXKMUTENbHbIX OT3bIBOB O pa-
6oTe KomnaHuu. [laHHOe HamnpaB/ieHWE BK/O-
YyaeT: pacnpocTpaHeHMe HoBoCTel MHbOpmaLM-
OHHbIX coobuweHnn ana neyatHbix CMU yepes ce-
TEBOW CEpPBUC AN OTNPABKM U MOJYYEHUA d/EK-
TPOHHbIX COODLIEHMUN B LEHTPabHble TeMaTHYe-
CKune noabopku; obeykaeHne nHGopmaLum B Ya-
Tax; KOMMJIEKC BU3YasbHbIX KOHCTAHT 6peHAaa;
TEXHOI0TUU PEKNAMDbI, B KOTOPbIX NPeACTaBUTENN
LEeneBoi ayauTopuM MCNONb3YHTCA B KayecTse
pacnpocTpaHuTenein Kommepyeckonm MUHbopma-
uMm 06 ycnyre unu npoaykre u apyrue [3].

Mpouecc nepepayn UENeBON ayanToOpPUM
MHbOPMALMM O MPOAYKTe BKAHOYaET PyHKUUIO
NPAMOro MapKeTWHra, KoTopaa peanusyeTcs B
lecTb CTaanii. 3aseplualowmn pUHaNbHbLIM 3Tan
BbIMyCKa FOTOBOrO TYPUCTUYECKOrO NPOAYKTa U
€ro No3MUMOHMPOBAHMUA OCYLLECTBASAETCA Ha OC-
HoBe UnPpoBbIX TexHonorni. NHpopmauMoHHbIe
TEeXHOMOrMM  obecneymBaloT  AEMOHCTPaLUUIo
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TOBapOB, 3aTeM TYPUCTUYECKUIA NPOAYKT NO3ULMU-
OHMPYETCA C NOMOLLbIO MAapPKETUHIOBOro nuapa,
Habupasa KAneHTCKyto Ha3y.

Ewe ogHMM 3HAYMMbIM METOAOM MOBbILLIE-
HUA 3PPeKTUBHOCTU GYHKLUMOHUPOBAHUA TYpU-
CTUYECKOro CeKTopa fABAAETCA nocnenoBaTe/ib-
HOEe U cucTemaTmyeckoe cosgaHune bpeHaa, nosb-
3YIOWEroca ycnexom Yy UeneBOn ayauTopuu.
BpeHauHr obecneynBaetr noTpebuTenam Aonro-
CPOYHOE NPEMMYLLLECTBO OT NPEA/IONKEHUN U pea-
JIN3aUUM TYPUCTUYECKOTO NPOAYKTA, COXPaHEHME
3pPeKTUBHOM LLIEHOBOM NOMUTUKK, Barogaps Ka-
YeCTBEHHbIM XapaKTepucTMkam ycayr [11].

HoBasa KoHuenuus WHTEepHEeT-bpeHAuHra,
cbopmmnpoBaHHasa B Xo4e pa3BuUTUA MHPOopmaL -
OHHbIX TEXHONOTUI, C ONOPOI Ha TPAAULIMOHHbIE
XapaKTEPUCTUKN CUCTEMATUSUPYET aKTyasibHble
OaHHble NOTPEebUTEeNbCKON OLEHKU TypuctTuye-
CKOro bpeHza, 04HOBPEMEHHO onpeaensn cTaTu-
CTMYECKM NAOCbI U MUHYCbI NpoayKumn. OcHoB-
HOM 3afayeill KOMNaHWUI ABNAETCA NpeaocTaBae-
HMEe NONHOM MHbOPMAUMKM O TOBapax WU ycayrax,
MOCKO/IbKY 3TO COKpaLLaeT BpeMs 03HaKOM/IEHUSA
C aCCOPTUMEHTOM U MEeTOAMKOW onpeaeneHus
ueH. Hanpumep, HeKoTopble TypUCTUYECKME One-
paTopbl KaXKApbll Ce30H MUHGOPMMUPYIOT CBOUX KNN-
€HTOB O roOPALLUX TYPaX UM CE30HHbIX CKUAKAX Ha
onpeaeneHHble TYPUCTUYECKME HanpaBaeHUs
[12].

Takum ob6pasom, pasnyHble MeToabl pea-
IN3auMn MapKETUHTOBOW MOJIUTUKU B MHAYCTPUM
Typu3ma BMmecTe ¢ MHGOPMALIMOHHBIMWN TEXHOO-
r'MAMM MO3BOJIAIOT CAeNaTb BbiBOA 06 aKTUBHOM
Pa3BUTME 3/IEKTPOHHOM KOMMEPLMWN B OTPAC/IN.

Kaxkpgas TypucTMyecKas opraHmsaumusa no-
CBOEMYy peanusyeT BHeApeHWe MHHOBALMOHHbIX
NPOAYKTOB B CBOIO AeATEeNbHOCTb. TypUCTUYECKME
areHTCTBa B Noc/neaHee Bpems akTUBHO paspaba-
TbIBAlOT HOBbl€ MHHOBALMOHHbIE TYPUCTUYECKME
NPoAYKTbl, YTOObI MOBLICUTb YPOBEHb KOHKYPEH-
TOCNOCOOHOCTU M NPUBNEYb HOBbIX KINEHTOB. Ty-
puctnyeckne Gpupmbl npegnaratoT MHHOBALMOH-
Hble TYPUCTUYECKMEe MaKeTbl, BKAKOYalOWMe He-
CTaHZapTHble BUAbl OTAbIXa, TaKMe KaK: nyTelle-
CTBMA B HETPOHYTble YFrOJIKM Mpupoabl, Typbl B
NPUPOAHbIE 300MapPKK, B KOTOPbIX MKUBOTHbIE
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06UMTalOT B €CTECTBEHHbIX YCNOBUAX, STHOrpadu-
YyecKue Typbl, raCTPOHOMMUYECKME TyPbl, KOCMUYE-
CKue nyTelwecTBMA 1 Tak ganee [2].

Pa3BuTME MHHOBALUMWOHHOM AEATENbHOCTU B
TYPUCTUYECKOM CEeKTOpe, OCHOBAHO Ha cieayto-
LLMX Te3mcax:

1. Hay4HbI Te3nc, oCHOBaH Ha MpuUMeHe-
HMW HaYYHbIX 3HAaHWIA NPU Pas3BUTUN MHHOBALM-
OHHOTO MPOAYKTA, OTBEYAKOLWErO0 NOTPebHOCTAM
TYPUCTOB.

2. CucTemMHbI Te3uc npeanonaraer yyer
$aKTOpPOB U YC/I0BUIA, COOTBETCTBYIOLLINX YA0BE-
TBOPEHUIO NOTPEBHOCTEN KNMEHTA B OTAbIXE, pas-
BNE€YEHMAX, NO3HABATE/bHON AeATeNbHOCTH, a
TaK¥Ke pecypcHOro noTeHuUuWana permoHa.

3. Te3unc pe3ynbTaTUBHOCTM, 3aZa4el KOTo-
poro ABAAETCA NPOrHO3MpOBaHME W npeaynpe-
XAeHWe peanusaunii MHHOBALMOHHOIO npo-
AYKTa, MOTEHUMANbHO YrpoXKarowmux TYpUCTy WU
OKpy:Katolei cpeae.

4. Te3unc CBA3HOCTM 3aK/0YAETCA B TOM, YTO
KaXkablh nocneayrowmmn WHHOBALMOHHBLIA Npo-
AYKT cTumynumpyet GopmMmnpoBaHMeE U CNPOC HO-
BOW MHHOBALUMW.

5. Te3snc 6e30nacHOCTM OCHOBAH Ha TOM, YTO
Karkgoe HOBOBBeZEHME AO0/IKHO rapaHTUMpOBaTb
6e3onacHOCTb YenoBeKa M brochepbl, NOCKOAbKY
WHHOBALMOHHbIE NPOLLECChbl MOTYT MPUHOCUTb KaK
nonb3y, Tak u Bpea.

MHHOBAUMOHHOE pa3BUTME ABAAETCA He-
NpepbIBHbIM MPOLECCOM BHeApPeHUs UNPPOBbIX
pPeLlIeHnt B MeHeI}KMEHTE, MapKeTuHre, puHaH-
cax, nNpojaax, NOBblEHUN KaapPOBON Komne-
TEHTHOCTU. MHHOBAUMKM A0/MKHbI ObITb peHTa-
6enbHbIMK, MOAb30BaTbCA  NOTPEOUTENLCKUM
CNPOCOM, UCKNHOYATb NOTEHLMABbHYO OMNACHOCTb
Ana oblecTsa 1 oKpyKatowen cpeabl. Mpn aTom
WHHOBAUMM OONKHblI: UMETb HOBW3HY, yaoOB/e-
TBOPATb PbIHOYHOMY CMPOCY, MPUHOCUTbL MNpPU-
6bl1b NPOU3BOAUTENIO.

KpynHble Typuctuyeckne dupmbl cogepat
cneumnanmsnpoBaHHble OpPraHU3aLMOHHbIE CTPYK-
Typbl, A€ATENIbHOCTb KOTOPbIX Hanpas/eHa TO/IbKO
Ha pa3paboTKy MapKeTUHIroBbIX cTpaTernin [13].

OpraHu3auma 1 peannsaumns MeHeaKMeHTa
B MapPKETUHIOBON MOJINTUKE TYPUCTUYECKUX
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dMPM COCTOUT U3 HECKOJIbKMX 3Tanos (puc. 3).
[aHHaa npoueccHas moaeslb MapKeTUHro-
BOW CAyXObl TypUCTUYECKON GUPMbI BKAKOYAET
Ka)kabl 3Tan peanusaumm MapKeTUHIoBbIX pe-
weHnn [6]. WccnepgoBaHuA, npoBefeHHble B
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pamMKax MapKeTMHra, UrPatoT KNOYEBYIO POab ANA
OLLEHKWN PbIHOYHOM CUTYaLLMK, NIKOCOB U MUHYCOB,
cbopa gaHHbIX 4N1A peannsaumm Ana MapKeTUHro-
BbIX MOAX0A0B, aKTya/ibHbIX A4/1A onpeaeneHHOoN
opraHusauum [1].

CTpyKTypa MapKETUHTOBOH CITy>KOBI TYpPUCTUUECKONW KOMITAHUU

~

AHanmuTruyeckas padora

<

<

AHanu3 ppIHOYHOH KOHBIOHKTYPBI:
- CIIPOC Ha TyPHPOIYKIHIO;

- IPEAJIOKEHHE HA PHIHKE;

- IOBEZICHHE TIOTpeOuTENeH;

- IEHCTBUS KOHKYPEHTOB;

- ICUCTBHS TTOCTaBIUKOB;

- BMECTUMOCTh PBIHKQ;

- YCIIOBUSI pean3alii MpOayKIINY;
- KIIMEHTHI U IID.

g

AHanu3 BHYTPEHHET0 OTEHINANA IPEATIPHUATHSA:
- TEXHHKA, TEXHOJIOTHYECKHE BO3MOXHOCTH;

- (hMHAHCOBOE MOJIOKEHHE;

- 00beM peann3anyu yciyr;

- pacxo/sl Ha YCIIyTH;

- COCTaB IAaKETa TYPIPOAYKINY;

- YPOBEHb CEPBHCA;

- KBTN(HUINPOBAHHOCTD KaIpOB H JIP.

Ananuz PE3YJIbTATOB UCCIICAOBAHU A

~

IlonBenenue HUTOI'OB, aHAJIN3

-

Y

Ornpenenenust CTOPOH, Jarolue
KOHKYPEHTHBIE TIPEUMYIIECTBA

Omnpenenenus ciaadbIX CTOPOH
KOHKYPCHIIHH

cDOpMI/IpOBaHI/Ie KOMIIJICKCA MAPKETUHI'OBBIX MCPOHpI/IHTI/Iﬁ

—

Kommiekc moaiepKuBaroumx
MapKETUHTOBBIX MEPOMPHUITUN:

- PR;

- BBICTaBKH, SIPMapKH;

- BHeapenue poctxenud HTII,

- naJbHeHIee pa3BUTHE TypIiakeTa u JIp.;

- naJbHeHIee pa3BUTHE MPOU3BOJICTBA U JIP.

Komriekc MapKeTHHTOBBIX MEPOIIPUATHIH,
HaIPABJICHHBIX HA COBEPILIECHCTBOBAHUE:

- yCayr,

- obecrieueHns1 KaueCTBEHHBIMU KaJ[paMH;

- CETMEHTUPOBAaHMsI PhIHKA,

- IPEAJIOKEHUS IPOAYKIIH;

- KQUE€CTBEHHBIX II0Ka3aTeslel NPOAYKLMHU U JIp.

Puc. 3 — MpoueccHasa modesnb MmapkemuHz2080U caymbbl mypucmuyeckoli gpupmMsl (cocm. Ha ocH. [7])

Mpouecc MapKeTUHroBOM MOJUTUKM Typu-
CTUYECKOM OpraHM3aumMm, PacCMOTPEHHbIN B AaH-
HOM MOAEeNn, COCTOUT U3 CnepyloWwmx YeTbipex
3Tanos:

1. Cébop aHanUTM4YecKon UHPopmaLUW.
3TOT 3Tan ABAAETCA KPUTUYECKMM aCneKTom

MapKeTUHra, N03BO/TIAOLWNM npeo6paaoBaTb pas-
JINMYNA B NPOAYKTaX B pa3HuLy B CTOMMOCTHU, KOTO-
paa MOXeT nognepxumBatbCA Ha NPOTAXKEHUU
BCEro XW3HeHHOro uukaa npoAykta. Mog atum
nogpasymeBaeTtca npouecc pasgeneHuna nortpe-
buTtenen Ha PbIHKE Ha OTAE/ibHblE CETMEHTDbI.
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2. AHann3 1 o06paboTKa pesynbTaToB MC-
cnepoBaHuA. [laHHbIA 3Tan 3aKa4YaeTca B Npo-
BEPKE U KMaccudurKaLmm nony4yeHHom nHbopma-
UMM NyTEM MATEMATMYECKOro OMMCaHWUA 3KOHO-
MMWYECKOro Mpouecca, KOTopbIA peannsyeT cre-
unanuct, obnagatowmn MapKETUHIOBbIMU KOM-
neTeHUMAMMU.

3. NTorosbin aHanu3. Ha pgaHHOM 3Tane
dbopmumpyroTCca pe3ybTaTbl PbIHOYHOM NO3ULUN K
TEKYLLEro NOMIOXKEHUA AeN TYPUCTUYECKOWN opra-
HM3aUUKM NO OnpefeneHHbIM KOJIMYeCTBEHHbIM
nokasaTenAm, onpeaensatTca CUAbHble U cnabble
CTOPOHbI OPraHM3aunmM U ee KOHKYPEeHTOCNOCob-
HbI YPOBEHb.

4. Ha 4yeTBepTOM 3aKJHOUYMUTE/IbHOM 3Tane
peanusyeTca NoJIHOMacWwTabHaa MapKeTUHIoBan
cTpaterva. MNpoBoAUTCA CUTYAUMOHHbIA aHaNus,
PacKpbIBAOWMIMA NOTEHUMAN OpraHM3aumMm u ee
KOHKYPEeHTOCNOCObHbIe CTOPOHbI, KOTOpble B by-
AyLWEeM aKTUBHO Pa3BMBAOTCA.

PAaMOTHO OpraHM30BaHHAA U Peasin30BaH-
HaA MAapPKETUHIOBAsA CTPATErMA NO3BONAT TYPUCTU-
YeCcKOlM KOMMaHUM MOBLICUTb YPOBEHb pPEHTa-
6enbHOCTN M KOHKypeHTocnocobHocTn [4]. Pac-
CMOTPEHHasA NPOLECCHaAA MOAENb MAPKETUHTO-
BOW CNy»KObl TypucTUYEeCcKon GUpMbI Mo ee BAUA-
HWIO Ha pe3y/abTaTbl YNPaBAEHUA AOBObHO 3¢-
deKTMBHa.

Ha cerogHAWHNI AeHb AEATENBHOCTb TYPU-
CTUYECKMX OpPraHM3aunin peannsyeTca B KOHKY-
PEHTHOM PbIHOYHOW Cpeae, B KOTOPOI AEUCTBYIOT
onpeaeneHHble 3aKOHbl 3KOHOMUKMK, aKTOpbI
cBO6OAHbIX PbIHOYHbIX OTHOLWEHWNI, KOTOPbIX TYy-
puctnyeckme GupMbl SONXKHbI NPUAEPHKMBATLCA
[5]. Pa3BuTME TYPUCTUYECKON MHAYCTPUN B HACTO-
AlWee BpemMA MNOABEpPraeTci MHOFOYUC/NEHHbIM
BO34ENCTBMAM BHELWHUX U BHYTPEHHUX ¢aKTo-
poB. MapKeTUHroBaa TypuUCTUYECKaA MONUTUKA
HanpasieHa Ha noBblWweHne YPOBHA

T. 15, No. 2 (94)
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KOHKYPEHTOCNOCOBHOCTU TYPUCTUUYECKUX OPraHun-
3aUMii  BKIOYAET WCMOJIb30BaHME C/eayHoLLnx
bYHKLMNA: MapKeTMHIOBbIE UCCIeA0BAHMA, TOBAp-
HYIO MO/INTUKY, CObITOBbLIE KaHa/lbl, LLEHOBYH MO-
JINTUKY, PeKiamy, aHan13 noTpebHocTeln pbiHKa U
Tak ganee.

MapKeTuHroBas No/IMTUKa HanpaBieHa Ha
aganTaumio K Cnpocy NoTeHUMaAbHbIX NoTpebu-
Teneir ¢ OAHOBPEMEHHbIM LEeneBbiM BO3AeM-
CTBMEM Ha HUX, Npn 3TOM GOKycMpyAch Ha addek-
TUBHOM YA0B/IETBOPEHUM NOTPEOHOCTEN B TypU-
CTU4Yeckux ycayrax. K ee anemeHTam oTHOCATCS:
TOBapHas NO/IMTUKA, CObIT, NPOABUNKEHUE, KaapoO-
Bas cTpaterns, GOPMUPOBAHME MOIOKUTENBHOTO
MMMAXKa, paspaboTka MHHOBALMOHHbLIX TYPUCTU-
YeCKMX MPOAYKTOB U TaK Aanee. Bce 3t ane-
MEHTbI MOMOTYT NPeanpPUATUIO TYPUCTUYECKOMN
OTPaCcAM HenpepbiBHO OCYLLECTBAATb MHHOBALM-
OHHYIO AeATe/IbHOCTb NO pe3y/ibTaTaM MapKeTUH-
roBblX UCCNeA0BaHMI U pa3paboTok. NTaK, MHHO-
BaLMM B Typu3me MmetoT 6oblloe 3HaYeHNe, TaK
KaK No3BoAAOT obecneuyntb TypmuCTUYECKOM opra-
HM3aLUUKU COOTBETCTBYHOLUMIA YPOBEHb KOHKYPEH-
TocnocobHocT. HeoTbemnemom 4acTbto MHHOBA-
LUMOHHON [eATeNbHOCTU B Typuame ABAAETCA
MapKEeTUHT.

MapKeTUHI BAMAET Ha PbIHOYHbIE NPO-
LEeCcCbl M CUCTEMbI YNpaBieHMA, NPON3BOACTBEH-
HOW AesTeNbHOCTM B r1obanbHOM MacluTabe. Uc-
No/sb30BaHWE MHHOBALMOHHbIX TEXHOJIOTUIM B UH-
AYCTPUKN TypU3mMa CnocobCTByeT ee KOHKYpPeHTOo-
CNOCOBHOCTU M Pa3BUTULO. TaKKe KAOYEBYHO POJIb
B chepe TypM3ma UrpatoT MHHOBALMOHHbIE TEXHO-
NIOTMK, NO3BONAIOLLME MNOBLICUTb YPOBEHb KOHKY-
PEHTOCNOCOOHOCTU AeATEIbHOCTU TYPUCTUYECKNX
KOMNaHWi. MapKeTUHF, MapKeTUHroBas MoJu-
TMKa M UcCcnepoBaHUs NPeacTaBAAsT HEOTAEeNN-
Mbl€ 3HaYMMble COCTaBAAOLWME MHHOBALMM B UH-
AYyCTPUN TypM3ma.
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YMNPABNEHUE KOHKYPEHTOCNOCOBHOCTbIO TYPUCTCKO-PEKPEALLMUOHHDbIX
CPEACTB PASMELLEHMUA C NTPUMEHEHUEM COLIUAIbHBIX
MEAUA-UHCTPYMEHTOB

MocKobKy KOHKYpeHmocnocobHocms, ¢ 00HOU CMOopOHbI, 0npedeasemca Npoyeccamu pa3eumus 8 co-
yuaneHol, mexHonoauyeckol, nonumuyeckoli cgpepax, a ¢ dpyzoli — delicmsusamu cybbEKMOB PbIHKA,
MpUMeHAWUX 8 ceoeli 0esmesnnbHOCMU O0CMUMCEHUA CO8pPeMeEHHOU HayKU U OMbim MpednpuHUMamens-
cKoli u ynpaeneH4eckoli OeamesnbHOCMU, MO 3HAHUE KOHKYPEHMOoCnocobHocmu cmaHo8umcs mem uc-
MOYHUKOM, UCM0/ab308aHUE KOMOpPo2o 0aem KOHKpemHoU opeaHu3ayuu 803MOXHOCMb CPO2HO3UpPO-
8amb U peasnu3os8ams COBCMBEHHYIO KOHKYpPeHMHY no3uyuto. KoHKypeHuyus cpedu npeonpusmuli
cpedcme pasmeuwjeHus mypucmcKo-peKkpeayuoHHO20 peauoHa no3eoaum nogbiCUMms He MOosIbKO YPOBEHb
Kayecmea npedocmasasembix UMU ycaye, HO U pacliupume Ux accopmumeHm, NoCMOAHHO Co8epueH-
cmays 803MOXHOCMU 0418 omOobixa mypucma. OCHOBHbIMU 300a4aMU YrpassaeHuUs mypucmcKo-peKkpea-
YUOHHbIX cpedcme pasmeleHus ABAAIMCA CO300HUE KOHKYPEHMHbIX MPeuMywecms U, KaK ciedcmaeue,
M08bIWEHUE KOHKYPEeHMOCnocobHOCMU, Ymo aKuyeHmupyem eHUMAHUE K 80MPOCAM YrpasaeHUs KOHKY-
peHmocrnocobHocmeoto opaaHu3ayuli 0aHHOU cghepbl ¢ npumMeHeHUem Co8PeMEHHbIX MApPKeMUH208bIX UH-
cmpymeHmos. Llens uccnedosaHusa: 0ames onpedesneHue 0edUHULUU COUUAAbHO20 Medua-MmapKemuHaa
8 MypuUCMCKo-peKkpeayuoHHol cpepe, paspabomame medua-uHcmpymeHmel 0415 yrpasaeHUs KOHKYpeH-
mocnocobHocmesto npednpusmuli cpedcmes pazmew,eHus mypucmos. B 0aHHol cmamee onpedensemcs
ocobas pons Social Media Marketing ((SMM), coyuan-medua-mapkemuHaa) 8 UHhOPMAyUOHHOM obec-
ne4yeHUU COXPAaHeHUs, Mo00epHaHUA U MOBbIWEHUS YPOBHA KOHKYPeHmMocrnocobHocmu mypucmcKo-pe-
KpeauuoHHbIX ycaye npednpusmuli cpedcme pasmeuw,eHUs Ha pe2uoHAsnbHOM yposHe. A makice pac-
cMmampusaemcs 0ehuHUYUA Coyuan-meoua-mapkemuHaa npednpusmuli cpedcmes pasmeweHus 014 my-
pucmos u 8bloesneHbl OCHOBHbIE UHCMPYMeHMbI 0603HAYEeHHO20 8UOA MapKemuHaad. B uccnedosaHuu uc-
M10/163080/1UCb A6CMPAKMHO-102u4ecKuli Memod, memood 0606weHUA U CMpPYKMypHO-hyHKYUOHAb-
HO20 aHanu3a. B cmamee chopMynuposaHbl OCHOBHbIE MPEOAOXEHUA N0 POPMUPOBAHUIO MEXAHUIMA
ynpasneHUs KOHKYPEHMOCMOCO6HOCMbIO MypPUCMCKO-PEKPEAYUUOHHbIMU Cpedcmeamu pa3meleHus, Ko-
mopele yenecoobpasHo NpuUMeHAMb 8 MeHeducepcKol npakmuke pykosodumesneli 20cmuHUY, caHamo-
pues, NAHCUOHAMO8 U 00MO8 0MObIXd. [TpedaA0HeHHbIe UHCMPYMEHMbI MOMyAapu3ayuu OaHHbIX rnpeo-
npuamuli 8 coyuanbHbIX cemsax MPU3BaHbl Momusuposams U nobyxdams 2ocmeli K Hy#cHoIM Oeli-
CMBUAM, @ UMEHHO: paccKa3sieams 06 0cO06eHHOCMAX 20CMUHULYbI, CAHAMOPUSA, MAHCUOHaMa uau doma
0mMObIXa, 8KAOYASA YHUKA/bHOCMb, OMsu4ue om 0pyaux; paccKasbleamse e20 UCMopuUuU Co CA08AMU U KAp-
MUHKAMU, HO He MpoCcmo CHUMaMb ¢homoepaghuu Ha mesaedoH, a 0eaumscsa uHcalioepckol UHgopma-
yueli o nymewecmeusx. [Aa mypucmcKo-peKkpeayuoHHo20 cpedcmea pasmeweHus makoli uHcmpy-
MeHmM nonyAapu3ayuu 0acm 803MOXHOCMb PACWUPEeHUA cepbl 8AUAHUA, MPUPOCM Koaudecmaa no-
MmeHyuanbHelx 20cmeli, 0 MakKx#e 8bIX00 HA MPUHYUNUAALHO HO8bIU YpoB8eHb UHMe2PAayUU HA 83aUMOBbI-
200HbIX ycnosusax. posedeHHbie Uccnedo8aHUSA M0380A10M CHOPMUPOBAMb OCHOBHbIE MPEOCNOHEHUSA
10 POPMUPOBAHUIO MEXAHU3MA YrpasaAeHUAs KOHKYPEHMOCNOCOBHOCMbIO MYypUCMCKO-peKpeayioHHbIX
cpedcme pasmeujeHus.

Kntoueeole cnoea: ynpasneHue KOHKYPeHMOoCrnocobHOCMbto, COYUAAbHbIU Mmedua-mapKkemuHa, mypucm-
CKO-peKpeayuoHHble npednpuamus cpedcma pasmeweHus.

Ona uutuposanua: Cepreesa E.A. YnpaBneHne KOHKYPEHTOCNOCOBHOCTbIO TYPUCTCKO-PEKPEaLMOHHbIX

CpeAcTB pasMelLeHNsA C NPUMEHEHNEM CoLManbHbIX Meana-uHcTpymeHTos // Cepsuc B Poccun 1 3a py-
6exkom. 2021. T.15. Ne2. C. 93-101. DOI: 10.24412/1995-042X-2021-2-93-101.
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THE COMPETITIVENESS MANAGEMENT OF TOURIST AND RECREATIONAL
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ACCOMMODATION FACILITIES USING SOCIAL MEDIA TOOLS

Abstract. Since competitiveness, on the one hand, is determined by development of the social,
technological, and political spheres, and on the other hand - by the actions of market players
who apply in their activities the achievements of modern science and experience in business and
management, the knowledge of competitiveness becomes the source, the use of which gives a
particular organization the opportunity to predict and implement its own competitive position.
Competition among hotel enterprises will not only improve the quality of their services, but also
expand their range, constantly improving the opportunities for recreation of tourists. The main
objectives of the managing tourist and recreational accommodation facilities are to create a
competitive advantage and, consequently, increase competitiveness, which focuses on manag-
ing the competitiveness of organizations in this area using modern marketing tools. This article
defines the special role of Social Media Marketing ((SMM) tourism and recreation, create main-
tain and improve the level of competitiveness of tourism and recreational services of accommo-
dation facilities at the regional level. The definition of social media marketing of accommodation
enterprises for tourists is also considered and the main tools of this type of marketing are high-
lighted. The article formulates the main proposals for the formation of a mechanism for manag-
ing the competitiveness of tourist and recreational accommodation facilities, which is expedient
to apply in management practice of managers of hotels, resorts and recreation centers. The pro-
posed tools to popularize these businesses in social networks are designed to motivate and en-
courage guests to take the necessary actions, namely: tell about the features of the hotels, re-
sorts and recreation centers, about the including uniqueness, unlike others; tell its stories with
words and pictures, but not just take pictures on the phone, and share insider information about
travel. For tourist and recreational accommodation such a tool of promotion will provide an op-
portunity to expand the sphere of influence, increase the number of potential guests, as well as
to reach a fundamentally new level of integration on mutually beneficial terms. Conducted re-
search allows to form the main proposals for the formation of a mechanism to manage the com-
petitiveness of tourism and recreational accommodation facilities.
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terprises, accommodation facilities.
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Cepreesa E.A.

YnpaBneHne KOHKYPEHTOCNOCOBHOCTbIO TYPUCTCKO-PEKPEaLMOHHbIX CPeacTB
pa3smMelLeHUs C NPUMEHEHNEM COLMAbHbIX MeAua-UHCTPYMEHTOB

NccnepoBaHMe Bonpoca ynpaB/ieHUA KOH-
KYPEeHTOCNOCOOHOCTbIO HAlLNM OTPA*KeHUE B pa-
60Tax OTeyecTBEHHbIX U 3apybeXKHbIX YYEHbIX B
06n1acTM MeHegXMeHTa M 3KOHOMMKM. Hakon-
JNIEHHbIA TEOPETUYECKUI U NPAKTUYECKUI MmaTe-
pyvan MOXKeT CTaTb OCHOBOM AN BHEAPEHUSA U COo-
BEPLUIEHCTBOBAHUA CUCTEMbI YNPaABIEHUSA KOHKY-
PEHTOCNOCOOHOCTbIO NpeanpuUATUIA CpeacTB pas-
MeLLEHMA TYPUCTCKO-PEKPEALLMOHHOM Cchepbl.

MHdopmaumoHHOe obecneuyeHne KOHKYPEHTO-
CNOCOGHOCTU TYPUCTCKO-PEKPEALMOHHDIX yCayr

JKOHOMMYECKAn KaTeropusi KOHKYpPEeHTO-
cnocobHocTu cTana GopmMpoBaTLCA CO BPEMEH
3apPOXKOEHMA  KNACCMYECKOM  3KOHOMMYECKOM
HayKn. KOHKYpeHTOCNOCOOHOCTb ABNAETCA CNOXK-
HO 3KOHOMWYECKOWN KaTeropuer, Kotopas Mo-
YKeT PaccMaTpmMBaTbCA HA HECKONIbKUX YPOBHSAX:
TOBapHbIA, MUKPOYPOBEHb, ME30YPOBEHb, MaK-
poypoBeHb. B TO Bpemsa Kak BHyTpeHHUe daKkTopbl
KOHKYPEHTOCNOCOOHOCTU BKAOYAOT YNpaBAeH-
Yyeckune, NPOU3BOACTBEHHbIE, KaapoBble, GUHaAH-
COBO-3KOHOMMUYECKME.

B obuwerocynapcTBeHHOM cUCTEME OXpaHbl
30,0pOBbA HaceNIeHMA CTPaHbl BaXKHOE MECTO OTBO-
ANTCA TYPUCTCKO-peKpeaumoHHon cdepe. OCHOB-
HOM 3ajayell TYPUCTCKO-PEKpPeaunoHHbIX npea-
NPUATUIA CPEACTB pasMELLEHUA TYPUCTCKOro pe-
FMOHA AONXKHO CTaTb NpeBpaLLEHNE CUNbHbIX KOH-
KYPEHTHbIX CTOPOH FOCTMHWL, MAaHCMOHATOB, AO-
MOB OTAblXa, CaHAaTOpPMEB B YCTOMYMBOE KOHKY-
PEHTHOE NPEenMYLLECTBO, a TaKXe onpeaeneHune
nepeyHs cTpaTernyecknx AencTesmin, Kotopble by-
AyT cnocobHbl B NepCcneKkTMBe YCTPaHUTb KOHKY-
PEHTHbIE HeAOCTaTKN PaccCMaTPUBAEMbIX OPraHu-
3aLMOHHbIX eANHUL,

YnpaBneHne KOHKYPeHTOCNOCOBHOCTbIO Ky-
POPTHO-PEeKpPeaLMoOHHON cohepobl pernoHa
HanpaB/fEHO Ha YKpenaeHue NosoKeHus npea-
NPUATUIA CPeACTB pPasMeLeHMA TypuUCTOB Ha
PbIHKE W, TakKnm 06pa3om, 4OMKHO obecneynBaTb
KOOPANHAUMIO YCUANIA N BO3MOXKHOCTEN, HAaNpaB-
NIEeHHbIX Ha NPUB/AEYEHNE U YA0BNETBOPEHME MO-
TEHUMANbHOTO  K/IMEHTYPHOrO  KOHTUHIEHTA],
yCneLwHyto KOHKYpPEHUMIO, OOCTUXKeHNe
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rnobanbHbIX Lenen.

YnpaBneHne KOHKYPEHTOCNOCOOHOCTbIO Ty-
PUCTCKO-PEKPEaLMOHHbIX ycayr 6asmpyeTtca Ha
cooTBeTCcTBYHOLWEM MHOPMaLMOHHOM obecneye-
HUM, OT YPOBHA KOTOPOTO (06BEKTUBHOCTH, aflEK-
BATHOCTM, MO/IHOTbI, AOCTOBEPHOCTWU, CBOEBpE-
MEHHOCTM) 3aBUCUT KayecTBO U 3¢PPEKTUBHOCTb
ynpaB/aeHYecKoro npouecca.

B wupokom cmbicne nog MHGOPMALMOH-
HbIM 0becrneyeHMemM KOHKYPEHTOCNOCOBHOCTH Ty-
PUCTCKO-pEeKPeaLMOHHbIX ycayr uenecoobpasHo
NMOHMMATb KOMMJIEKC PA3/IMYHbIX TUMOB 3KOJI0r0-
3THMYECKOWN, KYNbTYPHOW, COUMANbHOWN, ecTe-
CTBEHHO-reorpadmMyeckon, 3KOHOMUYECKOM, pe-
CYpPCHOM M conyTcTeytolwen MHpopmaumm, KoTo-
pas dopmupyeTr chepy pPeKkpeauMoHHbIX YCAyr,
BK/IlOYan UHCTPyMeHTapuii cbopa, cucremaTmsa-
unmM, obpaboTKM, XpaHeHMA, NOMCKA, aKTyanusa-
UMM M PacnpoCTPaHEHUNS AAHHDbIX.

CoumanbHbIA Meana-MapKeTUHT B cucteme
ynpaBAeHUMN KOHKYPEHTOCNOCOB6HOCTbIO
TYPUCTCKO-peKpeaLMoHHbIX yCnyr

Ocobas ponb B MHPOpMaLMOHHOM obecne-
YEHWUWN COXPaHEHMA, NOAAEPKAHNA N MOBbIWEHUA
YPOBHA KOHKYPEHTOCMOCOBHOCTU TypUCTCKO-pe-
KPEaLUMOHHbIX YCAYyr Ha PernoHasibHOM YpOBHE
npuHagnexut Social Media Marketing ((SMM),
couman-meamnma— MapKeTuHr). edvHuuma ssns-
eTcA NPeaMeTOM M3y4YeHUA MHOTUX y4yeHbix. OT-
CyTCTBME €4MHOro noaxoga K NOHMMaHMUIO AaH-
HOro MnoHATMA obycnaBnMBaeT HeobXo4MMOCTb
npoBeAeHUs aHanM3a B3rNAL0B OTHOCUTE/IbHO
cywHocT™ SMM 1 ero BAUAHUA Ha KOHKYPEHTO-
CNOCOBHOCTb TYPMUCTCKO-PEKPEALMOHHDIX yCayr
(tabn. 1).

Ha ocHoBe 00606ueHNs npuBeseHHbIX
TPAKTOBOK MpeasioKeHo paccmatpmBatb SMM B
ynpaBAeHUN KOHKYPEHTOCMOCOOHOCTbIO TypUCT-
CKO-pEeKpeaunoHHbIX YCYT Kak COBOKYMHOCTb Me-
TOAO0B MO NPUMEHEHUIO MHCTPYMEHTOB peanunsa-
UMM MHTEPHET-MapKeTUHra B COLMANbHbIX Me-
AMa-CeTAX, YTO MOBbIWAET MNOoNynAspuM3aLMmilo Mt
obecneymBaeT NPOABUMKEHWE YCAYTr TYPUCTCKO-
peKpeaumoHHoM chepbl.
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1 3A PYBEXKOM

Tabauya 1 — TpakmoeKu 0epuHUUUU «Coyuan-meoua-mapKemuHa»

Asmop(bl), UCMOYHUK

OnpedeneHue

[. 3apenna [4]

CoBOKYMHOCTb mMep, obecrneunBaloWwmx NONyAspu3aumio, NPoasuKeH1e U peknamy
YCAYr CAHAaTOPHO-KYPOPTHOIO YUPEKAEHUS, UCMO/b3YS PECYPChbl COLMANbHbIX CeTel

B. LUNBUHCBLKYK,
[. Nabposcku [5]

KomnneKkc meponpuaTMii U cnocoboB B3aMMOAENCTBMA NpeanpuaTma n notpebutens,
CO3JaHHble gNf pPaclMpPeHNs CermeHTa notTpebuTenein n NpuBaeyYEeHNa BHUMAHUA K

bpeHay

M. Poys [4]

OaHa n3 Gopm MHTEPHET-MaPKETUHIA, UCNONb3YET coumasnbHble ceTu 1 Beb-caliTbl B
KayecTBe MApPKETUHIOBOro MHCTpymeHTapus. Llenb SMM — npon3BOACTBO KOHTEHTA,
KOTOpbIM NoTpebuTenn GyayT AeNUTbCA B COLMANbHBIX CETAX A8 PacUMPeHns Kam-
eHTCKoM 6a3bl M NpoABUXKEHUA bpeHaa

M. My»xaau [3]

B KauyecTBe MHCTPYMEHTA paclUMpPeHnn cermeHTa noTpebuTeneit Yepes npouecc nNoa-
AepyKaHua TpadurKa caiiTa U ynpaBieHUa MapKeTUHIa B COLMANbHbIX CETAX

[. OBaHc,
. MakKu [2]

KomnieKkc MHCTPYMEHTOB B3aMMOZAENCTBMA NPeanpuaTvsa M notpebutens, npeay-
CMaTpPMBaET NPUBJEYEHNE AOMNONHUTENbHbIX NOTpebuTeNel

KembpuarKckui cno-
Bapb 4EN0BOr0 aHIUN-
CKOro s3blKa [6]

MeTozabl NPOABUMKEHWUA MPOAYKUNN, YCAYT N BPeHAO0B, NCMONb3YIOLWMX UHTEPHET,
npuBneKas MHTepPec rpynnbl Ao4el, KoTopble 0BCYKAAt0T UX, BHOCAT NPeaioXKeHus
B peXMMe OHMIalH

CnoBapb b13Hec-Tep-
MMHOB Investopedia®

MprmeHeHWe Be6-CaliTOB M PECYPCOB COLMAbHBIX CETEN C Lie/Iblo Ppeannsaumnm caHa-
TOPHO-KYPOPTHbIX YCAYr

B 3TOM KOHTEKCTE YMECTHO OonpeaenTb He-
CKO/IbKO OCHOBHbIX HanpaB/iieHUI, MO KOTOPbIM
bopMUPYIOTCA OTHOLWEHUA TYPUCTCKO-PEKPEaLU-
OHHbIX YY4pEXKAEHNN BO B3aMMOOTHOLLEHMAX C NO-
KynaTensamum ycayr ¢ NOMOLLbIO COLMANbHbBIX Me-
ANA-UHCTPYMEHTOB:

— BbIACHEHME MHEHMA Nonb3oBaTeneln o
TYPUCTCKO-PEKPEALMOHHBIX YCayrax;

— MCNONb30BaHa coumegma Aas pacnpo-
CTpaHeHuA nHopMmauumn gna notpebutenei;

— BAMAHME Ha NoTpebuTenem: NOUCK wn
dbopmmpoBaHME C HUMM B3aUMHbIX OTHOLUEHWIA;

— B3aumonogaep:kka notpedbutenen Ty-
PUCTCKO-PEKPEALMOHHbIX YCAYT;

— nNpuBAEYEHNE KOHCbHOMEpPOB-MPOMO B
TYPUCTCKO-PEKPEAUMOHHOTO 6M3HECA C Lenbto
YNIYYWEHNA PEKPEALMOHHDBIX YCAYT UAWU KypopT-
HOro NPOAYKTa.

CoumanbHbI Meana-MaPKETUHT KaK BaXKHbIN
aneMeHT UHPOPMALMOHHO-KOMMYHUKATUBHbIX
TEXHONOMMM TYPUCTCKO-PEKPEaLUOHHbIX
opraHusaumii

Mo pesynbTaTaM WUCCAeAOBaHUA HamMu

1 Social Media Marketing (SMM) Definition Investopedia.

marketing-smm.asp.

BblAENEeHbl TPEHAbI couMan-meamna-mapKeTUHra,
rapaHTUPYHOLWKMX NPeporaTmBbl 418 TYPUCTCKO-pe-
KpeauMoHHbIX opraHmnsaumi (puc. 1).

AHanus pesynbTaToB MCC/NeAOBaHUA MOKa-
3a/1, YTO couMan-meama-mapKeTUHT cnocobcTeyeT
Pa3BUTUIO TYPUCTCKO-PEKPEALMOHHbIX YCAYr Ha
pernoHasibHOM ypoBHe, Begb obecrneuynBaeT yBe-
JIM4EHUE KoInYecTBa noceTutenein camTos npea-
NPUATUA CpeacTB pPasMeLLeHna, NpeaocTaBaAto-
WMX YCAYrK, NOMOraeT MapKeTosI0raM 034,0Pp0BU-
TeNbHbIX yYpexxaeHnn cobmpaTb MHPOpMaLNIO O
No/Ib30BaTeNAX, UX NPeANnoYTEHNA U KOHKYPEHTOB.

PacnpegeneHne npevmyliects couman-
MegMa-MapKeTUHIa B MPaKTUYEeCKON AeaTeNbHOo-
CTU peKpeaLMOHHbIX Y4peXKAEHUA, COrNacHO OT-
yety «Social Media Marketing Industry Report»
cnepylouwme: ynydleHne nosmummn bpeHaa Ty-
PUCTCKO-PEKPEALMOHHbIX  NpeanpuaTUiA  Ha
pbiHKe (npu3HaHo 88% BCeX MapKeToJioros) U
yBenuvyeHue Tpaduka (78% 3KcnepToB yTBEp-
AAT O COOTBETCTBYIOLWLEM NO3UTUB U pesy/ib-
TaTUBHOCTb); dopMMpOBaHME 0O6pPaTHOM CBA3M C
notpebutenamu (69%); obecneveHne AanAa

URL: http://www.investopedia.com/terms/s/social-media-
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pa3smMelLeHUs C NPUMEHEHNEM COLMAbHbIX MeAua-UHCTPYMEHTOB

MeHeAKMeHTa TYPUCTCKO-PEKPEALMOHHbIX
npeanpuATUiA 0CBEAOMNEHHOCTU CPeaun Kawue-
BbIX TEHAEHUWIN pPa3BUTUA pbiHKA (66%); pa3su-
TMe OeNoBOro napTtHepctea (66%) U ycKopeHue
Temna npuBaeYeHNs AONOIHUTE/IbHbIX NOTPE6U-
Tenei (57%) n3-3a yBenmyeHma KoNnyecTsa pery-
NAPHbIX NOMb30BaTeNel CaliTOB 0340P0BUTE/b-
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HbIX YYpPEeXOEeHWNn W noceTuTenem CTpaHul, B
couceTax. SMM cnocobcTeyeT cbeperkeHuno pac-
XOZ0B Ha MapKeTUHI ANA TYPUCTCKO-peKkpeauu-
OHHbIX MNPeAnpPUATUIA CPeACTB pasmeLleHus,
BeAb ABNAETCA OOHUM M3 HAaMMeEHee 3aTpPaTHbIX
CnocoboB MX NPOABUNKEHUA HA PETMOHANBLHOM U

MeKAYHAPOAHOM pbiHKax (52%).
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Puc. 1 — TpeHObi SMM 014 npodsuxceHus bpeHOa 8 cucmeme yrnpasneHuUs KOHKYpeHmMocrnocobHo-
CMbK MYPUCMCKO-PEKPEAYUOHHbIX Cpedcms pasmeu,eHuUs

MoCTOAHHOE W aKTUBHOE MPUCYTCTBUE TYy-
PUCTCKO-PEKPEeaLMOHHbIX NpeanpuaTuiA B ro-
6anbHbIX, COUMANbHbIX U MOMCKOBbLIX CUCTEMAX
obecneumBaeT pocT 06BEMOB peanmnsauum ycayr
Ha 25% [7].

OcyuwectBneHne 3PpGEKTUBHON MNONUTUKMK
couman-meana-MapKeTUHra ABAAETCA BaXKHbIM
WHCTPYMEHTOM B BOMPOCax NPOABUMKEHMUA Ty-
PUCTCKO-PEKPEALMOHHbIX YCAYr Ha pPernoHasb-
HOM, HAUMOHANbHOM U  MEXAyHapoAHOM

PbIHKaxX. 3a4eKNnapupoBaHHbIE  UHCTPYMEHTbI
HanpaB/ieHbl HA NpUBAEYEHME AOMNONHUTENbHbIX
noTpebuTtenemn, pacliMpeHmne LeNeBOro CErMmeHTa,
yNyylleHWe 1 3almTy MMMAKa CybbeKkToB npeao-
CTaB/IEHMA YCAYT TAKOro poga Yepes popmuposa-
HWe NoANbHOCTU K bpeHay. NMpuseneHHble npes-
NOXKEHUA NO KOMMNJIEKCHOMY UCMOJIb30BaHMIO BO3-
Mmo¥HocTen SMM no3BoAAT CyLECTBEHHO MOBbI-
CUTb KOHKYPEHTOCNOCOOHOCTb TYPUCTCKO-PEKpea-
LMOHHbIX YCAYT B YCNOBMAX KaXKa0ro pervoHa.
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dopmupoBaHMe OHNANH-penyTaLum TYPUCTCKO-
peKpeauuoHHOro npeanpuarua B cucteme SMM

CoumanbHaa MHPopmaLma 0 TOCTUHULE, Ca-
HaTOpPUK, NAHCUOHATE UAN AOME OTAbIXa MmeeT
OrPOMHbIN Bec Npu Bblbope AaHHOro cpencTsa
pasmelLeHMAa U nNosTomy TpebyeT perynapHoOro
MOHUTOpPUHra.

CxemaTunyeckn oTpasmm, Kak n kem popmm-
pyeTcs nHpopmauma, KOTopasa Tak CUAbHO BANAET
Ha  penyTauulo  TYPUCTCKO-pPeKpeaLmOHHOro

T. 15, No. 2 (94)

2021

npeanpuatma B cet MHTepHeT (puc. 2).

KaK BUAHO M3 AaHHOW CXEMbI, CYLLECTBYIOT
NATb UCTOYHMKOB, KOTOPble GOPMUPYIOT OHJAMH
penyTauuio, HO NOoA KaXabiM U3 AaHHbIX UCTOYHMU-
KOB NoApa3yMeBatoTCs COTHMU, a TO U TbicAYM BeO-
cainTos, popymoB 1 6s10roB. [pn TaKom Konumye-
cTBe BeO-pecypcoB ecTb TO/IbKO OAHA BO3MOXK-
HOCTb OTC/IEXKMBaTb AaHHY MHOPMaALMIO — aB-
TOMaTU3MpPOBaTb MOUCK M cobpaTb BCO MHPOpPMa-
LMIO B OAHOM MeCTe.

ObuleHune Ha

dopymax
OT3bIBbI Obuienne
KNMEHTOB B 6/10rax
HoBocTtun Online-penyTa- BbiBWIME
pbIHKa LMA rOCTUHULLbI, COTPYAHUKN
caHaTopwusA, Aoma |

OTAbIXa

Puc. 2 — icmoYyHUKU UHGhopmayuu, Komopeslie hopMupyrom OHAALUH-penymayuro
MypUCMCKO-peKpeayuoHHbIX cpedcme pasmeu,eHus

MpeanoxxeHna no popmmnpoBaHunio
MeXaHM3Ma ynpaB/ieHUA KOHKYPEeHTOCnocobHo-
CTbIO TYPUCTCKO-PEKPEaLUOHHbIX
cpeAacTs pasmelieHna ¢ SMM

B pesynbTate nposepeHHOro uccnenosa-
HMA HamMK npeanoxeHo GopmuMpoBaHUE Mexa-
HM3Ma YNpaBAEeHUA KOHKYPEHTOCNOCOOHOCTbIO
TYPUCTCKO-PEKPEALMOHHBIX CPeacTB pa3melle-
HMA C TPUMEHEHMEM COLUMANbHbBIX MeAua-UHCTPY-
MEHTOB:

1. BbigeneHne B OpraHM3aLUNOHHOM CTPYK-
Type NpeanpuAaTMA UCMOJHUTENA B OTAeNe Uan
cnyxbe mapKeTMHra npegnpuATUA CPeacTs8 pas-
MeLLeHnA (caHaTopumA, NAHCMOHATa, FOCTUHULDI,
AOMa OTAbIXa), Ha KOoToporo 6yaeT BO3N0XKeHA
bYHKLMA OCyLWecTBAEHNA yNPaBAEeHUA KOHKYPEH-
TOCNOCOHBHOCTLIO B COLMANbHbBIX Meaua.

2. OcyuwiectBieHne MapKeTUHIoBOro aHanu-

o8

33 CMTyauuMM Ha pbIHKE TYPUCTCKO-peKpeaumoH-
HbIX YC/YT C NMOMOLLbIO COBPEMEHHbIX UHTEPHET-
TexHonorun. Hanpumep, npyu Nnomowm NpoayKTa
Ansa pbiHKa HoteliaShopper, KoTopblii npeaocTas-
NAeT cpeactBam pasmMelleHua pag, BO3MOXKHO-
cTeit anAa paboTbl C 0T3bIBAMM, @ UMEHHO: aBTOMa-
TU3UPYET NPOLLECC MOHUTOPUHIA OTEYECTBEHHbIX
n 3apybexHbix MHTepHeT-pecypcos (TripAdvisor,
Expedia, Twitter, Facebook, Google, Tophotels,
liveinternet, BKOHTaKTe 1 T.4.), UHGOPMUPYET O
HOBbIX OT3blBaX, a TaKXe MOMOraeT oTpearupo-
BATb HA HUX.

3. MNnaHMpoBaHMEe MeponpUATUI NO npo-
ABUXKEHUIO TYPUCTCKO-PEKPEALMOHHbBIX CPeacTB
pasmelleHns N nx bpeHaos nocpeacrtsom SMM
(couman-meamna-mapkeTuHra). 3Tn Mepbl
Hanpas/sieHbl HA MOBblWEHWE Y3HABAEMOCTU
NPeAnpuATUA U YCOBEPLLUEHCTBOBAHME CUCTEMDI
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YnpaBneHne KOHKYPEHTOCNOCOBHOCTbIO TYPUCTCKO-PEKPEaLMOHHbIX CPeacTB
pa3smMelLeHUs C NPUMEHEHNEM COLMAbHbIX MeAua-UHCTPYMEHTOB

OpraHM3auuM npogaxk YCAyr pasmMeLieHus c
CONYTCTBYIOLLMMM YCIYFaMM B COLMAJBbHbBIX CETAX.

3.1 Mcnonb3oBaTb TAKOW MHCTPYMEHT Mony-
NAPU3aUNM CPeaCcTB pa3MeLLeHMA TYPUCTOB, Kak
paboTa c oT3bIBaMMU.

3.2 Heobxogum nabank B BKOHTaKTe,
OpHoKknaccHuKax, Facebook, Twitter, Instagram.
Ha caiite caHatopua 06MA3aTenbHO pas3mecTUTb
MKOHKKM couceTeid. ITOT Nab/inK aKTUBHO U
KayecTBEHHO OOKEH HaNoONHATLCA: B
nponopumn 50/50 nybanKyoTca cOBCTBEHHbIE
HOBOCTM W NpPeAsIOKEHMA MAC WHTEPECHbIN
KOHTEHT. Bblbop couuManbHbIX ceTel, KOTopble
0aayT Nydllylo KOHBEPCUIO A/1A 06bABAEHUN,
3aBUCUT npexae BCero OT LLeneBon ayauTopuun.
Kak n B cnyyae c bOaHHepHOW peKknamon
PEKNaMMPOBATb B COLMANBHbIX CETAX HYKHO He
CamM CaHaTOpPWUMN, FOCTUHWULY WAM MNaHCMOHAT, a
OpraHM30BaHHbIE UM aKLMW U NPEeaNIOKEHUA: TYP
BbIXO4HOrO AHA, TEeMaTUYECKYyl0 BEYEPUHKY,
YBNEKaTe/IbHYI0 3KCKYPCUIO WAKU cheuuanbHble
CKUAOKWN.

3.3 [Ona paboTbl B coOUMANbHbIX CETAX
HeobxogMmMo pa3paboTaTb cneumanbHbii bpeHs,
rOCTUHWUUbI, CaHAaTOPWUSA WAM MaHCMOHATa Ans
coumanbHon cetn. Cneumanmncty No MapKeTUHry
HeobxoaMMO COo34aTb KOPNOPATUBHbIM aKKayHT —
3TO /MU0 TYPMUCTCKO-PEKPEaALMOHHOro cpeacTsa
pasmelleHma B coumanbHbix ceTax. OH A0/KeH
BbIrNAAETb NPOPECCUOHAIbHO, MO3TOMY HEeOobXo-
ANMO pa3paboTaTb bpeHaANpPOBaHHbIE aBaTapPKM U
0610KKM rpynn, co3aaTb WabnoH obopmneHus
NMocToB, KOTOPbIM byaeT BblAenATb nybanKaumm
FOCTUHWLbI, CAaHAaTOPWUA, NAHCMOHATa WKW AO0Ma
oTAblXa B N1€HTE HOBOCTEN MNOAMNUCYMKOB.

3.4 MpumeHATb TaKOM MWHCTPYMEHT Ans
nonynspusaumm npegnpuatMn cpeacts pasme-
LW EeHMA, KaK rec/IoKaLuMoHHbIe cepBuUChl. B npa3a-
HWUYHble Ce30Hbl LLenecoobpasHo perynapHo
06HOBNATL MHPOPMALMIO B COLIMAJBbHbBIX CETAX C
byHKUMEN reono3snuMoHnpoBaHua, aobasnas
COBETbl U MOACKA3KM MO MHTEPECHbIM MEeCTam C
sTum npeanpuatnem. C nomowbto Foursquare,
Swarp, TripAdvisor, Facebook Places, Google
Mecta n Twitter rocTMHMUbI, CaHAaTOpPUKU WK
NMaHCMOHaTbl MOTYT AeNUTbCA cneumanbHbIMU
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CKMOKAMW, NpesNoXKeHUAMU U pEKOMEHAALMAMMN
O TOM, Yem 3aHATbCA, rAe Nepekycutb Wau
pa3BneybCA B MpasgHUYHble AHW BOHAM3KM C
KOHKPETHbIM OTENIEM.

3.5 Cneymanuct otaena MapKeTUHra Aon-
EH CTUMYnMpoBaTb rocteit ¢otorpadpmupoBaTbhes
Ha OHe MpasgHUYHbIX OEKOPALUA UAN OPUTK-
Ha/IbHOM MHCTAaNNAUMM B CBOEM OTefle, CaHaTo-
puKn, NnaHCMOHaTe u np. Ha BUAHOM mecTe pa3me-
LLLAEeTCA CMMCOK NPa3AHUYHbBIX U PeKPeaLMOHHbIX
XewTeros, Ytobbl roctn f06aBAAAN UX K CBOMM
doTorpaduam M aKTUBHO PACNPOCTPAHANMN WH-
dopmaymo 0 JaHHOM NpeanpuUATUM B CcoLManb-
HbIX ceTax W 6norax. [na Toro, 4tobbl rocTn Bbl-
KnagbiBainm B coumanbHbix ceTtax (Facebook,
Twitter, FourSquare, Pinterest, Instagram) ¢oTo
npebbiBaHUA HA NPeAnpUATUAX CPeACTB pa3me-
WeHna Heobxoammo obecneynTb pPas/MYHbIe
YXULLPEHUA: cneLumanbHoe MecTo ana cendwu, na-
yH}K-6ap, ycTpoicTtBa ans «camodoTo», npeao-
cTaBnseMblx 6ecnnaTHO BCeM roctam, Heobbly-
Hble AeKopaLmn, OTparKaloLwme naeto caHaTopums,
a TaKkXe npodeccuoHanbHble Kamepbl, BblAAaHHbIE
HanpoKaT unu npeanaratb becnnatHoe pasmelye-
HWEe B CYTKM TEM FOCTAM, YMCNO NOAMNUCYMKOB B
Instagram koTopbix npesbiwaeT 10 000.

Mopaenb coBepLUeHCTBOBaHUA yNpaB/ieHUA
KOHKYPEHTOCNOCOOHOCTbIO TYPUCTCKO-
peKpeaLnoHHbIX CPeaCcTB pa3smeLleHuUn
¢ npumeHeHnem SMM

MpoBeaeHHble UCCNefoBaHUA  NO3BOJIAKOT
chpopMMpPOBaTL OCHOBHbIE MPEAJ/IOKEHUA NO CO-
CTaBAAIOLLMM 3/1IEMEHTAM MEXaHU3Ma yrnpaBaeHuA
KOHKYPEHTOCNOCOOHOCTbIO  TYPUCTCKO-peKpeaum-
OHHbIX CPeacTB pasmelleHuA. [laHHbI MexaHn3m
[O/MKEH BKNOYATb B ceba cneaytolme snemeHTbl:

— onpeaeneHve CUCTembl Leniein, YCTAaHOBOK,
MOTUBOB AeATE/IbHOCTU U METOA,0B YNPaBAeHuUs;

— NOCTPOEeHMEe ONTUMANIbHON OPraHN3aALMOH-
HOW CTPYKTYpbl yNpaBneHus;

— popmupoBaHMeE OLLEHOYHbIX NMOKa3aTenewn;

— aHA/IN3 BHYTPEHHUX U BHELIHUX GaKTOPOB,
OKa3blBalOWMX BO3AENCTBME HA KOHKYpPEHTOCnO-
COBHOCTB;

— NePUOAMNYECKYHO OLLEHKY COBCTBEHHOM KOH-
KYPEHTOCNOCOOHOCTM, BO3MOMHOCTEN KOHKYpPEH-
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TOB U NOTpebutenein;

— pa3paboTKy KOHKYPEHTHbIX cTpaTerni gen-
CTBUS B USMEHAIOLWMXCA PbIHOYHBIX YC/IOBUSAX;

— BbIpaboTKy Hanbonee npnemnembix nyTen
MOBbILIEHMA KOHKYPEHTOCNOCOOHOCTMH.

Apyrumn cnoBamu, MexaHU3m ynpaBieHUs
KOHKYPEHTOCMOCOBHOCTbIO  TYPUCTCKO-peKpeaL-
OHHOrO CpeAcTBa pasmMelleHua — 3To paspaboTka

BHewWwHMN aHanu3
AHanun3 oKpyxKawuen cpeabl
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uenen AeaTeNbHOCTU, aHANN3 BHELIHWUX U BHYTPEH-
HWUX $aKTOPOB, BAUAIOLLMX Ha KOHKYPEHTOCNOCO6-
HOCTb, OLLEHKA ee YpOBHA U BblpaboTKa Hanpas/e-
HWI yNpaBAAoLLEro BO34ENCTBUA.

OTpasum  Moaenb  COBEpLUEHCTBOBAHMUA
yNpaBAeHUA KOHKYPEHTOCNOCOBHOCTbIO TYPUCTCKO-
peKpeaLoHHbIX CPeACTB Pa3MeLLEHMA C TPUMEHe-
HMem SMM Ha puc. 3.

BHyTpeHHWUI ayauTt
AHanus pecypcos

OugeHKa oHIaliH-penyTauum TYPUCTCKO-PEKPEALIMOHHOIO NpeanpusaTus
B cucteme SMM

OueHKa M NPOrHO3npOBaHME JOMUHUPYIOWMX NOTpebHOCTEN noTpebutenei
TYPUCTCKO-PEKPEALLMOHHbIX YCAYT U COBCTBEHHbIX BO3MOXKHOCTEN MO UX yA0-
BJIETBOPEHMIO HA OCHOBE aHa/1M3a PbIHKa M CUCTEMbI OT3bIBOB B ceTu MHTep-

HET, BblABNEHNE KOHKYPEHTHbIX I'IO3MLI,MI\;1, NOCTOAHHbIN MOHUTOPUHI aKTUB-
HOCTU TYPUCTCKO-pPEKPeEaAUNOHHOIo npegnpmuAaTnAa cpeacTts pasmeleHna

v

KoHKypeHTHasA cTpaTterua: anddepeHumaLma TypUCTCKO-peKpeaLmoHHbIX
YC/IYT M KayeCcTBEeHHbIN CepBMC eBPONECKOro Kaacca

v

OnpeaeneHne KOHKYPEHTHbIX MPenMyLLECTB

v

OcyluecTBneHne meponpuATnii No GOPMMUPOBAHUIO, NOAAEPKAHUIO U pas-
BUTWIO KOHKYPEHTHbIX NPEUMYLLECTB TYPUCTCKO-PeKpeauMoHHOro npeanpu-
ATUA 3a cYeT NpoaBuKeHna bpeHaa u ycayr npyu nomowy SMM

Puc. 3 — Modesb cosepuieHCMB808AHUSA YrpasneHUs KOHKYPeHmMocrnocobHOCMb0 MypucmcKo-peKpeayu-
OHHbIX npednpusmuli cpedcms pasmeu,eHus ¢ NpuMeHeHUem coyuan-meoua-mapKemuHaa

3aknoyeHue

Ha ocHoBaHMWM npoBeaeHHOro uccneno-
BaHWS BbIAB/IEHO 3HAYEHME COUMANbHOro Mmeana-
MapKeTUHra Ana npeanpuaTMii U gaHo onpeae-
neHve  gebMHUUMM  «COUMaNbHbIA  Meama-
MaPKETUHT TYPUCTCKO-PEKPEALIMOHHbIX Npeanpu-
ATUIN CPeacTB pasMeLLLEHUA.

PaspaboTtaH  mexaHM3M  ynpaB/eHuA
KOHKYPEHTOCNOCOOHOCTbIO TYPUCTCKO-peKpeaLu-

100

OHHbIX npeanpuaTuin. MpeanorKeHHble WHCTPY-
MEHTbI NONyNAPU3aLUN AAHHBIX NPeanpUATUIA B
COUMA/bHbBIX CETAX MPU3BaHbl MOTMBMPOBATb U
noby»KaaTb KANMEHTOB K HYXHbIM OeNCTBUAM, a
MMEHHO: paccKasbiBaTb 006  ocobeHHocTAx
FOCTUHULbI, CaHATOpPMA, MaHCMOHATa WUAM [O0Ma
OTAbIXa, BK/AKOYAA YHUKANBHOCTb, OTAM4YME OT
APYr1X; paccKasblBaTb €ro MCTOPUM CO CZI0BAMU U
KapTUHKaMM, HO He NPOCTO CHUMaTb poTorpadum
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YnpaBneHne KOHKYPEHTOCNOCOBHOCTbIO TYPUCTCKO-PEKPEaLMOHHbIX CPeacTB
pa3smMelLeHUs C NPUMEHEHNEM COLMAbHbIX MeAua-UHCTPYMEHTOB

Ha TenedoH, a [AeNUTbCA  UHCANAEPCKOM
MHPopMaumen o nyTewecTBuAx. [Ana TypUCTCKO-
PEKPeaunoHHOro CpeacTBa pasmeLLeHMA TaKoM
WHCTPYMEHT Nonynspu3aumm 4act BO3MOXKHOCTb
paclwmpeHns  chepbl  BAMAHMA,  NPUPOCT
KONM4YecTBa NOTEHUMANbHbIX TOCTEM, A TaKXKe
BbIXOZ, Ha MNPUHLMMNNANLHO HOBbIN YpPOBEHb
MHTEerpaymm Ha B3aMMOBbITO4HbIX YC/IOBUAX.
MpoBeneHHble UCCNef0BaHMA MO3BONAIOT
chopmmpoBaTb OCHOBHble MNpPeANOXKEeHUA Mo
GOpPMMPOBAHUID MEXaHM3MA YNPABAEHUA KOHKY-
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PEHTOCNOCOBHOCTbID  TYPUCTCKO-PEeKpeaLmoH-
HbIX CpeacTs pasmeweHua. [lpeactaBneHa
MOZENb  COBEPLIEHCTBOBAHMA  yMNpaBAeHuUs
KOHKYPEHTOCNOCOBHOCTbIO TYPUCTCKO-peKpeaLn-
OHHbIX NpeanpuUATUN CcPeacTB pasmelleHusa ¢
NPMMEHEHUEM COUMAN-Meana-mMmapKeTUHra, 4To
NO3BO/IMT  TOCTUHMLAM,  MaHCMOHaTaM W
CaHATOPUAM PYKOBOACTBOBATHCA COBPEMEHHbIMMU
TeHAEHUMAMM NpPU  opraHusaumm uHdpopma-
LLMOHHO-KOMMYHMKATUBHOIO B3anUMOAENCTBUS C
noTpebuTensamm ycayr.
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Abstract. The penetration of digital technologies into all aspects of everyday life is becoming an
increasingly important factor in the socio-economic development of countries and regions. Mod-
ern information technologies affect the modern economy and form a new type of economy - the
digital economy, the main elements of which are digital ecosystems. Analysis of Russian and
foreign practice, as well as theoretical research shows that servicezation and digital transfor-
mation of socio-economic systems are carried out on the basis of digital platforms that integrate
economic, social and technological processes that form digital service ecosystems. The develop-
ment of urban services in the city of Belgorod is facilitated by the implementation of the concept
of creating a "Smart City". A comparative assessment of the development of the city service sys-
tem allows us to conclude that Belgorod region is in the lead in most of the studied areas, with
the final indicators in areas higher than in the Central Federal District and the Russian Federation.
But in comparison with large cities, Belgorod is inferior in many important areas, due to the size
of the budget for information and communication technologies. To identify preferences in using
digital services, a survey was conducted among residents of Belgorod. Most residents of Belgorod
are ready to completely switch to using digital platforms to solve everyday problems.

Keywords: information and communication technologies, urban service, digital technologies

Citation: Koroleva, I. S., & Vishnevskaya, E. V. (2021). Analysis of the digital services development indica-
tors in the region (the case of the city of Belgorod). Servis v Rossii i za rubezhom [Services in Russia and
Abroad], 15(2), 102-109. doi: 10.24412/1995-042X-2021-2-102-109.

Article History Disclosure statement
Received 13 April 2021 No potential conflict of interest was reported
Accepted 19 May 2021 by the author(s).


mailto:koroleva_i@bsu.edu.ru
https://creativecommons.org/licenses/by-sa/4.0/

Koroleva l. S., Vishnevskaya E. V. C ETEBOM

Analysis of the digital services development indicators in the region qu H bl |/|

(the case of the city of Belgorod) MYPHAJ]

YK 338.46
DOI: 10.24412/1995-042X-2021-2-102-109

KOPOJIEBA UHHa CepreeBHa
benzopodckuli 2ocydapcmeeHHbili HayUoHaAbHbIl uccnedosamensckuli yHusepcumem (benzopod, PO)
KaHOudam 2eoepaghuyeckux HayK, douyeHm; koroleva_i@bsu.edu.ru

BULLUHEBCKAA EkatepuHa BnagumunposHa
benzopodckuli 2ocydapcmeeHHbili HayUoHaAbHbIl uccnedosamensckuli yHusepcumem (benzopod, PO)
KaHOudam 3KOHOMUYeCKUX Hayk, doyeHm; vishnevskaya@bsu.edu.ru

AHAJIU3 NOKA3ATE/IEN PA3BUTUA LIUGPOBbIX CEPBUCOB B PETMOHE
(HA MPUMEPE r. GEJIFOPOA)

lMpoHuUKHOBEHUE UugpoBbix mexHOsM02ull 80 8Ce ACNEKMbl M08CeOHe8HOU HU3HU CMaHo8UMCSA
sce bosiee 8aMCHbIM (hAKMOPOM COUUATbHO-3KOHOMUYECKO20 pa38UmMus CMpaH U pe2uoHos. Co-
8peMeHHble UHGHOPMAUUOHHbIE MEXHO102UU 8/USIOM HA COBPEeMEHHY 3KOHOMUKY U (hopMu-
pyrom Ho8bIl murn 3KOHOMUKU — YU pOo8YH 3KOHOMUK)Y, OCHOBHbIM 371eMeHmMo8 Komopol 26.14-
romcs yugpossie sakocucmemsl. AHanAU3 pocculickoll u 3apybexcHol NPaKmMuUKU, @ MakKkie meo-
pemuyecKux uccnedosaHuli MoKassieaem, Yymo cepsucu3ayusa u yugposad mpaHcghopmayus
COYUAMbHO-9KOHOMUYECKUX CUCMEM OCYU,ecmesstomcsa Ha OCHOBE YUGPo8bix Mnaameopm, UH-
mezpupyroujux xo3alcmeeHHble, COuUAsbHbIEe U MEeXHO102UYECKUE MPOUECChl, (hopMUpyoWUX
yugposslie cepsucHble 3KocucmemMsl. Pazsumuro 20p00CKUX cepsucos 8 2. benzopod cnocob-
cmeyem peanu3ayus KoHUenuuu co30aHus «YmHo20 20po0a». CpasHuUmMesibHaA OUEeHKA pa3eu-
mus cucmemsl 20p0OCKO20 cepsuca rno3gossem coesnams 8bi800, Ymo benzopodckaa obaacme
Audupyem 8 bosbUWUHCMEBe ucciedyemMbiX HanpassaeHul, uMes umo2osble rnokazamesu o
HanpassaeHUAM abluie, yem 8 LI®O u P®. Ho 8 cpasHeHUU ¢ KpyrHbIMU 20podamu 2. benz2opod
ycmynaem o MHO2UM 8AMCHbIM HAMPAs8aAeHUAM, Ymo 0bycnoes1eHo pa3mepom brodxema Ha
WKT. [na svbissneHua npednoymeHuli 8 noanb308aHUU YUgpossimu cepsucamu bbia nposedeH
onpoc cpedu xumeneli 2. benzopod. bonbwuHcmeo umerneli ben2zopoda 20moasi NoAHOCMbIO
nepelimu Ha UCMO/b308AHUE LUPPOBLIX MAamMgopM 014 peuleHUs NoeceoOHe8HbIX 3a0aY.
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Introduction. The analysis of Russian and
foreign practice, as well as theoretical studies,
shows that the servicezation and digital transfor-
mation of socio-economic systems are carried out
on the basis of digital platforms that integrate
economic, social and technological processes,
forming digital service ecosystems [1, 2, 3]. The
number of electronic services is becoming more
and more every year. The work of the city econ-
omy is controlled with the help of such services as
"Active Citizen", "Our City" and others [4, 5]. But
technologies are changing, and it is necessary to
reach a new level of development of electronic
services, services, and the information city. There-
fore, there is a need for a comprehensive ap-
proach to the introduction of information tech-
nologies in the system of urban service, which
would cover all aspects of life [6]. According to the
results of 2019, the market volume of solutions
for smart cities in Russia exceeded 81 billion ru-
bles, more than 2.5 thousand solutions in the field
of smart cities were implemented [7]. The Minis-
try of Construction plans to introduce digital tech-
nologies in eight areas: management, housing and
utilities, public transport, urban environment,
public and environmental safety systems, com-
munication network infrastructure, tourism and
service [8, 9].

The purpose of the study is to study and an-
alyze the development of urban digital services in
a regional context using the example of Belgorod.

Materials and research methods. As a
source material, we used statistical data charac-
terizing the development of digital technologies,
analytical reports of studies of the digital technol-
ogies market in the Russian Federation and the
world. Theoretical and comparative analysis was
used as a research methodology.

To compile an assessment of the develop-
ment of the urban service system, was used the
method of correlation analysis. The group of cri-
teria for each area (e-business, e-education, e-cul-
ture, use of information and communication
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technologies by households and the population)
in total was maximally equal to 1, thereby for each
criterion, depending on their number in the set,
the correlation coefficient was calculated. Statis-
tical data, taking into account the correlation co-
efficient, were summarized for each direction.
Also, a questionnaire survey and semantic inter-
pretation of the data were carried out. The target
group of the study were residents of the city of
Belgorod (50 people) and guests of the city who
came with tourist purposes (20 people). The
structure of the study includes the following as-
pects: social portrait (gender, age, education) of
residents and guests of the city of Belgorod at the
time of study; use of digital services; advantages
and disadvantages of digital service.

Also, a questionnaire survey and semantic
interpretation of the data were carried out. The
target group of the research were residents of the
city of Belgorod (50 people) and guests of the city
who came with tourist purposes (20 people). The
structure of the study includes the following as-
pects: social portrait (gender, age, education) of
residents and guests of the city of Belgorod at the
time of research; use of digital services; ad-
vantages and disadvantages of digital service.

Research results and their discussion. The
development of the city information service sys-
tem implies the widespread introduction of digital
technologies and the readiness of the population
to use them. In this regard, we will analyze the de-
velopment of digital services in the region using
the example of the city of Belgorod.

In 2019, in Belgorod region, the Digital De-
velopment Department introduced innovative so-
lutions in the following areas: regional infor-
mation processing center; public transport; elec-
tronic prescription; "House.Control"; IT-educa-
tion; regional portal People's Expertise; digitaliza-
tion of state and municipal services; development
of regional infrastructure of e-government; infra-
structure for mobile communications and broad-
band Internet access, etc?.

! Department of Digital Development of the Belgorod Region. URL: https://belregion.ru/author/?ID=2148 (Accessed on

March 18, 2021).
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In 2019, Belgorod Region became the first
region for the introduction of electronic prescrip-
tions into the healthcare system. The application
allows receiving a referral from a doctor in digital
format, track all appointments for the period of
treatment, compare the cost of a medicine in dif-
ferent pharmacies. The service is free, all medical
institutions in the region and 190 pharmacies are
connected to it. Also in 2019, Belgorod residents
have the opportunity to pay for transport services
by credit card. In Belgorod and Stary Oskol an ap-
plication for interaction between residents and
management companies “House.Control” has ap-
peared: 90 management companies have already
registered in it. The service will help residents to
solve online almost all emerging issues and prob-
lems.

In 2019, in order to compile a rating taking
into account supply and demand indicators in the
main areas of everyday urban life (transport,
healthcare, finance, administration, education,
media), the criteria were analyzed and a rating of
Russian cities was compiled. The third position in
the ranking is taken by Belgorod - like Krasnodar
and Yekaterinburg, it overtakes Moscow and St.
Petersburg?.

Belgorod is a regional center, has shown an
example of a balanced supply and demand, which
is developed in public services, healthcare and
trade3. Supply and demand are developed in ad-
ministration, health care and trade and also a high
supply in education, demand is greatly inferior in
finance (fig. 1).

Note that a limited set of criteria was used
to compile a rating for the development of digital
life. For example, the transport proposal was as-
sessed by the availability of Yandex.Transport or
an analogue and the presence of electronic time-
tables at stops. The demand for transport services
by search queries “timetable for transport,
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timetable for bus, route bus / trolleybus / tram /
route taxi / minibus, Yandex transport, Smart
transport” and derivatives - Wordstat Yandex, num-
ber of requests for 28.07.2018 — 27.08.2018. Word-
stat Yandex makes it possible to analyze a two-year
period of requests, which is why the choice of a pe-
riod limited to one month is not clear®. It should also
be borne in mind that Yandex is used by about 50-
55% of the population of the Russian Federation, re-
spectively, the final figures must be adjusted taking
into account this circumstance.

administration

media -5 d ) ey - transport
education - /) finance
; s Off '
healthcare™ “retail dorsid

Fig. 1 — The ratio of supply and demand of digital
services in the city of Belgorod

In our opinion, in connection with the devel-
opment of digitalization and the growing role of
ICT in the life of society, it is necessary to analyze
the expenses of the regions in this area. The rank-
ing of ICT (information and communication tech-
nologies) expenditures in Russian regions is based
on data published in official sources on regional IT
budgets for 2020-2022 as of 03/20/2020 [10, 11].

Moscow (82.5 billion rubles), St. Petersburg
(19.3 billion rubles) and the Moscow region (10
billion rubles) are in first place in terms of IT
spending. In 2020, the Krasnodar Territory moved
up to 4th place from 16th in 2019. It displaced the
Perm Territory to the 5th place (4.4 billion rubles).
These 5 constituent entities of the Russian

2 Rating of cities by the quality of electronic government services 2019. URL: https://nonews.co/directory/lists/cities/city-

services-rating (Accessed on March 12, 2021)

3 Public services in 2019: the main events and facts. URL: https://www.gosuslugi.ru/help/news/2019_12 30 re-

sults_of_the_year (Accessed on March 11, 2021)
*Indicators of the digital economy 2019:
1490054019/ice2019.pdf (Accessed on March 09, 2020)

statistical

collection. URL: https://www.hse.ru/data/2019/06/25/
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Federation account for 121.5 billion rubles. or | notonly for informatization and communications,
57.2% of all regional ICT spending. but for the digitalization of government bodies.

Note that in many Russian regions, special- | The Department of Digital Development of the
ized divisions have appeared that are responsible | Belgorod Region was formed in 2018 [12].

Table 1 — Total ICT expenditures of Russian regions®

ICT expenses, ICT budget Dynamics | Population |Total ICT spend-
Region million rubles expenditures | of ICT ex- | million peo- |ing per capita in
2020 2019 % penses ple 2020
Moscow 82 468 74 300,60 2,62% 11,00% 12,4 6 650,60
St. Petersburg 19 277 14 877,20 11,59% 29,60% 5,3 3637,20
Moscow region 9 988,30 9 096,10 1,48% 9,80% 7,4 1 349,80
Krasnodar region 5360,70 1 555,40 1,83% 244,70% 5,6 957,3
Perm region 4 410,80 3 620,90 2,70% 21,80% 2,6 1 696,50
Belgorod region 1 408,90 857,1 1,36% 64,40% 1,6 880,6

Table 2 — Criteria for the development of the information society in Russia [16]

Group | Indicator
1. Factors in the development of the information society
Human capital The level of education and professional training of the population

Resource base of research and development work and innovation activities.
Effectiveness of research and development and innovation activities
Personal computers and Internet access

Affordability of ICT services

Innovation potential

ICT infrastructure and access

Economic environment Availability of financial resources
Information industry Characteristics of ICT workers
Information Security Use of information security tools

2. Using information and communication technologies (ICT) for development

The use of ICT in the activities of public authorities and compulsory medical
insurance

Integration of information systems (IS) and sharing of information within the
organization

Internet using

E-commerce

The use of ICT in the educational process and management of an educational
Electronic education institution

Readiness of educational institutions for ICT-based development

Readiness of healthcare institutions for ICT-based development

Use of ICTs in healthcare institutions

Electronic culture Information resources and services of cultural institutions

Use of ICTs by households
and the population

Electronic government

Electronic business

E-health

Internet Usage

The range of spheres and industries that the | For most of the regions, the priority spheres and
regions have chosen as priorities for the introduc- | industries are: health care (75% of regions); urban
tion of digital technologies is quite wide [13, 14]. | environment (75% of regions); personnel and

> Russian regions plan to increase IT spending by a third. URL: https://www.cnews.ru/articles/2020-05-

22 regiony_planirovali_uvelichit_itrashody (Accessed on March 28, 2021)
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education (66% of regions); transport and com-
munications, including wireless communications
and digital mobility (61% of regions); Housing and
communal services and energy (56% of regions)
[15].

To analyze and identify criteria by which
one could objectively judge the level of digitaliza-
tion in various fields of activity, it is necessary to
monitor statistical material. We analyzed a set of
indicators reflecting the development of ICT, and
identified a group of criteria that most fully
demonstrate the development of the urban ser-
vice system.

e-business
use of ICTs by
households .
e-education
and the
population
Belgorod region
Central Federal
District
electronic RUSSIan.
Federation
culture

Fig. 2. — Comparative assessment of the develop-
ment of the urban service system based on statis-
tical data

The set of criteria for the development of
the information society in Russia, discussed
above, we took as a basis for evaluating the

taxes

healthcare

tourism

delivery

media, entertainment
transport

finance, banks

purchase of goods
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development of the urban service system. We
evaluated the development of the city service sys-
tem based on statistical data in four areas: e-busi-
ness, e-education, e-culture and the use of ICT by
the population. There are no statistical data on
other groups of criteria in the regional context. A
comparative assessment of the development of
the city service system allows us to conclude that
the Belgorod region is leading in most of the stud-
ied areas, with the final indicators in the areas
higher than in the Central Federal District and the
Russian Federation.

When compared with Moscow, Belgorod is
inferior in many important areas, but the budget
for ICT is an important factor. Thus, ICT expendi-
tures in Moscow for 2020 are planned in the
amount of 82,468 million rubles (2019-74,300
million rubles), in Belgorod — 1,408. 9 million ru-
bles®. At the same time, in comparison with 2019,
the budget expenditures for ICT in Belgorod in-
creased by 1.64 times (in 2019, the budget for ICT
was 857.1 million rubles). But we note that the to-
tal expenses per 1 resident in Moscow are equal
t0 6,650. 60 rubles, in Belgorod-880.6 rubles. Such
a difference in the ICT budget is reflected in the
weak development of urban digital services [17].

To identify preferences in the use of digital
services, we conducted a survey among residents
of Belgorod. Residents of Belgorod identified the
most important areas of application of digital ser-
vices: transport (80%), financial (72.5%), online
shopping (70%), media and entertainment
(60.5%) (fig. 3).

B women

B men

0 10 20 30

40 50 60 70 80 90

Fig. 3. — Use of digital services, as a percentage

6 Russian regions plan to increase IT spending by a third. URL: https://www.cnews.ru/articles/2020-05-
22 _regiony_planirovali_uvelichit_itrashody (Accessed on March 28, 2021)
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According to the survey, residents of Bel-
gorod see money savings in using digital services
(73%), but they value convenience more (79%)
and time savings (72%). 53% of respondents are
ready to completely switch to digital services for
solving everyday tasks. 7% of citizens already
work or earn extra money using digital plat-
forms, 52% are considering such an opportunity

Possibility of prompt feedback

Multifunctionality

The ability to get a service / product without leaving your home
Ability to compare and choose the best

Save money

Save time

Access at a convenient time from a convenient location
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(fig. 4).

The disadvantages of digital platforms were
most often identified by citizens as the lack of a
guarantee of personal data security (58%), quality
control of service provision (51%), instability of
work (47%), as well as an inconvenient interface
(40.5%). Paid delivery, lack of prompt feedback,
and advertising are also negative (fig. 5).

B women
B men

0 10 20 30 40 50 60 70 80 90

Fig. 4. — Advantages of digital services, in percent

There are no platforms for the services | need
Small selection of service providers, products
Awkward interface

Unstable operation, technical failures

No quality control of service delivery

There is no guarantee of the security of personal data

B women

B men

T T T T T T 1

10 20 30 40 50 60 70

Fig. 5. — Disadvantages of digital services, as a percentage

Readiness to use digital platforms 53% of
residents of Belgorod are ready to completely
switch to the use of digital platforms for solving
everyday tasks, among them 32.5% already use or
are going to use digital platforms for part-time
work. 42% are not ready to completely switch to
digital solutions of everyday tasks, 38% of resi-
dents of Belgorod consider the possibility of using
digital platforms as a tool for the implementation
of their professional activities.

Conclusion. The development of the digital
environment is a time requirement and an

important indicator of urban comfort. In modern
conditions, there is a gradual revision of ap-
proaches to the management of urban develop-
ment, which is increasingly based on advanced
technological solutions, digitalization and plat-
formization. There is a need to move towards an
integrated digital urban ecosystem that responds
to emerging challenges, meets the needs of all
stakeholders, and ensures more effective integra-
tion of individual elements of urban infrastructure.

In our opinion, the development of digital

services is promoted by: the penetration of the
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Internet and mobile technologies; digitalization;
the convenience of the business model; the
growth of private entrepreneurship, the interest
of the authorities.

The key barriers to the development of dig-
ital services are: imperfect (unclear or absent) leg-
islation; unwillingness of partners to adapt busi-
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ness processes for successful integration with the
platform; the need for large financial investments to
create and maintain a successful digital platform.

To create information city services, it is nec-
essary to use an integrated approach to the im-
plementation of information technologies for city
management.
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CE/IbCKUMA TYPU3M KAK NEPCNEKTUBHOE HAMPAB/IEHUE PA3BUTUA
CE/IbCKUX TEPPUTOPUIA PETMOHOB POCCUU

HoelHewHASA anudemuosioaudyeckas ob6CcmMaHoB8Ka 8 MUpPOBOM coobujecmse, U KaK ciedcmeaue,
CHUX(eHUe ypoB8HA 00x0008 HAcesaeHUs 0Ka3asu eo3delicmeue HA CMPYKMypy mypucmcKozo
cnpoca, mem He meHee, 0015 CesnbCKo20 mypu3mMa 8 obujem obveme mypucmcKux ycsye e Poc-
culickoli ®edepayuu ece ewje He 8esUKA, 00HAKO, 8 CMPAHE eCmb 8ce yCaA08US 0418 peanusayuu
0aHHO20 8uda mypusma. CenbCKUli Mypu3m B803MOMHO MO3ULUUOHUPOBAMb HE MOsbKO KaK
00HO U3 HanpasaeHull pa3zsumus 8be30H020, 0 MAK#(e 8HyMpeHHe20 mypusma 6 Poccuu, Ho u
8 Kayecmee Kamasu3amopa pocma OCHOBHbIX U 00MO/HUMEbHbIX 00X0008 CesbCKUX Hume-
nel. MemodosnozuyecKoli ocHogol uccnedo8aHUA ABUMALUCL OMOEesibHble 371eMeHMbl cuCmem-
Ho20 nodxoda, criocobcmayouwjue sbipabomke aghgheKkmusHol cmpameauu U3y4YeHUs CesnbCKux
pe2uoHo8 019 pazeumus pPa3auYHbIX Mo08UO0E8 CenbCKO20 Mypu3mMd, Komopbie 0asaU 803MOM(-
Hocmb 8bI0esUMb OCHOBHbIE haKmMopbl 8030elicmeus Ha Mypu3mM 8 CesbCKol mecmHocmu u
nposecmu KOMIM/AEKCHYI OUEHKY peauoHa Ha npumepe CmaspornoanbCKozo Kpas. B xode uccne-
0o8aHuA bbiau paccmompeHsl Haubosiee socmpebosaHHbie 8UObI Ce/IbCKO20 Mypu3mMa 8 Mupe
u Pocculickoli ®edepayuu, usyyeHa eeo2pagusa mypucmos, 8be3X(aUUX 8 Ce/IbCKYo Mecm-
HOCMb € Mypucmu4YecKkuMu Uesamu, MPoaHasnu3upo8aH 3apybexcHsili ornbim 8 KOHmeKcme op-
20HU3AYUU CenbCKko2o mypusma. [aHa oyeHKa mypucmckoz2o nomeHyuasaa CmaespornosnbcKko2o
Kpas, KaK 00H020 U3 a2papHbIX pe2uoHo8 Poccuu, Ha OCHOBAHUU KOMOPOLU 8biSi8/1€HbI OCHOBHbIE
HanpaesaeHUs passuMus cesbCKo20 Mypu3mMd, @ Makme onpeodeneHsl aKmydsbHsle npobaemesl,
npernsmcmeyowue pazeumuro 0aGHHO20 8UGA MYpPU3MAd 8 PEe2UOHAX.

Knrouessle cno8a: cenbckuli mypusm, ceabCKue meppumopuu, nepcrnekmusHoe HanpasaeHue,
pecypcHbili nomeHyuas, pe2uoH

Ana uutnposaHua: Ctpoesa A.l., Msonra A.l'., EaxdmumoBa H0.M. CenbCKUit TYypuam Kak nepcrnekTuBHoe
HanpasaeHue Pa3BMTUA CeNIbCKUX TEPPUTOPUIN pernoHos Poccun // Cepsuc B Poccuu u 3a pybeskom. 2021.
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RURAL TOURISM AS A PROMISING DIRECTION FOR THE RURAL AREAS
DEVELOPMENT IN RUSSIAN REGIONS

Abstract. The current epidemiological situation in the world community, and as a consequence,
the decrease in the level of income of the population had an impact on the structure of tourist
demand, however, the share of rural tourism in the total volume of tourist services in the Russian
Federation is still not large, however, the country has all the conditions for implementation of
this type of tourism. Rural tourism can be positioned not only as one of the development direc-
tions for the inbound and domestic tourism in Russia, but also as a catalyst for the growth of
basic and additional incomes of rural residents. The methodological basis of the study was the
individual elements of a systematic approach that contribute to the development of an effective
strategy for studying rural regions for the development of various subspecies of rural tourism,
which made it possible to highlight the main factors influencing tourism in rural areas and con-
duct a comprehensive assessment of the region using the example of Stavropol region. The study
examined the most popular types of rural tourism in the world and the Russian Federation, the
geography of tourists entering the countryside for tourism purposes. The authors analyze foreign
experience in the context of organizing rural tourism. An assessment of the tourist potential of
Stavropol Krai, as one of the agrarian regions of Russia, is given, on the basis of which the main
directions of the development of rural tourism are identified, as well as urgent problems that
hinder the development of this type of tourism in the regions are identified.
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CEPBY
3 POCCUI

1 3A PYBEXKOM

B coBpemeHHbIX ycnoBuAx pa3suTua obuue-
cTBa BCe b6onbluee 3HAYEHME [ IKOHOMMKM
CTpaH npuobpeTaeT TYPUCTCKO-peKpeaumoHHas
chepa, B KOTOPOM OTAE/IbHOE MECTO MOXKeT bbITb
0oTBEAEHO CcenbCKkomy Typuamy. CerogHsa nog,
CENbCKUM TYPU3MOM MOHMMAETCA — CEKTOp Ty-
PUCTCKON MHAYCTPUWN, OPUEHTUPOBAHHbBIN HA UC-
Nno/sib30BaHME NPUPOAHbIX, KyAbTypPHO-UCTOPUYE-
CKMX M MHbIX PECYPCOB, MMEIOLLMXCA B CENbCKOM
MECTHOCTU M MCMNOb3yeMbIX A/1A CO34aHUA NON-
HOLUEHHOro TypnpoAyKT. Monynspusaums AaH-
HOro HanpasneHWA obycnoBieHa CTPemuTesb-
HbIM POCTOM FrOPOACKOro HAaceIeHMA U KenaHUem
COBPEMEHHbIX TYPUCTOB OTAOXHYTb OT «KaMeH-
HbIX ZXKYHTNEW» Ha Npupoae.

C TOYKM 3pEHMA HAYKMN CENbCKUM TYPU3M KaK
OAHO M3 HaMNpaBAEHWUI pPaA3BUTUA TEpPPUTOPUMU
Hanbonee KOMMNAEKCHO M3y4YeH WMHOCTPAHHbLIMM
nccnepoBatTensimm, Yncno nybavkauui B oteve-
CTBEHHOW IMTepaType Nno 4aHHOW TEMATUKE HeBe-
JIMKO, NPW 3TOM KOJIMYECTBO MPAKTUKO-OPUEHTU-
POBAHHbIX HAaYYHbIX MCCNEAOBAHWNI €LLe MEHbLUE.
OTcyTcTBME NOAPOOHOTO TEOPETMKO-NpPaKTUYe-
CKOTO W3Y4YEHWA OpraHU3aLMu CENbCKOTO Ty-
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CTAaHOB/IEHWUIO AAHHOM OTPAC/AM TYPU3Ma, TaK Kak
B YC/I0BUAX HEXBATKN MHPOpMaLnK, depmepam m
WNHbIM XXUTENIAM CE/IbCKUX TEPPUTOPUIA, 3aHATbLIX B
opraHusauum Typusma, NPUXoauTca CTPOUTL CBOU
TYPUCTCKME NPeanpUATMA ONUPANACb HA COHBCTBEH-
HbI onbIT. OZlHAKO, Ha CEeroAHALWHUN AeHb, OTe-
YyecTBEHHble y4YEHble NOCTENEHHO BOB/IEKAIOTCA B
N3y4yeHue BblleyKa3aHHOM TeMbl, TaK B paboTax
A.B. TpyxayeBa nogpobHO pacKpbiBaeTcA MOHA-
TUWHbIMA annapaT CenbCKoro Typusma u onpege-
NAETCA poNb AAHHOIO HanpaBAeHUA ANA Pa3Bu-
TMA pernoHoBs. Kpome Toro, psag pabot U.B. Jlebe-
aesoi, C.J1. KonbloBoM NOCBALWEHbI U3YYEHUIO
TYpPU3Ma Ha cesie Kak oAHOro u3s 3dpPeKTUBHbIX
CpeacTB Pa3BUTUA CEIbCKUX TEPPUTOPUN.

M3yumB CyLLECTBYIOLLYIO OTEYECTBEHHYIO U
3apyberkHy0 nTepaTypy, CBA3aHHY ¢ npobne-
MaTUKOW Pa3BUTUA CENbCKOro Typuama, cnegyet
OTMETUTb, YTO AaHHbIM BUA Typuama noapasge-
NAETCS Ha MHOYKECTBO Pa3HOBUAHOCTEN N OTBETB-
NIeHUN, 0O4HAKO He BCe U3 HUX NO/b3YHTCA BbICO-
KMM CMPOCOM CO CTOPOHbI OTEYECTBEHHbIX U 3apy-
6eXKHbIX nyTewectBeHHUKOB [1]. Ha pucyHke 1
npeacTaB/ieHbl, HAaMbonee akTyanbHble NOABUAbI

pu3aMa, B HEKOTOPOW CTeneHu MnpenaTcTByeT | CeNbCKoro Typusma.
Cenbekuit TypH3M
ATpapHBIH TypH3IM [ = OxoTHHRIHH'
(cOop ypoxast) PBICOIIOBHEIH TYPH3M
COBBLITHHHBIH TYpHIM Typusm drHorpadudeckuii
IpeOBIBAHHA TYPH3M
l'acTponomMuvecknit DKOIOTHIeCKUit
TYPH3M TYPH3M
Puc. 1 — OcHogHble No08uUObI CesnbCKo20 mypusma
AHanumsnpya  cneumduky  OpraHu3auMm | BO3MOMKHOCTb TYPUCTY B COBOKYMHOCTM C racTpo-

CENIbCKOro TypM3Ma MOXKHO OTMETUTb, YTO Hanbo-
Nlee NonynsipHbIM ABNAETCA TYPMU3M NpebbiBaHus,
NpPeAnoNaralolnin }KU3Hb B AEPEBHE UAN WUHOWM
CeNbCKoW Tepputopuun. JaHHbIl BUA Typu3ma He
peannsyeTca CaMoCTOATe/IbHO, a NnpeacTaBaseT
KOMMJIEKCHbIA MOAX0A K OpraHusauum BpeMeH-
HOro npebbiBaHMSA TypuCTa, Aaowmin

HOMWYECKUM, 3STHOrpadMUECKMM, arapHbim W
WHbIMM BMAAMM Typu3Ma MNOJIHOLLEHHO MOYyB-
CTBOBATb BCE MOJIOXKUTE/IbHbIE CTOPOHbI OTAbIXa U
peKpeaunn B npeaenax cenbCkUX TEPPUTOPUA.
CeroaHs OOHUM W3 OTHOCWUTE/IbHO HOBbIX
HanpaB/AEHWI PAa3BUTUA CENbCKOTO TypuU3ma — fB-
NnAeTcA  CobbITUMHBLIN. [AnA  AONONHUTENBHOMO
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NPUBAEYEHNA TYPUCTOB B CENbCKME TEPPUTOPUN,
MHorume cybbeKTbl Poccuiickon ®epepaunmn npu-
6eraloT K OpraHM3aunm CobbITUNHBIX Meponpua-
TUM, TaK KOJINYECTBO CeJIbCKUX COBBbITUMHBIX Me-
ponpuAaTui npesbicuno 7000 no gaHHbIM Ha 2019
rog,.

Bbibop BMAA CenbCKoro TypmMama noTeHum-
aNbHbIM NOTPEbUTENEM TYPUCTCKOM YCAYTU 3aBU-
cuT OT paga $aKTopos, B nepsByk ouyepenb OT
npeanoYTeHU CaMoro TypucTta, 06ycnoBieHHbIX
JIMYHBIMM  NOXKENAHUAMW WU TEPPUTOPUASIbHON
NPUHAZNENKHOCTbIO, TO eCTb Bbi6Op B onpegeneH-
HOM Mepe 3aBWUCUT OT TOrO, KTO ABNAETCA Typwu-
CTOM M OTKyZa OH Bbe3XKaeT B Ce/bCKyld MecT-
HocTb [2]. Teorpadus TypuCTOB, MNOCELLAOLLNX
0ObeKTbl CeNbCKOro Typu3ma pasHoobpasHa. B
uenom, crabunbHble n Hambosee BbICOKME Ty-
PUCTCKME NOTOKM NpebbiBaloT U3 permoHanbHOro
LEeHTpa, B Npeaenax KoToporo HaxoAuTca TOT UK
MHOM 0B6BEKT Cenbckoro Typmama (puc.2).

20%

® H3 PETHOHATEHOTO HEETPa
" H3 JPYTHX PETEOHOE

= HHOCTPAEHEIE TYPHCTH

= B2 OMHKAHIIHY TOPOJOE PerHOHA

w2 Mockes 1 Camxr-TletenGypra

Puc. 2 — leoepaghus mypucmos, noceu,aroujux
06beKMbI Ces1bCK020 Mypu3ma

CETEBOWV .
HAYYHIN
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CornacHo cTaTUcTMyYeckon nHbopmaumm 3a
2019 rop, KONWYECTBO TYPUCTOB, MNOCETMBLLMX
06BbEKTbl CEeNbCKOro TypuM3ma COCTaBAAET Mo-
pPAAKA 8 M/IH. YeNnoBeK, MPW 3TOM cpeaHee Bpems
npebbiBaHUA TypPUCTA B CE/IbCKON MECTHOCTU KO-
nebnerca ot 1 go 3 gHen [3]. He 3aBucumo ot
TOro, OT KyZa NpoMCXoamT Bbe3s TypucTa B Cesb-
CKYl0 Tepputopuio, oH B ntobom cnyyae npegno-
naraeT nepeasuKeHWe TYpuUcTa M3 OAHOM MecT-
HOCTU B APYryl0, a TaK¥e BPEeMEHHOEe MPOXKUBa-
HME M OPraHu3aLUMio NMTaHMA K Jocyra Ana Typu-
CTa B Npeaenax ceNbCKoM MecTHOCTU. Bce 3To cBu-
AeTenbCTByeT O HeobxoAMMOCTM pPa3BUTMA OC-
HOBHbIX 3/1IEMEHTOB TYPUCTCKOM MHPACTPYK-
TYpbl, COOTBETCTBEHHO eLle O4HMM BaXKHbIM daK-
TOPOM Pa3BUTUA CENbCKOrO TypM3Ma M OCHOBA-
HMEeM Ans BblbOpa NoaBMAa TYPU3MA B CE/IbCKON
MECTHOCTW, ABANSAETCA YPOBEHb OpraHM3auuu
yCnyr B npeaenax AesTe/ibHOCTU OObEKTOB Ty-
PUCTCKON WMHOPACTPYKTYPbl U CaMO COCTOsiHUE
3TUX 06bEKTOB.

M3yyasa cenbCKMi Typu3m, cregyet oTme-
TUTb, YTO A/1A ero pa3BUTUA CeNbCKaa MECTHOCTb
AO/MKHA 06/1a4aTb COOTBETCTBYHOLMM pecypc-
HbIM NoTeHuunanom. foBopa o0 pa3BUTUKN NO6Oro
BMAA Typu3ma, cnegyeT B NepBylo odepeab pac-
CMOTpPETb M AaTb OLLEHKY pecypcam KOHKPETHOM
TEPPUTOPUMN, CENbCKUIM TYPU3M He ABNAETCA WUC-
KNHOYEHNEM, COOTBETCTBEHHO BaKHEWWUM dak-
TOPOM pPasBMTUA AAHHOrO BMAa Typusma byget
ABNAETCA HaNMuMe NPUPOAHbIX U KY/bTYPHO-UC-
TOPUYECKUX PECypCoB CENbCKOM MEeCTHOCTH, a
TaK¥Ke BO3MOXHOCTb MX MCMO/Ib30BAHUA C Le/bio
Typusma (puc.3) [4].

[Ipupozmsie n VpoBeHE Pa3BHTHS AHamms Iponewxenue
KyIbTypHO- TYPHCTCKOR TIpeIMOYTEHIH TYPHCTCKOTO l"oc-r)[([;]apc’rgigmﬂ
HCTOPHYECKHE HHQPACTPYKTYPHI norpeGHTeNeH TpOIyKTa e
pecypeh TYPHCTCKOH yCIyTH

NN

NN

s

Cenpckuil TypH3M B perHoHax Poccuiickoil Menepanyn

Puc. 3 - cDCJKI’)’IOpr, OKasblearwwue Haubosblee 8aUAHUE HO passumue cesibCKo2co mypusma
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CywectByeT HECKONbKO OCHOBOMOANarato-
Wwux ¢$akTopoB, BO3LAEMCTBYHOLWMX HA pa3BUTME
TYypM3Ma B CE/IbCKOM MECTHOCTU, K HUM cneayeT
OTHECTM PEeCYypCHbI MOTEHUMan TeppuTopun (a
MMEHHO: Han4me NPUPOLHbIX U KYNIbTYPHO-UCTO-
PUYECKUX PecypcoB), BOSMOXKHOCTb MCNO/b30Ba-
HMA OCHOBHbIX 3/1IEMEHTOB TYPUCTCKOM WHPpa-
CTPYKTYpbI (B YaCTHOCTM NpeanpuATUA ANs opra-
HM3aUUM BPEMEHHOTO MPOXKMBAHMA U MUTAHUA,
TYPUCTCKMX GUPMbI M TPAHCMOPTA), A TaK¥Ke npo-
OBUXKEHWE CeNbCKOro TYPUCTCKOro MpoAyKTa Ha
pblHKe. HemanoBa)KHbIM ABNAETCA KOPPEKTHas
OpraHn3aumna TYPUCTKOM AeATeNbHOCTU, OCHOBAH-
HanA, B MepBYylO o4Yepeapb, Ha aHanu3e npegnoyre-
HUIA TYPUCTOB B KaXXOOM KOHKPETHOM TeppuTo-
pUK, Ha OCHOBAHWM Yero TypuCTy byaeT npeano-
YK€H ONTMMA/IbHbIM CENIbCKUIA TYPNPOAYKT.

dakTopom pocTta ana passutma noboit oT-
pacan 3KOHOMMKM ABNAETCA BOBAEYEHHOCTb rOCy-
[ApCTBA M ero Nogaep’kka B pa3BUTUM TON UK
nHoM cdepbl. Ha cerogHAWHMNA AeHb, Ha YPOBHE
rocy4apcrBa CenbCKUI TYPU3M He NO3ULNOHUPY-
eTcA B KayecTBe NPUMOPUTETHOrO HaNpaB/EHMUS,
No3TOMYy CTPaTerMm 1 NAaHbl PasBUTMUA TYpPU3Ma B
CENbCKMX MECTHOCTAX NMPUHMMALOTCA TO/IbKO Ha
perMoHasbHOM M MYHULUMMNANbHOM YPOBHE, YTO
CYLWLEeCTBEHHO TOPMO3WUT PpasBUTME AaHHOro
Hanpas/eHus B cTpaHe [5].

Mo aaHHbIM PocTypmama Ha 2019 roa, ob-
LLLee YMCNO BHYTPEHHUX TYPUCTOB MO CTPaHe Co-
cTasnaeT 36 MAIH YeNoBeEK, NPU 3TOM KOJINYECTBO
noTpebutenen Typusama B CEbCKMX MECTHOCTAX
coCTaBAsfAeT 0Kono 22% oT obuiero yncna Typwu-
CTOB, NyTewecTBytowmx no Poccuu [6]. MpeacTas-
JIeHHaA CTAaTUCTUKA roBOpPUT 06 yBENNYEHUU TYp-
NOTOKa B CeNbCKUe Tepputopnn PO, ogHAKO B MU-
pPOBOM MpPaKTMKe TYPU3M Ha cene pas3BMBaeTCA
y*e 6onee 40 net, Aanaepamm B AaHHOM OTpacu
cerogHA asnaTca EBponelickne cTpaHbl. OCHOB-
HoM goxopn bonee 50% pepmepos B EBpone ¢pop-
MUpPYeTCA He OT NPOoAark Ce/IbCKOXO3ANCTBEHHOM
NPOAYKUMN, a OT peannsauum TYPUCTCKUX YCAYT,
O0NA TYPUCTCKUX YCAYr B 3aBUCUMOCTM OT peru-
OHa B 0bLwem obbeme peannsaumm NPOAYKLUN HA
cene pocturaet 75% (puc. 4).
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Poccua 97%

Eepomna 25% 45% 30%

0% 20% 40%

Cenpcroxo24HCTREHHAT IPOTYKITHT

60% 80%

Cenpckuil TypHIM

100%
ArporvprzMm
Puc. 4 — lNpoyeHMHoe coomHoweHue 8bIpy4YKU
0m Pa3aAUYHbIX UCMOYHUKO8 00X00d thepmepos

8 Espone u 6 Poccuu

PeannsoBaTb B NONIHOW Mepe TypPUCTCKO-pe-
KpeauMOoHHbIN noTeHunan Poccuu, Yepes cTaHOB-
NeHWe 1 pa3BUTUE TYPU3MA B CENAX — O4HA U3 OC-
HOBHbIX 3aZa4, CTOALLMX Nepes, OTeYeCTBEHHbIM
arpapHbim coobuectsom. CorfacHo crtatucTuye-
CKMM AaHHbIM 3a 2019 roa, o6bem TOBapoOB., Bbl-
NYWEHHbIX U NPOAAHHbIX poccuickummn KX co-
ctasun 554 mnpa. pybnei, 4To B NpOLLEHTHOM CO-
OTHOLWEHMN cocTaBnaeT okono 10% ot Bcero o6b-
€Ma NpPou3BOACTBA CE/IbCKOXO3ANCTBEHHOM Npo-
AYKUuMU. OnMpascb Ha NPUBELEHHYHO CTAaTUCTUKY
M ONbIT €BPOMENCKUX CTPaH, MOTEHUMAN cefnb-
CKOro Typusma B P® B geHeKHOM 3KBUBAsEHTE
BO3MOXHO oueHUTb B 50 mapa pybnen Ha 6an-
*anwwme 10-15 ner.

CeNnbCKOXO3ANCTBEHHAA OTPAC/Ib 3KOHO-
MWKM B 3HAUYMUTE/IbHOW Mepe NoABepXKeHa Hera-
TMBHOMY BO34€eNCTBMIO (aKTOpa CE30HHOCTM, a
06beM BbINYLLEHHON NPOAYKUMM HANpAMYLO 3a-
BMCUT OT MOrogHbIX YCNOBWI, COOTBETCTBEHHO,
NPOW3BOACTBO NPOAYKLMWN B KOMMJ/IEKCE C OKa3a-
HUEM TYPUCTCKUX YCAYT B Npeaenax CeNbCKUX Tep-
putopuit bynet cnocobctBoBaTb ObecnevyeHuto
ctabunbHoro passutma KPX, HuBenupya Heypo-
’au, a TakxKe HebnaronpuATHbIE NOroAHbIE YCNo-
BMA, 33 CYET NOABNEHMUA aIbTEPHATUBHOIO UCTOY-
HWKA J0X04a ANA Cenbckoro Hacenexwma [7]. Ta-
KUM 06pasom, TypusmM B CENbCKUX PErnoHax
MO}HO pPaccmMaTpuBaTb B KayecTBe OAHOro M3
CcnocoboB 3KOHOMMYECKOrO POCTa ANA CENbCKUX
TEPPUTOPUIA, KOTOPbLINA, caefiaeT BO3MOMXKHbIM
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pa3BUTME, B MEPBYO ouyepenb, HEKPYNHbIX dep-
MEPCKUX XO3AMCTB.

PaccmoTpyvm BO3MOXKHOCTM PA3BUTUA CE/b-
CKOro Typu3ma B CTpaHe Ha npumepe OAHOro u3
cybbekToB Poccuiickont Pepepaunm — CrasBpo-
NONbCKOro Kpas. BbibpaHHbIN B KayecTBe 06beKTa
NcCNefoBaHUA PErnoH ABNAETCA CEeNbCKOXO03:M-
CTBEHHbIM, HA €ro TeppUTOPUM NpoU3pacTaeT
H6onbLIOEe KOIMYECTBO PA3/IMYHbBIX CENIbCKOXO3AN-
CTBEHHbIX Ky/bTyp, XOPOLIO Pa3BUTbl N10L0BOA-
CTBO, a TaKKe BWMHOrpPaaapcTso. B Kpae cyuie-
CTByeT HemMasioe KONMYecTBO NpeanpuaTUin, cne-
LUMANN3UPYIOLLMXCA HA OBLLEBOACTBE U MONOYHO-
MACHOM MBOTHOBOACTBE. B KOHTEKCTE oTpac/au
TYpM3Ma BaKHYIO PO/Ib UrpaeT arnomepauma Kas-
Ka3ckux MuHepanbHbix Boa, cneunanunsayma Ko-
Topoi obycnaBnvBaeTr pasBuUTUE JieyebHOro wu
03,0pOBUTENBHOrO BUA0B Typn3ama Ha CtaBpono-
nbe [8]. OgHaKo, Kpai UMeeT WMPOKUI NepedeHb

CETEBOWV .
HAYYHIN
YKYPHAST

TYPUCTCKMX PECYPCOB, AAOLLMX BO3MOXKHOCTb A1
pPa3BUTUA UHbIX BUAOB TypuM3ma, B TOM 4yucie B
npeaenax cefibCKUX TEPPUTOPUIA.

B pamKax uccnenoBaHuA, O OLEHKKU Ty-
PUCTCKOro NOTEHLMA/A CENIbCKUX TEPPUTOPUI pe-
TMOHa B MYHMLMNANbHLIX 0Opa3oBaHUAX Kpan
6bln NpoBeAeH aHKEeTHbIN OMPOC, CoAepXKaLLUiM
BOMPOCbI, HaNpaB/eHHble HA OLEHKY onpeaeneH-
HbIX paHee OCHOBHbIX GaKTOPOB Pa3BUTUA CeJib-
CKOro TypM3Ma, @ UMEHHO HA aHANN3 PECYPCHOro
NnoTeHUMana U OLEHKY TYPUCTCKON MHPPACTPYK-
Typbl, KPOMe TOro, UcciefoBaHMe NO3BOINO Bbl-
AEeNNTb OCHOBHble Npobaembl, NPenATCTBYOWME
Pa3BUTUIO CENbCKOro Typuama. PecnoHgeHTamu
onpoca cTasnm paboTHUKM aAMUHUCTPALMIA MYHK-
LUMNannTeToB Kpaa. AHANM3, NPOBEAEHHOrO aHKe-
TUPOBAHMA NPOAEMOHCTPMPOBAN PAL, OCHOBHbIX
pe3ynbTaToB, PAacCMOTPUM, B MEPBYHD oyepesnpb,
pecypcHbI NOTEHLUMaN permoHa B Tabn. 1.

Tabauya 1 — OcHoBHbIe pe3ynbmamel AHAAU3A PECYPCHO20 MOMEHYUAA CesbCKUX meppumopuli
0718 pazsumua mypusma 8 CmaspornosnbCKoOM Kpae

lokazamens pe-
Cypca cenbcKo20

Pe3ysnemameli uccnedosaHus

PalioHbl Kpas, ¢ 8bICOKUM yposHem

mypusma

HAQ OCHOBAHUU AHKemMHOeo onpoca

pecypca cenbCcKoz20 mypusma

1. Hannumne Bopoe-
MOB B palioHax

Konnuectso BogoemoB, 060pya0BaHHbIX A1A KynaHua — 20;
Konnyectso BogoemoB HeobopyaoBaHHbIX ANA KynaHua — 1237;
Konunuectso 3apbibaeHHbIX Bogoemos — 1050;

KonnyecTso B0A0EMOB C OPraHN30BaHHOW pbibankol — 113,

BbyaeHHOBCKNI, N306UNbHEHCKNA,
HoBoaneKkcaHapoBCKUiA

2. Hannume oxoto-
yroguii B paioHax

06uan naowaab OXoTOYyroAnii — 0Kono 60 TbiC.KM;

KonnyectBo 0XOTHMYbUX X03AalcTB — 50;

Ha TeppuTopumn Kpas CyLLEeCcTBYIOT: IeCHble, NoaeBble, 60N0THbIE
OXOTOYyroAbA.

IAp3rupckuit, byaeHHoBckui, Kpac-
HOrBapAEencKuin, JIeBOKyMCKuiA,
MwuHepanosoackuii, HoBoaneKkcaH-
\laposckuin, Metposckmin, TpyHOB-
CKUiA

3. Hanunuue censb-
CKOXO35IMCTBEHHbIX
npeanpuaTUn u
opraHusauyum

Konnuectso npegnpuaTuii n opraHusaumii ¢ uctopueit ot 10 go
50 net —1300;

Konnuectso npeanpusTnin n opraHnsauymii c uctopmei bonee 50
net —194;

Konnuyectso mysees, opraHM30BaHHbIX NpeanpuaTuamm — 87.

IAnaHaceHKOBCKMI, byieHHOBCKUHA,
IpayeBcKuiA, Kuposckuin, Kypckui,
MwuHepanoBoackuii, HoBoaneKkcaH-
\APOBCKUIN, TPYHOBCKUI

4. Hannuune
penurnosHo-ca-
KPanbHbIX 3/1eMeH-
TOB B palioHe

Konnuectso npaBocnaBHbIx Lepkeein — 230;

Konnuectso moHacTtbipen — 12; Konnyectso meyetelt — 24;
KonnyectBo KyNbTOBbIX COOPYKEHUIN UHBIX PESIUTMO3HbIX FPyNn —
56; KonnyectBo CBALLEHHbIX KAMHEN, poLl, POAHUKOB U UHbIX MO-
YMTaeMblX B Hapoae NpmMpoaHbIX 06beKToB — oKoso 30.

ByaeHHOBCKMI, FeoprmneBckuit,
N306unbHeHcKkui, KouybeeBcKkuiA,
Knposckuit, JleBokymckuia, Met-
poBckui, MpearopHbii, LLinakos-
CKUi

5. Hannuune tpagm-
LMOHHbIX Ka3aubnx
NOCTPOEeK

Konnyectso TpagmMUMOHHbIX Ka3daubmx nocTpoek — 1300;
Konnyectso 060pyaoBaHHbIX My3ees - 17

IAnekcaHapoBCKuUin, M306munbHeH-
CKUiM, JlIeBOKYMCKUI

6. Hannuume sTHo-
rpaduyeckux ae-
peBeHb

Konunyectso aTHorpaduueckux aepeseHb, Nnoasopuii - 14

N306unbHeHcKui, KouybeeBcKkuit,
VleBoKyMcKkuMi, LLiInakoBcKmi
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MpoBeaeHHbI aHaNn3 Nokasan, YTo Teppu-
Topua CTaBpONOIbCKOro Kpas 061aaeT BbICOKMM
TYPUCTCKMM NOTEHUMANOM ANA Pa3BUTUA CeNb-
CKOro Typusma. B myHMumMnanbHbix 0bpasoBsa-
HWAX PErMoHa BO3MOXHO Pa3BMBaTb NPaKTUYECKH
noboe HanpasBaeHMe CeNbCKOro TYPM3Ma, TaK Kak
CeNbCKME  TEeppuTOpuUM  perMoHa  boratbl
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Pa3/IMYHbIMM ATTPAKTUBHLIMUK OO6bEKTAMM, HaYM-
HaA OT OpraHM30BaHHbIX STHOrpadUUeckux gepe-
BEHb, 3aKaH4YMBaA 3apblbEHHbIMM AUKMMU BOAO-
emamu, npebbiBaHMA Ha TEPPUTOPUN KOTOPbIX
NO3BONAIOT TYPUCTY OWYTUTb MaKCMManbHOe
eaMHEHNe ¢ NPUPOAON.

Tabauya 2 — [okazamesnu cocCMoAHUA OCHOBHbIX 371eMeHMO8 MypucmcKol UHGpacmpykmypsl 8 My-
HuyunaabHeix 0bpazosaHusx Cmasponosnsckozo Kpas (2019 a.)

HaumeHosaHue 2opodos, 2opod- | Konuyecmso cpedcms | Konuyecmeso my- 3aacgansmuposaHHoe rno-
CKUX U MYyHUUUIA/IbHbIX OKPY208 pasmeuwjeHus, ed. | pucmckux gpupm, eo. | Kpbimue dopoxcHol cemu, %
AneKcaHApOBCKUIN M.O 3 - 47
AHAPOMNOBCKUI M.O. - - 49
AnaHaceHKOBCKMUI M.O. 3 - 90
Ap3rnMpcknin m.o. - 1 54
bnarofapHEHCKUI T.0. 6 - 90
ByAEeHHOBCKMIA M.O. 11 10 85
leoprmeBcKuii r.0. 7 7 63
[pauyeBCKui m.0. 1 - 92
MN306MNbHEHCKWIA T.0. 5 2 90
MnaToBCKWii r.0. 3 - 62
KupoBckuii r.o. 5 1 45
KouybeeBckuit m.o. 5 - 50
KpacHoreappgeiickuii m.o. 1 - 47
Kypckuit m.o. 1 1 80
JleBOKYMCKMIA m.0. 2 - 79
MwHepanoBoACKUI I.0. 15 11 88
HedTekymcKuii r.o. 4 - 85
HoBoanekcaHAPOBCKWA T.0. 5 - 70
HoBsocennukuii m.o. 1 - 60
MeTpoBCKUM Tr.0. 6 1 69
MpearopHbI M.0. 4 4 78
CoBeTCKMI T.0. 4 3 91
CTenHOBCKMI M. O. 1 - 50
TpYyHOBCKMI M.O. 1 - 51
TYPKMEHCKNI M.0. - - 92
LLInakoBCKMiA m.0. 4 5 91
r. Crasponosib 39 66 89
r. ECcceHTyKuM 34 9 87
r. }KenesHoBOACK 8 9 89
r. Kucnosoack 56 33 91
r. JlepmoHTOB 3 1 86
r. HeBUHHOMbICCK 11 12 88
r. Natnropck 65 37 90
MUToro no Kpato: 313 213 79
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CeNbCKUX TeppPUTOPUiM permoHos Poccuu

Lenbto npoBefeHHOro aHKETHOro onpoca
6bl1N10 HE TONbKO OLeHKa TYPUCTCKOro NoTeHLMana
CENbCKUX TEPPUTOPUIA, HO U BbIABNEHME OCHOB-
HbIX Npobiem, NPENATCTBYIOLWLMX PA3BUTUIO Ce/b-
CKOro Typmsma. PecnoHgeHTamu BblaeneHo He-
CKO/IbKO OCHOBHbIX Npobaem, B Nepsyto ovepesb,
3TO HEU3BECTHOCTb TYPUCTCKMX AECTUHALMA ANA
noTeHUMaNbHbIX NoTpebutenen (OTcyTCTBUE MH-
dbopmaumm 0 Tex UM MHbIX TYPUCTCKMX aTTpaK-
umnsax B cetu UHTepHet, CMU u 1.n.). bonee 46%
ONpPOLUEHHbIX HA3bIBAlOT OTCYTCTBUE WU Hepo-
CTaTO4HOEe GMHAHCMPOBAHME OTPAC/IN TYPU3MA HA
YPOBHE MYHULMNA/bHbIX 06pa30BaHUIA, Kak oOc-
HOBHOE NPEenATCTBME PaA3BUTUA CENbCKOTO Ty-
pu3ma B Kpae. Euwe oaHolt npobnemoi, BblaeneH-
HOM 6ONbLWMHCTBOM OMPOLUEHHbIX, ABMUIOCb CO-
CTOSIHWE TYPUCTCKOM MHPACTPYKTYpbI, bosee no-
NIOBMHbI PECNOHAEHTOB OTMEYaOT N3HOLEHHOCTb
MaTepmnaNbHO—TEXHMUYECKOM H6a3bl KONNEKTUBHbIX
cpeacTs pasmelleHus, cebiwe 40% onpoLlweHHbIX
rOBOPAT O HEroTOBHOCTU NpPeaoCTaBAEHMA Ty-
PUCTCKMX YCAYr Ha TEPPUTOPUM MYHULMNANUTE-
TOB BBMAY OTCYTCTBMA CMeELMannU3npPOBaHHbIX
npeanpuatun (Typmuctckux émpm). PaccmoTtpum
NMoKa3aTenn COCTOAHUA OCHOBHbIX 3/1IEMEHTOB Ty-
PUCTCKOM MHOPACTPYKTYpPbI B TabA. 2.

[aHHble, npeactaBneHHble B Taba. 2, eue
pa3 noaTtBepxaatoT, UTo B CTaBpONOAbCKOM Kpae
Hanbonee pasBuTa UHAYCTPUA TYPU3MA B PEFNOHE
KaBKasckux MuHepanbHbiXx Boa, npu aTom cutya-
UmA B APYrMX PErMOHAX Kpasa 3HauYMUTE/IbHO XYXKe.

Ncxopna U3 OueHKM pecypcHOro noTeHunana
M YPOBHA PA3BUTUA OCHOBHbIX 3/1IEMEHTOB TYPUCT-
CKOM MHOPACTPYKTYPbl, MOXHO FOBOPUTb O TOM,
YTO Ha TEPPUTOPUM BCEX MYHMUUMUNANbHBIX 0bpa-
30BaHMM CTaBPOMNOAbCKOrO Kpasa BO3MOXKHO pas-
BUTME CENbCKOro TypuM3ma, OA4HAKO ANA 3TOro
HeobxogMma MoAepHM3aLMA OCHOBHbIX 31€MEH-
TOB TYPUCTCKOM MHQPPACTPYKTYpPbl, NPUBAEYEHUNE
OO0NONIHUTENBHOTO PUHAHCUMPOBAHUA B PETMOHDI,
a TaKXXe NPoABUXKEHME CENbCKUX TEPPUTOPUIM HA
PbIHKE TYPUCTCKUX YCAYT KPasA U CTPAHbI.

MpoBeneHHOE UcCCnefOBaHME MO3BONAIO
OeTanbHO NPOAHANU3MPOBaTb OCHOBHbIE CUJ/Ib-
Hble MU cnabble CTOPOHbI Pa3BUTUA CENbCKOrO Ty-
pU3Ma, a TaKKe BblABUTb BO3MOXHble Yrpo3bl U
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onpenennUTb NepcrneKkTUBbl ero passutuA. Ha oc-
HOBaHWW aHKETHOrO ONPOCa W 3KCNEPTHOIO MHe-
HUA 6biln NnpoBeaeH SWOT-aHanus (Tabn. 3).

HaHHbin SWOT-aHanm3 nokasan, yto Cras-
pPONOJIbCKUIM Kpaill nmeeT 60/blIOe KONYECTBO
NPEeVMYLLECTB, NO3BOAIOLLNX PAa3BMBATb CEFMEHT
CEe/IbCKOro Typu3Ma, YHUKaNbHOE CoYeTaHue Je-
4ebHO-0340POBUTENbHBIX PECYPCOB C MNPUPOA-
HbIMU U KNMMATUYECKMMU GaKTOPaMM, a TaKKe C
06BbEeKTaMM HaLMOHAIbHOTO, KYNbTYPHOTO U UCTO-
pPUYECKOoro Hacseama No3BOIAOT Peasin3oBblBaTbh
noboe HanpaB/ieHMe CeNbCKoro Typusma.

Hapsaay c cMAbHbIMW CTOPOHaMM, Ob6bEK-
TUBHO CYLLECTBYET LeNblii KOMMNAeKC npobaem B
chepe pa3BUTUA CETbCKOTO TypUama pernoHa. U
OH HOCWUT CUCTEMHbIN XapaKTep. OgHaKo, nosu-
TUBHBIM MOMEHTOM B Pa3BUTUU CE/IbCKOTO Ty-
pU3Ma B Kpae ABNAEeTCA Hannuue B 6ONbLINHCTBE
PalioOHOB [AOKYMEHTOB (CTpaTernii, nporpamm,
nacnopTtoBs), 0603HaYaloOLWMX AaNbHENLLEE pPa3BU-
TWUe BHYTPEHHero Typuama [9].

HeobxoAMMO OTMETUTb, UTO CENbCKUI Ty-
pV3M B Kpae MMeeT BCe NepCrneKTMBbI 414 Aa/lbHen-
Lero passuTusA. M3 peanmsyembix TYPUCTCKUX YCAyr
B HacToALlee Bpems, NpeanoyteHMe otaaeTca Ty-
pu3My npebbiBaHUA C OpraHuM3auMen PasinYHbIX
[ONO/IHUTENbHBIX aKTUBHOCTEN. TypuCTbl perMoHa
npeanoYMTaloT NPOXKMBAHNE B CENbCKUX FOCTEBbIX
[OMax UaM Ha 6asax oTApblXxa C BOSMOMKHOCTbIO Op-
raHM3aUMm NUTaHUA M3 SKONOTUYECKN YNCTbIX MPO-
[YKTOB (MHOrAa C 3n1eMeHTamMn CaMOCTOATE/IbHOTO
cbopa v npurotosneHus). MHOrMmM TypucTam B cene
MHTEPECHO MO3HAaKOMMWTCA C MUCTOpPUEN CTaHoB/e-
HWA pPalioHa, Ky/bTYPHO-UCTOPUYECKUMU OOBEK-
TaMM MOKa3a, a TaKXKe C MECTHbIMU TPaaANLMAMM.
MpUBNEKATENbHBIMW TaKXKe ABAAKOTCA Typbl, pac-
CYMTAHHbIE Ha BbIXOAHbIE AHW C BO3MOXHOCTbIO
y4yacTua B pas/iMYHbIX 06pagax, TOPXKECTBAxX U ra-
CTPOHOMMYECKMNE Typbl. Hanbosbliei nonynapHo-
CTblO MO/Ib3YETCA OPraHM30BaHHAsA OXOTa C UCMO/b-
30BaHWEM yCnyr erepa 1 6e3, a TakKe KaTaHue Ha
NoaKax B npegenax cenbCkux Tepputopuii CtaBpo-
NONbCKOro Kpas, Mpu 3TOM NpeanoYTeHNE OTAAETCS
COBMELLEHMIO OTAbIXa C Pa3BAEKaTebHbIMU 3/e-
MEHTaMW, TaKMMM KaK TMOCELLEHNEM CENbCKUX
6aHb, cayH, kade, 6apoB 1 T1A4,.).
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Tabauya 3 — SWOT-aHanu3 pa3sumus cenbcko2o mypusma no CmaspornosbCKOMy Kparo

CusbHble CMOPOHbI:

Criabble CMOpPOHbI:

-YHUKANbHbIA TYPUCTCKO-PEKPEALMOHHbIA  NOTEHLMaAN
(ocoboii oxpaHe B Kpae noasiexat 46 rocysapCTBEHHbIX Npu-
POAHbIX 3aKa3HUKOB U 66 NAaMATHUKOB NPUPOLbI);

- BbIrogHoOe reorpaduyeckoe nonoxeHue (ocobeHHo gna pe-
rmoHa KMB, ueHTpanbHoM, ceBepo- 1 toro-3anaHbix paiio-
HOB);

- bnaronpuATHbIE NPUPOAHO-KNMMATUYECKUE YCOBUSA;

- pa3BuWTan TpaHCNOpPTHaA MHPACTPYKTypa (NocToaHHOe
aBuacooblieHune, }KenesHo40POoXKHaA CeTb, aBTOMaru-
cTpanu);

- 6OraTCcTBO MCTOPMUYECKOTO U KYNbTYPHOTO Hacaeaus;

- bnaronpuATHbIE YCI0BUA 1A arpapHOM cneunanmnsaumnm Ha
cene (Bo3amoxkHocTb ana KPX U /INX obecneynBaTtb TYpUCTOB
CBEXMMMU U KQUECTBEHHbIMW NPOAYKTAMMU NUTAHUA);
-BbICOKMI CNPOC Ha OTAEeNbHblE BUAbI NPOAYKLMU, B TOM
yncne — 3KON0rMYECKN YUCTOM, BbIMYCKAaEMOM B PETUOHE;

- Ha/IM4Me YHUKabHbIX BUOPecypcoB (peaKue u ucyesato-
LWye BUAbI PACTUTENbHOTO U YKMBOTHOTO MUPa);

- XOPOLWO pa3BuTa 0XOTa, PblbanKa; pexe - KOHHbIe NPo-
ryaKu;

- HOBU3Ha Npea/laraeMoro TYPUCTUYECKOro NPOAYKTa U KOH-
KYpPEeHTHOE MPenMyLLLeCTBO MO CTOMMOCTU YCAYT;

- BbIBOP rOCTUHMIL, M MYHKTOB NUTAHWUSA 1S TYPUCTOB;

- Hannume y4yebHbIX 3aBeAEHUI, 3aHUMAIOLLIMXCA NOATOTOB-
KOWM nepcoHana ona co3faHusa TypcepsBumca U yCayr;

- 60/1bLION PbIHOK CBOBOAHBIX TPYAOBbLIX PECYPCOB;
-OTHOCUTeIbHasA 6e30MacHOCTb B CPAaBHEHWUW C APYrMMHU
cybbektamun CKOO, ctabunbHasa sTHUYECKasA U MeXKoHbec-
CMOHa/IbHaA CUTyaLmA.

-yXyZALWeHWe 3KON0rMYEeCKon CUTyauumn BBUAY YCUIEHUA aH-
TPOMNOreHHOM Harpysku;

-cnabopasBuTan MHKEHEPHaA U TPAHCNOPTHaA MHPACTPYK-
Typa (xapaKkTepHa AnsA BOCTOYHOM YacTu);

- 3HaYMTEIbHaA YAANEHHOCTb OT FOPOL0B KPAaeBoOro Noa4m-
HeHus (a1A BOCTOYHOM YacTu);

-NpMBaTM3aLMA PEKPeaLMOHHbIX Pecypcos;

- HU3KWI ypOBeEHb 3apabOoTHOM NNaTbl B CPaBHEHUW CO Cpes-
HeKpaeBbIM;

-CKpbITbI ypoBeHb 6e3paboTuubl 1 TeHeBOro b13sHeca;

- BbICOKanA A0/19 U3HOWEHHOCTM OCHOBHbIX POHA0B pecypco-
CHab»KatoWwmMx NpeanpuUaTIiG;

- BbICOKas CTOMMOCTb SHEProHocuTeNei, BAMAIOLWNX Ha ce-
becTonmocTb TOBapoB, paboT (ycayr);

- [OTALMOHHAA 3aBUCMMOCTb MECTHbIX BIOAKETOB;
-MUTPALMOHHBI OTTOK HaceneHus, B T.4. KBaanpuUUMpPOBaH-
HbIX KaZpOB B ApYrve PervoHsbi;

- OTCYTCTBME B pAde PailoHOB CreumasbHbIX NPorpamm noa-
NEPXKKM NpesnpUHUMATENbCKON AeATENbHOCTH, B T.4. Ty-
pusma;

- OTCYTCTBME FOCTEBbIX JOMOB M FOCTUHUL, (32 UCKNIOUYEHUEM
paliLeHTpoB);

- HE3aUHTEPECOBAHHOCTb TYPOMPM U UX OPUEHTALMA HA Bbl-
E34HOMN TypU3Mm;

- OTCYTCTBME PEKNAaMbl O TYPUCTUYECKUX OBBEKTAX PErMOHA U
IDOMWHMPOBAHWNE TOYEYHbIX TYPUCTCKUX OOBEKTOB;

-manoe pasHoobpasune npeanaraemblix arpoTypoOB B PETMOHE;
- HU3KUI YpOBEHb Npeasaraemoro TypcepBuca Ha cene.

Bo3amoxcHocmu:

Yeposebl:

- pa3paboTKa cMCTeMbl Mep rocyAapCTBEHHOW NOAAEPKKM Pa3BUTUSA Ty-
PUCTCKOro NoTeHUMana cCenbCKUX TEPPUTOPUIA.

- CO3JaHuNe HOBbIX 3KOHOMUYECKMNX 30H ANA TYPUCTCKO-PEKPEaLMOHHOM
feaTenbHOCTH;

- co3faHune 6aronpuATHOM N KompopTHOM cpeabl 0bUTaHMA (CTpoUTENb-
CTBO HOBbIX ¥ PEKOHCTPYKLIMA NOTEHLMANbHbIX 06EKTOB arpoTypusma,
obopyaoBaHMe MeCT 418 OTAbIXa, OXOTbl, pbi6afiku), a TakKe co3gaHue
3e/1eHbIX 30H, CHUMKAIOLWMNX PEKPEALLUOHHYIO Harpy3Ky;

- peanusauma MHOPaACTPYKTYPHbIX U MHBECTNPOEKTOB, CNOCOBCTBYIOLLMNX
Pa3BUTHIO CENbCKUX TEPPUTOPUIA;

-BHeApeHne MexaHM3MOB YaCTHO-rOCyAapCTBEHHOMO NapTHEPCTBa;

- OKYNaemMoCTb B/IOMKEHHbIX CPEACTB;

- CO3MaHMne HOBbIX pabounx mecr;

- POCT I0XO0B MECTHOIO HaceneHuna yepes pasButme anbTepHaTUBHbIX
BMA0B CaM03aHATOCTU (CeNbCKUIA TYPU3M, HapOoAHble NPOMbIC/bI U pe-
mecna);

- pa3BUTME HOBbIX HanpaBAeHMWI Typu3ma (KyNbTypHO-NO3HaBaTeIbHbIMN,
COBbITUIHBIN, KOPNOPATUBHbIN, 0340P0OBUTE/IbHbIN, CNOPTUBHLIN, BK/IO-
Yan aKcTpemMasbHbIit. OpraHun3aLma TYPoB BbIXOAHOO AHA);

- CO3MaHune No3MTUBHOrO MMUAXKA BO BCex Kpaesbix CMWM Ha npeamet
NPenMyLLECTB JaHHOro Hanpas/ieHWsa Pa3BuUTUS;

- OTCYTCTBME HOPMATMBHOM NPaBoBOM Hasbl, pe-
ryavpytoLLeit noctynatenbHoe passuTme arpoTy-
pu3ma;

- BbICOKWI YPOBEHb COLMANbHOMN HANPAXKEHHO-
cTu;

- CTapeHue CeNbCKOro HaceneHus;

- COKpalLeHne puHaHcMpoBaHus deaepanbHbix
M KpaeBblX NPOrpamm;

- He4OCTYMHOCTb KPEeAUTHbIX PECYPCOB;

- NPUPOAHO-KAMMATUYECKME PUCKM (3acyxa, n-
BEHb, rpaj);

- POCT MHONALMOHHbBIX NpoLueccoB M ocnabne-
Hue pybns.
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Ha ocHoBaHWW NpoBeAeHHOro mMccnenoBa-
HWA, MOXHO CKa3aTb, YTO B CErMeHTe Ce/IbCKOro
TYpM3Ma, SNA peannsaumm UMeKLLMXCA BO3SMOXK-
HOCTEN, HYXHO co3a4aTb Heobxoagumble ycnoBuA
ANA Pa3BUTUA UHAYCTPUN TYPU3MA, TaKME KaK:

- pasBuUTME WHULMATUBHbIX GOpM XO03An-
CTBOBaHMA, Pa3BMUTME KOONEPALUM HA cene;

- obecneyeHne rocygapCTBEHHOM noa-
AEPKKU Ha desepanbHOM M perMoHanbHOM ypPoB-
HAX;

- aKTUBM3ALUMA MAPKETUHIOBOM CTpaTeruu,
dbopmmpoBaHMe nosuTMBHoro mmmpgxxKa Craspo-
NONbA KaK TeppPUTOPUM, NPUBNEKATENbHON ANA
OpraHn3auum Bbe34HOMo N CeNbCKOrO TypM3ma.

Takmm obpasom, CTaBpOno/IbCKUIA Kpain 06-
NaJAEeTKONOCCANbHbIMK pPecypcammans pasBuTmA
CenbCKoro Typusma. MpunpaBuabHOM noaxonek
OpraHusauum 1 NPoABUIKEHMIOCENbCKOro TYpPrpo-
AYKTa,pPErMOH MOXKETPACCUMTbIBATb Ha 3HAYUTENb-
HblecoLUMaibHO-3KOHOMMYECKME ANBUAEHIDI.

Kak mokasbiBaeT OMnbIT eBPONEenCcKMxX rocy-
AAPCTB, CENbCKUIM TYPU3M MOXKET OKa3aTb aKTUB-
HOe BO34EeNCTBUE HA SKOHOMMUKY CENbCKUX TEPPU-
TOPWIA M NPUBHECTU B HEE AOMNOJAHUTENbHbIN [0-
xopg, [10]. B Poccuu e cenbCKkuii Typnam noka He
CTan CamMOOpraHM3yloLWenca cMcTeMon, OoAHaKo
BCE MPEANOCbIIKM AN 3TOF0 Ha CEeroAHALIHWUM
AEHb YKe CylecTBYyHT. PaccmaTpuBaemsiii B pam-
Kax uccneposaHma CTaBpONONbCKUI Kpan aBnA-
eTca TUMNUYHLIM arpapHbIM permoHom Poccuit-
ckoint depepaumn, nogpobHoe nlydeHne ¢akTo-
POB Pa3BUTMA CENbCKOr0 TypuM3ma Ha npumepe
CtaBpononba NO3BOINAO ONpPeseNUTb OCHOBHbIE
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HanpasieHuA, NpopaboTKa KOTOPbIX MO3BOAUT
YCTOMYMBO pa3BMBaTb CENIbCKUIA TYPU3M B pPervo-
Hax Poccuu, K HUM OTHOCUTCA:

- Pazsutne MHOpPACTPyKTYpbl CENbCKUX MO-
CeNleHnI: peopraHM3auna AOPOXKHOIO NONOTHA,
ONTUMM3ALMA TPAHCMOPTHOM JIOTUCTUKK, CHUKE-
HWE CTOMMOCTU TPAHCNOPTHbBIX YCAYT, YAyYlleHne
COCTOSIHWA CPeACTB PasmMeLLeHNs U NpeanpuUATUA
NUTAHWUA, HapalMBaHNE UX KONIMYECTBA;

- NoBblWeHWe KayecTBa OKa3blBaeMoro cep-
BMCA, B TOM YMC/Ie 3@ CYET Pa3BUTUA KaZpOBOro
noTeHuuana;

- AKTMBM3aUMA NPOABUKEHMUA CENIbCKOTO Ty-
pusma (yBenmyeHue kKoau4yectsa UHbOpmaLMK,
peKknama, MAPKETWUHT), a TaKXe OpraHusauus
uMbpPOBOro CONPOBOXKAEHNA TYPU3MA B CE/TbCKOM
MECTHOCTW.

B 3aKkntoueHmn, oTMeTUM, 4To paboTa B faH-
HbIX HanpaBiEHUAX [O/KHA HOCUTb KOMMAEKC-
HbI/ XapaKTep, 45 PAa3BUTUA CENbCKOMo TypM3ma
B pernoHax Poccuiickon depepaumn Tpebyetca
yAEeNATb BHUMaHME KaXKAOMY BblAENIEHHOMY ac-
nekty. lna obecneyeHns yctomuymBoro passuTma
CENbCKUX TEpPUTOPU Poccmm oTaenbHOe BHUMa-
HWe CTOMT 06pPaTUTb HA KAYeCTBO pPeasi3yemblx
ycnyr — ypoBeHb 06CNyKMBaHMA Ha cene A0JIKeH
COOTBETCTBOBATb /IyHYLUMM POCCUNCKUM U MeXAY-
HapoOAHbIM MpPaKTUKaM, KPOMe TOro, MyHULM-
nanbHbiM 06pasoBaHUAM perMoHoB Poccminckom
depepaumm Heobxoanmo obecneynTb NPUMeHe-
HWE a[eKBaTHbIX MEXaHW3MOB MPOABUNKEHMUA
CeNIbCKOro TypM3ma Ha OTeYeCTBEHHOM U MUPO-
BOM PbIHKe.
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NMPOrHO3 NPOU3BOACTBA HA PbIHKE MACA MNTULbI

B cmamese ommeveHo, Ymo 8 pe3ysbmame pazsumus MOCMKO8UOHOU 3KOHOMUKU MoAUMUKa
a2ponpomMblUIIeHHO20 KOMIMAEKCA U2paem 8aXHYH posb 8 obecrieyeHuUU npodo8osnscmaeeHHol
b6e3onacHOCMU U HA PbIHKE MACA MMuuybl Hab00AMCAa MPAHCHOPMAYUOHHbIE MPOUEccsl, 8bl-
3B80HHbIE 8AUAHUEM MUPo8ol MaHOemMuu, Komopble ompaxceHsl 8 cmameoe. [1posedeHa OyeHKa
co8peMeHHO020 pa3sumMusa MUPOBO20 PbIHKA MACA MMUUbI, C y4emom 8aUAHUA haKMopos Mu-
posoli naHoemuu; yKa3aHsl hakmopsl, OKa3siearouwue eausHuUe Ha oanbHeliwee paszsumue
PLIHKA MACA NTMuuybl; npedcmasaeHbl XapakmepucmuKu 8edywux npouzgooumernell Ha PbiHKe
MACA NTMUYbl HG MUPOBOM pbiHKe. Ha ocHose OaHHbIX M0 MpPou38o0cmMey MAca NMuybl 3d re-
puod c 2010-20 no 2020-0 200a npedcmassneH npoa2Ho3 NnomeHyuasabHbIX 803MoxcHocmel Poc-
cuu no npouzsodcmsy msaca nmuuysl 0o 2025-20 200a, npu 3mom asmopom 0714 NPo2HO3a HA
2021-2025 z2. bblau peaanuzosaHsbl mpu CUeHapus: onmumMucmuYHsll, UHepyUoHHs.Il u neccu-
mucmudyHelil. [TpedcmasneHsl cmpameauu, OCHOBAHHbIE HA PbIHOYHbIX MeHOeHUUAX 018 PbIHKA
MSACA MMUYbl, KOMOpbIe BKAYAOM UHBECMUUUU 8 CO300HUE HOBbIX 20MO08bLIX K yrnompebsie-
HUK 8apUaHmMo8 NpodyKkmos u3 nmuubl 015 y008s1emeopeHus 803pocCLe20 Crnpoca, paccmom-
peHue sonpoca 06 uHmezpayuu cucmem 3D-8u3yanuzayuu 019 ONMUMU3AUUU TPOYECCO8, UH-
8ecmuyuu 8 peuwleHus, 0CHOBAHHbIE HO 60abUWUX OGHHbIX U PO2HO3HOM aHAU3e, 014 ysenuye-
HusA 00x0008, 8 MeXHO102UU PO6OMOMEXHUKU 0715 YaAYyYWEHUSA yrpasaeHus hepmamu U rnosbl-
weHusa npouzsodumesibHOCMU, UHBECMUUUU 8 8UPMYAsbHY pPeanbHOCme 0458 Mo8blLEHUSA
aghpekmusHocmMuU hepm U paccmompeHue npedaoxeHus ycaye oHnaliH-0ocmasku 05 yeenu-
YeHuUs 00x0008.

Knrouesole cnosa: PbLIHOK MACa nmuuybl, MOCMKOBUOHAA 3KOHOMUKQA, MNpPOcHO3, I7pOU3600CITIBO,
MapKemuHeoeble cmpameauu, npodeumeHue, nosedeHue nompe6umeneﬁ, I'IpOdOBOfImeBEH-
HaA 6€3OHGCHOCIT7b, (JepOI'IpOMbILUHEHHbIﬁ KOMI1/1EKC, cucmembl 3D-eu3yaﬂu30quu
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FORECAST OF PRODUCTION IN THE POULTRY MEAT MARKET

Abstract. The article notes that as a result of the post-COVID economy development, the policy
of the agro-industrial complex plays an important role in ensuring food security. The transfor-
mation processes caused by the impact of the global pandemic, observed in the poultry meat
market, which are reflected in the article. The assessment of the current development of the
world poultry meat market, taking into account the influence of the factors of the global pan-
demic, is carried out; the factors that influence the further development of the poultry meat mar-
ket are indicated; the characteristics of the leading producers in the poultry meat market on the
world market are presented. Based on data on poultry meat production for the period from 2010
to 2020, the author presents a forecast of Russia's potential opportunities for poultry meat pro-
duction until 2025, while implementing three scenarios for the forecast for 2021-2025: optimis-
tic, inertial and pessimistic. Strategies based on market trends for the poultry meat market are
presented, which include investments in the creation of new ready — to-eat variants of poultry
products to meet increased demand, consideration of the integration of 3D visualization systems
to optimize processes, investments in solutions based on big data and predictive analysis to in-
crease revenue, in robotics technologies to improve farm management and increase productiv-
ity, investing in virtual reality to improve farm efficiency and considering offering online delivery
services to increase revenue.
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UBaH4YeHKo A.B.
MporHo3 Nnpon3BoACTBa Ha PbIHKE MACA NTULLbI

BeepgeHue. B pesynbTaTe pa3BUTMA MOCTKO-
BMOHOMW 3KOHOMMKM MOAUTUKA arponpOMbILLIEH-
HOro KOMMAEKCa UrpaeT BaXKHyt0 posib B obecne-
YeHMM NPOJOBONLCTBEHHON 6e3onacHocTn. Cek-
Top AMNK npoxoanTt cepbesHyto TpaHchopmaLmio,
OLIEHUTb pe3y/ibTaTbl KOTOPOM BO3MOXKHO byaet
OLeHUTb TO/IbKO NOocae MacwTabHOro 3aBepLueHma
Kpusnca. Ha pblHKe mAca nTuupl HabatogatoTcs
cnepyowme TeEHAEHUMN Pa3BUTUA € y4eToM dak-
TOPOB BAWSHUS MMUPOBOM MaHAEMWUU: MEHAKTCA
CTAHAAPTLI M NPaBUAa MUPOBOM TOProB/M, MPOUC-
XOANT NepeoLLeHKa NPUHLMNOB obecneyeHnsa npo-
A0BONBLCTBEHHON 6e30nacHOCTM, TpaHchopmmpy-
OTCA Kas3aBLUMECA YCTOMYMBLIMM MOLENN NPOU3-
BOACTBA, JIOTUCTUKM U pUTeinna, NPoaBUKEHUA TO-
BApPOB U NPOAYKLMW, BO3HUKAOT HOBblE MULLEBbIE
NPUBbIYKM, LEHHOCTU, KyNbTypa NUTAHWUA, MOAENN
npuobpeTeHna NPOAYKTOB NMUTaHMUA.

B passuBatoenica 3KOHOMMYECKOM cpeae
Ba)XHO, 4YTOObI NpegnpuATUA-NPON3BOAUTENN Ha
PbIHKE MACa NTUUbI OCTaBa/IMCb KOHKYpPEHTOCNO-
COBbHbIMWU. MapKeTUHroBoe ynpasieHWe U npo-
OBUKEHWE MCNONb3YIOTCA B COMETAaHUN APYT C ApY-
rom Ana NpuBIEYEHNA HOBbIX KIMEHTOB U YBEU-
YeHUs NPoAaXK Ha pblHKE mAca NTUUbl. B mapke-
TMHIOBOM KOMMJIEKCE NPOABUMKEHME ABAAETCA OA-
HMUM W3 YETbIPEX OCHOBHbIX KOMMOHEHTOB. YTOObI
ObITb YCNELWHbIM, HYXXHO NOHMMaTb OCHOBbI MPO-
OBUXKEHUA N NMOHMMATb POab NpoaBUXKeHMUA. bes
NPOABUXKEHMA HEBO3MOXHO YCNELLIHO BbIBECTM Ha
PbIHOK HOBbIN BbICOKOTEXHOOTUYHbIN, 3KONOMMNY-
HbIM N MHHOBALIMOHHbIV NPOAYKT.

Teopusa. Bananmne COVID-19 u BoccTaHoOB-
nenne K 2030 roay npeaocTaBnsaeT cTpaTeram,
MapPKEeTON0ram 1 BbICLLEMY PYKOBOACTBY BaXKHYHO
MHbOPMALMIO, HEODXOAMMYIO MM ANA OLLEHKM
rno6anbHOro pbiHKa MACA NTULLbI MO MEPE ero Bbl-
X043 U3 Kpusmca B pesysibTaTe pacnpocTpaHeHUs
COVID-19.

KpynHelwne KOMNaHMM Ha PblHKeE NTUUe-
BoACTBa BKAtoYaoT BRF S. A, Bayle S. A., CTB Inc,,
Cargill Incorporated v rpynny «Yepkusoso»?.

MuWpoBOM pPbIHOK MACA NTULbl BbIPOC C

CETEBOWV .
HAYYHIN
YKYPHAST

$310,7 mnpg 8 2020 roay M OXKMAAETCA, YTO OH
BblpacTeT 4o $322,55 mapa 8 2021 rogy npwm co-
BOKYNHOM rogosom Temne pocta (CAGR) B 3,8%.
PocT B ocHOBHOM 06yCcN10BNE€H TEM, YTO KOMMAHUM
nepecTpavBalOT CBOKO AeATeNbHOCTb U BOCCTa-
HaB/aKMBalTCA nocse so3geicrtema COVID-19, Ko-
TOpOe paHee NPUBENO K OrpPaHUYUTENIbHbIM Me-
pam cOepKMBAHMA, BKAKOYAOLWMM COLMaAlIb-HOE
ANCTaHLUMPOBAHME, YAANeHHYI0 PaboTy M 3aKpbl-
TMEe KOMMEpPYECKOM AeATeNbHOCTU, YTO NPUBENO
K onepayMoHHbIM Nnpobaemam. OxKnpgaetca, 4To B
2025 roay pbIHOK MACa NTULLbI AOCTUrHET $422,97
MApPA, Npu cpeaHem nokasatene B 7%.

PbIHOK MfACa NTMUbI COCTOUT M3 NPOSANKM
NTMUbI cybbeKkTamu (opraHn3aunamm, UHOUBUAY-
aNbHbIMWU MpPeAnPUHUMATENAMU WU TOBapwuLle-
CTBaMM), KOTOpble TrOTOBAT nepepaboTaHHyo
ATULY M MACHblE CybnpoayKTbl. [lomaliHAs NTMUa
BK/IIOYAET Kyp, YTOK, TYCEN, KPOJUKOB, MEJKYLO
ANYb U MHAEeeK. B 6oNbLIMHCTBE CTPaH nepepa-
60TKa NTULbI NONHOCTLIO MM NONYAaBTOMATU3U-
poBaHa. KomnaHWK oTpacim ynakoBbIBAKOT U pac-
NPOCTPAHAIOT CBOK MPOAYKUMIO MO PasIMYHbIM
KaHanam cbbiTa KaK OTAENbHbIM K/IMEHTAM, TaK U
KOMMEpPYECKMM yupexaeHnsam. MNTnuesogyeckmi
PbIHOK CErMEeHTUPOBAH Ha KypuLuy, UHOENKY, YTOK
W Apyryto ntmuy.

PocTty npousBoacTtea mAca NTULbl cnocob-
CTBYET CTabWNbHbIA 3KOHOMWYECKUIA POCT, NpO-
FTHO3MPYEMBbIN BO MHOMMX Pa3BUTbIX U Pa3BMBalO-
Wwmxca cTpaHax. MexayHapoaHbliA BaslOTHbIN
¢oHg (MB®) nporHosmpyeT, 4TO POCT MUPOBOTO
BBI1 coctasut 3,4% B 2021 rogy. Oxunaaetca, 4To
BOCCTAHOBJ/IEHME LLEH HA CbIPbEBble TOBApbl NOCAE
3HAUUTENIbHOTO CHMXKEHUA B TeYeHMe uctopuye-
CKOro nepuopga Takxke byaet cnocobcTBoBaTh po-
CTYy pPblHKa MAca NTULbI.

OXupaetcsa, 4YTO pas3BuTble CTPaHbl TaKXKe
NPOAEMOHCTPUPYHOT CTabUIbHbIN POCT B TeYEHME
NpPOorHosnpyemoro nepmoga. Kpome Toro, oxknaa-
eTCA, YTO pPa3BUBAIOLWMECA PbIHKM MNPOAOKAT
pacTn HECKO/IbKO BbicTpee, Yem Pa3BUTbIE PbIHKK
B MporHosnpyemom nepuoge. Oxumpaetcsa, 4to

! Global Poultry Market Report 2021. URL: https://www.prnewswire.com/news-releases/global-poultry-market-report-

2021-301232418.html
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CTabWNbHbBIN 3KOHOMMUYECKMI POCT NpuBeaeT K
YBE/IMYEHMIO MHBECTULUIN HA PbIHKE MACa NTULbI
ONA KOHEYHbIX NoTpebutenen, Tem cambiM CTUMY-
Mpysa NpousBOACTBO MTULbI B TeYEeHUe MPOrHo-
3npyemoro nepuoga.

[JaHHble U meToabl. MeToLoN0rMyeckyto
OCHOBY AAHHOW CTaTbM COCTABUIM IMMNUPUYECKNE
MEeTOoAbl UCCNeA0BaHUA, @ UMEHHO n3yyeHne uc-
TOYHWKOB MHPOPMALMMK, KAaCAOLLMXCA TeopeTnye-
CKMX M NPAKTUYECKMX BONPOCOB GOPMUPOBAHUA U
NPOrHO3MpPOBaHWA NPOU3BOACTBA Ha PbIHKE MACA
NTULbI, @ TaKXKe onpeaeneHne nepcrnekTUBHbIX
HanpaBNeHWN Pa3BUTUA PbIHKA MACA NTUUbI B
YCIOBUAX U3MEHSAIOLWMXCA PbIHOYHbIX OTHOLLIEHWN
noA, BAMAHUEM OTAE/IbHbIX GaKTOPOB.

Mopgenb. SKcnopT mAca ATMUbl U3 Poccum
ocywecTsnaetca B 31 cTpaHy ganbHero 3apybe-
*bA M 8 cTpaH CHI. Havyanucb noctasku B bax-
peiH, Ermnet, Mopganuio, UpnaHauio, OAJ, a ¢
2018 r. ocywectsnatoTca noctaskmn B Cay[0BCKYHO
Apasuto [1, c. 6-12]. Co3aaHne HOBOro NPoAayKTa
nAn ycnyrn — 31o 6onbluan paboTa, KoTopas, K co-
YKaneHuto, He NpeKkpaLlaeTcs, Kak TONbKO OHa ro-
TOBa, — 3aMyCK W NpoABUXKEHWe — 3TO Apyrasa no-
JIOBMHA ypaBHEHMUA.

MOCKONbKY TaK MHOIO KOMMNaHWIM pa3Bopa-
YMBAOT CBOM NPOAYKTbI U ycnyrmn ns-3a COVID-19
M He MOryT nNo3BoauTb cebe NoTepu BO3MOMKHO-
cTen, HeobxoaMMO YETKO BblpaboTaTb cTpaTermio
NPOoABUMNKEHMA NPOAYKUMM Ha PbIHKE MACA NTULbI
[2, c. 103-116].

PblHOK  npoAaykumu  nNTMUEBOACTBA, A
MMEHHO PbIHOK MACa NTULLbI NpeacTaBineT cobomn
LLe/IOCTHYI0, OTKPbITYO OpPraHU3aLMOHHO-3KOHO-
MMUYECKYI0 CUCTEeMY, Pa3BMBAKOLLYKOCA NOA BO3-
aencremem (GakTopoB BHELLUHENW UM BHYTPEHHeM
cpefbl, ONocpenoBaHHbIX YCAOBUAMWU Pa3BUTUA
NPOM3BOACTBA, BK/OYAIOLWY  COBOKYMHOCTb
npegnpuaATMiM W OpraHM3auuin, LeneHanpas-
JIeHHO y4yacTBYIOLWMX B MPOU3BOACTBE, 3aroToBKe,
TPaHCNOPTUPOBKeE, NepepaboTKe, XpaHEHUN U pe-
a/n3aumMm KOHEYHOro NpoayKTa NTULEBOACTBA.

MponssoacTBOM MACa NTULbI B HacTosALee
BPEeMSA 3aHMMAIOTCA, KaK CeNIbCKOXO03ANCTBEHHbIE
nNpeAnpuATUA, TaK U KPecTbAHCKMeE (pepmepckue)
X03AMCTBAa. Tem He  MeHee, OCHOBHoOe
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NpPoOun3BOACTBO MACA NTULLbI CKOHLEHTPUPOBAHO B
CeNbCKOX03ANCTBEHHbIX NpeanpuaTusx [3].

MpoussoacTso mAca ntuy, B Poccnun nmeer
cTabunbHble TEHAEHUMN pocTa 3a nocnegHue 10
NneT, He cumTanA nageHua B 2019 r. JaHHbIN daKT
06bACHAETCA TEM, YTO BHYTPEHHWI PbIHOK 6/1M30K
K HacblweHuto 1 B 2018 r. [axke Hb1n10 cocToAHME
nepenpomus3BOACTBa, YTO U CKa3asoCb HEraTMBHO
Ha npoussoactee 2019 r. bonee aKTMBHbIE Mepbl
Mo POCTY 3KCMNOPTa MACA NTULLbI — 3TO OAUH U3 OC-
HOBHbIX PaKTOPOB Aa/ibHENLIEro Pa3BUTUS MPO-
N3BOACTBA. BHELWHMI PbIHOK NpeoCcTaBAsEeT 3Ha-
YnTesibHble BO3MOMKHOCTU HEe TEPATb MMEIoLLLMeCS
TeMnbl Pa3BUTUA AAHHOM OTPACAMW.

JaHHble Mo Npou3BOACTBY 3a nepuopg ¢
2010 no 2020 rr. no3BONAOT CA4ENaTb MPOrHO3 No-
TEeHLUMaNbHbIX BO3MOXKHOCTEN Poccum no npowms-
BOACTBY mAca NTmubl A0 2025 roga. [AnAa nporHosa
Ha 2021-2025 rr. 66111 peannsoBaHbl TPU CLEHA-
puA: ONTUMUCTUYHBIN, MHEPLMOHHbIMA U NECCUMMU-
CTUYHDIN.

B Tabn. 1 cobpaHbl pe3ynbTaTbl NPOrHO3HbIX
pacyeToB M YKa3aHO, YTO MHEPLUMOHHbIN CLEHa-
pUiA NO NoKas3aTesAM MPOrHO3MPOBAHUA MOXHO
CPaBHWUTb C ONTUMUCTUYHbBIM CLLEHAPUEM, ECNIN HE
yunTbiBaTb GAKTOPbI M NOCNEACTBUA NAHAEMUU.

Ecnn cpaBHMBATb MHEPLUMOHHbIN CLEHApUi
6e3 yyeTa NaHAEMUN U MHEPLIMOHHbIN CLLEHAPUN
Cc ee yyetom, TO K 2025 r.: npon3BoACTBO MACA
nTuubl B PO cokpatutca Ha 3%; akcnopT — Ha 2%;
MMnopT — Ha 3,4%; notpebneHne — Ha 3%; UeHa
npoussoguTenen cHusutca Ha 1,7%; ueHa um-
nopTa ysenmumuTca Ha 1,9% [2, c. 103-116].

Janee pnAa nporHo3a MCNONb30BaHbl 4Ye-
Tblpe BMAA TPEHAOB: 3KCMOHEHUMANbHbIN, CTe-
NeHHoMn, norapudMmUYECKUIA U NOIMHOM 2-¢ CTe-
nexu (puc. 1). JIMHenHbIN TPpeHA, He UCNOb30BaH B
CBA3M C ABHbIM HE/IMHENHbIM Pa3BUTMEM COBbITUN.

Kak BMAHO Ha puc. 1, aKCNOHEHUMaNbHbIN
NPOrHO3 MOXHO OTHECTM K ONTUMWUCTMYECKOMY,
NOAMHOM npegnaraeT NeccCMMUCTUYECKUI Npo-
FHO3, a CTENeHHOM U Norapndmmyecknin Kk bonee
B3BELUEHHbIM B JaHHOM cUTyauumn. B To e Bpems,
ANA pacyeTa 6bonee peanbHOro NPorHosa, Heob-
XOOMMO YYEeCTb U TaKne KpamHue Nosuumm ontm-
MM3Ma 1 NecCUMMmmn3ma.
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Tabauya 1 — BauaHue naHoemuu COVID-19 Ha pbiHOK mAaca nmuybl Pocculickol ®edepayuu
0 Mpem CUeHapUAM HA KOHel npo2Ho3Ho20 nepuoda (2025 2.)

MNokasatenu bes naHgemum C yueTom addeKTa naHaeMUM
LleHa npousBoauTtenei, Tbic.pyb./ToHHa 66,79 68,98 67,83 68,69 66,59
LleHa nmnopra, Tbic.py6./TOHHA 82,98 89,97 91,73 90,40 96,65
Mpown3BoAacTBO, ThIC.T. 5007 5297 5146 5260 4980
DKCMopT, TbIC.T. 209,8 228,6 223,9 230,3 214,6
MmnoprT, TbIC.T. 227,5 194,9 188,3 194,2 179,8
MoTpebneHue, ThiC.T. 5025 5263 5110 5224 4945
8
C— MACO NTULbI, MTH. TOHH
7 o o o o o lorapupmmyeckasn (MACO NTULLbI, MAIH. TOHH) y = 3,1339e00492¢
R?2=0,7708 -
e= a= CTeneHHas (MACO NTULbI, MJIH. TOHH)
e [lonMHOMMANbHAA (MACO NTH bl, M/IH. TOHH
6 . ( L ) / 42'861)(0,2428
_ e JKCMNOHEHLMAbHAA (MACO NTULbI, MJIH. TOHH) R2 =09323 =
I - = e00000
.9_ 5 TyE e v e % 20,9333In(x) + 2,787
z 46‘ *-— R?=0,955
s - ° .
4 y=-0,0276x2 + 0,5247 + 2,39%5
R?2=0,9461
3
2,794272
2 [opa

2010r.2011r.2012 1. 2013 1. 2014 1. 2015 1. 2016 1. 2017 r. 2018 1. 2019 . 2020 r. 2021 1. 2022 r. 2023 1. 2024 1. 2025 1.
Puc. 1 —NMpoeaHo3 npou3sodcmsa maca nmuusi 8 Poccuu 0o 2025 2. no sudam meHdeHyuli

YcpenHeHHble 3HayeHWs MokKasbiBaloT 60-
Nee peanbHble 3HaYeHMsA nporHo3a (puc. 2). Cpea-
HeapMdMeTUYECKoe 3HAYEHME MOXKHO NPUHATL B

cnyyae 6onee aKTMBHOrO MNPOHMKHOBEHWUS Ha
BHELWHWIN PbIHOK, OCTa/ibHble OAKOT MOKasaTenm
nageHunAa npoussoacTtsa nocne 2023-2024 rr.
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OCHOBHOE BNsAHME Ha 0bLMe AaHHble Npo-
M3BOACTBA MACA MTULbI OKAa3blBAlOT MOKAa3aTenu
no NPoun3BOACTBY KYpMHOro msaca. Msaco 6poine-
pPOB Ha pblHKe cocTaBfaAeT nopagka 92% msaca
nTuu,. B TO Ke Bpems, ecnm paccmaTpuBaTb MO BU-
A3aM NTUL, TEHAEHLMN HECKOJIbKO MEHSAIOTCA.

Hanpumep, TeHAEHUMM NPON3BOACTBA MACA
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(puc. 3).

Kak BMAHO M3 NpuBeAEHHbIX TEHAEHUMNA U
NX yCpeaHEeHHbIX 3HaYeHu (puc. 4), HecMoTps Ha
CYLLECTBEHHbIA POCT NPOM3BOACTBA MACA WH-
OEeNKN, POCCUNCKMIA PbIHOK eLle Aasiek OT Hacbl-
WeHnA fJaHHbiM npogyktom m go 2025 ropa
MOXHO OXKWAaTb POCT NPOM3BOACTBA A0 YPOBHA

WHOEMKN BbIrNSAaT ropasgo  ontumuctuyHee | 470-570 ThbiC. TOHH.
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MonyueHHble pe3ynbratbl. OXKMaaeTcsa, 4To
B TeYeHWe NPOrHo3npyemoro nepmoaa TEXHONO-
rMYecKmne AOCTUNKEHUA BYAYT CTUMYIMPOBATD Pbli-
HOK Msca NTULbl. HOBble MeToAbl BKAOYAKOT UC-
nonb3oBaHMe 6ecnpoBoAHbIX TexHonorui, GPS-

126

NO3MUMOHNPOBAHUNA U /1a3ePOB ANA OTCNEKUBA-
HWS NPOM3BOACTBA M YNAaKOBKM MAca. OxuaaeTcs,
4yTo MAconepepabaTbiBalOWME WU YNAKOBOYHbIE
KOMMaHUU TaKKe UHTErpupyroT aHaIUTUKY 60Nb-
WKWX AaHHbIX, |0T, pobOTOTEXHUKY W AOpyrue
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TEXHONOIMM B CBOK MPAKTUKY MPOM3BOACTBA U
YNaKOBKW. DTN TEXHONOIMMYECKNEe pa3paboTKu by-
AYyT CTUMY/INPOBaTb PasBUTME MTULEBOAYECKOrO
PblHKa B byayuiem.

N3meHeHne Knnmata u rnobanbHoe noten-
JIEHWe CyLWeCcTBEHHO MOB/MAIOT HA PbIHOK MTULbI
B TeYEHMEe NPorHosmpyemoro nepmoga. MNosboilue-
HUe cpeaHeln TemnepaTypbl NOBEPXHOCTN 3eMIN
n3-3a yBe/IMYEeHNs BbIOPOCOB YIrNEKMUCIOro rasa u
obesneceHns Ha3biBaeTcs r106anbHbIM noTenne-
HMem. PaclumpeHune *nMBoTHOBOACTBA A/1A NPOU3-
BO/CTBA Msica BbicBObOOXAaeT 6o/bluoe Konunye-
CTBO METaHa, KOTopbli crnocobcTByeT rnobasib-
HOMY MOTENAEHUIo.

Mocne 3TOro HECKOJIbKO MPaBUTENbCTBEH-
HbIX OPraHu3auM, Takux Kak MexnpaBuTesb-
cTBeHHaA rpynna akcneptos OOH no nameHeHuto
KnmaTta (MMOUK), nosbiWwaoT 0cBeAOMNEHHOCTb
0 BpeAHbIX NOCNeACTBUAX *KUBOTHOBOACTBA ANA
YyO0BNETBOPEHMA CNPOCa HA MACO, NPU3bIBas Nto-
AeN NepenTy Ha BeretTapuaHckyo avety. Takum
obpasom, yBenmyeHue rnobanbHOro notenneHus
N 0CBEAOMNIEHHOCTM 06 MU3MEHEHUUN KAMMaTa, Be-
poATHO, byAeT caeprmBarOWMm daKToOpom AN
pocTa NTULEBOAYECKOM NPOMbILIAEHHOCTHM B NPO-
rHO3MpPyeMoM nepuoae.

Cnpoc Ha rotoBble K ynotpebnieHuto npo-
AYKTbl MUTAHUA, KOTOPbIE TaKKe BKAKOYAKOT Mpo-
AYKTbl AN8 NTUUDBI, YBEINYWUACA, YTO MPUBENO K
NOABNEHWUIO HOBOM TEHAEHUMU Ha PbIHKE NTULbI.
HanpsarKeHHbI 06pas *KU3HU yOepKMBAET Nt04en
OT NPUrOTOBJIEHUSA MULLLX, MO3TOMY MHOTUE U3 HUX
3aBUCAT OT rOTOBbIX K yNOTPeb/1IeHNIO NPOAYKTOB,
MOCKOJIbKY 3TO 3KOHOMUT BPemaA n aHepruio. o-
TOBble K ynoTpebaeHuto 611043 AOCTYMNHbI B BUAE
3aMOpPOKEHHbIX MPOAYKTOB, KOHCEPBMPOBAHHbIX
NPOAYKTOB, FOTOBbIX K ynoTpebieHuo 3aKyCoK,
61104, OXNaXKAEHHbIX MPOAYKTOB U MHOFOrO APYroro.

Hanpumep, cornacHo muccneposaHuto I1GD,
61aroTBOPUTENBbHON OpraHM3auuM No muccneno-
BaHMAM M 0byyeHuWto B 06/1acTM nNuUWweBon Npo-
MbILWNEHHOCTU M NOTPebUTeNbCKMX TOBapoB Be-
NIMKOOPUTaHUKN, MNPOrHO3UPYETCA, UYTO CeKTop
NPOAYKTOB  NuUTaHWA B  BennkobputaHuu,
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KOTOpbIN BKAtOYAEeT B cebs ya06Hble U roToBbIe K
ynotpebneHuto NpPoAyKTbl, Kak oxuaaerca, Ao-
cTurHet 23,4 munnvapga ¢yHTOB CTEp/IMHIOB
(30,08 mmunnunapaa gonnapos) K 2024 roay.

Ha pblHKe mAca NTULLbI NPOM3BOACTBEHHbIE
npeanpuATUA BCE YaLle NCNONb3YIOT cucTtemsbl 3D-
BM3Yyanu3auum AnA onTMMMU3aLUN YPOKANHOCTW.
Cucrembl 3D-BM3yanunsaumMn mogenmnpyrotT ntuuy ¢
NOMOLLbIO AAaTYMKOB U WUCNONHUTENIbHbIX Mexa-
HM3MOB A4/1A OnpefesieHNA NOJIOXKEeHUA cpesa.
MNTnua nomewaerca Nog CMCTeMy 3peHUA, KOTO-
pas NpuUHMMaeT U300paxKeHns U U3IMEPEHUA, U
onpegenaetca reomeTpua. [aTunmkm OGAMNKHEro
MHOpPAKPACHOrO AMana3oHa OonpeaensAtT Kou-
4eCcTBO MACA M KOCTEN, NPUCYTCTBYHOLLMX B NTULLE.
AHanu3 3peHnA NO3BOMAET CUCTEME BbIMOJIHATD
OnNTUMasbHble pa3pesbl AAA KaXKL0M NTULbI He3a-
BUCUMO OT pasmepa U Gopmbl. ITO ynpasBaseMblin
OAHHbIMM MPOLLECC, KOTOPbIA MaKCUMMUIUPYET
YPOXalHOCTb U MMHUMU3UPYET 3aTpaTbl Ha ean-
HMUY NnepepaboTkM mAca NTULbI.

KpynHelwune KOMMaHWK, y4yacTBylowMe B
pa3paboTKe 3TOM TEXHONOTMMK, BKAtOYatOT Gainco,
npoussogutens obopyaoBaHMA Ana Msca W
nTuubl, 1 Midwest Machine LLC. B unione 2020
roga KFC ob6baBunna o BHegpeHnn Hoson nabopa-
TopHOM 3D-neyatn KypuHbIx HarreTcos. KpynHen-
LMe KOMMaHUK, y4acTBylOLWMe B pa3paboTKe aTon
TEXHONOrNM, BKAKOYAKOT Gainco, npomsBoantens
obopygosaHua ans msaca n ntuubl, 1 Midwest
Machine LLC.

MwnpoBOM 3KCNOPT MAcCa NTULbI BbIPOC A0
13,3 maH TOHH B 2018 rogy, yBeNMYMBLUUCDL Ha
1,0% no cpaBHeHuto ¢ 2017 rogom, NO CPaBHEHUIO
c4,9% un 2,4% cootBeTtctBeHHO B 2015 1 2016 ro-
Aax. kenopTt ntmubl u3 EBponbl Cotos, TannaHg,
CoeaunHeHHble WTaTbl AMepuku, Typumna n YKpa-
WHa, cpean Mpoyunx, NPOAOKAAM pPacTU, HO
pe3Kko coKpatuaucb B bpasunmm un Kutae, va-
CTUYHO KOMMEHCMPYA NPUPOCTZ.

bonbliMe nepcneKkTUBbl Ha PbiHKE MATULbI,
CerMmeHTUPOBAHHOM MO BUAAM KMBOTHbIX, BO3-
HUKHYT B CEFMEHTE PblHKA MACA KypuL,bl, KOTOPbIN
K 2023 rogy nonyunt 71,08 mnnnnapga gonnapos

2 Meat market review. URL: http://www.fao.org/3/ca3880en/ca3880en.pdf/



CEPBY
3 POCCUI

1 3A PYBEXKOM

rnobanbHbIX exerofHblx npogaxk. Hambonblune
BO3MOXHOCTM Ha PbIHKE MTULbl, CEFMEHTUPOBAH-
HOM MO KaHaNam pacnpegesieHua, NoABATCA B cer-
MeHTe CynepmapKeToB/rMnepmapKeToB, KOTO-
pble K 2023 rogy noay4yat 33,87 munavapaa gon-
NlapoB rnobanbHbIX rOA0BbIX NPOAAXK.

Hanbonblume BO3MOMXKHOCTM Ha pPbIHKe
NTULUbI, CETMEHTUPOBAHHOM MO BMAAM MNPOAYK-
LMW, NOABATCA B CErMEeHTE 3aMOPOXKEHHOro
PbIHKA, KOTopbIN K 2023 rogy noayyuut 36,55 mun-
Nvapaa f0oNNapoB rnobanbHbIX eXerogHblx Npo-
AaX. Hambonblume BO3MOXKHOCTM Ha PbIHKE
NTULbI, CErMEHTUPOBAHHOM MO CBOEN NPUPOLE,
BO3HMKHYT B 0ObIYHHOM CEFMEHTE PbIHKA, KOTOPbIM
K 2023 rogy nonyunt 79,76 mnnnnapga gonnapos
rnobanbHbIX exerogHblx npoaax. Hanbononii
nNpupocT obbema NTULEBOAYECKOTO PbIHKA OXU-
paetca B Kntae-23,38 munnmnapga 4onnapos.

PbIHOK Msica Kypuubl 6bln KpynHENLWmm cer-
MEHTOM pPblHKa NTULbI, CEFMEHTUPOBAHHbLIM MO
BMOAM KMBOTHbIX, COCTaBuB 266,7 munavapga
ponnapos nnun 83,5% ot obuwero o6vbema B 2019
rogy. B 6yaywem cermeHT yTOK U ryceit, Kak OXKu-
faetca, 6yaet cambiM BbICTPOPACTYLLMM CEFMEH-
TOM Ha pblHKe NTMULEBOACTBA, B CpeAHEM Ha
10,4% B TeueHune 2019-2023 rr.

PbIHOK cynepmapKeToB/rMunepmMmapKeToB 6bi
KPYNHEWWMM  CermeHTomMm  NTULLEBOAYECKOTO
pblHKa, CEFMEHTMPOBAHHOIO MO KaHa/laM pacnpe-
neneHun, coctasus 148,5 nnun 46,5% ot obuiero
obbema B 2019 r. B 6yayLLeM CEFMEHT 3N1EKTPOH-
HOM KOMMeEpPLMK, KaK OXKMOAETCA, CTaHEeT CaMblM
ObICTPOPACTYLWMM CErMEHTOM HA PblHKE MAca, B
cpegHem Ha 7,64% B TedyeHune 2019-2023 rr.

3aMOpPOXKEHHbIM PbIHOK 6bln KpynHenLwmnm
CErMeHTOM PbIHKA MACa, CEFMEHTMPOBAHHbIM MO
BMOAM NPoOAyKUMK, Ha ponto Kotoporo B 2019
roay npuwnock 138,7 munnmnapaa 40n1apos., uam
43,5% ot obulero obvema. B byayuiem oxuaa-
€TCA, YTO CErMEHT roToBbIX K ynoTpebaeHuto npo-
AYKTOB CTaHET caMblM BbICTPOPACTYLLMM CErMeH-
TOM Ha pPblHKe MACa NTULbI, CPEAHMN NOKa3aTeNb
KoToporo coctasut 9,1% 8 2019-2023 rogax.
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TpPagMUMOHHbBIN PbIHOK OblN KpynHeMwmnm
CerMeHTOM pblHKA NTULbI, CErMEHTUPOBAHHbLIM
no ceoen npupoae, cocrasms 310,4 unu 97,2% ot
obuwero obbema B 2019 roay. B 6yayuwem oxunaa-
€TCA, YTO OpPraHWYEeCKUii cermeHT byaet cambim
6bICTPOPACTYWMM CErMEHTOM HA pPblHKE MACA
NTUUbl, B cpegHem Ha yposHe 14,0% B TeyeHue
2019-2023 ropos.

B pe3ynbTaTte oTMETMM, Y4TO GaKTOpPbI, KOTO-
pble MOryT nomewaTb POCTy NTULEBOAYECKOro
PbIHKA B OyAyllem, BKAOYAOT U3MEHEHUE K-
MaTa u rnobanbHoe noTenseHwe, peryinposa-
HWe, 3aBUCMMOCTb OT TEXHUYECKMUX 3HAHUM, NaH-
OEMUIO KOpPOHaBMpyca, AOPOrocrosuiee npoms-
BOACTBO U POCT LLeH HA KOpMa, Nepexos, K BeraH-
CKOMY MUTAHWIO N OCBEAOM/IEHHOCTb O }KECTOKOM
0bpalleHNM C }KUBOTHbLIMMU.

A3MaTCKO-TUXOOKEAHCKMN  pPernoH  Hbin
KPYNHEeMNWnMm pPermoHoOM Ha MWUPOBOM pPblHKe
MsAca NTuubl, cocTaBmB 31,6% oT obuiero obbema
B 2019 roay. 3a Hum nocnegosann CesepHas
Amepuka, 3anagHaa Espona, a 3atem un gpyrue
pernoHbl. B 6yayuwem cambiMu BbiCTpoOpacTty-
LWMMN PETMOHAMM Ha PbIHKE MACA NTULbI CTaHYT
A3MaTCKO-TUXOOKEaHCKMN pernoH n Adpuka, rae
pocT cocTtasut B cpegHem 9,4% u 8,4% cooTtseT-
CTBEHHO. 3a HUMU nocneaytoT BAnKHNIN BoCToK 1
BoctouHaa EBpona, rae, Kak oXunaaetca, PbiHKK
BblpacTyT B cpeaHem Ha 7,1% wn 6,0% cooTtseT-
cTBEeHHO3,

MNTnuesoaYeCKN pbIHOK GpParmeHTUPOBAH,
¢ 601bWINMM KONMYECTBOM MEJSIKMX UTPOKOB. [Jons
AECATU KPYMNHENWMX KOHKYPEHTOB Ha PblIHKE B
2019 roay coctaBuna 17,7% ot obuiero obbema
pblHKa. OCHOBHbIMM UIPOKaMM Ha PblHKe ABAA-
totcs Tyson Foods, Inc., JBS S. A., BRF S. A,, Koch
Foods 1 Charoen Pokphand Foods.

MWpoOBOM PbIHOK MACA, NTULbI U MOPENPO-
OYKTOB, CErMeHTOM KOTOPOro ABAAETCA PbIHOK
maAca ntmubl, goctur B 2019 roay noutn 1 416,9
MUAAWapaa 40ANapos, ysenmumswucs ¢ 2015
roga Ha 6,3% B rogoBom ucunucneHmmn. Oxunaa-
€TCA, YTO OH BbIpacTeT B cpegHem Ha 6,8% u

3 Insights on the Poultry Global Market (2020 to 2030) - COVID-19 Impact and Recovery.
URL: https://finance.yahoo.com/news/insights-poultry-global-market-2020-082300487.html
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[ocTurHeT novtn 1 842,7 mmnnmnapga 4011apos K
2023 rogy. PbIHOK MAaconpoAyKToB Obla KpynHen-
LWMM CErMEHTOM Ha pbIHKe MAca, NTULLbI 1 Mope-
nNpoAyKToB, coctasms 60,7% oT obLiero obbema B
2019 roay, v OXKUAQETCA, YTO CErMEHT Mopenpo-
AYKTOB ByaeT pactu b6bicTpee BCero B cpegHeM Ha
7,7% B TeueHune 2019-2023 rogos.

Mo oueHkam OpraHunsauum Ob6begUHEHHbIX
Hauwnit (OOH), kK 2030 roay Ha nnaHeTe byaeT npo-
KMBaTb BOCEMb MWAINAPAOB YesiOBEK, Yen AOo-
xon 6yaet B cpegHemM Ha 32% Bblwe, yem B 2006
rogy. Kpome toro, notpebneHne maca Ha yeno-
BEKa B roj 3a TOT Xe Nnepunog yBenamumtca Ha 26%,
M 3TO yBesMYeHue notpebneHuna byger KacaTtbes,
B YAaCTHOCTM, KYPUHOro maca®.

BarKHbIM $aKTOPOM pPa3BUTUA pPbiHKA MsACa
NTULbl ABNAETCA PAa3BUTUE COBPEMEHHbIX NuLe-
BbIX TEXHO/IOTM U Hanbonee 3HAYMMbIMM acneK-
Tamu 6yayT ncnosbloBaHMe GepMeHTOB, OLLEHKA
HenuTaTe/IbHbIX GaAKTOPOB, KOTOPblE MOTYT MaK-
CMMM3NPOBATb MCMO/Ib30OBAHME WHIPEANEHTOB
nTMuamu (06paboTka KOPMOB M pasmep YacTuml),
MCNO/NIb30BaHME HOBbLIX CUHTETUYECKMX aMWUHO-
KMC/IOT B MPOMbIL/IEHHbIX MacliTabax, npumeHe-
HME HOBbIX KOHLUENUWUI peLenTyp KOpmoB AnAa
YAy4YLWEeHMA MUCMNOb30BaHUA AMETUYECKON 3HEp-
MM, NCNOJIb30BaHUE HYTPULEBTUKOB ANA MOAY-
NALMN KULWEYHON MUKPOOBMOTbI U UMMYHHOM CK-
CTEMbI B KayecTBe asibTEPHATUBbI TepaneBTuye-
CKMM CpeacTBaM, a TaKKe MCNOoJIb30BaHMe crneum-
ANbHbIX NPeaCcTapPTOBbLIX AMET.

Mpu 3aKynKe KOPMOB M Cerperaummn Ha KOm-
HMKOPMOBbIX 3aBOAAX UCMO/b3YHOTCA Ka4eCcTBeH-
Hble U nuTaTeNbHble Kputepuu. C uenbto cuctema-
TMYECKOrO0 COBEPLUEHCTBOBAHUA pPblHKAa MACA
NTULbLI Ha NPeanpuUATUAX NTULEBOACTBA Npume-
HAKOTCA TEXHO/I0MMK, NO3BONAKOLLIME NPOBOAUTL
HEenoCpPeACTBEHHbIA aHanM3 KOPMOB, TakMe KakK
HUPC. lTeHHaA WHXeHepusa y)Ke CTana BaXKHbIM
WHCTPYMEHTOM ANA YAy4YLIEeHMA KavyeCcTBa KOPMOB
W, NPOAYKTUBHOCTU U NPOU3BOAUTENBLHOCTM NTULL,

Mpumepom moxet cnyutb LCA, ctaHgap-
TM3nMpoBaHHaAa ISO  npoueaypa, KoTopas
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npegnaraetT OLEHWUTb BAWSHWE NPOU3BOACTBA
NTULbI Ha NPOTAMKEHUWN BCErO }KU3HEHHOrO LMKAA
CTaZla, HAYMHAA C 3aKYMKM CblpbsA, NPOM3BOACTBA
OTXO0A0B N X 06PabOTKMN M 3aKaH4YMBas nepepa-
60TKOW M yTUAN3aUMEN U3NNLLIKOB NPON3BOACTBA
Ha OKpYKaloLLyto cpeay”.

CTpaTermm, OCHOBAHHbIE HA PbIHOYHbIX TEH-
AEHUMAX ANA PbIHKA MACA NTULbI, BKAKOYAKOT UH-
BECTMLMM B CO3ZaHME HOBbIX FOTOBbIX K ynoTpeb-
JIEHMIO0 BAPMAHTOB NPOAYKTOB M3 NTULbI ANA YAO-
BNETBOPEHMA BO3POCLIEro CMnpoca, paccmoTpe-
Hue Bonpoca 06 uHTerpaumm cuctem 3D-Busyanu-
3aunmn gna oNnTMMM3aLMKU NPOLLECCOB, MHBECTU-
UMM B peLleHusa, OCHOBAHHble Ha 60OMbLWMX AaH-
HbIX U NPOrHO3HOM aHaNn3e, ANA yBeIMYEHUA A0-
X040B, B TEXHONOMMU POOOTOTEXHUKM ONA YAy4-
LWeHMA ynpasaeHna pepmamm 1 NoBbIWEHUA NPO-
N3BOAUTENbHOCTU, UHBECTULUMU B BUPTYaNbHYHO
peanbHOCTb ANA noBblweHUA 3¢ eKTUBHOCTU
dbepm M paccmoTpeHue NPeasioKeHUA YCAYr OH-
NalH-[0CTaBKM AN yBENNYEHMA A0XO40B.

CTpaTerMm OCHOBHbIX NpousBoauTene
PbIHKA MACa NTULbI, BKAOYAIOT YBE/INYEHUE A0-
XOA0B 33 CYET C/IMAHUI M NOTNOWEHNI, NOBbILWe-
Hue 3dEeKTUBHOCTM NPOU3BOACTBA U CHUMKEHME
3aTparT 3a CYeT BHeApPEeHMA NepeaoBblX TEXHONO-
MM U MOAEPHU3ALNN NPOU3BOACTBEHHbIX MOLLL-
HOCTEN, a TaKXe noBblweHne 3¢PEKTUBHOCTH
6u13Heca 3a cyeT yBe/IMYEeHUA A0NEN B KOMMNAHUAX
OCHOBHO rpynnbl.

Ons pelweHna NocTaB/ieHHbIX 33434 Heob-
xoaumo obecneveHne nTuuedabpuK NOAHOLLEH-
HbIMW 1 c6anaHCMPOBAHHBIMU KOPMAMM AR KU-
BOTHbIX, CHU}XEHWE MaTepuasbHbIX U AEHEMKHbIX
3aTpaT Ha OAHY roNoBYy, YBE/JIMYEHNE NOroN0BbA
BCEX BUA0B NTULbI, pa3BeaeHne U BHegpeHMeE HO-
BbIX KPOCC-KYp ANMYHOro HanpasaeHus; 6onbluas
cneuyannsauma U KOHLEeHTpauus, Nno3soaowme
NPUMEHATb Hay4yHO OBOCHOBAHHbLIE TEXHOMOMMU
NpPon3BOACTBA, NO3BONAOLLME NOBLICUTL MPOAYK-
TUBHOCTb, CHWU3UTb 3aTPaTbl HA KOpMa, cebecToun-
MOCTb fIML, U MACa NTULbI; CTUMY/IMPOBaHME yBe-
NMyeHna un 6e3ybbITOMHOCTM  MPOM3BOACTBA

4 OpraHusauma O6beanHeHHbIX Hauuit. OduumanbHbii caitt. URL: https://www.un.org/ru/
5 LCA (cTanpaptusuposaHHas 1SO npoueaypa). URL: https://www.iso.org/standard/37456.html/
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NpPoOu3BOAUTENAMMN  PA3NNYHbIX POpPM  XO3AN-
CTBEHHOM [OE€ATeNbHOCTU; CTUMY/IMPOBAHME NO-
BblleHMA 3G GEKTUBHOCTM NPOU3BOACTBA U Kaye-
CTBa NPOAYKLMM B MafbIX MU KOONepaTuBHbIX Gop-
Maumax; NPUMeHeHNe TEXHUYECKMX PernameHToB
Npon3BOACTBa M NepepaboTKun npoayKuMn NTuLe-
BOACTBA.

CtpemutenbHoe pa3BuTUE NTULLEBOACTBA,
3HaUUTE/IbHbIM POCT NOT0/I0BbA NTULbI TAKXKE MO-
ryT MMeTb HeraTUBHble NOCNeACTBUA B byayLllem,
ecnn byayTt cosgaHbl YyCNOBUA MEpPenpousBoA-
ctBa. Mpu sTom HeobxoAMMO pa3BUBATb MOJIHO-
CTblO OTEYECTBEHHYIO KOPMOBYIO 6a3y NTULLEBOA-
YecKoro NoAgKoMMnaeKca.

MNpepnaraetca He TO/IbKO pa3BMBaTb UHTE-
rPALMOHHbIE U KOOMEepauuoHHble MnpoLecchl B
NPOV3BOACTBE, HO M UCMNOb30BaTb MAaPKETUHTO-
Bble MHCTPYMEHTbl NpPU UCCAeA0BaHUU PbIHKOB
c6bITa, B YaCTHOCTU CErMeHTaUuto NoTpebuTenei.
AbcontotHoe 6ONbWMHCTBO MNpPOU3BOAUTENEN
MSCa NTULbI B HACTOALLEE BPEMSA OPUEHTMPOBAHDI
Ha BHYTPEHHEero noTpebuTena ¢ HU3KMM YPOBHEM
aoxopa. Ons obecneyeHus cbbiTa NPoAyKUUN B
3TOM KaTeropwus, npoussoauTesib OPUEHTUPOBAH
Ha CHM)XeHMe ypOoBHS cebecToMmocTu, YacTo 3a
CYET CHUMKEHMA KayecTBo.

OAHaKo, NOMMMO HU3KOro CermeHTa, Heob-
XOAMMO Pa3BMBaTb NPEMUAsIbHbIN U JIHOKCOBbIN
cermeHTbl. MpoayKuma npeMmmnym-Kkaacca Xxapakre-
pu3yeTca BbICOKMM KayecTBOM rnyboKon nepepa-
60TKM NpOAYKUMM, a MNPOAYKUMA Knacca NHKC
JOJI)KHA OblTb OpMEHTMPOBaHa Ha Hebosnblion
CerMeHT Hace/leHMAa, KOTOpblM npeanoyMTaeT
MOJIHOCTbIO 3KOJIOTUYHYIO MPOAYKLMIO: NTULY B
3TOM C/yyae c/ieayeT BblpalliBaTb Ha BbICOKOKa-
YeCTBEHHbIX HaTypasibHbIX KOpMax 6e3 A06aBoK
XMMMYECKoM N papMaLeBTUYECKON MPOMbILLNEH-
HocTu [4, c. 43-47].
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AHanus TeHAEeHUNI pa3BUTUA PbIHKA MACa
NTULbl NOKa3asa, YTo NepPCneKTUBbl Pa3BUTMA Op-
raHM3aLMOHHO-3KOHOMMYECKOTO MexaHM3Ma 3a-
BUCAT OT COBEPLUEHCTBOBAHMA MHTErpauMOHHbIX
npoueccos [5, c. 98-103].

3aknwoyeHue. [MaHgemuna COVID-19 npwu-
Be/sa K HeyJayam BO MHOTMX OTPaCcaAaX MPOMbILL-
JIEHHOCTU N MUPOBOM 3KOHOMMKe. OrpaHnYeHun
Ha Noe3aKu, CTporme mepbl No 6/10KkMpoBKe, cobom
B LLeNOYKax MOCTaBOK M TOProBble OrpaHMYeHuUs
NPUBENM K TOMY, YTO TaKMe OTPAC/IU, KaK PbIHOK
MACA NTUUbI, NOCTPAaAaNM OT Heyaad. [esatennb-
HOCTb Ha PblHKE MACa NTULbl — 3TO B OCHOBHOM
npaKkTMyeckaa paboTta, KOToOpas CTAaBUT MHOMMX
depmepoB 1 paboumnx nog yrposy 3apaxKeHus Bu-
pycom. Tbicaum ftoaen, paboTarolmx Ha KPymnHbIX
maconepepabaTtbiBatowmx npegnpuatTmax, 3abo-
nenn COVID-19. OtcyTcTBUE Cpeacts MHOMBUAY-
aNbHOM 3aLWMTbl TaK¥Ke cnocobCcTBOBaNO pacnpo-
CTpaHeHuto 6onesHun.

Takmum o06pasom, AanbHelwee pasBUTUE
TEXHO/OMMM, YCKOPEHNE SKOHOMMYECKOIO POCTa,
COKpaLLeHNEe YNCNEHHOCTN HaceneHUA, COKpaLle-
HME MULLEBbIX OTXOA0B M MOBbILIEHNE OCBEAOM-
JNIEHHOCTU O NOAb3e ANS 340POBbA ByAYyT CTUMY-
NINPOBaTb POCT NOKa3aTenen AMHAMUKN Ha PbIHKe
msca NTULbI.

MepcnekTMBamn pPasBUTMA pPbiHKA MsAca
NTMUBl ABAAIOTCA Cledylowme nNpeanoXKeHus:
HeobXo4AMMO COCPeAOTOMUTLCS HAa MHBECTULIUAX B
roToBble K ynoTpebneHuto batoga, BHeEAPEHUN PO-
H6OTOTEXHMKN M aBTOMATM3auUMK, Npegnaratb KOH-
KypeHTOCNOCOOHbIe LieHbl, NPeMunanbHble LEHbl,
PacWMpPATLCA B PA3BMBAMOLLMXCA CTPAHaX, BHeA-
PATb OHMIANH-YCAYrM [0CTaBKM MACA, MCNOb30-
BaTb COLUMabHble CETU ANA NPOABUMKEHMA MpPO-
OYKTOB M3 NTULLbI M COCPEAOTOUYNTLCA Ha NPOLBU-
eHun 6enoro maAca Kak 340p0OBOro BapmaHTa.
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NEPCMNEKTUBHbIE CETMEHTbI HA PbIHKE AETCKUX TOBAPOB
B YC/I0BUAX USMEHAIOLWENCA PIHOYHOM CPEAbI

Mpedmemom uccnedo8aHuUA 8bICMYNAOM MNPU3HAKU ceaMeHmayuu poiIHKa 0emcKux mosapos u
onpedesneHue MepcrieKmMuUBHbIX Ce2MeHmos Pa3eumus PbiHKAG 0emcKux moeapos 8 U3MeHsA0-
WUXCA PbIHOYHbIX ycosuax. Memodosnozauyeckyo ocHo8y OaHHOU cmambu cocmagusau 3mu-
puyeckue Mmemoobl UCC1e008aHUA, A UMEHHO U3y4YeHue UCMOYHUKO8 UHOpMayuu, Kacaro-
WUXCA Meopemuyeckux U MpaKkmu4ecKux 80rnpocos (hopmMupoB8aHUAa U paszsumus pbiHKa dem-
CKUX moBapos, a makxe ornpedesneHUs nepcrnekmusHbiX ceaMeHmo8 8 YCA08USAX U3MEHSI0-
WUXCA PbIHOYHbIX OMHOWeHUU Moo 8auUgHUEM 0mMOesibHbIX PAKMOopPOos8, 8 MOM YUC/€E U rMpu3Ha-
Ko ceaMeHmauyuu. B cmamese paccmompeHsl cocmosHue pbIHKAa 0emcKux moeapos 3a aHAU-
3upyemblili nepuod 2013—2018 22. u paccmompeHbl Nepcrekmussl pa3sumus PbIHKA o0 8a1us-
Huem pasnu4vHbix pakmopos. OnpedesneHsbl MPU3HAKU ceeMeHmayuu pbiHKa 0emcKux mosapos,
npedcmasneHa cecMeHmMayus PolIHKA 0emcCcKUX mosapos U xapakmepucmuka epyn, ougpge-
PEeHYUAUUU PbIHKA U 8bi0eseHbl NepcrnekmusHbie cesMeHmbl pbIHKA 0emcKux moeapos. Boide-
f1eHbl 080 60bWUX ce2MeHMa HA pbiHKe 0emCcKUX mosapos — «PayUOHAAbHLIU» U «3MOYUO-
HasnbHbIG». [epebili ceemeHm («payuoHaAnbHbII») — Mo8apbl, KOMOPbLIE OMHOCAMCA K YUCAY He-
06X00UMBbIX, HO HE CAUWKOM UHMepPeCcHbIX 018 NOKynamess, u no3momy 015 He2o 8axHO 3a-
mpayueams KAk MOXHO MeHbLUEe 8pemeHu, 0eHe2 U amoyuli Ha ux NoKynKy. Bmopoli ceemeHm
(«3MoyUOHasbHLIU») cocmasnasaom 0emcKkue mosapbl, mpebyrouwue muwamenbHo20 AUYHO20
8b160pa NoKynamesnem, peasusyemsie C UCronb308aHUEM 8CEX UHCMPYMEHMO8 KOMMYHUKAYUL
C oKynamesem u cnocobos op2aHu3ayuu MoKynKu.

Knrouessble cnoea: pbiIHOK 0emCcKux mogapos, ceeMeHmayus pobiHKa, mompebumesnscKue npeo-
MoYmeHuUsi, OMHUKGHAAbHbIE Mpoodaxcu, UHmMepHem-mopaosess, ouppepeHyuayus, oemckas
o0exda, demckoe nUMaHue, PbIHOYHbIE YCA08US, CMmpameaus pa3eumus PeiHKa
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PROMISING SEGMENTS IN THE MARKET OF CHILDREN'S PRODUCTS

IN A CHANGING MARKET ENVIRONMENT

Abstract. The article is focused on the signs of children's goods market segmentation and the
definition of promising segments of the children's goods market development in changing mar-
ket conditions. The methodological basis of this article is based on empirical research methods,
namely, the study of information sources related to theoretical and practical issues of the for-
mation and development of the children's goods market, as well as the identification of promis-
ing segments in the context of changing market relations under the influence of certain factors,
including signs of segmentation. The article considers the state of the market of children's goods
for the analyzed period of 2013-2018 and considers the prospects for the development of the
market under the influence of various factors. The signs of children's goods market segmentation
are determined, the segmentation of the market of children's goods and the characteristics of
groups, market differentiation are presented, and promising segments of the market of children's
goods are highlighted. There are two large segments in the market of children's goods — "ra-
tional" and "emotional”. The first segment ("rational") — products that are necessary, but not too
interesting for the buyer, and therefore it is important for him or her to spend as little time,
money and emotions as possible on their purchase. The second segment ("emotional”) consists
of children's products that require a careful personal choice by the buyer, sold using all the tools
of communication with the buyer and methods of organizing the purchase.
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BeegeHue. AHaNN3 CTaTUCTUYECKUX Uccne-
[0BaHUI NoKasbiBaeT, 4To B 2013-2017 rr. o6bem
pblHKa [OETCKMX TOBAPOB YBE/IMYMBAICA erKe-
rogHo B cpegHem Ha 2% u B 2018 r. coctasun B
522 mnpa. py6. Okono 80% pbIHKA AETCKMX TOBa-
poB popmMMpyeTCcA 3a CHET CneayoLMX TOBAPHbIX
rpynn: 4eTCKOW OAeXKAbl, UTpyLIEK M TOBAPOB AN
HOBOpPOXAEHHbIX. OCHOBHbIMM KaHanamu npo-
OAX B CTPYKType pPbIHKA AETCKUX TOBApOB AB/A-
IOTCA CNeuManm3npoBaHHbIE MarasuHbl, runep-
MapKEeTbl U cynepmapKeThbl.

MmnpoBOWM PbIHOK AETCKMX TOBAPOB WU yCAyr
B8 2018 roay goctur 3HaveHua noutn 339,1 mun-
mapga LONNapoB, YBEJIMYMBLUMCD COBOKYMHbIMM
rogoBsbiMm Temnamm pocta Ha 8,3% c 2014 roga u,
Kak oOXXumpaetca, BbipacteT Ha 11,3% [o noytum
520,4 munnnapaa gonnapos K 2022 rogy. Poct B
OaHHbIN nepuopa 6bin 0bycnoBneH 3KOHOMMUYe-
CKMM POCTOM Ha Pa3BMBAIOLLMXCA PbIHKAX, NOBbI-
WeHMeM OCBEeAOM/IEHHOCTM O NpeMmyLLecTsax
paHHero oby4yeHuns, rocy4apCcTBeHHbIM PUHAHCHK-
pOBaHMEM B Pa3BUTbIX CTPAHAX PACX040B HA YX0O4
33 4eTbMU U YBENMYEHMEM YMCNA CEMEN, B KOTO-
pbix paboTatT 06a poagutena. Paktopamu, Hera-
TMBHO NOBANABLUIMMM HA SKOHOMUYECKMI POCT, B
YCNOBUAX U3MEHAIOLWENCA PbIHOYHOM cpeay,
6b1nM pocT 6e3paboTuLbl N NAZEHUE POXKOAAEMO-
cTun.

Mo oueHKam aHanUTUKOB, 06BEM Npegno-
eHUA AeTcKux urpywek B 2019-2021 rr. byaget
Ccokpawartbca Ha 0,2-2,0% B roa. HaunHaa ¢ 2022
r. poct npoussoactBa byner KOMNeHCMpoBaTb
CHMXKEHME MMMOPTHbIX MOCTABOK M NPeA/IOKeHMEe
OETCKUX UTPYLLIEK HAa POCCUMCKOM pbiHKe byaeT
He3HauuTenbHO pactu. B 2023 r. nokasaTtenb co-
ctasuT 2 533,2 MaH. wr.l,

B M3MEHALWMXCA PbIHOYHbIX YCNOBUAX, KO-
roa Ha cneuyduUeckMx pbIHKAX MPOUCXoaAaT
TpaHCcOOPMALMOHHbIE NPOLLECCHI, BbI3BaHHbIE MNO-
NNTUYECKUMM, COLMANBHLIMU U SKOHOMMUYE-
CKMMMK  aKTopamMn, CUCTEeMATUYECKU Heobxo-
OVMO OLLEeHMBATb HOBble TEHAEHUMWN B Pa3BUTUM

1 BusinesStat. URL: https://businesstat.ru
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PbIHKA AETCKMX TOBAPOB M OnpeaensaTb nepcrneK-
TUBHbIE CErMEHTbl Ha PbIHKE AEeTCKMX TOBApOB C
UeNblo AanbHenwero GOpMMUPOBAHUA CTPATETNK
Pa3BUTUA PbIHKA M MPOrHO3MPOBAHUA OCHOBHbIX
nokasaTenen pa3BUTUA PbIHKA.

Teopwusa. Jns onpeneneHnsa nepcnekTUBHbIX
CErMEeHTOB Ha pbIHKE AETCKMX TOBAapOB, BblAENNM
4 TMnNa cermeHTaLMuM pbiHKa AETCKMX TOBAPOB, KO-
Topble HaMbonee yacto McnonbsytoTca. Mo mepe
TOro, Kak HaceneHwe pacTeT U npeanoyteHun
K/MEHTOB CTaHOBATCA BCe Hosiee LWMPOKMMMU, a
KOHKYPEHTHblE BO3MOYKHOCTU CTaHOBATCSA BCe 6o-
Nee [OCTYMHbIMW, CErMEHTauMs PblHKa CTaHo-
BUTCA KPUTUYECKM BaXKHOM B t06OM B13Hece nnau
MapKeTMHIOBOM M/1aHe.

CywecTtsyeT 4 pasanMyHbIX TMNA CErMeHTa-
LUK PbIHKA, U BCE OHW Pa3/IMYatoTCcA No CBOEN pe-
aNn3aLmn Ha pbIHKe AeTCKMX ToBapoB (Tabn. 1).

CywecTtByeT MHOMECTBO MapaMeTpoB MU
NepCneKkTUBHbIX CEFMEHTOB, MO KOTOPbIM MOXHO
CUCTEMATM3MpPOBATb CBeAeHMA 06 UrpyLLKax. Bos-
MOHbl KnaccupuKaumm no BO3pacTHOMY HasHa-
YeHUto, Mo BoCNUTaTe/NbHOMY (pasBuBatoLLEMY)
Ha3Ha4yeHuto, N0 MaTepuany U3roToBAEHUA U T. 4.

Mo Hawemy MHEHU, CerMeHTUPOBATb MH-
dopmaumo HeobxoaMMO MO CeayoLWeN Knaccu-
dUKaLUKN OETCKUX UTPYLLEK:

— TPEexKoJiecHble Besocuneabl,
KONACKU ANA KYKON;

— KYK/bl;

— WIPYLUKM B BUAE KUBOTHbIX;

— KOHCTPYKTOPCKME Habopbl, Habopbl Ans
cbopKN moaenen «B macwtabey;

— TONOBOJIOMKY;

— WUIPYWKM U MOLENN, UMEtoLMe BCTPOEH-
HbI ABUraTeNb;

— UrpyLeYHble My3blKa/ibHbl€ UHCTPYMEHTbI
N YCTPOICTBa;

— UTpyLUIEYHOE OPYKMUE;

— WrpyLWKM B HAabopax UM KOMMNAEKTax npo-
yne;

—MpoYne UTPYLLKMN.

CaMOKarTbl,
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Tabauya 1 — CeameHmauyus pbIHKG 0emMCKUX Mo8apos U UX XapaKmepucmukxa

HassaHue ceameHma Lenb npumeHeHus Xapakmepucmuka
BONbLWMHCTBO KOMMAHWUI UCNOb- Jemorpadumyeckan cermeHTaLma TakKe MmeeT
Jemorpaduuyeckan | 3ytoT ero, 4Tobbl NPMBAEYb HYXKHOE | CBOW COBCTBEHHbIE NepeMeEHHbIE, TaKME KaK BO3-
cermeHTaums HaceneHne K UCNOb30BaHMI0 CBOUX [pacT, NoJ, pasamep cembu, goxoa, npodeccus, pe-
NPOAYKTOB JIUrnA, paca U HaUMOHA/IbHOCTb
MoseaeHyecKas MpumeHseTca [aHHbIN CErMEHT No- [ITOT TUM CErMeHTaLMM PbliHKA pa3aenseT Hacene-
cermeHTaLms Tpebutenein, AeCTBUA KOTOPbLIX OC- | HUE HA OCHOBE MX NOBEAEHMA, UCMOIb30BAHUA U
HOBaHbl Ha NOBEAEHYECKOM acnekTe MOZENN NPUHATUA PeLLEHNI
Feorpaduueckas DTOT TMN CEFMEHTALLMM pPblHKa pasge- | MoTeHuManbHble KAMEHTbI ByAYT MMETb pa3nny-
CEI’FI)\AEHTaLI,VIﬂ nAeT nopen no reorpadmyeckomy | Hble NOTPEOHOCTU B 3aBUCUMOCTHM OT reorpaduu,
NPU3HaKy B KOTOPOW OHW HaxoaATCA
Mcuxorpaduueckan cermeHTauus .
Mcnonb3yeT 06pas XKU3HU NtoLel, X peaTesb-
Mcuxorpaduueckan Y4YUTbIBAET NCUXONOTUYECKME ac-
HOCTb, MUHTEPECDI, @ TaK}Ke MHEeHWA oA onpege-
cermeHTauma NeKTbl MOKYNaTe/IbCKOro NoBegeHuns
. JIeHUA CermeHTa pblHKa
nortpebutenei

Ha AaHHbIM MOMEHT Ha pbliHKE OETCKUX TO-
BApOB TAXKe/siee BCEr0 NPUXOAUTCA CErMEHTY To-
BapOB BbICLLEr0 Knacca, ocobeHHO B pasgene ur-
pywek 1 ogexabl. A cambiM YCTONMYUBLIMM NPU-
BNEKaTe/IbHbIM B 6AnKanwem byayLiem, no MHe-
HWIO 3KCNEepTOB, byAeT ABNAATLCA pa3Aen AETCKOro
N OMETUYECKOro NMUTaHUA, OH cyMTaeTca Haubo-
Nee foxoaHbIM M BbICTpopacTyLWmMm BU3Hecom BO
BCEM MUpE.

O6bem MMPOBOro pPbIHKA AETCKMX TOBAPOB
B 2017 rogy oueHusanca s 10,91 mnnnnapga gon-
napos CLUA, v oxunpaaetcs, 4To cpeaHniA nokasa-
Tenb cocTaBuT 5,5% B TeueHne NPorHo3npyemoro
nepuoga n3-3a pocTa pacxon0B 1 U3MeHeHuA 06-
pa3a *Kn3Hu. CtpemutenbHan ypbaHmsauma u pac-
TYWMIN CPeAHUN KNacC HAaCeNeHNss B HECKOJIbKUX
Pa3BMBAKOLLMXCA PErMOHAX BeAYT PbIHOK Aanblue.
N3meHeHMe 06pasza KM3HWU, 0COOEHHO B pa3BMBaA-
IOLLMXCA CTPAHaXx, CTUMY/JIMPOBAN0 NPUHATUE OpU-
€HTUPOBaAHHOM Ha yaobcTBO, Aenaa 3TM npepg-
MeTbl HEOBXOANUMbBIMU U KeNaHHbIMM, 4To byaeT
CTUMYJINPOBATb POCT OTPAC/AN B TEYEHUE NPOTHO-
3Mpyemoro nepuogaa.

Kpome Toro, pactyuiasa ocBegOM/IEHHOCTb
notpebutenen o 340pOBbE AETEN CTUMYAUPYET
NpPoAa*kn AETCKMX TOBAPOB, TEM CaMbIM YBENNYU-
Bas pocT oTpacau. [poussoauTenn, npu nog-
Aepxke npasmutenbctsa n HMO, npoasuratoT aet-
CKYIO TUITMEHY, KOTopas, B CBOIO odepeab, byaet
NoANUTbIBATL CMAPOC HA pPas/iMyHble KOCMETU-

Yyeckue cpeacTBa U TyaleTHble NPUHAANEKHOCTMH,
TaKMe KaK yxoZ 3a KOXeW, BO/SI0CaMM U apyrue
NPoAyKTbl. [leTCKoe NuTaHue ABAAETCA BTOPbLIM
Mo BE/IMYMHE CETMEHTOM U, KaK OXMAQeTcA, Nony-
YUT 3HAYUTENIbHYIO 010 B TEYEHWE NPOTrHO3UPY-
emoro nepuoga.

ITOT POCT MOXKeET HbITb 06BACHEH NOBbILLE-
HUEM OCBEAOM/IEHHOCTU O BaXKHEWLWNX MHIpeau-
€HTaX AeTCKOro NUTAHWUA, TAKMX KaK BUTamuH B12,
xeneso, b6enkn u yrnesoapl. Oxuaaetca, 4TO
0CBEAOM/IEHHOCTb, CO34aBaemasd pPas/INYHbIMUI
YaCTHbIMM U FOCYAAPCTBEHHbIMU PUPMamm ¢ no-
MOLLLbKO MHOTOYMCIEHHbIX NPOrPamMm 3N1EKTPOH-
HbIX M nevyaTHbIXx CMW, Takxke byaeT cTumynumpo-
BaTb POCT oTpacau B byaywem. Kpome TOro, TEX-
HWUYECKUIN nporpecc B npouecce Npov3BOACTBA
3TUX NPOAYKTOB NPUBEN K MOBbILIEHWNIO Ka4yecTBa
NPOAYKLUMMK, YTO, KaK OXKMAOAETCA, MOBbICUT NPO-
AaXK, 0CO6EHHO B Pa3BMBAIOLLMXCA CTPAHAX.

C Apyrov CTOPOHbI, BbICOKAA CTOMMOCTb
NPou3BOACTBA M3-32 MHOTOYMUCIEHHbIX NPOBEPOK
KauyecTBa MOXeT cTaTb Nnpobnemon Ana pocrta ot-
pacan. MponsBoguTenn [ONKHbI COOTBETCTBO-
BAaTb OCHOBHbIM PENTMHIOBLIM KPUTEPUAM, YTO,
KaK 0XXMAAeTCA, OrPaHNYMT pasBuTMe pbiHKa. Oa-
HaKo pOCT cnpoca Ha ToBapbl 6e30nacHOCTM M
y806CcTBa, K KOTOPbIM OTHOCATCA KOMIACKM U aBTO-
Kpecna, B pa3BUTbIX PETMOHaX B pe3y/ibTaTe yKe-
CTOYeHUA NpaBu 6e30MacHOCTM AeTel, KaK OXKu-
[AEeTCA, OKaXEeT MONOXUTENIbHOE BAUAHUE Ha
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POCT pblHKa.

KocmeTuKa 1 TyaneTHble NpUHaaNeXHoCTH
6blIN CaMbIM KPYMHbIM CETMEHTOM, HA OO KO-
Toporo B 2017 roay npuwiock 6onee 45% mupo-
BOM [0NM. ITOT CErMeHT Aanee CerMeHTUpyeTcs
Ha KOMY, BaHHYy, yxoJ 3a BOJIOCAMWU U CpeacTBa
ONA BaHH, KOTOpble npeanaratoT NpemmyLLecTsa,
BK/IIOYAA 3aLUMTY OT CyXOM KOXKWU. KpynHble KomM-
NaHWKU COCPeaOTOMMNNCL HA pa3paboTKe ycosep-
LWEeHCTBOBAHHbIX NPOAYKTOB, C TOYKU 3peHua Au-
3aMHa, COCTaBa U MPOU3BOAUTENBHOCTU, C YAyY-
WeHHbIMKU TexHonormamu. MNpasutenbcTBa CTpaH
C pa3BUBaAlOLENCA SKOHOMUKOW MPOBOAAT NpPO-
rpammbl NO yxo4y 3a AeTbMM, YTODObl NOBbLICUTb
0CBEe0OMJIEHHOCTb O NpenmyLLecTBax TakmMx Npo-
AyKTOB. OXKMpaetcs, 4To 3T GaKTopbl MONOKMU-
TENIbHO MOBAMUAIOT HA POCT CermeHTa B BauKal-
Wwue roapl.

CermeHT pgetckoro nutanma B 2017 roagy
oueHuBanca 6onee yem B 3,50 munnmapaa pon-
napos. PasnnyHble BUAbl AETCKOrOo NUTaHWUA, Ta-
KMe Kak MONO0YHble NPOAYKTbl, 3aMOpPOXKEHHblE
NPOAYKTbI, COKM, 3aKYCKM M 31aKK, HeEOOXoAUMbI
ONA NpaBuabHOro passutua. OxumpaeTcsa, 4To no-
BbllLEHNE OCBEAOM/IEHHOCTU O MPEMMYyLLEeCTBaXx
3TUX NPOAYKTOB NUTaHuA byaeT cnocobcTBOBaTHL
AanbHeNLWeMy pPoCTy OTpacau B TEYEHUE NPOrHO-
3Upyemblx feT.

A31aTCKO-TUXOOKEAHCKUN  pPernoH  6bin
KpynHenwmm permoHom B 2017 roay U, KaKk oXu-
faetca, byaeTt cambim BbICTPOPACTYLWMM PbIHKOM
B TEYEHME MPOrHO3MPyeMbIX NeT n3-3a bbicTpon
ypbaHusaummn n nameHeHuns obpasa *KuMsHU. bo-
Nlee TOro, pocCT pacrnonaraembiXx A0X040B, NO
oLeHKam, byaeT cnocobcTBOBATL Pa3BUTUIO perun-
OHa B 6amkanwme rogbl. Mo NnporHosam, B 6yay-
LLLeM Ha ceBepoaMepUKaHCKUIM pPbIHOK byaeT npu-
XOAUTbCA 3HAYUTENbHAA A0NA PbIHKA.

Oknpaetcs, uto CLUA 6yayT amgmpoBatb Ha
perMoHasibHOM pbiHKe CeBepHOM AMEPUKN B NPO-
Wwnom bHnaroaapa HaAMYUIO BbICOKOKAYeCTBEH-
HbIX TOBapoB. Kpome Toro, 6bICTPO pacTyLmii cek-
TOP 3NEKTPOHHOMW KOMMEPUUM B UHAOYCTPUMK
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AETCKMX TOBApPOB, BEPOATHO, YBEANYUT NPOLANKMN
B 6aumkarniwme rogpl. KpynHble nponssoauTenu B
CTpaHe 3aHMMaloTCA Pa3paboTKON MHHOBALMOH-
HbIX U34ENNN NO KOHKYPEHTOCNOCOOHbIM LeHam
ONA YOOBNETBOPEHUA MECTHbIX NoTpebHocTeN.
OKMpaeTcs, YTO 3TO TaKXKe OKaXKeT NONOXKUTENb-
HOoe B/IMAHME HA PErmoHaNbHbI PbIHOK B 6/un-
YKanLlme HECKONbKO NeT.

HekoTopble U3  KAKO4YEBbIX YYAaCTHUKOB
pblHKa BKAto4yatoT Procter & Gamble Company,
Kimberly-Clark Corporation, Johnson & Johnson
Plc, Unilever Plc, Nestle S. A. u Abbott Nutrition.
MHTEeHCMBHAA KOHKypeHLMA 3acTaBuia NpPou3Bo-
auTenen cocpenoTounTbes Ha aguddepeHumnaumm
NPOAYKUMU, MHHOBALMAX U AOCTYNHOM CTPYKTYpe
ueHoobpasoBaHMA. Takum ob6pa3om, KOMNAHUK
nHeectnpytot 8 HUOKP, 4Tobbl COXpaHUTb CBOIO
O0N10 PbIHKA M 06ecneYmnTb YCTOMUMBDIA POCT.

Hanpumep, B mae 2016 roga KomnaHuA
Abbott 3anycTnna HoBytO NMHENKY NUTATENbHbIX
3aKYCOYHbIX AN AeTel nog TOProBOM MapKoW
Curate. 9Tn NpoOAYKTblI HE COAEPHKAT UCKYCCTBEH-
HbIX KOHCEPBAHTOB, APOMATM3aTOPOB MU KPacu-
Teneii. B tom e rogy Johnson & Johnson
Consumer Inc. 3aBepwmna npnobpeteHme Vogue
International LLC 3a 3,3 munnvapga 40nnapos,
KoTopoe 6blI0 HAanpaBNEeHO HA yBeAuMYeHUe ee
noptdena cpeAcTs No yxo4y 3a BONIOCAMU U ApY-
rMMU CPEACTBAMM IMHHOMN TMTUEHDIZ.

[OaHHble U meToabl. MeTOoAONOrMYECKYIO
OCHOBY AAHHOW CTaTbM COCTABW/IM SMNUPUYECKUNE
MeTOo/bl UCCNef0BaHUA, 3 UMEHHO U3yYeHue UC-
TOYHWKOB MHPOPMaALMK, KACAKOLLMXCA TeopeTHye-
CKMX M NPAKTUYECKMX BONPOCOB GOPMUPOBAHUA U
Pa3BUTMA PbiHKA AETCKUX TOBAPOB, @ TaKXKe onpe-
AeNeHnA NepCcrneKkTUBHbIX CErMeHTOB B YC0BMAX
N3MEHAIOLWMNXCA PbIHOYHbIX OTHOLIEHWIN NO4, B/IN-
AHWEM OTAeNbHbIX PaKTOPOB, B TOM YnCae 1 Npu-
3HAKOB CerMmeHTauum.

Mopgenb. [lepcnekTMBHbBIMW CermeHTamMm
Ha PbIHKe OETCKUX TOBApPOB ABAAIOTCA, NO MHe-
HWIO aHAZIMTUKOB, YCAYIU MO yXo4y 3a AeTbMMU, KO-
TOpbIA COCTOUT M3 NpeaoCTaBNeHMA yCayr no

2 Baby Product Market Size, Share & Trends Analysis Report By Product (Cosmetic & Toiletries, Baby Food, Baby Safety &

Convenience), By Region (North America,

MEA, APAC, Europe), And Segment Forecasts, 2019-2025. URL:

https://www.grandviewresearch.com/industry-analysis/baby-products-market



Onbmesosa H.A.
MepcneKkTUBHbIE CErMEHTbI Ha PbIHKE AEeTCKUX TOBapoB
B YC/IOBMAX N3MEHSIOLLLENCA PbIHOYHOM cpeabl

yxoZay 3a AeTbMMU, TaKUX KaK YCNYrn HAHU N 0by4Ye-
HUWA, @ TaKXe CONyTCTBYILMX TOBAPOB CybObEK-
Tamn  (opraHusaumMsamu,  UHAUBUAYANbHbIMU
npeanpuHUMaTens MM U NapTHePCTBamMM), KOTO-
pble obecneumBaloT yxon 3a MAALEHUAMU UK
AeTbMu 1nbo B gome pebeHka, 1mbo B gome 3a-
perncTpupoBaHHOro BocnutaTena pebeHka, nmbo
B AI€TCKOM LEHTPE N TaKOW NepcneKTUBHbIN cer-
MEHT KaK AeTcKas oaexkaa.

Yxog,3a AeTbMM — 3TO yX0Z, 33 MA3SeHLAMMU
M Manblliamu, AOWKOJbHUKAMWU U AETbMU
WKO/IbHOrO BO3pacTa, OCYLLECTBAAEMbIN NpaBu-
TeNIbCTBOM WM OpPraHu3aumnen B TO BpemMs, Koraa
poauTeNn HaxoaATcA Ha paboTe nan oTCyTCTBYIOT
no ApyrMm MpuUYnHam. YuperkaeHus 3Toh oT-
pacauM NpeaoCcTaBAAOT yCAyrM Mo yxo4y 3a
AeTbMM [OLWKO/NbHOrO BO3pacTa, a TaKXe 3a
0EeTbMU CTapLllero Bo3pacTa, Korga OHM He yyaTca
B WKoNe. HeEKOTOpPbIE U3 3TUX YUPEXAEHUN TaKKe
npeanaraloT AOWKoNAbHOe obpasoBaHue. ITOT
PbIHOK BK/IOMAET B cebs KaK rocyaapCTBeHHbIE,
TaK W YacTHble YCAyrn no yxody 3a AeTbMu. ITOT
PbIHOK TaKe BK/YaeT cybcnamm n npsimble Bbl-
naaTtbl NOCO6MIM NPaBUTENBCTBAMM B 3apyOerKHbIX
CTpaHax NOCTaBLMKaM YCAYT MO yXo4y 3a AETbMMU.

B 6yaywem npaBUTENbCTBEHHbIE MHULMA-
TMBbI NO NOAAEPKKE yX04a 3a AETbMU, POCT KOp-
NnopaTMBHbIX NPUObLINEI, KOTOpble MNO3BONAKT
KOMMaHUAM TPaTUTb 6onbLUe Ha COLMaNbHbIE Bbl-
naaTtbl COTPYAHUKAM, N OCO3HAHME MPEUMYLLLECTB
obpasoBaHMA B paHHeM BO3pacTe M3-3a pacTy-
LLLEro NPOHUKHOBEHUS UHTEPHETa OyAyT CTUMY-
NMpoBaTb pocT. PakTopbl, KOTOPbIE MOFYT NomMe-
LWATb POCTY PbIHKA YCAYT NO yX0o4y 33 AeTbMU B bBy-
AyLLEeM, BKNKOYAOT POCT MMHMMAIbHOM 3apaboT-
HOM naaTbl M NPobaembl 6e3o0nacHOCTH.

K kno4yeBbiM ¢pakTOpam pa3BUTUA pPbIHKA
OETCKMX TOBApPOB M YC/IYr OTHOCATCA: yBE/INYEHNE
yucna cemen c ABymAa paboTalowmmu poauTte-
NAMM — yBE/IMYEHME YNCNA CEMEN, B KOTOPbLIX pa-
6oTatoT 06a poguTENA, U HEYKIOHHOE U3MEHEHNE
reHAepPHbIX POAEer MPOU3OLWNA0 B UCTOPUYECKUI
nepuog,. Hanpumep, gona cemein c obonmm pogm-
Tenamu, pabotatouwmx B CLUA, ysennumnnacs c 46%
B 2015 rogy oo 61,9% B 2017 roay. MNMosblweHne
[0X0A0B, a TaKXe HEe3aKOHHOCTb W CTpPeccoBoe

CETEBOWV .
HAYYHIN
YKYPHAST

b6pems ocTaBneHUs AeTen A4oMa OAHUX NPUBENN K
TOMy, 4YTO paboTatowme poauTeNnM 3anucbiBanm
CBOWX OeTel B AEeTCKMEe LeHTpbl Uan npeaocras-
NANW gpyrue ycayrn no yxoay 3a AeTbMu, YTO Npu-
HOCWNO0 NOAb3Yy PbIHKY YCAYT MO YXOA4Y 33 AETbMMU.

KntoueBble orpaHNYeHMA Ha pPblHKe AEeTCKUX
TOBAPOB M YCAYT BKAKOYAIOT B cebs: aepuunt KBa-
NMPUUMPOBAHHDBIX KaAPOB — PbIHOK AETCKUX TOBA-
POB M YCAyr, KaK oxupgaetca, byaet orpaHuyeH
HEXBATKOWM /ML, OCYLLECTBAAIOLWMX yXO4, KaK B
Pa3BUTbIX, TaK U B PA3BMBAOLMXCA CTPAHax. Pas-
BMBAlOLLMECA CTPAHbI CTAa/IKUBAKOTCA C OCTPOMN He-
XBATKOM UL, OCYLLECTBAAIOLLNX YXOA, N3-3a OTHO-
CUTENIbHO HM3KMX CTAaBOK ONAATbl TPyAa M OTCyT-
CTBMA HAAEMKHbIX BO3MOMKHOCTEN TPyAO0YyCTPOM-
CTBa. Pa3BuTble CTpaHbl TaKXKe nepexuBatoT no-
AO0OHbIN KpM3KC. ITO NPOUCXOAUT rNaBHbIM 0bpa-
30M M3-3a OTCYTCTBMA HYXHbIX HaBbIKOB, a TaKXe
OTCYTCTBMA 06pa3oBaHMA M NPaBUIbHONO OMbITa
paboTbl cpeamn KaHanaaToB. B byayuiem HexBaTKa
OMeKyHOB, BEpPOATHO, byaeT no-npexHemy caep-
¥KMBaTb PbIHOK YCAYT MO yX04y 33 AeTbMMU.

OCHOBHble TEHAEHUMU, BAUAIOWME HA Pbl-
HOK YC/lyT MO yXoA4y 3a A€TbMMU, BKAOYAIOT: KOpo-
paTUBHbIE LLEHTPbI NO yXo4y 3a A4eTbMW — KOpro-
pauMn npegnaraloT KOpnopaTuMBHbIE YCAYrM MO
yxoay 3a AeTbMM, YTOObl MOMOYb COTPYAHMKaAM
A0CTMYb BanaHca TPyAoBOM XKM3HWU. KopnopaTtus-
HbIli yxo4 3a AeTbMM — 3TO ocobana popma yxoaa
33 AeTbMU, CMOHCUPYEMas UM ynpaBasemas pa-
6otopatenem. KomnaHum nnbo npeanaratot cob-
CTBEHHblEe LLEeHTpbI MO yXoA4y 3a AeTbMU, b0 co-
TPYAHUYAIOT C MECTHBIMM LeHTPaMK Mo yxoay 3a
AETbMUW, Npeanarana ycayrm no CHUMKEHHbIM Le-
Ham 4NA NPUBAEYEHUA N yAEPHKAHUA NYYLINX CO-
TPYAHWKOB.

MbKMe Yacbl 06CNyKMBAHUA — NOCTABLLMKM
yCnyr no yxoAy 3a AeTbMM npepnaraloT CBOM
yCNnyru B rubKune Yacbl, 4To6bl TOMOYb POAUTENAM
MWHMMM3NPOBATb PACXOAbl Ha YXOA 33 AeTbMU U
AeprKaTb AeTel B COOTBETCTBYHOLMX AETCKUX LLEH-
Tpax. LleHTpbl No yxoay 3a AeTbMW NpenocTas-
NAT BO3MOMKHOCTb rMbKoro rpadumka paboTtbl B
3aBMCMMOCTU OT GMHAHCOBOrO MOIOXEHUA ce-
MeW, YTO NO3BONAET POAUTENAM COKPATUTb CBOMU
pacxoabl Ha AHEBHOM yxon 3a AeTbmu. Takom
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noAaxo NomoraeTt SEeTCKMM LeHTpam noanepxu-
BaTb BbICOKWUI YpOBeHb yaeprKaHua getei. Mo-
CTaBLMKN YCAYT MO yxoAay 3a AETbMWU CHUKaloT
nnaTty u NpeaocTaBnaloT rubkuin rpadmk paboTsl,
yTobbl COXPaHUTL OIOAMKETHblIE CembM, Npeao-
CTaBNAA cnocobbl CHMKEHWUA 3aTpaT NPU COXpaHe-
HMW KayeCcTBEHHOM Nporpammbl yxoaa 3a AeTbMU.
Hanpumep, KomnaHua Great Beginnings, aBcTpa-
JNIMACKUIA NOCTaBLLMK YCAYT NO yXo4y 3a AEeTbMM,
npegnaraet yxo4 3a geTbMu no rmbkomy rpa-
®UKyY, 4TOObl COKPATUTb KapMaHHble pacxodbl U
pacWmpuUTb A0CTYN K cybcuanpyembim Yacam.

Jlydwme BO3MOXKHOCTM Ha MMPOBOM PbIHKE
yXoA4a 33 AeTbMM NOABATCA B CErMEHTe yxo4a 3a
AeTbMMU N MNaAeHLUamm, KotTopbii K 2022 rogy no-
ayunt 124,9 munnvapaa A4onnapos rnobanbHbIX
eXeroAHbix npogax. Hanbonblwmnin o6vem pbiHKa
ycAayr no yxoay 3a geTbMum nonyyuut Kutaih — 52,1
MUNAnapga AoNNapos.

CtpaTtermun, oCHOBaHHble Ha PbIHOYHbIX TEH-
OEHUMAX AN8 pblHKA yX04a 3a AEeTbMM, BKAOYAKOT
MCNONb30BaHUE TEXHONOTMA ANA ONTUMM3aLUK
YCAYT 1 NOBbIWEHWA YPOBHA YA0BAETBOPEHHOCTH
KNMEHTOB, NAPTHEPCTBO C Kophnopauuamu ana
YBE/IMYEHNS A0XOA0B U A0NM PbIHKA, UCNOb30-
BaHWE TEXHONOIMMU UCKYCCTBEHHOrO WMHTENNIEKTa
ONA NydWero ynpaBaeHua yXo4om 3a AeTbMU U
NPUHATUE MEeTOA0B 00Yy4YeHMA, OCHOBAHHbIX Ha
WMHTepecax, 4yTobbl caenatb obyyeHme 6onee npu-
ATHbIM gnAa geteit. CTpaTternun, NpUHATbIE UIPO-
KaMKW B MHAYCTPUM yX04a 3a AETbMM, BKOYAIOT
paclwmpeHue onepauuii 3a c4eT npuobpeTteHun,
NoBbILLIEHWE NPUBEPKEHHOCTU 06LL,ECTBEHHOCTH
BbICOKOKa4YeCcTBEHHOMY 06y4YeHut0 M co3gaHue
AeecnocobHolt pabouelt cunbl.

Camble BbICOKME TeMMbI POCTa 33 UCTOpUYE-
CKUIN Nepunos UMenu AOWKO/bHbIE YYPEKAEHNA U
AOLWKONbHbIE y4ypexxaeHua-nouytn 8,9%. Cambii
ObICTPbIM POCT AOLWKO/bHbIX YYPEXAEHUN U [O-
LWWKO/IbHbIX YYpeXAeHUA MOMKHO OO6BbACHUTb Mo-
BblLUEHMEM YPOBHA OCBELOMJIEHHOCTU O NPENMy-
LecTBax paHHero yxoaas.
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TakKe, Ha pblHKe AETCKUX TOBApOB Bblae-
JIMM OTAENbHbIN CerMeHT — AeTCKasa ogexaa. [eT-
CKadA ofexaa oneperkatoT 06LMA PbIHOK oAexabl
B EBpone, npeactaBnAaa 3axsaTbiBatowme BO3-
MOXHOCTM A/1A SKCNOPTEPOB M3 Pa3BUBALOLLMXCA
CTPaH. PbIHOK AeTCKOM oAerabl — camblii ObICTPO-
PaCTYLLMIN M OANH U3 CaMblX NPUObLINbHbBIX PbIHKOB
B LUBEMHOM NPOMbILWAEHHOCTU, FAe YHUBEPMATU U
cynepmapkeTbl AatoT emy Bce 6onblie n 6onblue
nnowageri. CeBepHble cTpaHbl, BennkobputaHms
n BoctouHan EBpona o6nagatoT HambonbLMM No-
TeHuManom 6GnarogapAa pPoCTy POXKAAEMOCTU
M/MAN yBEANYEHUIO PACXo40B Ha OOHOrO pe-
HeHka’.

[eTckas ogexnaa B EBpone BKio4YaeT B cebs
oAexay, npeaHasHaYeHHy AnA aeTen npu-
mepHo A0 16 net. OCHOBHbIMM CErMEHTAMMU ABANA-
oTCA o4exaa ANa AeBoYeK (B Bo3pacTe oT 2 40 16
NeT), oaeraa ANna MasibuMKOB (B BOo3pacTe oT 2 4o
16 net) M opeaa ans mnageHues (0T MnageHues
A0 OeTei B Bo3pacTte go 2 ner).

Pasmepbl AeTCKOM oaeXAabl BapbUpPYOTCA B
pa3HbIX eBPOMNENCKUX CTPaHaX, 0COBEHHO MeXay
HKOxHoi n CeBepHoli EBponoit. 3T0 noTomy, 4To
ceBepHble eBponenubl, Kak NpaBua0, HAMHOTO
KpynHee.

Pasmep 06bI4YHO 3aBUCUT OT poCTa pebeHKa,
XOTS BO3PACT TaKKe ABaseTca obwum onpeaens-
towmm paktopom. Cambiii 6onbLLoK pasmep-176,
npeaHasHayeHHbIM ANA AeTel B BO3pacTe OKO/0
16 net. [lo AByx/sieTHero Bo3pacta BO3pPaACTHble
pa3smepbl B €BPONECKoM AEeTCKOMN oaex e Bblpa-
XatoTcA B mecsauax (Hanpumep, ABa roga — 310 24
mMmecAua). HaunHaa c TpexneTHero Bo3pacTa, pas-
Mepbl, OCHOBaHHbI€ HA AABHOCTMW, BblpParKatoTCcA B
rogax.

Momumo o0buwmx TpeboBaHMN K KayecTBy
OfeXAbl, OETCKaaA ogexaa MMeeT HeKoTopble
ocobble TpeboBaHMsA, KOTOPblE CO BpEMEHEM NPU-
obpenn 6onbwoe 3HayeHWe. Ha 3TUMKeTKax
ofeXabl 0O6blMHO YKasblBaeTcA cneaytollas WH-
dopmauyma: CMMBOAbI yX0A4a; COCTaB; pa3mep;

3 Child Care Market - By Type (Baby And Child Day Care Centers, Pre-Kindergarten And Preschool Centers, Nursery Schools,
And Overall Child Care), Market Overview And Market Players, By Region, Opportunities And Strategies — Global Forecast
To 2022. URL: https://www.thebusinessresearchcompany.com/report/child-care-market

4 Childrenswear in Europe. URL: https://www.cbi.eu/market-information/apparel/childrenswear/europe
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CTpaHa npoucxoxaeHus. enatenbHo, YTo6bI MH-
dopmauma o npoaykTe Ha 3TUKETKe Oblna Ha
A3blKe CTpaHbl, ANA KOTOPOM npeAHa3HavyeHa
oA4exaa. dTUKETKM Ha HEeCKONbKMX A3blKax MoryT
ObITb BAPUAHTOM A8 PO3HUYHbIX TOPrOBLIEB UK
OMTOBMKOB, KOTOPbIE NPOAAIOT CBOK MPOAYKLMUIO
B PA3HbIX CTPAHaXx.

[eTckan ogexaa — 3TO camMblit BbicTpopac-
TYWMIN cermeHT ogexabl Bo Bcem mupe. O6wmin
obbem rnobanbHbix npoaax B 2015 rogy cocta-
Bun 6onee 135 munnnapaos eBpo NO CPAaBHEHUIO
co 122 munanapgamu espo 8 2010 roay. B 2015
rogy NpoAa*kn AeTCKOW oAeXabl BbIPpoCan Ha 6%
No CcpaBHEHWIO C 4% ANA MYMKCKOM U KEHCKOM.
Oxunpaetcs, 4To no KparHe mepe ao 2019 roaa
[eTCKan ofeXaa OCTaHeTcA camon bbicTpopacTy-
LLEN B MUpeE.

B EBpone AeTcKana o4exaa TaKXKe ABnaeTca
6onbwmnm cermeHTom. O6LLAA BbIpyYKa Ha eBPO-
nemckom pblHKe aeTckon ogexapl B 2014 roay
npesbicuna 66 munnnapgos gonnapos CLUA, a
COBOKYMHbIM rogo0BOM Temn pocTa coctasun 1,4%
B nepuog, c 2010 no 2014 roa,. Hanbonblwana gona
npuwnacb Ha AETCKYO oaexay, obyBb, CNOPTMB-
HYlO ogexKay u akceccyapbl (44 munnvapaa Aon-
NapoB, UU NPUMEPHO 66%).

CHUXKEHNE pPOXKAAEMOCTU OKa3blBaeT He-
60nblOe AaBNeHNE Ha 3TOT CEFMeHT. B To Bpems
Kak EBpona npoaosiKaeT oCcTaBaTbCA OAHMM U3
KPYMNHEeMWwmnx pbIHKOB ANA 3TOr0 CErmMeHTa, OHa
oborHana A3MaTCKO-TUXOOKEAHCKUI PErnoH no
pasmepy. HoBbIi aBTOHOMHbIN AETCKUIA MarasuH
Zara B JloHAOHe, OTKpbITbIN B 2017 roay, u paclum-
peHue 6asbl MOAHOM AETCKOW oaeKAbl — 3TO
BCEro NMWb ABa NpMmepa.

OKunpaeTca, UTO eBPONENCKUIMA PbIHOK YCKO-
puUT cBOM pocT Ha 2-3% B nepuog ¢ 2013 no 2018
rog, nosenA ero CTOMMOCTb 40 67 MApA eBpo K
KoHuy 2018 ropa n 74 mnppg espo 8 2019 roay.

FepmaHuA ABNAETCA KPYyMHEWUW MM eBpo-
NeMCKMM PbIHKOM AETCKOM o4eabl, HO Hanbonb-
UM POCT Ha €EBPOMENCKOM pPblIHKE [AETCKOM
ofexapl byaet Habnogatbca B CKaHAMHABCKUX
cTpaHax, Bennkobputanmm n BoctouHolt Eespone.
BONBLWMHCTBO U3 3TUX PbIHKOB BCE eLe A0BOJIbHO
Masbl MO CPaBHEHWUIO C 3anaAHOEBPOMENCKUM
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pblHKOM. B cTpaHax 3anagHon n CeepHown EB-
ponbl 6pUTAHCKME PbIHKU MPOAO/IKAIOT PaCTy.

OaHa 13 BaKHbIX NPUYMH, nodemy EBpona
ABNAETCA  WHTEPECHbIM  PbIHKOM  AEeTCKOM
OfeXAbl, 3aKNYaeTcA B TOM, 4YTO [eTCKas
oAeXAa 34eCb CTana PbIHKOM MoAbl. BavaHue co-
UMANbHbIX CETEN M 3HAMEHUTOCTEN Ha MAAALIMX
Aeten — n nx poauTenen-npmBeno K Tomy, Yto
AETCKaa ojexaa npespatMiace B Angepa
TpeHaa, u aetn ctann 6onee ocBeLOM/EHbI O TEH-
AeHUMAX, yem Korga-nmnbo.

Mopa AeTcKoM oaeabl NoANUTbIBAET POCT
6bICTPOI MOAbl B AETCKOW oAexae — elle oauH
daKTop, AeNnalolnii 3TOT CEerMmeHT UHTEPECHbIM.
Bo rnase c Beaywmmn bpeHgamm opexabl, Ta-
Knmmn Kak H&M u Zara, gake UeHoBble 3anajHo-
€BpOnenckne poauTenn cnepytoT 3Toh TeHOeH-
umn. byayum camon geweBoi U3 Tpex KOMMNaHUN,
Primark npogemoHcTpupoBana camblil BbICTPbIM
pocT, 3adukcmposas 12% CAGR B nepuog ¢ 2011
no 2016 roa.

Ha 6onee BbICOKOM ypOBHe Mpemuanunsa-
LMA 0EeTCKOWN oAeKAbl CO34aeT HOBble BO3SMOKHO-
CTW, U TaKMe POCKOLWHble bpeHabl, Kak Burberry n
Dolce & Gabbana, akTMBHO MHBECTUPYIOT B 3TOT
pbIHOK. MoTpebuTtenn Bce yauie rotoBbl TPATUTH
cepbesHble AeHbrn Ha NpemuanbHyto bpeHaoByto
ofexAay AnA CBouxX AeTen.

Ewe ogHMm dakTOpOM, BAUAIOWMM Ha 3Ty
TEHAEHUMIO, ABNAETCA TO, YTO POAMUTENIN POXKALOT
Aeten B bonee BbICOKOM cpegHeM BO3pacTe, a 3TO
03HA4aeT, YTo OHWU nMmetoT Bosiee BbICOKUIA pacno-
naraemblnt goxog,. Cnpoc Ha 6o/s1ee BbICOKOE Kaye-
CTBO NOATA/IKMBAET eBPONeNCKnx notpebutenen
K 60/1€e€e BbICOKMM CErMeHTam. XOTs 3T CErMeHTb!
Y)Ke MonynspHbl cpean «boraTbiX U 3HAMEHU-
TbIX», TeNepb K HUM 06paLLatoTca U poanTenn co
cpeaHWM ypOBHEM A0X043. ITO pa3BUTME OKa3bl-
BaeT JaBNeHue Ha cpefHue CermeHTbl U MOMO-
raeT HU3KOOHAKETHbIM UFPOKaM-Cynep-u runep-
MapKeTam-yBe/IM4nTb CBOM OXBaT.

MobunbHble noTpebuTenu, opueHTUPoBaH-
Hble Ha POCT, O4YeHb 3ab0TATCA O KayecTBe, U MHO-
rme nNpoAyKTbl 6osiee BbICOKOrO Kjacca AeMOH-
CTPUPYIOT POCT npoaaxK. Takaa cuTyauuma oco-
6eHHO XxapaKTepHa A4/1a AeTCKOoM oaeXabl, Koraa
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poauTenn CTPeMATCA NpUAATb CBOMM AETAM KakK
MOHO /lyyllee KayecTBO M BHELHUI BUA.

MonyyeHHble pe3ynbtatbl. CunTaem cnpa-
BEA/IMBbIM NPeanoNoXKeHMe, KOTOpoe 03By4YMBa-
eTCA cpean OCHOBHbIX NPOU3BOAMTENEN U pUTEN-
JIepOB, YTO B AasibHelwem 6yayT Bce YyeTye Bblae-
NATbCA ABa 60/bLWIMX CErMEeHTa Ha PbliHKe AEeTCKUX
TOBApOB — «PALMOHANbHbLIA» U «3IMOLMOHANb-
HbIAY.

MepBblit cermeHT («paunoHanbHbIN») — TO-
Bapbl, KOTOPbIE OTHOCATCA K YNCY HEOBXOAUMBIX,
HO He CNULIKOM MHTEPECHbIX ANA MOKynaTens, u
No3TOMYy QA8 Hero BaXHO 3aTpayMBaTb KakK
MOXHO MeHbLUE BPEMEHU, AEHET N SMOLMIA Ha KX
MOKYMKy (TOBapbl NOBCEAHEBHOro cnpoca: noa-
rysHWKW, AETCKOe NuTaHue u T. A.). Peannsauma
AaHHbIX TOBAPOB AOJI)KHA CTaTb NoOeM AeAaTesb-
HOCTU MapKeTN/JencoB, OHMANH-TOProBAM B YM-
CTOM BMAeE, aBTOMAaTUYECKMX CEPBMCOB.

Bropoi cermeHT («3aMOLMOHaNbHbIN») Cco-
CTaBNAT AeTCKMe ToBapbl, Tpebytowwme TwaTtenb-
HOro NIMYHOro BblbOpa MoKynaTesnem, peanunsye-
Mbl€ C UCMOJIb30BaHMEM BCEX MHCTPYMEHTOB KOM-
MYHMKaLWIM C NoKynaTesnem u cnocobos opraHu-
3aUMKM NOKYNKK (Kak odnaliH, Tak U oHAalH). Ta-
Kana Moenb Ha3blBAaeTCA OMHWKAHA/IbHbIMU NPO-
Aaxkamu [1]. To ectb HeobxogmMmo bopmMmmnpoBaThb
YHUKaNbHOE TOProBoe npeasoXeHusa B coyeTa-
HUM C KOMBUHaUMel cepBUCHbIX ycayr. OTMETUM,
YTO B 3TOM CJIy4ae C Lenbto obecneyeHumn 3anHTe-
PEecoBaHHOCTM MOKynaTenen uenecoobpasHo uc-
No/sb30BaTb KPOCC-MPOMOYLLH (TO eCTb OpraHu3a-
LMIO NePEKPECTHbIX MEPONPUATUIA NO NPOABUKE-
HUIO TOBAPOB WMAW ycAayr, BoCcTpeboBaHHbIX pac-
CMaTpuBaemMol ayautopuen (passieKaTesibHbIX,
NapMKMaxepcKux 1 T.m.).

Cam npouecc BblbOpa AETCKMX TOBApPOB
AAHHOIO CermeHTa AO0/IKeH NPUHOCUTb MOKyna-
TEN0 yA0BO/IbCTBME, @ Pe3y/bTaT MOKYMKU 40N-
YK€eH pagoBaTb M GOPMUPOBATb MO3UTUBHOE MOKY-
naTe/sibCKoe CaMOoOoLLyLLeHME C TOYKU 3peHuna npa-
BM/IbHOCTM BblbOpa MmaTepumana, GYHKLMOHAsNb-
HbIX M 3CTETUYECKUX TOBAPHbIX XapaKTEpPUCTUK.
Ciofa MOXHO OTHEeCcTM ToBapbl AUTENIbHOro
No/sb30BaHMA —HaNpUMep, AeTCKyto mebenb, aeT-
CKYIO oAexay, CnopTMBHble AeTCKMe TOoBapbl,
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UIPYLWKK. AKLLEHT Ha peannsaumio AaHHOro cer-
MeHTa AETCKMX TOBAPOB MOXKET CTaTb 3aCNYXKeH-
HOW NpeporaTMBon cneumManmsnpoBaHHbIX TOPro-
BbIX CETeM, PA3BMBAOLMX OMHUKAHANbHYIO MO-
AeNb NPOoJAXK.

PO3HWYHbIE TOpProBble OpraHM3aLMn UHAOY-
CTPUWN OETCKMX TOBAPOB B COBPEMEHHbIX PbIHOY-
HbIX YCNI0BUAX BbIHYKAEHbI KOHKYPUPOBaTb 3a NO-
Tpebutena, ncxoga nx GopmmpoBaHmMa nNepcnek-
TMBHbIX CETMEHTOB Ha PblHKE AETCKMX TOBAPOB.
BBuay AaBneHMA CO CTOPOHbI TPAHCHALMOHaNb-
HbIX UITPOKOB, UMEIOLLMX BO3MOXKHOCTb GOPMUPO-
BaTb 6onee BbIrOAHOE LLEHOBOE MpPeasioXKeHue,
€4MHCTBEHHbIM MyTeM, KOTOPbIM MOMOMET KOM-
NaHMAM afanTUPOBATLCA K BHELLHEN cpee, ABNA-
eTCcA aKUEHTUPOBaHME BHMUMAHWA Ha NoTpebu-
Te/IbCKOM cepBuce.

B Lensx coxpaHeHMA N yBeNUYEHUA TEMMOB
pocTa TOpProBoro 6M3Heca NpPeacTaBaAeTCca Lene-
C006pa3HbIM aKTUBHOE BHEAPEHWE TEXHONOTMUM
OMHWKAHANbHOCTM B NPAKTUKY PYHKLMOHMPO-Ba-
HWA PO3HUYHbIX TOPrOBbIX OPraHM3aLni, cneuna-
NIM3NPYIOLLMXCA HA PEAIM3aLLNN AETCKUX TOBAPOB.
Takas mogenib NO3BOINT UM PeLlaTb cnepyowme
3afauu:

—yBe/NNYeHMe MOKYyNaTeNbCKOro MOTOKa,
npuBAeYEHNE HOBbIX NOKynaTesei B pU3NYECKUN
(odnaitH) marasuh;

—yBENNYEeHMEe CPeaHEro Yeka;

—ypoBneTBopeHne notpebHocTen Mokyna-
Tene n opmmMpoBaHME NOANBHOCTU NYTEM IMO-
LLMOHANbHOTO BO3AENCTBUA Ha noTpebutena (4o
nmeeT ocobyro 3HAYMMOCTb B CErMEHTE AEeTCKUX
TOBapoOB).

Cnenyet OTMETUTb, YTO, UCMONb3YA KOHTEHT-
aHanu3, uccneposatenn wmlydarT Hosbwne Bbl-
H6OPKN TENEBU3IMOHHBIX MPOrPaMm, OHJIAMH-Calt-
TOB M WUrp, yaenasa ocoboe BHUMaHUE XapaKTepy
peKknaMmmnpyembix NPOAYKTOB, UCNOb3yeMbIM TeX-
HO/IOrMAM NPOU3BOACTBA U, B C/ly4ae TeNEBU3UNOH-
HOW peKNambl, O/IMHE PEKNAMHbIX PO/IMKOB.

KOHTEeHT-aHann3 [eTCKUX TeNeBU3NOHHbIX
nNporpamm, TPaHCAUPYEMbIX KPYMHbIMW BeLla-
TENbHbIMWU KOMMNAHWAMMW, B TEYEHUE MHOTUX NeT
BbIABU/T CU/IbHYIO 33aBMCUMMOCTb OT HEKOTOpPbIX
KJtOYEBbIX MNPOAYKTOB: X/IONbEB C CaxapHOWM
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rNasypblo, pecTopaHoB ObICTPOro NUTAHMA, KOH-
¢deT, 6e3aN1KOroNbHbIX HANUTKOB U UFPYLLEK.

Mo mepe TOro, Kak KabenbHoe TenesngeHme
CTaHOBUANOCb Bce 6osiee pacnpoCTpaHEHHbIM B
aMepPMKaHCKUX CeMbAX, UccneaoBaTenn CpaBHU-
Ba/IN BUAbI NPOAYKTOB, PEKNAMUPYEMbIX HA KPYM-
HbIX HAUMOHA/IbHbIX paguonepeaayax, He3aBmcu-
MbIX CTaHLUMAX U KabenbHbIX KaHanax.

OHuM obHapyxnan, yto 75% BCex peknam-
HbiX OOBABNEHMIN, KOTOPblE OHU UCCAeAoBanw,
cofeprKann 3acaxapeHHble X10MbA, NoACNALLEH-
Hble HaNUTKK M 3aKYCKK, a TakxKe dacT-dyabl. 3a-
CaxapeHHble XN10MbA, 3aKYCKMU U HANUTKN LOMUHU-
POBa/IN B peKNaMe Ha KPYMHbIX BELLATENbHbIX Ka-
Hanax; UrpyLwKM-Ha HE3aBUCUMbIX CTaHUMAX. [Mpo-
AYKTbl, peKNamumpyemble geTaM B KabenbHbIX ce-
TAX, BapbMpoBaancb 6osee WMPOKO, YeM Te, YTO
Ha ABYX APYTMX HOCUTENAX, BKAOYANAN U TenedoH-
Hble YCNyru gns geten, YTobbl NO3BOHUTH.

KOHTeHT-aHaNn3 NpPaKTUKU MHTEpPHEeT-map-
KeTUHra BbIABNAET CXOAHble 3aKOHOMEPHOCTMU.
OpHO nccnepoBaHWe AETCKUX OHNAMH-UIP MOKa-
33710, YTO Ha 3TUX camTax NnpeobnagatoT XNonbA C
CaxapHOM rNasypblo U YTO peknamopaTenu uc-
NoNb3yT aHUMaUMIO, 4ToObl obecneunTb nep-
LENTUBHO WMHTEPECHbIN WU MPUATHBLIX ONbIT OH-
NnanH-urp. Cantbl MCNONL30BAIN NEPLENTUBHO 3a-
XBaTbIBAlOLWME METOAbI, BKAOYAA aAHUMALMUIO,
CMENbIN N KPACOYHbIM TEKCT U GUPMEHHbIE CUM-
BobI [2].

C yyeTom BBeAeHUA B AeicTteme ¢ 1 aHBapsA
2018 roga HauMoHanbHOro cTaHaapTa «PykoBoa-
CTBO MO A06pPOCOBECTHOM MPAKTUKE NPOAasku To-
BAPOB AMCTAHUMOHHbBIM CNOCO6OM C MCNONb30Ba-
HUem ceTn UHTepHeT»® popmanusaums Tpebosa-
HWUIM KO MHOTMM acnekTam paboTbl TOProBbIx Op-
raHM3auM B MHTEPHET-NPOCTPAHCTBE MO3BOAUT
KoMMaHuam ¢opmmnposaTb Habop ycnyr, ctaHaap-
TWU30BaHHbIX A4/1A noTpebutena. A 31o, B CBOIO o4e-
peab, MNO3BONT YKPenuTb NO3MLUN OTAENbHbIX
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npeanpuATUA OTPACan, B TOM YUCAe TeX, KTO pac-
CMaTpmMBaeT OMHUKaHaNbHYIO moAenb NpoaaXK B
KayecTBe MepCcneKkTUBHOrO MHCTPYMEHTA Pa3BUTUA
PO3HWYHOro Toprosoro 6usHeca [3].

3aknoueHue. Takum obpasom, npegmeTom
NUcCNefoBaHMA BbICTYNWUAM B CTaTbe MPU3HAKK
CermeHTauum pbiHKa AETCKMX TOBAPOB U onpeje-
JIeHbl NePCNEKTUBHbIE CErMEHTbI PAa3BUTUA PbIHKA
OETCKUX TOBApOB B M3MEHAKLWMXCA PbIHOYHbIX
ycnosuax. MeToponormyeckyro OCHOBY AaHHOWM
CTaTbW COCTaBUAM 3IMMUPUYECKME METOAbI Uccne-
00BaHUA, @ UMEHHO U3y4YeHMe WMCTOYHWMKOB MH-
dbopmaymm, Kacalowmxca TEOPETUYECKMX N NPaK-
TUYECKUX BONPOCOB POPMMPOBAHMA U Pa3BUTKA
pPblHKA OETCKMX TOBApOB, a TaKXe onpegeneHus
NepcnekTUBHbIX CErMEHTOB B YC/I0BUAX U3MEHAIO-
LLMXCA PbIHOYHbIX OTHOLWEHWI NOA BANAHUEM OT-
AeNbHbIX GAaKTOPOB, B TOM 4YMC/e M NPU3HAKOB
cermeHTauuu. B ctatbe paccmoTpeHbl coCToAHMEe
PbIHKA AETCKMX TOBAPOB 33 aHA/NM3MpPyeMbli ne-
pvopg 2013-2018 rr. u paccmoTpeHbl NepcrneKkTMBbI
Pa3BUTMA PbIHKA NOA, BAMAHMEM PA3INYHbBIX PaK-
TopoB. OnpeneneHbl MNPU3HAKW CcermeHTauum
pbIHKa AETCKMX TOBApOB, NpeAcTaBieHa CermeH-
TaumA pbIHKA AETCKMX TOBAPOB U XapaKTepPUCTUKA
rpynn, auddepeHuMaumn pbiHKa U BblgeneHbl
NnepcnekTUBHbIE CerMeHTbl PblHKa AeTCKUX ToBa-
poB. BblgeneHbl ABa 6onbwKMX CcermeHTa Ha
pblHKE AETCKMX TOBApPOB — «PaLMUOHA/NbHbIA» U
«3MOUMOHaNbHbINY. MepBblit cermeHT («paumo-
Ha/IbHbIN») — TOBaPbl, KOTOPbIE OTHOCATCA K YMCay
HeobX0AMMbIX, HO HE C/IULLKOM MHTEPECHbIX ANA
NoKynaTens, u N03TOMY A5 HErO Ba*KHO 3aTpayiu-
BaTb KaK MOXHO MEHbLLE BPEMEHMU, AEHET U IMO-
UMM Ha MUX NOKYNKy. BTopoi cermeHT («amoumo-
Ha/IbHbIN») COCTABNAIOT AETCKME ToBapbl, Tpeby-
tolme TuaTenbHOro MYHoro Bbibopa nokynate-
nem, peannsyemble C UCMONb30OBAHMEM BCEX UH-
CTPYMEHTOB KOMMYHMKAUUM C NOKynatenem u
cnocoboB opraHn3aLmMm NOKYMKK.

5 HaumoHanbHbIN ctaHaapT Poccuiickol ®eaepaunm FTOCT P 57489-2017 «PykoBoAcTBO Mo A06p0COBECTHOM NPaKTMKe
NpoAakM TOBapOB AUCTaHLMOHHbBIM CNOCOBOM C UCMO/Ib30BaHUEM CeTU UHTepHeT».
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